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CHICAGO  DAILY  HE 
*«MIILATION< 


573,023 


83309 


'  loday,  the  circulation  of  the  (Chicago  Daily 
News  stands  at  its  post^sar  high  —  I  P  H^,^09 
from  1946. 


123,139 


All  other  (  hicago  dail\  newspapers  are  DOWN 
from  their  |sostwar  highs.  The  Daily  Tribune 
rcacheel  its  peak  in  19*"'.  Since  then  it  has  lost 
IK(),991.  I'he  Dails  Sun-Times  had  its  peak  in 
I94H.  Since  then  its  lose  has  been  12.S,139.  I'he 
Isening  Amerit.m  hit  its  postwar  high  in 
1951.  Its  loss  now  stands  at  2H, Ki3.  Source: 
Ah(,  Publishers’  Statements,  periods  ending 
March  .31,  195*. 
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WALTER  SCOTT  &  CO.  INC 


Detroit  News  Action  Photo 


HI  SPEED”  PRESSES,  of  Alloy  Steel 
construction,  are  the  ultimate  in  engi¬ 
neering — substantial  as  Battleships,  yet 
run  with  the  precision  of  the  World’s 
Finest  Watch. 

Modernizing  . . .  Expanding  . . .  Planning 
a  New  Plant . . .  Consult 
SCOTT  on  the  fastest, 
most  versatile  news- 
paper  press  equipment 
Thoroughly  modern,  SCOTT  “EXTRA  ever  developed. 

Buy  with  confidence . . .  Buy  SCOTT 


Like  Battleships, 
SCOTT  PRESSES  are 
built  to  withstand  the 
most  rugged  runs. 


Symmetry  of  design— 
Precision  machining — Dynamically  bal¬ 
anced  rotating  parts — provide  consis¬ 
tently  smooth,  trouble-free,  economical 
operation. 


MIRACLE  GREEN'  GRASS  SEED 

1  IS  GROWING 

IN  THIS  TWIN’S  YARD! 


There's  plenty  oi  grass  growing  under  this  fellow’s  feet! 
And  mueh  of  it  hears  the  name  MIRACLE  GREEN!  Accord¬ 
ing  to  the  1954  St.  Paul  Consumer  Analysis  Survey,  3  out  of  5 
people  in  the  St.  Paul  “half"  of  the  Twin  Cities  market  buy 
gras.s  .‘;eed  .  .  .  and  22.39c  of  them  prefer  MIRACLE  GREEN 
.  .  .  more  than  doubling  its  preference  of  two  years  ago.  It's 
no  wonder  MIRACLE  GREFIN  is  flourishing  in  St.  Paul! 
MIRACLE  GREEN  has  nourished  this  fertile  market  with  a 
vigorous  advertising  campaign  in  the  St.  Paul  Dispatch-Pioneer 
Press!  Here's  what  the  Consumer  Analysis  Survey  reveals: 


Grass  Seed  Brand  Preference  in  St.  Paul 


1954  1953  1952 

Brand  A  .  22.5%  29.2%  30.3% 

MIRACLE  GREEN  .  22.3  20  4  11.0 

Brand  C  . 14.1  12.9  12.6 

Want  to  know  how  YOU  stand  in  the  St.  Paul  “half”  of 
the  Twin  Cities  Market?  Get  your  answer  from  the  1954 
Consumer  Analysis  Survey.  (All  interviews  in  connection 
with  this  Consumer  Analysis  were  conducted  between  Jan.  4, 
1954,  and  Jan.  15,  1954.)  It  is  a  comprehensive  study- 
revealing  brand  preferences  and  buying  habits  of  the  404,000 
people  who  make  the  Dispatch-Pioneer  Press  their  buying 
guide.  Contact  your  Ridder-Johns  representative  or  write 
Consumer  Analysis,  Dept.  A. 

nf  thf  unprecedented  demand  study t  ue  must  limit  vur  dittributiors 

of  these  books  to  rtaiional  advertisers  and  their  agencies,  f 


THIS  TWIN  READS  TMt 
DISPATCH-PIONEER  mss 


STJ  ^  PAUL 


DISPATCH 

A  RIDDER  NEWSPAPER 


PIONEER  PRESS 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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Proof  of  SALES  POWER.. 

New  HIGH  in  Lines  of 
Paid  Advertising 


WJLat  Our  l^eaderd 


HIGH  IN  1951  - 


HIGHEST  IN  1953  - 


24,901,268 

25,218,606 

27,039,292 


||f  and  here's  why: 


•  High  editorial  quality  builds  high  readership  for 
your  advertising 

•  High  T.A.  Retaii  Sales  in  1 953  — 
$410,333,656.28 

•  Prosperous  Industrial  and  Agricultural  Area 

•  ABC  Trading  Area  Population  —  421,291 


Illinois'  FIRST  Market  (Outside  Chicago) 


-0\no\J 


register 


JUituHB  frtatt 


ilUinaia  §latp  Sdro^ial  anb  Ipgiatrr 

SPRINGFIELD,  ILLINOIS 

WEST  HOLLIDAY  CO.,  INC  National  Representatives 


Reason  lor  Tape  Recorders 
At  Village  Meetings 

To  THE  Editor;  In  your  issue 
of  May  22nd  you  published  a  let¬ 
ter  from  Edmund  Stratton  of  the 
Northport  (N.Y.)  Observer.  He 
was  replying  to  a  letter  from  Babe 
Malito,  May  8th. 

Mr.  Stratton  lays  his  editorial 
ills  to  the  local  Good  Government 
Party  of  which  I  am  chairman. 

We  believe  that  free  and  ethical 
journalism  requires  a  division  be¬ 
tween  reporting  of  news,  as  news, 
and  editorializing.  We  have  no 
argument  with  Mr.  Stratton’s  right 
to  editorially  support  any  political 
party  or  to  disagree  with  ns  on 
our  platform  and  program.  We 
have  not  and  do  not  believe  that 
Mr.  Stratton  should  print  what 
we  tell  him.  His  suggestion  is  ri¬ 
diculous. 

Our  argument  with  Mr.  Stratton 
is  two-fold:  firstly,  that  editorializ¬ 
ing  in  what  purports  to  be  news 
reporting  is  unethical;  secondly, 
that  in  reporting  public  gatherings 
at  which  two  sides  are  presented 
both  points  of  view,  or  neither, 
should  be  reported.  We  believe  that 
a  “captive”  press  should  not  be  en¬ 
titled  to  the  designation  of  an  “of¬ 
ficial”  village  publication. 

Our  Village  Trustees  recently 
authorized  the  purchase  of  a  tape 
I  recorder  to  take  the  minutes  of 
j  meetings  of  the  Trustees.  This 
i  was  done  on  motion  of  Trustees 
'  elected  by  the  Good  Government 
I  Party.  I  believe  that  possibly  the 
I  prime  motive  for  this  was  to  pre- 
I  vent,  or  at  least  inhibit,  Mr.  Strat- 
*  ton’s  newspaper  from  editorializ- 
I  ing  his  news  stories  and  so  to  dis- 
i  tort  what  occurred. 

;  C.  David  Nash 

Chairman, 

Good  Government  Party 
42  Lewis  Avenue, 

Northport,  N.  Y. 

For  Immediate  Release 

To  THE  Editor:  The  text  of  my 
reply  to  the  Atomic  Energy  Com¬ 
mission  (E&P,  June  19,  page  12) 
was  as  follows: 

“Regarding  release  of  transcript 
of  Oppenheimer  hearing — in  view 
of  fact  that  you  did  not  control 
the  release  of  a  portion  of  the  tes¬ 
timony  as  revealed  in  the  Oppen¬ 
heimer  appeal  to  the  AEC  feel  you 
unjustified  to  embargo  for  18 
hours  the  release  of  the  entire 
testimony;  an  embargo  that  in  this 
case  would  have  had  radio,  the 
swiftest  of  news  media,  forced  to 
drag  behind  the  slowest. 

“Accordingly,  feel  Fulton  Lewis 
Jr.  justified  in  reporting  on  basis 


of  whole  testimony  when  other 
news  disseminators  would  be  able 
to  report  from  material  based  on 
portions  of  that  testimony. 

“As  to  your  second  query,  it  has 
been  demonstrated  in  t!^  past 
that  big  news  cannot  be  bottled  up 
in  the  form  of  advance  releases 
without  causing  a  great  deal  of 
acrimony  and  hardship  all  around, 
therefore  feel  that  for  federal 
agencies  the  system  of  immed¬ 
iate  release  is  not  only  the  most 
workable  and  fair  but  also  best 
serves  the  American  public.” 

Milton  Burgh, 
Director  of  News 
Mutual  Broadcasting  System, 

New  York,  N.  Y. 

Job  Hxmter's  View 

To  THE  Editor:  Three  big 
cheers  for  “Newspaperman  at 
Heart,  Mind  and  Hands,”  who 
raps  Dwight  Bentel’s  article  “Jobs 
Scarce?  Maybe  They  Count  Dif¬ 
ferent.” 

“Newgpaperman”  has  slaptped 
well  at  the  “crying  newspapers” 
that  are  offering  starvation  wages 
(furnish  your  own  camera)  and 
demanding  experience  from  col¬ 
lege  journalism  grads. 

No  doubt  Mr.  Bentel  is  a  fine 
fellow,  but  has  he  tried  to  get  a 
job  on  the  editorial  staff  of  a 
{Continued  on  page  33) 


Woman's  Page: 

“She  carried  a  nosegay  and  a 
lace  covered  missile  adorned  with 
Pinocchio  roses  and  centered  with 
orchids.” — Sault  Ste.  Marie  (Ont.) 
Sault  Daily  Star. 


“A  covered  dish  dinner  is  sched¬ 
uled  in  the  church  wining  room.” 
— Neosho  (Mo.)  Daily  News. 

m 

“The  carefully  laid  plans  for 
them  to  rush  over  the  border  for  a 
nasty  marriage  ran  into  a  tempo¬ 
rary  Mexican  roadblock.”  —  New 
York  Daily  News. 

m 

“She  was  carried  three  times  and 
each  marriage  ended  in  divorce.” 
— San  Diego  (Calif.)  Evening 
Tribune. 

m 

‘The  bride’s  gown  was  of  white 
father,  proprietor  of  Dave’s  Super¬ 
market.”  —  Waterbary  (Conn.) 
Sunday  Republican. 
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No.  19  of  a  series  of  friendly  talks . . . 


The  Hidden  Side 
of  the  Movies 


If  there  is  one  thing  above  all  others  that  char¬ 
acterizes  the  showman  it  is  his  unconquerable 
optimism.  His  theatre  may  be  as  devoid  of 
customers  as  Cheops’  buried  ship,  but,  no  mat¬ 
ter,  the  picture  he’s  playing  is  terrific  and  the 
business  it’s  doing  is,  not  to  mince  matters, 
sensational. 

Moreover,  the  bright,  cheerful  front  of  his  the¬ 
atre,  seems  to  bear  him  out.  The  gay  banners, 
the  posters,  all  the  gold  and  glitter ^ — what  do 
they  mean  but  happiness,  fun,  prosperity?  He 
deals  in  good  cheer  not  gloom. 

That’s  show  business.  It’s  always  been  that  way 
and  always  will  be.  And  who,  in  this  sombre 
world,  would  want  it  different? 

Yet  this  brave  front  is  only  wafer  thin,  vulner- 
tr  able  to  many  an  ill  wind.  Few,  if  any,  important 

industries  operate  on  such  a  meagre  margin  of 
profit  as  the  motion  picture  theatre  business. 
It  truly  is  a  busine.ss  in  pennies. 

National  statistics  tell  the  story.  In  1953  the 
movie  theatres’  gross  profit  percentage  of  total 


sales  was  1.9,  while  all  U.  S.  industry  showed  a 
profit  percentage  of  4.6  to  total  sales. 

That  is  why  the  movie  theatre  is  so  sensitive  to 
any  change  increasing  its  cost  of  operation.  A 
severe  storm,  a  popular  local  attraction,  night 
baseball  or  racing,  a  widely-publicized  television 
show,  any  of  these  will  cut  attendance.  And  of 
course  a  new  tax  from  any  source  could  close 
the  theatre  up  for  good. 

In  other  words,  most  American  movie  theatres 
are  not  the  gold  mine  they  appear  to  be  on  Satur¬ 
day  night.  Too  bad  taxing  authorities  and  others 
do  not  always  realize  these  hard  facts. 

Why  does  the  movie  exhibitor  stay  in  the  busi¬ 
ness?  For  the  same  reason  you  stay  in  the  news¬ 
paper  business  —  because  he  likes  it  above  all 
other  ways  of  making  a  living.  What’s  more, 
he  is  proud  of  his  theatre,  of  its  service  to  the 
community,  of  its  creation  of  happiness  among 
his  patrons.  Like  other  Americans  he  is  confident 
of  the  future,  especially  the  future  of  his  busi¬ 
ness.  A  darned  good  citizen,  the  movie  exhibitor. 


We'll  be  glad  to  answer  any  questions. 

The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.  Y. 


u 
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(  A  dvert  isement) 

-  r  I 


From  where  I  sit 
Joe  Marsh 


Wise  Stepmother 


Have  you  heard  about  young 
Skeeter  Roberts’  unusual  pet,  the  tame 
owl  “Blinky”?  He’s  had  her  around 
the  farm  about  tliree  years. 


Ray  Erwin's  ^  ^ 


★  ★ 
umn 


Apropos  of  the  current  and  continuous  bickering  between 
editors  and  lawyers  over  press  freedom  in  the  courts,  J.  R 
Wiggins,  managing  editor,  Washington  Post  and  Times  Herald, 
in  the  course  of  a  speech  to  the  National  Editorial  Association  in 
Baltimore,  repeated  the  limerick: 

No  lawyer  with  a  client  who’s  raped 
And  but  jor  news  of  it  escaped. 

Is  ever  much  inclined  to  thin\ 

So  very  well  of  printers’  in^. 

— Chatted  at  the  NEA  confab  with  Mrs.  Frank  W’.  Boyd,  Mankato 
(Kans.)  Record,  about  the  loveable  qualities  of  her  old  friends,  tht 
late  William  Alien  and  Sailie  White  of  Emporia  Gazette  fame.  .  .  , 
And  with  Frank  Rospaw,  Placentia  (Calif.)  Courier,  a  former  president 
of  the  California  Press  Association,  about  the  recent  visit  out  his  way 
of  James  Wright  Brown,  Chairman  of  the  Board  of  EDITOR  A 
PUBLISHER.  .  .  .  With  W.  J.  Hammond,  Wickford,  R.  I.,  about  tiM 
beautiful  old  churches  and  homes  there,  where  your  Clipper  visited  a 
few  Summers  back.  .  .  .  NEA  President  Alan  McIntosh,  Luvemt 
(Minn.)  Star-Herald,  revealed  that  Fred  I.  Archibald,  publisher,  Balti¬ 
more  News-Post,  who  was  a  host  at  an  NEA  luncheon,  gave  him  hb 
first  job  on  the  Lincoln  (Neb.)  Star.  William  F.  Schmick,  Jr.,  Balti¬ 
more  Sunpapers,  was  a  host  at  the  same  luncheon. 


I  say  ''her''  because  up  to  a  couple 
of  weeks  ago  nobody  was  quite  sure. 
But  now  "Blinky's"  a  full-fledged 
mother— of  two  chicks! 

Seems  “Blinky”  had  been  acting 
kind  of  strange— so  on  a  hunch,  Skeeter 
put  a  couple  of  hen’s  eggs  in  her  nest. 
Dam  if  “Blinky”  didn’t  set  on  them 
for  5  days!  Last  Friday  they  hatched, 
and  now  “Blinky’s”  as  proud  as  a 
mother  hen!  (So’s  Skeeter.) 

From  where  I  sit,  there's  a  lesson 
for  all  of  us.  Guess  you'd  call  it 
"tolerance."  Birds  and  animals  often 
seem  to  do  better  in  that  respect  than 
humans.  If  I  like  a  glass  of  temperate 
beer  with  supper  and  you'd  rather 
have  cider— it  should  be  okay  with 
both  of  us.  Neither  of  us  should  give  a 
"hoot"  what  tke  other  fellow  likes, 
says,  or  does,  as  long  as  he  follows 
the  law  of  the  land.  Right? 


Copyright,  1954,  United  States  Brewers  Foundation 


— New  NEA  President  Ed  M.  Anderson  is  a  former  associate  in 
N.  C.  of  the  Clipper’s.  Miss  Beatrice  Cobb,  Morganton  (N.  C.) 
News-Herald  and  longtime  secretary  of  the  North  Carolina  Press 
Association,  who  got  up  a  Carolina  group  dinner  for  Ed,  told  me 
she  was  surprised-pleased  to  learn  her  picture  is  an  inspiring  pinup 
on  a  wall  at  E&P.  .  .  .  Mr.  and  Mrs.  J.  Albert  Dear,  Jersey  City, 
were  guests  at  the  Carolina  affair  by  reason  of  owning  the  Eliza¬ 
beth  City  (N.  C.)  Daily  Advance.  Mrs.  Dear  told  me  Mrs.  O.  O. 
McIntyre,  widow  of  the  famous  New  York  columnist,  spends  the 
Summers  at  Ciallipolis,  Ohio,  (Mr.  Dear  is  treasurer  of  the  Galli- 
polis  Tribune)  and  daily  sits  at  sunset  by  her  beloved  Odd’s  grave  I 
on  a  hill  overlooking  the  Ohio  River.  .  .  .  The  Dears  like  the  beach  I 
at  Nags  Head,  N.  C.,  near  Kill  Devil  Hill,  where  the  Wrights  I 
first  flew.  .  .  .  And  the  Jim  Mortons  (he’s  in  the  promotion  de-  ifr 
partment  of  the  New  Yorl(  fournal- American)  commute  regularly 
on  weekends  in  their  Bellanca  Cruisair  personal  airplane  to  Nags 
Head,  where  they  have  a  cottage. 

— Don  Desfor,  son  of  Irving  Desfor,  AP  Newsfeatures  camera 
columnist,  was  graduated  the  other  day  from  the  University  of 
Southern  California,  where  he  was  photo  ed  of  the  USC  Daily 
Trojan,  sports  ed  of  the  Owl  and  president  of  SDK,  with  a  degree 
in  journalism.  Even  before  he  got  his  sheepskin,  he  got  a  job  as 
reporter  for  the  Compton  Herald,  Long  Beach,  Calif.,  with  the 
understanding  he  can  go  back  to  school  for  his  master’s  degree 
next  term.  Don’s  married  and  has  made  Irving  a  proud  grandpapa. 

.  .  .  Donald  I.  Rogers,  financial  and  business  editor.  New  Yor\ 
Herald  Tribune,  author  of  a  book  called  “Teach  Your  Wife  to  Be 
a  Widow,”  has  written  another  for  Fall  publication  (Henry  Holt), 
“Save  It,  Invest  It,  and  Retire.” 

CANADI.\N  Parliamentary  correspondent  for  the  Toronto  I 
(Ont.)  Star,  Robert  K.  Taylor,  is  not  only  a  good  newspaper-  I 
man — he  is  also  a  good  cook  with  ideas.  Bearing  out  the  former  are  L 
his  informative  dispatches  to  his  paper  from  Canada’s  capital  at 
Ottawa.  He  has  been  recognized  by  sharing  top  honors  in  a 
national  design  competition  for  gadgets  for  the  household. 

bachelor,  Mr.  Taylor  was  the  only  male  winner  among  scores 
of  women.  Embarrassed  Mr.  Taylor  says  he  entered  the  contest  as 
a  loyal  meml'ier  of  the  Canadian  Consumer  Association,  but  had  no 
idea  of  winning.  His  idea,  which  won  him  half  of  $100,  w'as  an 
electrically  heated  warming  panel  built  into  a  kitchen  table  to  save  i  ‘ 
the  householder  from  repeated  trips  to  the  stove  for  that  extra  cup 
of  coffee.  Mr.  Taylor  lives  alone,  does  his  own  cooking,  and  likes  it. 
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The  mechanical  perfection  oi  Goss  Headliners  Little  wonder,  therefore,  that  Goss  Headliner 
— built  to  closer  tolerances  than  a  fine  watch —  Presses  ore  universally  known  for  their  ability 
con  be  pointed  up  everywhere  in  their  con*  to  combine  fine  quality  printing  with  the  most 
struction.  efficient,  economical  high  speed  operation. 

For  example  —  Goss  uses  only  the  highest 
grade  mehonite  helical  gears  and  chrome 
molybdenum  alloy  spiral  bevel  gears  to  pro¬ 
vide  greater  strength,  reduce  backlash  and 
insure  quiet  operation.  Other  plus  features 
include:  Preloaded  Timken  bearings  and  pre¬ 
cision  ball  bearings  .  .  .  internal  gear  type 
clutches  .  .  .  and  dynamic  balance  of  rotating 
parts. 


THE  GOSS  PRINTING  PRESS  COMPANY 
5601  West  31st  Street,  Chicogo  50,  Illinois 
Goss  Printing  Press  Co.  Ltd.,  Preston,  England 


for  the  race  against  time  .  .  . 
you  can  depend  on  the  "watch-like"  precision 
of  the  GOSS  HEADLINER 


\ 
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Why  publishers 

like  The  New  York  Times 

on  Microfilm 


lt*s  complete . .  .You  get  everything  that’s  published 
every  day  in  The  New  York  Times  Late  City  Edition. 

compact. . .  A  whole  year’s  file  (36  reels)  takes  up  less 
space  than  an  ordinary  typewriter ! 

up-to-date ...  A  new  reel  is  produced  every  10  days,  and 
mailed  to  you  within  three  days  of  the  period  it  covers. 

convenient ...  No  heavy  volumes  to  lift  or  move.  Reels 
are  easy  to  handle  and  use. 

economical . . .  You  save  967c  of  the  storage  space 
required  for  newsprint  copies . . .  and  you  save  all  the  cost 
of  binding,  repairing  and  replacing  them. 

never  “out  of  print”. .  .The  reels  go  way  back  to  1851. 
You  can  get  them  for  any  year  or  series  of  years. 

At  the  low  price  of  $160  a  year  (outside  the  U.  S.  $164) 
your  subscription  for  The  New  York  Times  on  Microfilm 
will  pay  for  itself  quickly.  Why  let  another  w.eek  go  by 
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Circulation  Rates  Trail  Ads, 
Shea  Tells  NAEA  Meeting 


Pinkley  in  Dramatic  Plea 
For  Better  Salesmanship 
By  Campbell  Watson 


Coronado,  Calif. 

Circulation  income  has  not 
paced  advertising  rate  gains  and 
should  be  brought  into  line  to  meet 
today’s  era  of  seriously  low  gross 
newspaper  profits,  the  Newspaper 
Advertising  Executives  Associa¬ 
tion’s  Summer  convention  here  was 
told. 

The  statement  came  from  Wil¬ 
liam  Shea,  associate  publisher  and 
general  manager,  San  Diego 
(Calif.)  Union  and  Evening  Trib¬ 
une,  in  his  address  of  welcome  to 
the  delegates  gathered  for  the 
NAEA’s  “Make  Linage  Soar  Thru 
’54’’  gathering.  He  suggested 
home-city  conferences  with  the 
publisher  and  the  circulation  man¬ 
ager  to  “see  if  generally  we  can 
work  out  a  program  to  bring  these 
circulation  rates  up  to  where  they 
should  be.” 

“If  we  continue  to  increase  our 
advertising  rates  without  bringing 
the  circulation  rates  up  accord¬ 
ingly,  our  advertisers  will  start  to 


ous  at  this  point  that  the  majority 
of  newspapers  today  would  be 
thrown  into  the  red  by  a  loss  of 
gross  of  from  five  to  10  percent. 
I  don’t  say  all  newspapers,  but  a 
majority  of  them.  That  is  just 
about  as  serious  as  it  can  be,”  he 
declared. 

While  it  is  true  that  the  Coast 
has  many  10  cent  papers,  that  price 
applies  only  on  the  street,  Mr. 
Shea  observed.  Actually  the  month¬ 
ly  and  weekly  rates  here  are  not 
much  higher  than  rates  in  the 
Middlewest  and  East,  he  advised. 

Go  Signal  Given 

Mr.  Shea’s  introduction  of  “a 
subject  so  close  to  us  here  that  I 
did  at  least  want  to  have  a  chance 
to  give  you  our  thinking”  opened 
sessions  that  echoed  with  the  one 
word  exhortation  that  ended  a 
dramatic  message  by  Virgil  Pink- 
ley,  editor  and  publisher,  Los  An¬ 
geles  Mirror. 

“Go!”  pleaded  Mr.  Pinkley  as 
he  concluded  a  plea  for  unity  and 


salesmanship  applies  equally  in  ed¬ 
itorial  departments  and  in  adver¬ 
tising  and  selUng,  he  emphasized. 

“We  need  first  class  salesman¬ 
ship  today  especially  in  our  indus¬ 
try,”  Mr.  Pinkley  said.  “We  need 
it  on  the  editorial  side  just  as  well 
as  on  the  advertising  side,”  he  de¬ 
clared.  Pointing  to  a  $365,000,- 
000,000  economy  this  year  in  con¬ 
trast  to  $372,0()0,000,000  last,  he 
asked  “why  the  gloom  and  doom 
preached  in  newspapers,  on  the  air 
and  elsewhere.” 

“How  many  of  us  in  the  news¬ 
paper  profession  spend  as  much 
time  telling  of  our  American  sys¬ 
tem  as  we  do  in  spreading  gloom?” 
he  asked  in  pointing  to  “our  great 
responsibility  and  growing  obliga¬ 
tion  to  explain  this  system.” 

Advertisers’  Views 

“Go”  means  cooperation  for 
sales  and  for  community  in  the 
eyes  of  retailers,  two  experts  from 
that  field  reported.  In  the  general 
advertising  field  it  means  adjust¬ 
ment  to  new  trends  and  opportun¬ 
ities,  leaders  in  national  advertis¬ 
ing  emphasized. 

In  example,  T.  Carroll  Wilson 
of  Hills  Bros.  Coffee  announced 
dramatic  advertising  moves  in 
which  the  company  is  now  en- 


get  sick  of  carrying  too  much  of  drive  in  salesmanship  of  the  entire  gaged  in  its  battle  against  condr 
the  burden.^  Before  we  know  it  we  American  system.  This  need  for  tions  developed  from  soaring 
will  be  pricing  ourselves  out  of  the 
advertising  market.  Then  other 
media  will  be  able  to  make  tre¬ 
mendous  inroads  because  our  ad¬ 
vertising  rates  are  forced  up  too 
high,”  he  declared. 

Outpaced  by  Inflation 

Even  such  a  move  cannot  stave 
off  some  advertising  rate  increases, 

Mr.  Shea  indicated.  His  plea  was 
that  “circulation  rates  shall  be 
raised  to  an  amount  commensurate 
with  the  raises  that  we  have  made 
and  will  have  to  make  in  advertis¬ 
ing.”  For  while  advertising  rates 
have  nearly  paced  inflation,  circula¬ 
tion  rates  have  fallen  far,  far  be¬ 
hind.  he  declared. 

The  need  is  based  on  today’s 
conditions  in  which  “a  profit  of 
one  to  five  percent  is  becoming  a 
very  normal  thing,  and  all  too  often 
there  is  no  profit  at  all,”  he  ex¬ 
plained.  Only  a  few  years  ago  a 
gross  profit  of  10  to  15  percent  of 
the  annual  gross  was  “a  very  nor¬ 
mal  thing,”  he  observed. 

“1  think  the  situation  is  so  seri- 


NAEA  SHOP  TALK  is  indulged  in  by  (left  to  right)  William  Shea, 
associate  publisher  and  general  manager,  San  Diego  (CaUf.)  Union 
and  Tribune;  Larry  T.  Knott,  vicepresident  and  ad  director,  the  Chi¬ 
cago  Sun-Times  and  past  NAEA  president;  Virgil  Pinkley,  ^itor-pub- 
lisher,  the  Los  Angeles  (Calif.)  Mirror;  and  Donald  M.  Bernard,  ad 
director,  the  Washington  (D.  C.)  Post  &  Times-Herald.  Messrs.  Shea 
and  Pinkley  were  among  key  speakers  at  association’s  Summer  meeting 
in  Coronado,  Calif. 


Chicago  Sun-Times 
Selection  Cheered 

Coronado,  CaHf. 

Delegates  to  the  NAEA  sessions 
here  applauded  the  announcement 
that  Laurence  T.  Knott,  advertis¬ 
ing  director,  Chicago  Sun-Times, 
has  been  elected  a  vicepresident 
of  that  organization.  He  is  past 
president  of  NAEA. 

“I’ll  warn  you  that  you  will 
never  learn  exactly  what  that  title 
means,”  declared  Donald  M.  Ber¬ 
nard,  Washington  Post  &  Times- 
Herald,  and  NAEA’s  present  pres¬ 
ident,  in  making  the  announce¬ 
ment. 

prices  of  coffee.  Henry  Buccello, 
Bank  of  America,  told  how  “the 
world’s  biggest  bank”  evaluates 
communities  in  terms  of  their 
newspapers  and  paid  special  trib¬ 
ute  to  the  weeklies. 

Newspaper  advertising  “go”  is 
essential  if  shopping  centers  are 
to  meet  the  challenge  of  today,  and 
if  super  markets  are  to  continue 
as  a  lusty  factor  in  merchandising 
influence,  other  speakers  reported. 

“We  came  here  for  refueling 
and  not  for  recreation,”  declared 
Karl  T.  Finn,  second  vicepresident 
and  program  chairman.  The  Cin¬ 
cinnati  TimesStar  advertising  di¬ 
rector  added  a  night  session  to 
meet  panel  needs.  Nearly  300  reg¬ 
istered  delegates  and  wives  report¬ 
ed  extra  dividends  in  ideas. 

In  extending  his  presidential 
greetings,  Donald  M.  Bernard,  ad¬ 
vertising  director,  the  Washington 
(D.  C.)  Post  &  Times-Herald  ob¬ 
served  that  the  free  press  was  get¬ 
ting  a  real  test  and  read  Editor  & 
Publisher’s  item  on  the  Baltimore 
nightclub  raid  that  resulted  in  sev¬ 
eral  visiting  NEA  publishers  being 
hauled  to  the  police  station. 

Richmond  Earnes,  Woonsocket 
(R.  I.)  Call,  reported  450  conven¬ 
tion  exhibits  in  a  special  poem 
dedicated  to  the  NAEA. 

Selling  Emphasized 

Alexander  R.  Heron,  vicepresi- 
dent.  Crown  Zellerbach  Corpora¬ 
tion,  stressed  the  transition  of  the 
American  economy  which  has  re¬ 
sulted  in  almost  every  worker  de¬ 
pendent  on  sales  in  a  message  that 
followed  Tuesday’s  sales  training 
panel. 

“The  newspaper  advertising  ex¬ 
ecutive  has  a  central  responsibility, 
almost  a  primary  responsibility, 
for  such  mysterious  index  figures 
as  employment,  unemployment, 
gross  national  product  and  personal 
income,”  Colonel  Heron  said. 

“Fifty-five  million  American 
(Continued  on  page  38) 
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Wilkes-Barre  Strike 
Enters  13th  Week 


By  Joseph  W.  Dragonetti 

Wilkes-Barre,  Pa.  traneous  matters  for  the  purpose 
The  Guild  strike  at  the  Wilkes-  of  preventing  the  parties  from 
Barre  Publishing  Co.  has  entered  reaching  an  agreement  and  by 
its  13th  week  with  both  sides  ap-  these  and  other  acts  has  failed, 
parently  still  miles  apart  on  the  refused,  and  refuses  to  bargain  in 
issues  involved,  and  the  communi-  good  faith.” 
ty  is  vitally  concerned  over  the  loss  That  since  the  calling  of  the 
thus  far  of  approximately  $325,000  strike,  the  Guild  is  publishing  a 

'"Tre®“rike  started  April  8.  The  bS^e^fr^^'  forS^r '  ad'Jmise"!  ‘MAN  OF  THE  YEAR’  AWARD  ™ 
last  meeting  between  negotiators  and  subscribers  of  the  Wilkes-Barre  Sfaoi V  lS& 

and  management  occurred  June  7.  papers  while  at  the  same  time  pre-  „e  Frank  Brunton,  American  Airlines  (third  from  left) 

Latest  development  was  the  arrival  venting  them  from  publishing,  and  John  C.  O’Brien,  the  Philadelphia  Inquirer,  both  members  of  the 

here  this  week  of  Joseph  Weston,  the  Guild  is  at  the  same  time  re-  Washington,  D.  C.,  chapter  of  SDX. 

Philadelphia  regional  field  exam-  fusing  to  bargain  in  good  faith.  _ _ _ 

iner  for  the  National  Labor  Re-  Management  told  E&P  it  could 

lations  Board,  to  investigate  not  estimate  its  loss  to  date,  but  Plov^Wes  m  the  greater  Wilkes-  ment  sa  d  he  was  m^^ 

charges  of  unfair  labor  practices  this  can  be  surmised  considering  '  . .  r„iiH  turned  down  a  oeneral 

brought  by  management.  the  Record’s  circulation  before  the  „  committee,  he  said.  Guild  had  turned  ^wn  a  general 

But  otherwise,  unless  there  is  a  strike  was  29,000  and  the  Times-  “hopes,  to  alleviate  that  situation  arbitration  clau^  made  by  man- 

sudden  change,  there  appeared  Leader  59,000.  hy  bringing  diversified  indusyy  agement  in  the  negotiations  before 

little  likelihood  of  an  early  settle-  Total  employes  out  of  work  is  here  to  take  the  place  of  the  de-  .  p^c^nn  at. 

ment.  Stopped  from  publishing  300,  including  118  members  of  ^ 'n',".?.  tnmAv  f^r^hp.  nn-WicWno  ^-nmnanv* 

are  two  of  the  leading  dailies  in  the  Guild,  which  has  jurisdiction  Pnilip  Bolen,  the  state  media  ,  >  fnilnwino  *arhitration 

Pennsylvania,  J/ie  Record,  an  a.m.  in  all  departments,  except  mechan-  has  al^  tried  to  narrow  the  diffe-  which  Mr  Mnmhv  said 

oaoer  and  the  Times /c/idcr  Fvcn  ical  ences  between  the  two  parties  with  clause,  which  Mr.  Murphy  said 

“  Th,  big  d=par.m.„,  „ores  he,.  ••  “two  .o  one"  i.  favor  of  .he 

Charges  of  unfair  labor  prac-  have  turned  to  other  media,  in-  cler^  has  been  specially  active  ui  . 
tices  against  the  Guild  assert  that:  eluding  the  Sunday  Independent,  “.Any  such  matter  (except  re- 

Since  April  7,  1954  and  for  60  and  circulars  to  get  their  advertis-  P^^t  The  Valley  News  reported  newal  of  this  contract)  not  settled 

days  prior  thereto,  the  Guild  was  ing  messages  across.  Carl  Pesa-  issue  of  June  29  that  the  safisfactorrly  within  thirty  days 

engaged  in  a  “mere  formal  pre-  vento,  president  of  the  Wilkes-  Guild  board  has  confeired  with  after  its  first  consideration  shall 

tense  at  collective  bargaining.”  Barre  Newspaper  Guild,  Local  120,  pastor  of  St.  Mary  s  Church  of  be  referred  for  determination  to 

On  April  12  the  Guild  indicated  one  of  the  strongest  units  in  the  Immaculate  Conception.  a  tri-partite  Board, 

it  would  accept  an  arbitration  ar-  country,  indicated  that  they  might  Prominent  in  the  negotiations  “The  Tri-partite  Board  shall 
tide  in  the  contract  then  under  ne-  advertise  in  the  Valley  News,  the  ^  long-time,  rnilitant  consist  of  one  representative  of 

gotiation  if  the  emplover  would  re-  Guild’s  strike-born  paper,  if  the  Guild  officer  and  organizer,  Jo^ph  the  Guild,  one  representative  of 

vise  Section  6,  Article  III,  of  the  strike  continues.  Gollis,  president  of  the  American  the  Company,  and  these  two  shall 

contract  as  already  negotiated  in  Concern  of  the  economic  loss  Newspaper  Guild.  He  is  ^sistaiit  select  the  third  member  who  shall 

form  satisfactory  to  said  local,  has  been  expressed  by  many  neu-  uianaging  editor  of  the  Record,  be  Chairman.  If  the  Guild  member 

That  when  the  company  agreed  to  tral  observers  in  the  community,  been  in  an  editorial  ®xec-  and  the  Company  member  of  the 

revise  the  same  accorfingly,  the  including  the  merchant  groups,  the  utive  post  on  the  paper  for  over  20  Board  are  unable  to  agree  on  a 

Guild  refused  and  has  since  re-  Council  of  Churches,  and  the  In-  .  ,  selection  of  a  Chairman,  then 

fused  to  bargain  in  good  faith  on  dustrial  Development  Committee,  Chief  differences  TCtwwn  the  either  of  them  may  request  the 
the  issue  of  arbitration.  which  has  been  attempting  to  at-  sides,  admitted  by  both  to  Federal  Mediation  and  Concilia- 

‘That  before  and  since  the  strike  tract  new  industry  to  this  Luzerne  E&P,  are:  tion  Service  to  subnut  a  panel 

started  there  have  been  extensive  County  coal  region  area  because  1.  Arbitration.  wWch  a  Chairman  shall  be  selected, 

negotiations  on  the  issue  of  arbi-  of  the  lagging  anthracite  industry.  2.  Wages.  ‘The  Tri-partite  Board  shall 

tration,  but  time  after  time  the  Typical  of  the  concern  over  the  3.  Guild’s  demand  for  a  four-  rnake  recommendations  to^  the  par- 
Guild  keeps  injecting  into  the  bar-  strike  by  community  leaders  was  week  vacation.  ties  promptly  after  hearing.  The 

gaining  issues  entirely  new  and  ex-  a  comment  from  william  O.  Sword,  Although  the  Guild  would  not  recommendations  of  the  Board 

chairman  of  the  Committee  of  100,  commit  itself  completely  on  the  shall  be  by  ma^rrty  vote  and  costs 
E&P  INDEX  which  seeks  to  revitalize  the  com-  question  of  arbitration  and  its  im-  Proceedings  shall  be  borne 

Advertising  New«  le  munily  economically  by  attracting  portance  in  the  dispute,  the  neutral 

Boo^?  in  . new  industry.  t^ewpoint  was  that  it  could  well  ^^^e  Publishing  C  o  m  p  a  n  y 

Crculation  .  ij  “Of  course,”  Mr.  Sword  said,  be  the  chief  stumbling  block.  agrees  to  be  ^und  by  the  recom- 

Classified  Clinic . .  25  “Onr  committee  must  be  neutral  Mr.  Pesavento  however,  said  mendations  of  the  ^ard,  but  the 

Editorial  . .  .  .  .  .  .  .  .  .  .  26  <f'spntes,  but  we  are  con-  that  although  the  ANG  recom-  rwommendation^s  shall  not  be 

Journalism  Education .  31  cerned  about  the  very  serious  eco-  mends  arbitration  in  its  model  con-  "pon  the  Guild,  if  it  has 

Letters  .  2  nomic  problem  which  the  strike  tract,  the  local  guild  has  had  a  objections  thereto.  If  the  Guild  is 

Linage  for  May .  40  presents.  The  community  misses  strong  feeling  against  it.  He  indi-  dissatisfied  with  the  recommenda- 

Obituary  .  44  the  payroll  of  these  two  leading  cated  that  it  has  proven  “unpleas-  °f  f"®  Board  and  has  ob- 

Personals  .  27  newspapers.  Therefore,  we  hope  ant  in  the  past,”  referring  to  an-  jections  to  them,  then  written  ob- 

Photography  .  35  that  both  sides  can  resolve  their  other  strike  involving  the  two  par-  icctions  shall  be  filled  with  the 

Fromolhon .  32  differences.  ties  in  1938  Chairman  within  ten  days 

Rav'®F>wm’Vr^;.™ .  “We  certainly  can  not  afford  to  The  local' Guild  president,  who  after  receipt  of  the  majority  rec- 

ShLS  " .  ,i  lose  this  payroll  on  top  of  our  has  been  a  reporter  for  the  Wilkes-  ommendations,  whereupon  the  is- 

Svndicates .  ofl’®''  economic  difficulties  caused  Barre  Publishing  Co.  for  15  years,  s”®  shall  be  submitted  to  an  im- 

. ,  by  a  continuing  decline  in  the  coal  said  the  Guild  board  was  also  P^riial  arbiter  selwted  under  the 

industry.  That  is  why  we  all  hope  concerned  about  wording  in  the  Voluntary  Arbitration  Rules  of  the 

I  •  1^4  reproduced  pro-  for  an  early  settlement.”  arbitration  clauses.  American  Arbitration  Association.  ’ 

Sword,  who  is  president  of  Joseph  T.  Murphy,  vicepresident  f^“n>hy  said  this  was  actu- 

wXe  oAw  ^  Tydol  distributors  heie,  said  and  managing  editor  of  the  Times-  ally  a  compromise  proposal  to  get 

_ _ I _ that  eleven  piercent  of  the  em-  Leader,  a  spokesman  for  manage-  (Continued  on  page  39) 
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Privacy  Right 
Cases  Concern 
Calif.  APNEC 

Stanford  University,  Calif. 
Breaking  established  precedent, 
the  .Associated  Press  News  Exec¬ 
utives  Council  of  California  and 
Nevada  took  official  recognition 
of  growing  numbers  of  cases  charg¬ 
ing  the  invasion  of  privacy  in  its 
annual  sessions  here. 

A  resolution  was  adopted  asking 
California  Newspaper  Publishers 
Association  action  to  stem  this 
development.  Claims  of  privacy  in¬ 
vasion  are  growing  at  such  a  pace 
that  this  problem  may  futurely  su¬ 
percede  in  importance  the  right 
to  news  access,  it  was  declared 
during  the  floor  discussion. 

Belief  that  some  action  on  pri¬ 
vacy  cases  would  develop  at  the 
next  meeting  of  the  American  So¬ 
ciety  of  Newspaper  Editors  was 
expressed  at  a  later  session  by  Wal¬ 
lace  Lomoe,  Milwaukee  Journal 
and  president,  APME. 

Wayman  Riley,  Vallejo  Newspa¬ 
pers,  Inc.,  proposed  “official  ac¬ 
tion”  on  privacy  in  offering  the  re¬ 
solution.  Previously  Jack  Craemer, 
San  Rafael  Independent  Journal 
and  APNEC  chairman,  observed 
that  customarily  such  moves  were 
presented  to  the  State  association 
through  the  action  of  individuals. 
Mr.  Craemer  added  that  the  pri¬ 
vacy  cases  appeared  to  be  snow¬ 
balling. 

Morgue  Photo  Feared 
Josua  Eppinger,  San  Francisco 
Examiner,  said  attorneys  today  are 
inclined  to  believe  that  under  cer¬ 
tain  conditions  a  morgue  picture 
could  become  a  possible  source  of 
action.  In  example,  he  reported 
that  attorneys  had  advised  against 
use  in  a  subsequent  divorce  case  of 
a  filed  photo  which  had  been  taken 
by  a  commercial  photographer  at 
a  private  party.  The  host  had  or¬ 
dered  the  picture  of  the  party 
guests,  he  added. 

All  four  San  Francisco  newspa¬ 
pers  recently  ran  an  apology  for 
printing  photos  of  children  burned 
in  a  blazing  home,  Mr.  Eppinger 
pointed  out  in  emphasizing  the 
present  trend.  Richard  Pourade, 
San  Diego  Union,  described  the 
move  as  becoming  more  and  more 
serious. 

Larry  Fanning,  San  Francisco 
Chronicle,  suggested  one  solution 
might  be  a  canon  acceptable  by 
bench,  bar  and  press.  Mr.  Craemer 
said  the  trend  had  been  forecast 
by  Dr.  Chilton  Bush,  Stanford 
Institute  of  Journalistic  Studies,  in 
addressing  a  conference  two  years 
ago.  There  is  no  legislation  cover¬ 
ing  the  right  of  privacy,  which  is 
governed  by  court  actions,  he 
added. 

New  Officers 

Warner  Jenkins,  Alhambra  Post- 
Advocate,  was  elected  chairman 
with  Ted  Durein,  Monterey  Penin¬ 
sula  JJerald  vicechairman  and 


NEW  OFFICERS  of  California’s  AP  News  Executives  Council  are 
(1  to  r)  Warner  Jenkins,  Alhambra  Post-Advocate,  chairman;  Larry 
Sisk,  San  Diego  Tribune,  secretary -treasurer;  and  Ted  Durein.  Mont¬ 
erey  Peninsula  Herald. 


G.M.  Took  Ad 
Action  Against 
Two  Dailies 

Two  new.spapers  which  reprinted 
with  credit  the  Wall  Street  Journal 
article  on  1955  new  car  models, 
for  which  General  Motors  can¬ 
celled  its  advertising  in  that  paper, 
also  had  short-lived  ad  difficulties 
with  G.M.,  Editor  &  Publisher 
learned  this  week. 

William  F.  Maag,  Jr.,  editor- 
pub  1  i  s  h  e  r  of  the  Youngstown 
(Ohio)  Vindicator,  told  E  &  P  he 
had  reprinted  the  Wall  Street 
Journal  article  the  Sunday  follow¬ 
ing  its  appearence  in  the  Journal. 

He  .said  that  almost  immediate¬ 
ly  thereafter.  General  Motors 
pulled  its  linage  from  the  Vindi¬ 
cator  and  withheld  it  all  through 
the  month  of  June,  reinstating  it 
only  in  time  for  the  Vindicator  to 
catch  the  last  ad  of  the  June 
schedule. 

GM  Said  Nothing 

Asked  by  E  &  P  if  General 
Motors  specifically  stated  that  the 
Journal  reprint  was  the  reason  for 
withholding  its  linage  from  the 
Vindicator,  Mr.  Maag  said:  “Gen¬ 
eral  Motors  didn’t  say  anything. 


Larry  Sisk,  Diego  Tribune  La.  BiU  Bans  V  Etor  M?  MaaTsa  d  “G^n- 

secretary-treasurer.  The  annual  .  n  i  '  vindicator,  Mr.  Maag  said,  oen 

membership  cooperation  award  Lucky  Bucks  ^al  Motors  didn  t  say  anything, 

went  to  the  Sacramento  Bee.  Baton  Rouge,  La.  ^ 

Charles  Hushaw,  a  former  chair-  The  “lucky  buck”  bill  stirring  *  knew,  howrever,  that  the 

man  now  directing  public  relations  in  the  Louisiana  legislature  was  ^ 

for  the  Lutheran  Church,  was  vot-  due  a  hearing  July  1  by  the  Senate  ,  ,  tor 


ed  a  life  membership. 


Committee  on  Local  and  Munici-  July  from  GM  has  been  reinstated 


Addressing  a  dinner  meeting  pal  Affairs, 
here,  Mr.  Lomoe  said  he  had  just  The  hearing  was  ordered  to 
heard  of  plans  for  a  regional  AP  help  clear  up  parliamentary  con- 
meeting  in  the  Southwest.  The  fusion  and  to  assure  both  factions 


The  Des  Moines  Register  & 
Tribune  also  reprinted  the  WST 
article. 

The  newspaper  never  heard 


APME  president  recommended  the  their  say  on  the  bill  to  ban  the  ‘f'rectly  from  General  Mot^s  or 


expansion  of  regional  gatherings  offering  of  prizes  of  value  in  news- 
and  also  expressed  a  desire  to  see  paper  contests, 
delegated  state  representatives  at  On  June  22  the  Louisiana  House 
APME  national  gatherings.  passed  the  bill  51-24.  A  51-vote 


any  of  its  divisions,  although  in¬ 
formal  complaints  were  received 


On  June  22  the  Louisiana  House  manufacturers, 

passed  the  bill  51-24.  A  51-vote 

majority  is  required  for  the  pas-  Campbell-Ewald 

sage  of  a  bill  cancelling  Chevrolet  copy.  No  rea- 

The  bill  was  denounced  by  op-  ^  Chevrolet  ad 

nonenfe  «  dUrriminafnrv  dnX,  scheduled  in  the  next  Sunday  pa- 


Cleveland  Publishers  ^^ge  of  a  bin.  cancelling  i^nevroiet  wpy.  NO  rea- 

^levewna  rUDUSnere  denounced  by  op-  ^ 

Plan  Operations  Shift  ponents  as  discriminatory,  sinie  ^^eduled  the  next  Sunday  pa- 
Cleveland  radio  and  television  stations  were  because  it  was 

The  Forest  City  Publishing  Co.  not  included.  They  feared  it  might  query 

this  week  announced  that  its  exec-  prevent  newspapers  from  engaging  newspa^r  s  ^trort  repre- 

utive  and  business  offices  would  be  in  charity  drives  or  sponsoring  the  Des  Moines  papers 

located  at  the  proposed  new  pub-  cooking  contests.  received  word  to  reinstate  the 

lishing  center,  along  with  editorial  Attorney  Leander  Perez  Jr.,  of  schedule  early  the  next 

and  production  operations.  the  proponents’  side,  told  the  com-  ,  . 

The  company’s  two  newspapers,  mittee  he  is  reading  ammendments  linage  was  lost,  and  no 


the  morning  Cleveland  Plain  Deal-  to  the  bill  to  take  care  of  those  f?''  *^®  act'O"  has  been 


er  and  the  afternoon  News,  are  to  complaints. 


forthcoming. 


be  published,  in  about  two  years, 
at  the  News  Building,  on  Cleve¬ 
land’s  near  East  Side. 


He  said  the  amendments  would  _  _ 

include  all  advertising  media  and  Pcip©r  Incorporates 
will  make  it  clear  that  the  meas-  Cinc 


Sterling  E.  Graham,  company  ure  is  aimed  at  “lotteries  involving 
president,  said  plans  have  been  ex-  numbers  eame.s.” 
panded  to  include  movement  of  the  He  added.  “This  means  Lucky 
executive  and  business  offices —  Bucks.” 
the  movement  was  not  contem-  ■ 

plated  in  the  original  plans — to  t>  i  j 

the  new  location.  Wages  Revealed 


,A  downtown  office  is  to  be  main¬ 
tained  in  the  Plain  Dealer  Build- 


Washington 


Cincinnati 
The  Cincinnati  Publishing  Co. 
has  been  incorporated  as  a  hold¬ 
ing  company  for  assets  of  the 
Times-Star.  Robert  Taft,  Jr.,  at¬ 
torney  for  the  newspaper,  said  the 
concern  would  be  a  vehicle  to 
hold  newspaper  assets  as  distinct 
from  other  general  assets.  Mr. 


NLRB  has  directed  the  New  Taft.  David  G.  Gamble  and  Hen- 


ing  for  acceptance  of  classified  ad-  Orleans  Item  Company  to  tell  the  ry  H.  Chatfield  are  incorporators, 
vertising,  payment  of  bills  and  to  American  Newspaper  Guild  the  ex-  Lloyd  B.  Taft,  executive  vice 
provide  service  activities.  act  wages  paid  to  each  employe  president  and  assistant  publisher 

Estimates  of  the  cost  of  new  covered  by  the  Guild  contract,  of  the  Times-Star,  agent  for  the 
construction  and  remodeling  of  the  holding  that  such  information  is  company,  which  lists  35,000  shares 
present  News  building  have  been  necessary  to  collective  bargaining  of  par  value  common  stock,  or  a 
arrived  at,  Mr.  Graham  said,  negotiations.  capitalization  of  $3,500,000. 


capitalization  of  $3,500,000. 
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Reynolds  Gets  $175,001 
In  Pegler  Libel  Suit 

Quentin  Reynolds,  author  and  the  defendants  are  from  different 
once  himself  a  Hearst  writer,  won  states.  Mr.  Pegler  lives  at  Tucson, 
a  record-breaking  damage  award  Ariz. 

of  $175,001  in  his  libel  suit  against  At  the  close  of  the  case,  it  was 
Westbrook  Pegler,  King  Features  disclosed  that  four  weeks  ago  a 


Heywood's  grave  with  her  (that  is, 
2  Radio  Salos  Connie  Broun,  the  widow)  he  pro- 

Filed  with  FCC  ^“It  is  true  that  in  one  instance 

Washington  the  column  states  that  the  informa- 
An  application  to  sell  San  An-  tion  was  conveyed  to  Pegler  by  the 
tonio  station  KGBS  and  KGBS-  late  Heywood  Broun,  and  in  the 
TV  to  the  San  Antonio  Express  other  by  Connie  Broun. 

Publishing  Co.  for  approximately  “However,  one  cannot  repeat 
$3,500,000  was  filed  June  30  with  defamatory  words  of  others  and 


Syndicate  columnist. 


juror  was  removed  and  fined  $250 


The  award,  given  by  a  jury  of  by  the  court  for  “improper  and 
eight  men  and  four  women,  in  gross  misbehavior”  for  discussing 
United  States  District  Court,  New  the  case  despite  the  court’s  spe- 
York,  was  divided  as  follows:  cific  admonition  not  to  do  so. 

$100,000  against  Mr.  Pegler.  His  name  was  stricken  from  the 

$50,000  against  the  Hearst  Cor-  roll  of  jurors.  He  was  replaced 
poration,  owner  of  King  Features  by  one  of  the  two  alternates. 
Syndicate,  which  distributed  the  “That  column,  read  in  its  en- 
Pegler  column  to  186  newspapers  tirety.  I  charge  you  as  a  matter 
with  12,000,000  circulation.  of  law,  is  defamatory,”  Federal 

$25,000  against  Hearst  Consoli-  Judge  Edward  Weinfeld  told  the 


FCC  by  Storer  Broadcasting  Co. 

Storer’s  application  was  filed 
contingent  on  a  grant  by  FCC  of 


thereby  escape  responsibility  for 
what  is  said. 

“Tn  other  words,  a  man  who  re- 


with  12,000,000  circulation.  of  law,  is  defamatory,”  Federal 

$25,000  against  Hearst  Consoli-  Judge  Edward  Weinfeld  told  the 
dated  Publications,  Inc.,  which  jury  in  his  charge  in  the  historic 
publishes  the  New  York  Journal-  case. 

American,  which  distributed  the  Excerpts  from  Judge  Weinfeld’s 
complained  of  Pegler  column  of  charge  follow: 

Nov.  29,  1949,  locally.  “You  will  review  the  article  par-  comrnent. 

’$1  Compensatory  agraph  by  paragraph,  except  those  7'';'^*’ 

..  ,  _ specifically  excluded  or  otherwise  iruin. 

The  verdict  comprised  $1  ot  ^  ,  .  r,  “If  t.h< 

^  e  commented  upon,  as  hereafter  “ 


its  application,  filed  in  February,  peats  a  libel,  or  disseminates  or 
to  buy  all  the  stock  of  Empire  distributes  a  libel,  is  just  as  respon- 
Coil  Co.,  Inc.,  owner  of  VHF  sible  as  if  he  had  created  the  libel 
station  WXEL,  Cleveland,  and  in  fhe  first  instance. 

UHF  station  KPTV  at  Portland,  “No  proof  has  been  submitted 
Ore.  with  respect  to  the  truth  of  these 

Sale  of  the  San  Antonio  station  ... 

would  be  necessary  under  the  , 

FCC  limit  on  multiple  owner-  (compensatory)  damages,  as  m  all 
shin  sinrp  Stnrer  alrp.qHv  ha«  sta.  Others,  yOU  USe  yOUr  COmmO 


would  be  necessary  under  the  ,  uccium.k  - 

FCC  limit  on  multiple  owner-  (compensatory)  damages,  as  m  all 
ship,  since  Storer  already  has  sta-  oiJ’crs,  you  use  commo 

tions  in  Atlanta,  Detroit,  Toledo,  '^ense  and  good  judgment  in  deter- 
and  Birmingham.  '"'"'"g  will  fully  com- 

_  pensate  plaintiff  for  the  damages 

suffered.  The  amount  awarded 
or  justification  with  that  of  fair  ^^u^t  bear  relationship  to  the  in- 


mmcnt.  which  vou  find  he  has  sus- 

“First,  a  word  about  the  defense  ,ajned  as  a '  result  of  the  article. 

.  You  take  into  account  a  man’s  gen- 


i.ie  ver  commented  upon,  as  hereafter  defendants  prove  the  reputation,  his  .social  and 

compensa  ory  a  ag  noted  by  me,  and  with  respect  to  truth  of  the  defamatory  allegations,  business  or  professional  standing 

non  Ham-  statement  made  therein  of  ^  complete  defense  and  is  jp  (he  community,  how  well  he 

a  .LhiVVi  iiaH  about  Reynolds,  determine  sufficient  to  defeat  the  plaintiffs  Jcnown,  the  nature  of  the  de- 

or  e  CO  ,  whether  the  defendants  have  siis-  claim.  This  is  SO  because  truth  is  fammntnrv  eharse  and  its  tend- 


000  punitive  damages.  Mr.  Rey¬ 
nolds  had  sought  $500,000  dam- 


1  u-  o  a  war  nrnfi-  wiiciiici  iiic  uciciiuitiiis  iiavc  SUS-  . . . . - - ;  —  fammatory  charge  and  its  tend- 

^  1  u  war  e^rre  tained  their  defense  with  respect  always  a  defense  in  a  civil  action  jo  injure  such  a  man  in  the 

teer,  a  ’f  g^’y.  f  ^  thereto.  for  libel.  p„b,ig  estimation  of  his  character 

spoil  cn  ,  a  ,  „i;  “There  are  two  other  para-  “If  the  defendants  prove  only  and  the  extent  of  its  distribution. 


spondcnt,  a  fake,  nudist  and  a  man 
of  loose  morals  and  suspect  poli- 


“There  are  two  other 


ties  The  sensational  trial  extended  require  separate  con-  part  of  the  defamatory  statements  “Plaintiff  is  entitled  to  complete 

oversIven  ilSe"^^^^^^  are  numbered  ^“‘Jheyjail  as^  rep.aration  for  such  damages  to  his 

the  jury  was  out  for  more  than  10  others,  then  Reynolds  is  entitled  to  general  reputation,  for  such  men- 

hours  ^  It  was  learned  after  the  aspect  to  these  para-  damages  as  to  those  portions  of  the  jal  anguish  you  may  find  he  has 

end  nf  the  trial  that  the  iurors  at  graphs,  plaintiff  pleads  and  relies  column  as  to  which  the  defendants  suffered,  and  loss  of  income,  if 
one  ttfvoted  8  to  4  for'a  $775!-  upon  what  the  law  terms  an  “in-  have  failed  to  sustain  their  defense,  any. 

nnn  verHiet  hut  a  unanimous  ver-  "uendo.  An  innuendo  is  plain-  “Let  me  add  some  details  to  the  substantial  compensatory 


000  verdict,  but  a  unanimous  ver-  i-ci  me  aoo  son 

diet  must  be  given  in  Federal  “'f*;  m  this  case  Reynolds  con-  general  framework. 
Court  and  the  amount  was  whittled  (hat  the  words  used  con-  ^  comment  is 


A  comment  is  not  unfair  be- 


substantial  compensatory 
damage  must  be  founded  upon  a 
finding  of  substantial  injury.  If 


down.  veyed.  and  were  understood  by  the  cause  it  is  unduly  harsh  or  severe,  y®u  find  that^  there  has  been  no 

However,  the  $175,000  award  is  ^''crage  intellligent  reader  to  have,  because  it  injures  the  feelings  substantial  injury,  then  the  dam- 
probably  the  largest  on  record  in  ^  certain  meaning.  Its  purpose  is  g^d  reputation  of  the  one  criti-  ages  may  be  nominal, 
a  libel  case.  explain  the  application  of  the  gized,  or  because  the  opinion  ex-  “Punitive  or  exemplary  dam- 

The  jury  said  it  could  reach  no  words  used  in  the  article— -the  pre.ssed  is  not  correct  and  not  such  ages,  as  I  briefly  instructed  you 
decision  on  Mr.  Pegler’s  counter-  P'a''o('ffs  contention  as  to  their  as  a  man  of  wider  reasoning  power  during  the  trial,  are  of  an  entire- 
claim  of  libel  in  a  book  review  by  meaning  as  understood  by  the  would  have  made.  ly  different  nature  from  compen- 

Mr.  Reynolds  in  the  New  York  “It  is  not  necessary  that  all  rea-  ^^'o^y  damages. 

Herald  Tribune  which  he  alleged  to  X  Lo  na^a^ranhs  that  agree  with  “Where  it  is  established  that  a 

provoked  the  column  .P  paragraphs,  12  and  20  criticism  provid^  defendant  was  inspired  by  actual 

Defense  Motion  .  ...  ^  innuendo  has  been  ‘'’^y  ^  ‘’“sed  on  the  facts  truly  malice  in  the  publication  of  the 

A  defense  motion  to  set  aside  pleaded,  the  words  used  in  those  ^acts  are  capable  of  defam-itory  matter,  the  jury,  in  its 


Herald  Tribune,  which  he  alleged 
provoked  the  column. 

Defense  Motion 


spect  to  the  two  paragraphs,  that 
is,  these  two  paragraphs,  12  and  20, 
as  to  which  an  innuendo  has  been 


as  excessive  the  libel  award  was  paragraphs  are  to  be  t^keii  "in'  th^  comment  or  inference.  discretion,  may  —  but  k  not  re¬ 
being  argued  in  Federal  Court  Fri-  sense  which  would  be  naturally  (he  other  hand,  the  critic  quired-  to  award  punitive  dain- 

day  as  E&P  went  to  press.  The  gonveved  to  persons  of  ordinary  ^  ^  mahaous  ages,  or  as  it  is  sometimes  called. 


day  as  E&P  went  to  press.  The  conveyed  to  persons  of  ordinary  •  -  „ 

court  granted  a  20-day  stay  in  ex-  understanding.  defamer.  smart  money, 

ecution  of  judgment.  It  is  probable  “Thus,  you  see  it  is  important  “Actual  malice  defeats  the  de-  “Actual  malice  encompasses  the 
that  if  the  defense  loses  its  motion  u^^t  you  consider  each  paragraph  comment.  notion  of  ill  will,  spite,  hatred,  and 

'■-at  an  appeal  will  be  made  to  the  the  entire  column— that  is,  of  “No  comment  or  criticism,  how-  an  intent  to  injure  one. 
rcuit  Court  of  Appeals.  course,  with  the  exception  of  the  libelous,  is  fair  or  just  com-  “Malice  also  denotes  a  wanton 

For  Mr.  Pegler  the  case  marked  three  I  have  eliminated  —  para-  joent  on  a  matter  of  public  interest  and  reckless  indifference,  or  cul- 


understanding.  ..T.  ,  r  ... 

“Thus,  you  see  it  is  important  ,  Actual  malice  defeats  the  de¬ 
ft...  fense  of  fair  comment. 


that  an  appeal  will  be  made  to  the  (he  entire  column — that  is,  of  “No  comment  or  criticism,  how- 
Circuit  Court  of  Appeals.  course,  with  the  exception  of  the  ever  libelous,  is  fair  or  just  com- 


the  end  of  a  carefully  cherished  graphs  1,  10  and  11 


if  it  be  made  through  actual  ill-  pable  negligence  with  regard  to 


claim  that  he  had  never  been  sue-  “As  you  already  know,  to  de-  malice.  By  actual  malice  the  rights  of  others. 

cessfully  sued  for  libel.  Drew  feat  a  recovery  by  the  plaintiff,  the  meant  personal  spite  or  ill-will,  “fhe  purpose  of  punitive  dam- 

Pearson,  another  columnist,  has  a  defendants  now  must  take  the  la-  or  culpable  recklessness  or  culpable  ages  is  as  the  words  suggest a 

$850,000  libel  suit  pending  against  boring  oar  and  the  burden  of  sus-  negligence.  punishment  of  the  defendant  and 

him.  It  is  understood,  however,  taining  their  defense  by  a  fair  pre-  “Next  I  charge  you  that  there  also  to  set  an  example  so  as  to 

that  under  Mr.  Pegler’s  contract  ponderance  of  the  credible  evi-  has  been  no  competent  evidence  deter  him  from  a  repetition  of  the 

with  King  Features,  he  is  protected  dence.  to  support  the  truth  of  the  state-  offense  and  as  a  warning  to  others 

from  personally  paying  libel  dam-  “The  defendants  rely  upon  a  de-  ments  in  paragraph  15  that,  “Rey-  not  to  commit  a  like  offense.  It  is 
282S.  fense  sometimes  referred  to  as  a  nolds  and  his  girl  friend  of  the  intended  to  protect  the  community 

The  case  was  tried  under  New  combined  or  rolled-up  plea  of  truth  moment  were  nuding  along  the  and  as  an  expression  of  “ethical 

York  State  law,  but  it  was  in  Fed-  and  fair  comment.  In  effect,  this  public  road,”  and  in  paragraph  17  indignation,”  although  plaintiff  re- 

crsl  Court  because  the  plaintiff  and  plea  mingles  a  defense  of  truth  that,  “as  Reynolds  was  riding  to  ceives  the  award.” 
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N.  Y.  State  Bar  Now 
Seeks  Canons  Change 


Sjvranac  Inn,  N.  Y. 

The  New  York  State  Bar  Asso¬ 
ciation  abandoned — at  least  tem¬ 
porarily — its  controversial  effort  to 
prohibit  by  law  the  release  to  the 


was  adopted. 

District  Attorney  George  B.  De- 
Luca  of  the  Bronx  strongly  de¬ 
fended  the  press. 

Tn  my  four  and  a  half  years  as 


press  of  pre-trial  information  about  district  attorney,”  he  said,  “there 


a  criminal  case  except  the  formal 
charge. 

The  proposal,  first  submitted  to 
the  association  last  January  by  its 
Committee  on  Civil  Rights,  was  re¬ 
ferred  back  to  the  Executive  Com¬ 
mittee  and  may  be  brought  up 
again  if  members  feel  that  steps 
taken  to  amend  the  association’s 
Canons  of  Professional  Ethics  do 
not  solve  the  problem  of  what 
some  members  have  called  “trial 
by  newspaper.” 

Resolution  .4dopted 
The  resolution  actually  passed 
read  as  follows: 

“1.  That  the  New  York  State 
Bar  .Association  take  appropriate 
action  looking  towards  the  amend¬ 
ment  by  the  American  Bar  .Associ¬ 
ation  and  by  our  own  association 
of  Section  20  of  the  Canons  of 
Professional  Ethics,  to  condemn  as 
unprofessional  press  releases  and 
public  statements  by  lawyers,  the 
publication  of  which  may  interfere 
with  a  fair  trial  in  the  courts  or  the 
due  administration  of  justice. 

“2.  That  the  recommendation 
contained  in  your  committee’s  re¬ 
port  submitted  to  the  association 
on  January  29,  1954  be  referred  to 
the  Executive  Committee  and  ac¬ 
tion  thereon  be  held  in  abeyance 
pending  the  adoption  of  the 
amendment  to  section  20  of  the 
Canons  of  Professional  Ethics  un¬ 
til  such  time  as  the  Executive 
Committee  may  see  fit  to  recom¬ 
mend  to  the  association  further 
action  thereon.” 

The  report  of  the  Committee  on 
Civil  Rights  stated: 

“We  believe  that  an  amendment 
to  the  Canons  of  Professional 
Ethics  by  the  American  Bar  As¬ 
sociation  and  by  our  own  associa¬ 
tion  will  establish  a  desirable  uni¬ 
form  standard  throughout  our  state 
and  nation.  When  this  important 
step  has  been  taken,  we  will  then 
be  able  to  appraise  its  results  and 
judge  whether  any  further  steps 
are  necessary.” 

Press  Victory? 

Friends  of  the  press  felt  they 
had  won  a  victory  as  the  associa¬ 
tion  did  not  try  to  make  it  illegal 
I  — by  legislative  action — for  prose¬ 
cutors  and  lawyers  to  give  out 
crime  news  before  trial.  However, 
the  threat  still  existed  that  the  as¬ 
sociation  later  may  again  consider 
an  extreme  measure  of  that  kind 
and  the  changing  of  the  Canons 
of  Professional  Ethics  of  the  vari¬ 
ous  bar  associations  in  this  respect 
would  tend  to  hamper  the  press  in 
obtaining  crime  and  court  news. 

There  were  a  dozen  scattered 
votes  against  the  resolution  that 


has  not  been  the  slightest  indica¬ 
tion,  not  to  say  proof,  in  our 
county  that  prior  press  coverage 
has  adversely  affected  the  defend¬ 
ant  in  any  given  case.” 

Spirited  Debate 

The  vote  was  taken  after  a  spir¬ 
ited  debate  between  Alexander  F. 
Jones,  executive  editor  of  the  Sy¬ 
racuse  (N.  Y.)  Herald-Journal  and 
Herald- A  merican  and  former  presi¬ 
dent  of  the  American  Society  of 
Newspaper  Editors,  and  Louis 
Waldman  of  New  York  City,  chair¬ 
man  of  the  association’s  Committee 
on  Civil  Rights. 

Mr.  Jones  lashed  out  at  resolu¬ 
tions  either  proposing  legislation 
in  the  matter  or  to  change  the  as¬ 
sociation’s  Canons.  He  declared: 

“If  I  was  the  belligerent  type  I 
would  dare  your  association  to 
adopt  that  resolution  and  back  the 
called  for  legislation.  1  would  say 
that  if  this  had  come  up  15  years 
ago  I  would  guess  the  author  to 
be  Hermann  Goebbels.  I  would 
challenge  Mr.  Waldman  to  pro¬ 
duce  one  case  where  newspapers 
have  so  hounded  any  individual  or 
influenced  any  court  or  jury  that 
a  m  in  was  sent  to  prison  in  a  mis¬ 
carriage  of  justice.  And  I  would 
guarantee  him.  if  he  did  find  such 
a  case,  to  produce  10  where  cit¬ 
izens  won  freedom  from  prison 
through  the  ceaseless  effort  of 
hard-working  newspapermen. 

“What  I  do  see  in  all  these  ar¬ 
guments  is  a  definite  pattern  all 
pointing  in  one  direction — an  at¬ 
tempt  to  gain  a  vested  interest  in 
the  courts. 

“It  would  sacrifice  the  constitu¬ 
tional  right  of  the  people  to  know, 
and,  incidentally  the  Press,  to  place 
unlimited  power  in  the  hands  of 
the  Bar.” 

Mr.  Waldman  made  an  impas¬ 
sioned  plea  for  adoption  of  the 
ethics  resolution. 

“While  we  adhere  in  our  sup¬ 
plemental  report  to  the  principle 
embodied  in  our  original  report, 
we  have  changed  somewhat  the 
nature  of  our  recommendation  and 
the  proposed  remedy  for  the  prob¬ 
lem,”  said  Mr.  Waldman. 

“There  is  nothing  in  the  report 
to  justify  the  charge  that  we  are 
seeking  for  .some  unworthy  motive 
to  shackle  the  press,”  he  declared. 
“Our  report  is  not  intended  ‘to  be 
and  is  not  a  gag  of  the  press. 

“It’s  wrong,  dead  wrong,  to  pub¬ 
lish  in  advance  of  trial  an  alleged 
confession,”  Mr.  Waldman  said, 
“when  every  decent  lawyer  ought 
to  know  that  no  statement  by  a  de¬ 
fendant  is  a  confession  until  the 
court  admits  it  in  evidence.” 


Grundy  Sells  Pa, 
Dailies,  Weekly 

Philadelphia 
Former  U.S.  Senator  Joseph  R. 
Grundy  has  sold  the  Bristol  (Pa.) 
Daily  Courier,  the  Doylestown 
(Pa.)  Daily  Intelligencer,  and  the 
weekly  Newtown  (Pa.)  Enterprise, 
it  was  announced  July  1.  Pur¬ 
chaser  was  Stanley  W.  Calkins, 
publisher  of  the  Aliquippa  (Pa.) 
Beaver  Valley  Times  and  the 
Union  town  (Pa.)  Herald  and 
Standard. 


Brooklyn  Eagle's 
Sec.-Treas.  Retires 

William  F.  Crowell  announced 
his  retirement  as  secretary-treasurer 
and  business  manager  of  the 
Brooklyn  (N.  Y.) 

Eagle,  effective 
July  1. 

He  will  devote 
his  full  time  to 
the  Brooklyn 
Eagle  Press, 
which  he  pur¬ 
chased  from  the 
Brooklyn  Eagle 
in  1941,  and 
where  he  has 
served  as  presi¬ 
dent  for  the  last 
13  years. 

Mr.  Crowell  joined  the  Brook¬ 
lyn  Eagle  as  business  manager  in 
1934,  after  an  early  career  in  bank¬ 
ing.  He  was  associated  with  the 
Bank  of  America  in  Brooklyn,  the 
Midwood  Trust  Company,  and  the 
National  Exchange  Bank. 


Crowell 


Canadian  Bor  \ 
Hits  Pre-Trial 
Reports,  Too 

Vancouver,  B.  C. 

Newspaper  editors  are  keeping  a 
close  watch  on  the  outcome  of  a 
resolution  passed  by  the  British 
Columbia  section  of  the  Canadiaa 
Bar  Association. 

The  legal  fraternity  has  asked 
Chief  Justice  Gordon  Sloan  to  tor- 
mulate  a  set  of  rules  for  guidance 
of  the  press  in  pre-verdict  criminal 
cases.  The  subject  occasioned  a 
heated  debate  with  some  of  the 
lawyers  advising  that  the  matter 
be  thoroughly  studied  before  any 
steps  are  taken  to  interfere  with 
the  rightful  duties  of  the  press. 

The  question  was  introduced  by 
Vancouver  City  Prosecutor  Stew¬ 
art  McMorran,  who  described  pre¬ 
trial  newspaper  treatment  of  a  re¬ 
cent  murder  case  as  “disgraceful.’* 

In  regard  to  the  restrictions  pro¬ 
posed  by  members  of  the  Bar, 
Chief  Justice  Sloan  has  been  asked 
to  rule  on  “reports  of  matters 
which  should  not  be  reported  at 
all,”  “reports  containing  improper 
emphasis  on  evidence,”  and  “mis¬ 
quotation,  lack  of  objectivity  and 
inaccuracy  in  reports.” 

The  proposed  action  was  opposed 
by  J.  J.  McKenna,  who  warn^  his 
fellow  members  that  “it  is  highly 
dangerous  to  limit  the  freedom  of 
the  press.”  Another  member,  M. 
M.  McFarlane,  said  the  association 
should  remember  the  large  issue 
of  the  freedom  of  the  press  in¬ 
volved. 


A  native  of  Brooklyn,  Mr.  ■ 

Crowell  has  long  been  identified  Gainbling  Inio 
with  many  of  the  borough’s  lead-  jyj^  BeCOme  TaboO 


mg  CIVIC  organizations. 

■ 

FBI  Man  in  ANPA 

Chicago 

Norman  J.  Christiansen,  for¬ 
merly  special  agent  of  the  Fed¬ 
eral  Bureau  of  Investigation,  has 
joined  the  staff  of  the  American 
Newspaper  Publishers  Association’s 
Special  Standing  Committee  here. 
Previous  to  his  FBI  experience, 
Mr.  Christiansen  worked  for  sev¬ 
eral  organizations  connected  with 
newspapers  after  his  graduation 
from  Drake  University  school  of 
journalism. 

■ 

Gen.  Allen  Named 

Washington 
Major  General  Sory  Smith,  now 
director  of  Information  Services, 
Department  of  the  Air  Force,  has 
been  named  Commander  of  the 
Pacific  Air  Force,  which  will  be 
activated  shortly  with  Headquar¬ 
ters  at  Hickam  Air  Force  Base, 
Hawaii.  General  Smith  has  been 
director  of  Air  Force  Information 
since  1950.  Brigadier  General 
Brooke  E.  Allen,  presently  Chief 
of  Staff,  Military  Air  Transport 
Service,  will  succeed  General 
Smith  as  Director. 


Washinotom 

The  Senate  Interstate  Commerce 
Committee  this  week  favorably  re¬ 
ported  a  measure  by  Sen.  John  W. 
Brkker  (R.,  Ohio)  which  would 
prohibit  the  transmission  of  some 
gambling  information  in  interstate 
and  foreign  commerce  by  “com¬ 
munications  facilities.” 

Defined  as  gambling  information 
is  “bets  or  wagers  or  related  infor¬ 
mation  assisting  in  the  placing  of 
bets  or  wagers  on  any  sporting 
event  or  contest,  or  transactions  or 
information  facilitating  betting  or 
wagering  activities  on  any  sporting 
event  or  contest.” 

But  nothing  in  the  Act  shall  be 
construed  to  prevent  the  transmis¬ 
sion  of  information  in  connection 
with  the  news  reporting  of  sport¬ 
ing  events  or  contests,  which  might 
be  gambling  information  “if  such 
information  is  intended,  transmit¬ 
ted,  supplied,  delivered,  and  re¬ 
ceived  only  for  printed  news  pub¬ 
lication  in  newspapers,  magazines, 
journals  or  like  periodicals,  or  for 
radio  and  television  broadcasting." 

The  measure  is  designed  to  curb 
specialized  wire,  radio  and  tele¬ 
phone  services  which  cater  to 
“horse  parlors,”  according  to  Sen. 
Bricker. 
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Press  Women  Told: 

Free  Speech,  Press 
Breed  Noisy  People 

By  George  Barclay 


Chicago 

“You  can’t  have  free  speech 
without  some  noisy  people;  you 
can’t  have  a  free  press  without 
what  many  people  would  consider 
some  reprehensible  newspapers,” 
Carl  R.  Kesler,  Chicago  Daily 
News  editorial  writer,  declared  at 
the  eighth  annual  meeting  of  the 
National  Federation  of  Press 
Women,  Inc.,  here  last  weekend. 

‘There  is  no  way  to  have  either 
without  losing  freedom  itself,”  said 
Mr.  Kesler,  past  national  president 
of  Sigma  Delta  Chi,  in  keynoting 
the  convention’s  theme  of  “con¬ 
structive,  responsible  journalism.” 

Points  to  Dangers 

“Any  possible  regulation  de¬ 
signed  to  set  up  a  press  on  the  side 
of  the  angels  would  merely  make 
it  possible  for  the  devil  to  take 
over  tomorrow.  Consider  what 
happened  to  newspapers  in  our 
time  in  Russia,  Fascist  Italy,  Nazi 
Germany,  Argentina  and  else¬ 
where,”  he  continued. 

Mr.  Kesler  added  that  one  of 
the  smartest  newspapermen  of  his 
acquaintance  says  that  “if  there  is 
to  be  any  kind  of  regulation,  let  it 
make  people  read  the  newspaper 
with  which  they  most  disagree.” 

Stressing  that  the  virtues  of  a 
constructive  and  responsible  press 
cannot  be  imposed  from  without, 
he  said: 

“We  here  know  that  these  vir¬ 
tues  must  come  from  within  our 
own  ranks,  voluntarily.  We  should 
be  as  constructive  as  our  con¬ 
science  and  our  judgment  permit. 
We  must  be  as  responsible  as  our 
skill  and  our  experience  will  al¬ 
low.  But  we  must  make  the  rules 
— even  when  the  best  rule  may  be 
to  avoid  rules.” 

Seeks  Public  Opinion 

Max  Gilstrap,  chief  of  the  Mid¬ 
west  news  bureau,  Christian  Science 
Monitor,  covering  20  states,  de¬ 
scribed  his  impressions  of  a  recent 
10,000-mile  tour  exploring  grass 
roots  opinion  from  the  Midwest  to 
the  Southwest  and  the  Far  West, 
and  more  recently  through  the 
deep  South,  trying  to  determine 
there  what  attitudes  are  forming 
in  regard  to  the  Supreme  Court’s 
decision  against  segregation. 

“I  have  found  there  is  a  solid 
nucleus  in  each  community,  usually 
surprisingly  well  informed,  who 
ask  penetrating  questions  and  make 
sage  observations  about  local,  na¬ 
tional  and  international  affairs,”  he 
said. 

“The  people  in  this  group  are 
less  Inclined  to  tell  you  what  they 
think  than  to  ask,  ‘What  about  Mc¬ 
Carthy?  Is  Eisenhower  furnishing 


enough  leadership?  What  should 
we  do  about  Indo-China?  Are  the 
farmers  as  displeased  with  Benson 
as  we  hear?  What  does  the  South 
think  about  segregation?’ 

“Aside  from  this  informed  nu¬ 
cleus,  however,  I  find  a  mass  of 
people  who  are  amazingly  unin¬ 
formed. 

“Thus  we  find  ourselves  as  news¬ 
paper  people  between  the  alert, 
reasoning,  questioning  group  of 
readers  and  those  who  are  as  yet 
unawakened,  either  because  of  ig¬ 
norance  or  apathy.” 

Make  Significant  Interesting 

The  priority  of  interest  which 
the  McCarthy  hearings,  baseball, 
comics  or  the  sensation  in  the 
news  holds  over  Indo-China,  the 
European  Defense  Community  or 
the  Eisenhower  program,  he  said, 
is  the  challenge  newspapermen 
must  constantly  face. 

“How  to  make  the  significant 
more  interesting  is  the  problem  to 
be  worked  out,”  he  said.  ‘This 
means  more  ingenuity  in  making 
news  more  palatable,  more  dexter¬ 
ity  in  humanizing  the  news  and 
better  techniques  in  presenting  the 
news  attractively.” 

Why  Reporters  Are  Aufiiors 

Ruth  Moore,  Chicago  Sun-Times 
reporter,  author  of  the  current 
best-selling  book,  “Man,  Time  and 
Fossils”  and  of  a  soon-to-be  pub¬ 
lished  life  of  Charles  Darwin,  cited 
these  advantages  a  reporter  has 
when  it  comes  to  writing  a  book: 

(1)  — A  reporter  knows  how  to 
dig  for  material.  He  has  had  long 
experience  in  extracting  informa¬ 
tion  from  people  much  better  in¬ 
formed  than  he  is  himself.  He  al¬ 
so  knows  how  to  run  through  print¬ 
ed  material  and  pull  out  the  points 
essential  to  his  story.  That  old 
business  of  marking  up  an  ad¬ 
vance  text  is  very  good  training. 

(2)  — A  reporter  dares  to  ven¬ 
ture  into  subjects  from  which  an 
expert  might  retreat. 

(3)  — He  has  had  practice  in 
saying  things  simply  and  directly. 

(4)  — 'He  knows  how  to  make  a 
deadline. 

(5)  — He  has  the  widest  oppor¬ 
tunity  to  run  into  the  important 
and  significant  stories  that  make 
hooks  and  magazine  articles. 

(6)  — In  the  newspaper  he  even 
has  a  showcase  for  his  work. 

In  a  panel  session  on  news,  edi¬ 
torials  and  features,  Edward  H. 
Eulenberg,  assistant  city  editor, 
City  News  Bureau  of  Chicago, 
voiced  the  opinion  that  there  is 
too  much  stress  on  so-called  in¬ 
terpretive  reporting. 

“If  you  strive  eternally  for 


Publishing  Tax 
List  Mandatory 

Urbana,  Ill. 

A  ruling  by  the  Supreme  Court 
of  Illinois  last  month  makes  it 
mandatory  for  county  officials  to 
publish  lists  of  personal  property 
assessments,  the  Illinois  Press  As¬ 
sociation  has  advised  its  members. 

The  case,  instituted  by  the  Har¬ 
din  County  Independent,  provides 
newspapers  with  a  legal  basis  for 
forcing  counties  to  publish  all  as¬ 
sessment  lists.  The  court  held  that 
counties  cannot  collect  the  tax  if 
the  list  is  not  published. 


facts,”  he  said,  “you  don’t  have  to 
worry  too  much  about  interpreta¬ 
tion.  Intelligent  readers  can  do 
their  own  interpreting  if  you  give 
them  the  facts.” 

Mr.  Eulenberg  said  that  the 
“why”  is  the  most  neglected  of  the 
five  “W’s”  of  a  newspaper  story. 

Tell  of  Editorials 

Other  panel  members  were  Gen- 
evive  Flavin,  reporter  of  the  Chi¬ 
cago  Tribune’s  Metropolitan  sec¬ 
tion;  Mrs.  Mabel  Trembly,  editor, 
Kewaunee  (Wis.)  Enterprise;  and 
Vernon  Meidel,  editor,  Chicago 
Heights  (Ill.)  Star. 

Miss  Flavin  pointed  out  that  every 
news  story  has  feature  possibilities. 
Hence  it  is  a  matter  of  editorial 
judgment  whether  it  should  be 
handled  as  straight  news  or  a  fea¬ 
ture.  She  said  you  can  frequently 
turn  a  want  ad  into  a  bright  fea¬ 
ture  story. 

Mrs.  Trembly  said  the  editorial 
writer  on  a  weekly  newspaper  has 
a  much  closer  personal  relationship 
with  her  readers  than  does  her 
counterpart  on  a  metropolitan 
daily.  She  said  that  nine  out  of 
10  people  in  her  town  of  2,600 
inhabitants  call  her  “Mabel.”  Cit¬ 
ing  the  results  of  a  constructive 
civic  editorial  program,  by  the 
Kewaunee  Enterprise,  she  reported 
that  her  home  county  no  longer 
has  any  deathtrap  unused  ice-boxes 
or  any  uncovered  abandoned  wells. 

Mr.  Meidel  reported  on  the  in¬ 
creasingly  important  role  of  edi¬ 
torials  in  community  newspapers. 

Community  Jouraalism 

Bruce  Sagan,  publisher  of  the 
Hyde  Park  Herald,  oldest  commun¬ 
ity  newspaper  in  Chicago,  spoke 
on  “Community  Journalism  —  a 
Three-way  Profit.”  He  said  that  in 
Chicago  alone,  there  are  more  than 
80  community  newspapers  with  a 
combined  circulation  of  better  than 
one  million. 

He  cited  a  recent  University  of 
Chicago  readership  survey  which 
disclosed  that  72  percent  of  a  com¬ 
munity  newspaper’s  subscribers 
read  the  display  ads,  60  percent 
the  classified  ad  section,  80  percent 
the  social  and  personal  news,  52 
percent  the  church  news  and  35 
percent  the  doings  of  voluntary 
associations. 

“This  research,”  he  said,  “di¬ 
rectly  contradicts  the  usual  attitude 


of  advertising,  and  daily  newsptgter 
executives  that  community  news¬ 
papers  are  just  advertising  throw¬ 


aways.” 

Inez  Forsell,  former  publisher, 
Elhurn  (Ill.)  Herald  and  Dundee 
(ill.)  Tri-Cities  Tribune,  was  mod¬ 
erator  of  a  panel  discussion  on 
“Women’s  Page,  Etepartments  and 
Columns.”  Participants  were 
Marta  Parrish  Driscoll,  club  edi¬ 
tor  of  the  Chicago  American;  Edith 
Mooar,  women’s  editor,  Newton 
(Iowa)  Daily  News,  and  Frances 
Greene  Tornow,  women’s  editor, 
LaG range  (Ill.)  Citizen. 

Being  club  editor  of  a  metropol¬ 
itan  daily  is  a  man-sized  job,  said 
Miss  Driscoll,  pointing  out  that  in 
Chicago  there  are  more  than  450 
women’s  clubs,  40  infant  welfare 
centers,  countless  homes,  hospitals 
and  schools  and  many  individual 
parent-teacher  local  units,  district 
groups  and  city-wide  bodies. 

Miss  Driscoll  said  that  one  of 
the  prime  values  of  a  well-balanced 
array  of  women’s  news  is  that  it 
helps  promote  home  delivery. 

Federation  President  Mrs.  Helen 
Ankenny,  Topeka,  Kan.,  presided 
at  the  general  sessions.  Eielegates 
voted  to  hold  next  year’s  conven¬ 
tion  at  New  Orleans. 

Newly-elected  officers  included: 
Mrs.  W.  H.  Anderson,  associate 
editor  and  publisher,  Ripley  (Miss.) 
Southern  Sentinel,  national  secre¬ 
tary;  and  Mrs.  Fern  Lee,  editor, 
Towner  (N.  D.)  Mouse  River 
Farmer,  treasurer.  The  president 
and  vicepresident  are  elected  in 
alternate  years. 

Elected  directors  for  a  two-year 
term  were  Mrs.  Clifton  Edom,  Co¬ 
lumbia,  Mo.,  representing  the  Ar¬ 
kansas,  Tennessee  and  Missouri 
region;  Mrs.  Helen  Waterhouse, 
Akron  (Ohio)  Beacon-Journal,  the 
Indiana,  Ohio,  Kentucky  and  West 
Virginia  region;  Mrs.  Harold  Bris- 
lin,  Scranton  (Pa.)  Scrantonian, 
New  York,  New  Jersey,  Pennsyl¬ 
vania  and  Delaware  region;  Mrs. 
Lorraine  Elston,  Jersey  Heights, 
N.  J.,  New  England  region;  Miss 
Dorothy  Brose,  Washington,  D.  C.; 
Miss  Peggyann  Hutchinson,  Bain- 
bridge,  Md.,  Maryland,  Virginia 
and  North  Carolina;  and  Mrs. 
Betty  Vance,  Sarasota,  Fla.,  rep¬ 
resenting  the  South  Carolina, 
Georgia  and  Florida  region. 
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Congress  Group  Kills 
Newsmen  Fine  Clause 

Washinoton 

The  Joint  Congressional  Com¬ 
mittee  on  Atomic  Energy  has 
stricken  a  section  of  the  Cole-  ' 
Hickenlooper  bill  which  could 
have  meant  prosecution  of  news¬ 
papermen  who  reported  public 
statements  by  government  officials 
if  such  statements  contained  re¬ 
stricted  atomic  information. 

As  drawn,  the  clause  which  now 
has  been  was  killed  by  unanimous 
vote  in  a  closed  session,  provided  a 
fine  up  to  $2,500  for  any  one 
knowingly  relaying  restricted  in-  ' 
formation,  regardless  of  the  source. 
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>!*'  HST  BEAMS,  CIGARETS  CAST  A  WORRY;  A  SERPENT  WEIGHS  THE  FUTURE 

5WS- _ — - - - - - 


DON'T  TREAD  ON  ME' 

Russell,  Los  Angeles  (Calif.)  Times 


SMOLDERING  QUESTION 

Long,  Minneapolis  (Minn.)  Tribune 


GOOD  NEWS,  GOOD  MEDICINE 

Shoemaker,  Chicago  Daily  News 


abled  the  changeover  to  be  effected  ditional  125  columns  type  set  but 

efficiently  and  the  new  six-column  not  run  in  all  editions.  The  Star  WVAOV 

product  to  become  a  better  and  news  editors  used  our  special  tele-  P^X  — „  — 
more  readable  newspaper.”  vision  installation  with  headphones,  DCXOi  “ 

Mr.  Gore,  a  native  of  Knoxville,  listening  as  they  edited  wpy.  We 
Tenn.,  serv^  as  reporter,  rewrite  found  it  possible  to  anticipate  new 

man  and  news  editor  of  papers  in  leads  through  this  method.  The  Chicago 

the  South  and  St.  Louis  before  join-  fact  that  television  was  monitored  y  S.  Immigration  Service  will 
ing  the  Chicago  Sun  /n  1944.  He  was  useful  in  handling  occasional  oppose  suspension  of  its  de- 
has  served  as  assistant  foreign  edi-  complaints  from  readers  comparing  portation  order  against  Jac<^ 

tor  and  subsequently  as  picture  our  coverage  to  television.  Com-  Burck,  Chicago  Sun  -  Times  edi- 

editor  and  telegraph  editor  prior  plaints  were  not  as  numerous  as  torial  cartoonist,  counsel  for  the 

to  becoming  news  editor  of  the  during  the  1952  political  campaign  immigration  Service  has  advised 

merged  Sun-Times.  He  is  a  gradu-  but  the  violence  of  the  expressed  Board  of  Immigration  Appeals, 
ate  of  the  University  of  Tennessee,  opinion  was  as  great.  Xhe  board  is  considering  the  case 

■  W.  P.  Steven  of  the  cartoonist  in  proceedings 

How  Papers  PlciyGd  Minneapolis  (Miaa.)  star  and  brought  against  the  Polish -bom 

e*-.— .  Tribune.  Burck  for  alleged  Communist  af- 

McOOThy  btory  •  *  •  filiations  in  the  ’30’s. 

Addidonal  replies  received  to  Exact  figures  on  wordage  sent  Seeks  Cancellation 

E  &  P  s  inquiry  as  to  how  news-  hearings  never  will  be  avail-  Mr.  Burck’s  attorneys  have  said 

papers  plajwd  the  Army-McCarthy  jj  probably  true  that  that  suspension  of  the  order  is  the 

story  (E  &  P,  June  28,  page  11)  major  press  “minimum”  they  are  seeking.  The 

were  received^this^week,  as  follows:  associations,  running  stories,  re-  board  has  under  advisement  Mr. 

.  .  sumes,  digests,  and  prints  of  docu-  Burck’s  request  for  complete  can- 
The  Birmingham  News  earned  nients  submitted  for  the  record  but  cellation  of  the  order.  If  the  sus- 
approximately  225  coli^ns  of  type  hearing,  at  least  pension  is  approved  by  the  board, 

and  pictures  on  the  McCarthy  hew-  matched  the  1,700,000  words  that  it  must  be  confirmed  by  legislation 
ings.  This  covers  the  periM  be-  ^g^g  commercially  recorded,  with  within  the  next  two  sessions  of 
tween  Apnl  22  and  June  17.  copies  supplied  the  principals  and  Congress,  or  the  respondent  is  sub- 

The  only  special  twhmques  used  public  subscribers.  ject  to  immediate  deportation  to 

in  coverage  were  display  of  pic-  j^e  man  who  for  almost  25  Poland. 

tures  when  possible  and  grouping  years  has  been  on  top  of  the  big  Burck’s  counsel  argued  that  dc- 
of  sidebare  and  companion  stories  news  in  a  very  special  manner —  portation  to  Poland  would  amount 
with  the  break  from  page  one  on  a  Harold  R.  Beckley,  superintendent  to  a  “death  warrant”  for  Burck,  in 
special  page.  uf  (j,g  Senate  Press  Gallery — puts  view  of  his  volume  of  anti-Commu- 

Charles  a.  Fell,  this  story  down  as  the  biggest  of  nist  cartoons  in  the  last  16  years. 

Birmingham  (Ala.)  News  them  all.  Burck,  now  50,  came  to  U.  S.  from 

•  *  *  His  day-to-day  records  show  Poland  when  he  was  10  years  old. 

The  Minneapolis  Star  and  Trib-  that  more  than  150  newspaper  re-  He  has  never  been  naturalized. 


Chicago  Editor 
Named  Winner 
Of  Field  Award 


Team  Fight  to  Keep 
Media  Crown  Urged 


Stanford  University,  Calif. 

Team  work  to  produce  that 
bright  and  shining  newspaper 
product  needful  to  maintain  press 
leadership  in  today's  transition 
era  was  urged  throughout  sessions 
of  the  California  Editors’  Confer¬ 
ence  here. 

Speaker  after  speaker  stressed 
teamwork  importance  and  the 
necessity  of  competitive  participa¬ 
tion  by  each  employe,  by  each 
department,  by  the  entire  news¬ 
paper  and  throughout  the  entire 
industry. 

Team  performance  is  inherent 
in  newspapers  yet  it  continues  to 
be  one  of  the  great  unexploited 
potentials,  declared  Vincent  S. 
Jones,  director,  news  and  editorial 
office,  Gannett  Newspapers.  For 
the  employes  of  the  individual 
newspaper  comprise  varied  special 
.skills  which  should  provide  “the 
perfect  sounding  board  for  local 
life  and  the  sales  instrument  su¬ 
preme.” 

Industry  -  wide  cooperation  “to 
regain  some  touch  of  the  genius 
that  made  printing  the  pioneer  in 
both  mass  production  and  the 
spread  of  information”  is  the 
prime  goal,  Mr.  Jones  declared. 

All  Must  Fight 

Every  employe  must  fight  in 
this  year  of  transition  that  follows 
15  years  of  newspaper  prosperity, 
Mr.  Jones  stressed.  The  warning 
h  plain  that  newspapers  either 
must  get  more  business  or  trans¬ 
act  the  same  business  more  effec¬ 
tively,  he  declared. 

“By  the  end  of  this  year  tele¬ 
vision  will  become  a  full  competi¬ 
tor  for  reader  time  and  the  ad¬ 
vertising  d  o  1 1  a  r,”  Mr.  Jones 
warned. 

What  can  be  accomplished 
“without  miracle  drugs”  was  re¬ 
ported  by  Arden  X.  Pangborn, 
Oregon  Journal,  who  spoke  on 
“A  Case  History  of  a  Newspaper 
Development  Program.” 

The  first  task  is  more  reada¬ 
bility,  and  in  one  phase  of  that 
move  the  Journal  eliminated  more 
than  100  heads  from  the  style 
book.  Arrangement  of  news  and 
features  to  provide  orderly  depart¬ 
mentalization  included  page  labels 
of  news  sections.  A  news  scatter¬ 
ing  problem  was  solved  by  instal¬ 
ling  a  “pull-up  section”  and  the 
placement  of  comics  regularly  in 
four  half-pages  opened  desirable 
advertising  positions. 

“The  business  office  is  an  ed¬ 
itor’s  best  friend,  for  the  editor’s 
greatest  single  asset  is  financial 
independence,”  Mr.  Pangborn  em¬ 
phasized.  The  special  feature 
which  marked  the  Journal’s  tran¬ 
sition  was  the  establishment  of  a 
board  of  eight  contributing  edit¬ 
ors.  Each  selected  expert  in  his 
field  contributes  occasional  un¬ 


signed  editorials,  accepts  contribu¬ 
tion  assignments,  and  meets  peri¬ 
odically  with  editors  and  the  ed¬ 
itorial  writers. 

Introduced  as  managing  editor 
of  the  daily  that  led  in  advertising 
linage  last  year,  Wallace  Lomoe, 
Milwaukee  Journal  and  president 
of  the  APME,  is  a  consistent  lead¬ 
er  in  advertising  color  and  he 
described  the  overall  teamwork 
that  has  built  that  daily.  Great 
editorial  stands  have  over  the 
years  won  two  Pulitzer  awards 
and  prove  the  Journal’s  vitality. 

“We  have  no  formula,  only  de¬ 
votion  to  effort  and  to  high  stan¬ 
dards  in  all  departments,  with  co¬ 
operation  between  all  depart¬ 
ments,”  he  reported. 

On  the  news  side,  cooperation 
extends  beyond  departmental  lines 
and  “flexible  staffers”  are  used  in 
“licking  the  jurisdictional  trouble 
pretty  well.”  As  a  result,  the 
Journal  is  able  to  superimpose 
special  writers  across  all  desks, 
Mt.  Lomoe  reported.  Lack  of 
columnists  “doesn’t  seem  to  have 
hurt  us,”  he  added. 

Color  photography  development 
continues  for  editorial  as  well  as 
advertising  use,  and  325  editorial 
color  illustrations  have  been  used 
thus  far  this  year,  Mr.  Lomoe  said. 

“Photographers  work  for  the 
production  manager  but  serve  ad¬ 
vertising  and  promotion  but  serve 
the  news  side  first,”  he  explained. 
“That’s  probably  the  reason  for  our 
color  development.  I  doubt  if  any 
editor  would  give  such  a  budget 
to  photography.” 

Newspapers  of  character  and 
with  the  ability  to  shoulder  re¬ 
sponsibilities  greater  than  ever  be¬ 
fore  are  the  great  need  in  this  era 
when  the  newspaper  is  the  litera¬ 
ture  of  the  people,  declared  Cap¬ 
tain  Gavin  Astor  of  the  London 
Times. 

The  British  press  will  have  an  in¬ 
creasingly  important  contribution 
to  make  towards  attaining  the 
hopes  and  aspirations  of  the  free 
world.  Captain  Astor  forecast. 
The  American  press,  he  observed, 
faces  a  tremendous  responsibility 
in  these  times  when  “everybody 
knows  everything  at  the  in  a  mo¬ 
ment,  and  the  free  world  is  anxious 
to  know  what  America  is  think¬ 
ing  and  doing. 

The  British  press  has  rebounded 
from  the  brief  1939-45  period  when 
broadcast  news  was  more  trusted 
than  that  appearing  in  the  news¬ 
papers,  the  London  Times  executive 
said. 

“While  much  of  the  best  broad¬ 
casting  is  aimed  at  the  emotions, 
most  of  the  best  journalism  is  aim¬ 
ed  at  the  head,”  he  observed.  On 
television,  he  said  that  Britain’s 
3,000.000  sets  today  are  small  in 
number  compared  with  those  in 
this  country. 


The  bids  for  teamwork  extended 
even  into  the  freedom  of  press  dis¬ 
cussions.  George  Grimes,  Oxnard 
Courier  and  chairman,  freedom  of 
information  committee,  California 
Newspaper  Publishers  Association, 
observed  that  “the  gains  we 
achieve  often  depend  on  the  co¬ 
operation  we  offer.”  This  develop¬ 
ed  from  his  report  of  a  metropo¬ 
litan  vs.  home  city  protest  in  which 
there  was  some  indication  a  local 
official  was  seeking  to  give  the 
home  paper  a  break. 

Elat  warnings  that  the  freedom 
of  the  press  guaranteed  by  the 
Constitution  “must  be  preserved 
by  intelligent  exercise”  were  pre¬ 
sented  by  J.  Hart  Clinton,  publish¬ 
er,  San  Mateo  (Calif.)  Times. 

“.\buses  of  the  right  of  the  free 
press,  particularly  in  the  handling 
of  criminal  court  proceedings,  are 
bound  to  subject  the  press  to  the 
general  condemnation  of  the  pub¬ 
lic,  the  judiciary  and  the  bar,  and 
may  result  eventually  in  limitations 
on  out-of-court  press  comments 
more  approaching  those  now  in 
force  in  Great  Britain,”  said  the 
attorney-publisher. 

Dave  Schutz,  Redwood  City 
Tribune,  was  elected  1955  chair¬ 
man  with  Ferdinand  Mendenhall, 
Van  Nuys  News,  vicechairman; 
Frank  Moore,  Redlands  Daily 
Facts,  secretary  and  Ted  Durein, 
Monterey  Peninsula  Herald,  treas¬ 
urer.  New  directors  are  Mr.  Du¬ 
rein,  Eli  Isenberg,  Monterey  Park 
Progress  and  Richard  Pourade, 
San  Diego  Union. 

Resolutions  asked  the  State  De¬ 
partment  continue  efforts  to  re¬ 
lease  Richard  Applegate,  NBC  and 
ex-U.P.;  Don  Dixon,  INS  and  Ben 
Krasner,  merchant  seamen,  from 
Communist  hands  and  protested 
closed  “study  sessions”  by  the  city 
council  of  nearby  Los  Altos. 

In  warning  that  this  is  the  half¬ 
way  mark  in  a  year  that  will  go 
down  in  journalistic  history  as  a 
fateful  time  of  transition  between 
eras,  Mr.  Jones  presented  a  four- 
point  program  for  newspaper  im¬ 
provement. 

Speed  is  an  essence.  The  Gan¬ 
nett  Newspapers  official  suggested, 
observing  that  15-years  of  uninter¬ 
rupted  newspaper  prosperity  have 
been  followed  this  year  “to  the 
long  predicted  end  of  the  line  for 
higher  rates,  but  not  in  higher 
costs.” 

“The  race  for  reader  time 
means  just  one  thing:  one  of  the 
media  will  emerge  as  the  dominant 
and  indispensable  item.  So  far  it 
cannot  remain  in  that  position 
without  drastic  changes,”  Mr. 
Jones  said. 

“'I  see  no  reason  why  a  well-edit¬ 
ed  local  newspaper,  plus  one  me¬ 
tropolitan  daily,  should  not  bring 
me  most  of  the  information  I  need 
to  keep  reasonably  informed  on 
world  and  national  affairs  and  ful¬ 
ly  so  on  my  hometown.  This  can¬ 
not  be  done  in  50-100  columns  of 
mediocre  prose  and  smudgy  cuts 
produced  carelessly  at  great  ex¬ 
pense. 


“If  every  employe  believed  in 
the  newspaper  and  would  fight  for 
it,  the  newspaper  would  have  its 
own  ‘cell,’  its  vigorous  well-armed 
defender  salesmen,  every  creed,  in 
every  neighborhood,  in  every  club, 
in  every  political  party,  and  every 
activity.  Who  else  has  this  initial 
advantage?” 

McCarthy  Problem 

In  getting  down  to  cases,  Mr. 
Jones  expressed  grief  that  no  news¬ 
paper  seems  to  have  come  even 
close  to  solution  of  the  problem 
of  how  to  cover  the  Army-Mc- 
Carthy  row,  “a  fantasia  hard  on 
all  media.”  There  have  been  ex¬ 
amples  of  brilliant  feature  enter¬ 
prise,  but  no  continuing  technique 
of  keeping  the  thing  in  focus,  he 
declar^. 

“What  has  been  needed  is  a 
daily  summary  that  answers  the 
many  questions  that  perplex  the 
honest,  interested  citizen  and  which 
simply  do  not  come  out  of  the 
running  stories  or  the  oversimpli¬ 
fied  summaries.  Most  people  have 
looked  to  us  to  unravel  them.  We 
let  them  down.” 


But  newspaper  attempts  to  ad¬ 
vance  on  all  fronts  simultaneously 
will  often  lead  to  nowhere,  and 
Mr.  Jones  suggested  that  produc¬ 
tion  of  just  one  first  rate  story  or 
feature  in  each  department  would 
effect  the  rest  the  content  inevit¬ 
ably. 

Gamble  Suggested 


“Isn’t  it  about  time  that  we 
showed  a  willingness  to  gamble  a 
little  reportorial  time?  The  aver¬ 
age  city  editor’s  assignment  sheet 
is  a  list  of  sure  things.  Yet  most 
newspapers  got  that  way  because 
they  were  willing  to  invest  staff 
time.  And  magazines  live  off  the 
material  which  we  are  too  lazy  to 
shift  thoroughly,”  he  said. 

The  Bright  Promise 
“Through  AP — or  any  wire  serv¬ 
ice,  for  that  matter — we  can  mar¬ 
shal  the  greatest  fact-gathering  or¬ 
ganization  in  history.  What’s  more, 
we  can  offer  a  nationwide  audience 
that  is  a  challenge  to  the  most  am¬ 
bitious  reporter  or  writer  that  ever 
lived. 


“But  to  cash  in  on  this  bright 
promise  we  will  have  to  forget 
our  petty  provincialism.  And  we 
will  have  to  be  more  receptive  to 
ideas  and  techniques  that  do  not 
drop  neatly  into  the  comfortable 
grooves  of  tradition. 

“Finally,  what  could  be  more 
thrilling  than  to  toil  in  the  one  in¬ 
dustry  which  has  conscience  and 
character,  which  works  primarily  | 
for  the  public,  confident  that  pro-  (j 
fits  are  the  just  reward  of  loyal  and 
conscientious  service?” 

In  analyzing  television  competi¬ 
tion,  Mr.  Jones  warned  that  every 
part  of  the  nation  will  shortly  be 
within  range  of  some  TV  station. 
Formal  studies  have  reemphasized 
the  solidity  of  established  newspa-  , 
pers  and  pointed  up  the  way  in 
which  TV  stimulates  interest  in 
certain  types  of  news,  he  reported. 
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•  The  Advertiser  and  The  Newspaper  • 


Retail  *Ad  Plums  Await 

tial 


Easy  Pickings  NAEA  Told 


Coronado,  Calif. 

Newspapers  that  “cast  a  few 
crumbs  of  guidance  and  service 
upon  the  troubled  waters  of  the 
retailers’  advertising  problems  will 
reap  a  whole  crateful  of  retail  ad¬ 
vertising  plums,”  Irvin  Dworkin, 
president,  Jordan  Marsh  Company, 
San  Diego,  told  the  convention  of 
the  Newspaper  Advertising  Execu¬ 
tives’  Association  here  this  week. 


NAEA  CONVENTION 


The  department  store  executive, 
whose  store  is  a  member  of  Allied 
Stores  Corporation,  was  discussing 
the  role  of  newspapers  as  “retail¬ 
ers’  silent  partners.” 

“It  is  axiomatic,”  he  declared, 
“that  when  a  newspaper  ad  flops, 
that  flop  inhibits  additional  ex¬ 
penditures  of  money  in  newspapers. 
When  an  ad  hits  the  jackpot,  the 
player  is  encouraged  to  pour  all  of 
his  winnings  back  into  the  ma¬ 
chine  to  try  again  and  again.  Con¬ 
sequently,  the  retailer  and  the 
newspaper  must  jointly  attack  the 
problem  of  ineffective  advertising. 
If  they  lick  it,  then  they  both  pros¬ 
per;  if  they  don’t  then  they  both 
lose.” 

Mr.  Dworkin  cited  figures  show¬ 
ing  that  48  percent  of  all  retail 
newspaper  ads  designed  to  produce 
direct  sales  cost  at  least  half  of  the 
total  direct  sales  they  bring  about. 


vince  the  American  family  to  value 
the  products  the  store  sells  more 
highly  than  the  equivalent  dollars 
which  the  family  now  holds  in  the 
bank.  The  major  line  of  commun¬ 
ication  to  the  family  is  the  news¬ 
paper.  How  effective  a  job  of  per¬ 
suasion  depends  on  how  compelling 
is  the  message.  Consequently,  the 
department  store  and  the  newspaper 
are  engaged  in  a  partnership  effort 
to  create  and  send  the  message  to 
the  readers.” 

Mr.  Dworkin  said  that  newspa¬ 
pers  should  be  willing,  “even 
anxious,”  to  do  more  than  pro¬ 
vide  a  certain  amount  of  white 
space  on  which  a  message  from  a 
store  is  imprinted. 

“The  aggressive,  farsighted  news¬ 
paper  will  go  overboard  in  assist¬ 
ing  in  the  creation  of  the  message, 
in  the  perfecting  of  its  words  and 
its  art,  in  establishing  as  favorable 
a  climate  as  possible  for  that  mes¬ 
sage  to  be  received  affirmatively,” 
he  asserted. 

The  department  store  president 
offered  eight  ways  in  which  a  news¬ 
paper  can  do  “a  really  effective  job 
of  helping  the  retail  advertiser.” 
They  were: 

1 )  Courses  on  best  use  of  space; 
2)  Good  copy  writing  program;  3) 
Layouts  that  sell;  4)  Seasonal  plan¬ 


MEET  THE  MAN  who  says  newspapers  are  retailers’  silent  partners — 
Irvin  Dworkin  (far  right),  president,  Jordan  Marsh,  who  addressed. 
NAEA  session  on  retailing,  discusses  highpoints  of  his  talk  with  (left 
to  right):  H.  H.  McLean,  assistant  admanager,  Scripps-Howard;  Karl 
T.  Finn,  NAEA  second  vicepresident  and  program  chairman;  and 
Emile  Hartford,  the  Los  Angeles  Times. 


ning;  5)  Help  ads  to  succeed  by 
avoiding  clutter;  6)  Let  retailer  re¬ 
work  proofs;  7)  Be  a  leader  in  ex¬ 
perimental  advertising;  8)  Be  a 
clearing  house  for  retailing  infor¬ 
mation. 


Pennoyer  Lauds  Press; 

Hits  Handling  of  Ads 

The  public  press  has  been  a  rec¬ 
ord  of  America’s  heartbeat  ever 
since  the  time  of  Benjamin  Frank¬ 
lin  and  we  Americans  take  free 
press  for  granted  although  it  exists 
almost  nowhere  else  in  the  world. 

This  was  the  assertion  of  Mrs. 
Sara  Pennoyer  to  NAEA  members. 


Mrs.  Pennoyer,  vicepresident 
and  sales  promotion  manager  of 
J.  W.  Robinson’s,  lauded  the  hu¬ 
man  insights  of  newspapers  as  a 
source  of  information  about  peo¬ 
ple,  but  hit  poor  handling  of  small 
ads  in  newspapers,  listing  the  rea¬ 
sons  for  declining  productivity  of 
department  store  advertising  and 
some  concrete  suggestions  for 
checking  the  decline. 

“As  a  nation  and  as  an  industry, 
we  need  to  know  more  about  peo¬ 
ple,”  she  said. 

“Ever  since  Ben  Franklin  in  my 
hometown  of  Philadelphia  set  out 
(Continued  on  page  16) 
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And  in  most  of  that  48  percent,  the 
ads  cast  more  than  50  percent. 

“No  matter  how  you  look  at  it, 
this  is  not  effective  nor  economic 
advertising,”  Mr.  Dworkin  noted. 
“And  that’s  not  the  worst  of  it. 
Twenty-one  percent  of  the  news¬ 
paper  advertising  cost  more  than 
1 00  percent  of  the  sales  realized. 
If  that  is  not  depressing  enough, 
let  me  add  that  nearly  500  percent 
produced  no  results  at  all.” 

Poirtting  out  that  “the  news¬ 
paper  is  the  best,  most  effective 
way  of  reaching  the  consumer,” 
Mr.  Dworkin  admitted  that  to  “a 
great  extent”  this  bad  advertising 
“is  the  retailer’s  fault.  He  has 
picked  the  wrong  product,  the 
wrong  price,  the  wrong  time — or 
presented  it  in  the  wrong  way.” 

As  Mr.  Dworkin  sees  it,  news¬ 
paper  advertising  managers  have 
within  their  easy  reach  “a  plum 
which  is  fully  ripened,  ready  to  be 
plucked  and  consumed  with  just  a 
minimum  of  effort. 

“That  plum  is  department  store 
advertising  money  which  is  strain¬ 
ing  and  groaning  in  eagerness  to 
be  seized  and  eaten.  The  depart¬ 
ment  store  has  one  problem,”  Mr. 
Dworkin  continued.  “It  must  con- 
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Newspapers  OfFer  Pin-Point  Impact.  Ready  Flexibility* 

Eugene  A.  Raven,  director  With  knowledge  born  of  his  our  No.  I  advertising  medium. 
»f  advertising.  United  Air  early  newspaper  experience.  They  have  the  pin-point  im- 

Jnes,  is  a  native  of  Sioux  City,  pact  and  ready  flexibility  so 

owa,  where  he  attended  Morn-  -5  essential  in  promoting  air  trav- 

ngside  College.  el.  The  80  cities  served  by 

He  began  his  career  in  1 935  United  represent  80  different 

vith  the  5/oMa:  Ci7y  (la.)  Trih-  ¥■  markets.  Last  year  we  pre- 

ine’s  advertising  department.  f  pared  more  than  1,500  news- 

iubsequently,  he  joined  the  paper  ads,  each  presenting  a 

)romotion  department  of  the  message  shaped  to  the 

Omaha  (Neb.)  World-Herald  specific  travel  needs  of  indi- 

vhere  be  became  merchandis-  '  vidual  communities.” 

ng  manager.  Eugene’s  next  Eugene  continues:  “Newspa- 

nove  took  him  to  the  Des  per  advertising  enables  us  to 

Woines  (la.)  Register  and  Trib-  concentrate  on  soft  spots  in  a 

vie  as  assistant  promotion  man.  matter  of  mere  hours.  This  is 

In  1944  he  joined  United’s  especially  important  because, 

id  department;  left  in  1949  to  unlike  most  other  products, 

issociate  with  Whitaker  Guern-  air  transportation  cannot  be 

sey  photographic  and  art  stu-  stored  or  placed  on  a  shelf 

Jio  in  Chicago,  but  returned  awaiting  a  buyer. 

’  '  . .  “An  empty  seat  on  a  depart¬ 

ing  Mainliner,”  he  points  out, 
“never  can  be  offered  for  sale 
again.  From  day  to  day,  it  is 
a  now-or-never  sales  proposi¬ 
tion,  with  newspaper  ads  ac¬ 
counting  for  continuous  re¬ 
sults.” — R.  B.  McI. 
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Eugene  A.  Raven 
United  Air  Lines 


Eugene  says  this  about  news¬ 
paper  advertising: 

“We  regard  newspapers  as 
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New  Combo 
Rates  Offered 
In  Richmond 

Richmond,  Va. 

Richmond  Newspapers,  Inc.,  an¬ 
nounced  this  week  two  new  ad¬ 
vertising  combination  rates  that 
will  allow  advertisers  five  choices. 

At  the  same  time  the  research 
department  of  the  Times-Dispatch 
and  News  Leader  published — for 
the  first  time,  so  far  as  known — 
figures  showing  the  exact  duplica¬ 
tion  of  circulation  for  the  two 
papers. 

Class  Media  as  Well 

“Newspapers  have  had  a  tend¬ 
ency  to  think  of  themselves  as 
mass  media,”  said  Alan  S.  Don- 
nahoe,  research  director.  “Our  re¬ 
port  shows  that  they  are  class  me¬ 
dia  as  well.” 

The  guiding  principle  of  the 
study,  Mr.  Donnahoe  said,  is  to  let 
the  “advertiser  know  as  much 
about  our  newspapers  as  possible, 
in  the  hope  that  this  knowledge 
may  contribute  to  a  more  efficient 
use  of  newspaper  advertising  in 
general.” 

Combinations 

Under  the  new  advertising  set¬ 
up,  these  combinations  are  pos¬ 
sible: 

•  1.  Sunday  only,  “for  the  ad¬ 
vertiser  who  wants  a  single  ex¬ 
posure  on  the  maximum  audience 
at  the  minimum  outlay  of  total 
dollars.” 

•  2.  Morning  and  evening,  “the 
workhorse  combination  for  the  ad¬ 
vertiser  who  wants  the  urgency  of 
the  daily  paper  and  its  stimulus  to 
immediate  sales,  with  double  im¬ 
pact  on  the  better  income  groups.” 

•  3.  Sunday  and  evening,  “for 
the  advertiser  who  wants  to  reach 
the  largest  number  of  families  with 
a  minimum  ratio  of  second  expos¬ 
ures.” 

•  4.  Sunday  and  morning,  “for 
the  advertiser  selling  quality  prod¬ 
ucts  who  wants  double  exposure 
to  hammer  home  his  message  and 
renew  the  stimulus  to  buy.” 

•  5.  Sunday,  morning  and  eve¬ 
ning,  “to  reach  the  maximum  audi¬ 
ence,  along  with  maximum  follow- 
through  in  repeat  exposures  on  the 
families  in  the  middle  and  upper 
income  brackets — the  combination 
used  by  the  largest  and  most  suc¬ 
cessful  retailers.” 

Selective  as  to  Class 

Along  with  the  advertising  an¬ 
nouncement  went  Mr.  Donnahoe’s 
study  in  which  he  said: 

“Because  they  typically  have  a 
high  percentage  of  coverage  with¬ 
in  their  city  zone  or  metropolitan 
area,  newspapers  are  regarded  by 
many  solely  as  a  mass  media. 

“It  is  true  that  they  are  a  mass 
media,  but  it  is  also  true,  in  vary¬ 
ing  degree,  that  their  circulation  is 
selective  as  to  class.” 


Air  Force  Invites 
Bids  From  Agencies 

Washington 

The  Air  Force  Materiel  Com¬ 
mand  this  week  circularized  adver¬ 
tising  agencies,  inviting  them  to 
bid  on  Air  Force  advertising — 
about  $1,200,000  worth — for  the 
1955  fiscal  year  which  began  July  1. 

With  the  request  for  bids  was  a 
questionnaire  which  must  be  com¬ 
pleted  and  returned  to  Washington 
as  directed  by  July  20. 

Meanwhile,  the  AFMC  plans  a 
July  9  briefing  for  Interested  agen¬ 
cies  in  Room  5-A-1070.  The  Pen¬ 
tagon. 

Those  interested  agencies  not  yet 
receiving  invitations  should  im¬ 
mediately  communicate  with  the 
Command  at  the  above  address,  it 
was  suggested. 


ADVERTISING  FEDERATION  OFFICERS— Robert  M.  Gray  (left), 
director  of  advertising  and  sales  promotion,  Esso  Standard  Oil  and 
retiring  chairman,  greets  newly  elected  chairman,  Wesley  I.  Nunn, 
advertising  manager,  Standard  Oil  of  Indiana,  as  Ben  R.  Donaldson, 
institutional  ad  chief,  Ford  Motor  Company,  reelected  treasurer,  and 
Eton  G.  Borton  (far  right),  AFA  president,  look  on. 


Retail  'Ad  Plums' 

continued  from  page  15 


to  print  and  edit  Thirteen  Colonies’ 
first  newspaper,  the  public  press 
has  been  a  record  of  America’s 
heartbeat.  You  have  become  the 
first  principle  of  our  country,  nam¬ 
ed  one  of  our  five  great  democratic 
freedoms. 

“We  Americans  take  you  for 
granted,  scarcely  realizing  that  a 
free  press  exists  almost  nowhere 
else  in  the  world.  You  are  the 
image  and  the  likeness  of  the 
American  people.” 

Mrs.  Pennoyer  urged  newspa¬ 
pers  and  department  stores  to 
work  more  closely  together  to  help 
each  other  in  the  study  of  satis¬ 
fying  the  needs  of  people  because 
“we  have  this  in  common — our 
business  is  people. 

“Our  business  is  the  community.” 


Use  of  Clipped  Copy 
For  Directory  Ad  O.K. 

Washington 

Solicitation  of  advertisements 
for  business  directories  through  the 
use  of  copy  clipped  from  other 
publications  is  not  “per  se  decep¬ 
tive  and  illegal,”  but  will  be  pro¬ 
hibited  only  when  there  is  evidence 
of  deception,  according  to  an  Fed¬ 
eral  Trade  Commission  hearing  ex¬ 
aminer. 

In  a  preliminary  decision,  the 
examiner  has  submitted  an  order 
against  Bell  Directory  Publishers, 
Inc.,  New  York  City,  which,  he 
found,  uses  Bell  Tele^one  Com¬ 
pany  directories  as  sources  of  copy 
submitted  to  prospective  advertis¬ 
ers.  Pasted  on  a  piece  of  paper 
such  advertising  may  be  mistaken 
to  be  an  offer  to  renew  publication, 
the  examiner  concluded;  actually  it 
proposes  to  copy  the  material  in 
a  different  directory. 


Gordon’s  Gin  Expands 
Newspaper  Campaign 


Gordon’s  Gin,  continuing  to  ex¬ 
pand  its  national  newspaper  ad¬ 
vertising,  has  increased  the  num¬ 
ber  of  newspapers  on  its  schedule 
by  approximately  25  percent  over 
last  year,  it  was  announced  this 
week  by  the  Bureau  of  Advertis¬ 
ing.  AN  PA. 

Published  figures  for  1953  indi¬ 
cated  a  substantial  sales  lead  for 
Gordon’s  Gin  in  the  17  “mon¬ 
opoly”  state*.  Sales  in  “open” 
states  also  showed  Gordon’s  lead¬ 
ing,  according  to  L.  H.  Hartman 
Co.,  advertising  agency  for  Ren- 
field  Importers,  distributor  of  Gor¬ 
don’s  Gin. 

With  an  investment  in  newspaper 
space  last  year  totalling  well  above 
those  of  competing  gins,  Gordon’s 
1953  campaign  ran  year-long  in  al¬ 
most  200  newspapers  in  170  mar¬ 
kets. 

The  1954  drive,  appearing  in 
about  50  additional  newspapers. 


will  be  roughly  equal  to  last  year 
in  total  linage  per  newspaper — ^up 
to  10,000  lines  or  more.  Individ¬ 
ual  newspapers  will  get  up  to  40 
advertisements  during  the  year, 
with  the  schedules  pieaking  during 
the  Summer  months,  when  fre¬ 
quency  will  be  an  ad  a  week,  it 
was  stated. 

L.  H.  Hartman,  head  of  Gor¬ 
don’s  agency,  was  quoted  by  the 
Bureau  as  saying  that  the  1954 
campaign  is  “unquestionably”  the 
largest  and  most  comprehensive 
newspaper  drive  ever  put  behind  a 
gin. 

“People  vary,  customs  vary, 
sales  potentials  vary  from  market 
to  market,”  said  Mr.  Hartman. 
“Newspapers  give  us  the  oppor¬ 
tunity  of  allocating  our  advertising 
budget  so  that  we  make  the  most 
of  each  market’s  possibilities.  Our 
excellent  sales  figures  of  last  year 
speak  for  themselves.” 


Utility  Board 
Tells  Bus  Line 
To  Advertise 

San  Francisco 

A  bus  line  providing  public 
transportation  for  Sacramento, 
Calif.,  is  under  orders  from  the 
California  Public  Utilities  Com¬ 
mission  to  advertise  in  a  move  to 
increase  its  revenue. 

The  order  “to  undertake  and  de¬ 
velop  an  aggressive  business  pro¬ 
motional  plan”  was  issued  simul¬ 
taneously  with  an  interim  fare 
boost  of  two  cents.  This  provided 
a  12-cent  fare. 

The  estimated  increased  reve¬ 
nues  include  allowances  for  $1,250 
monthly  advertising  and  promo¬ 
tional  expense.  Now  less  than  $100 
a  month  is  spent  for  this  purpose. 
Editor  &  Publisher  was  advised 
at  Commission  offices  here. 

Monthly  reports  of  amounts  and 
means  expended  on  this  program 
are  to  be  provided  the  commis¬ 
sion,  the  report  stipulated.  Addi¬ 
tional  peak  hour  service  also  was 
ordered  on  one  of  the  company’s 
lines. 

“The  time  has  come  when  the 
public  interest  requires  that  the 
company  make  an  effort  to  better 
its  earning  position  by  attempting 
to  attract  more  patronage,  rather 
than  to  seek  to  do  so  entirely  by 
raising  the  fares,”  the  commission 
stated. 

The  board’s  ruling  answered  the 
bus  line’s  claim  for  relief  as  the 
result  of  declining  revenue  trends. 
The  commission  is  seeking  an  end 
of  the  vicious  cycle  of  rising  costs 
and  declining  patronage  that  fol¬ 
lows  every  fare  boost. 

■ 

La.  Day  Edition 

The  New  Iberia  (La.)  Daily 
Iberian  made  its  third  appearance 
before  the  Advertising  Club  of 
New  York  last  week,  with  a  spe¬ 
cial  air-mail  edition  of  300  copies. 
The  edition  commemorated  the 
Louisiana  Day  luncheon  held  at 
the  club  annually. 
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Budget  Publicity  Package 
Sells  Value  of  PR,  Ads 


By  Robert  B.  McIntyre 

How  publicity  can  be  sold  to 
a  client  without  cutting  into  his 
advertising  expenditures  and  can 
actually  work  to 
increase  his  ad 
budget,  was  told 
to  Editor  &  Pub¬ 
lisher  this  week 
by  Milton  Ri- 
back,  head  of  the 
New  York  public 
relations  firm 
bearing  his  name. 

As  Mr.  Riback 
sees  it,  the  prac¬ 
tice  of  manufac- 
turers  to  allot  Riback 
budgets  based  on  a  percentage  of 
sales  often  serves  to  mouse-trap 
public  relations  agencies  seeking 
to  sell  additional  services. 

“Many  companies,”  he  said, 
“when  buying  publicity  services,  do 
so  at  the  expense  of  other  adver¬ 
tising.  We’ve  worked  on  the  prin¬ 
ciple  that  buying  our  services 
should  not  be  done  at  the  expense 
of  other  appropriations.  Rather, 
our  approach  has  been  to  urge  in¬ 
tensification  and  broadening  of  all 
other  forms  of  advertising  used  by 
the  client.” 

According  to  Mr.  Riback,  his 
method  is  to  introduce  the  client 
to  publicity  and  public  relations 
through  a  low-cost,  limited-fee  pro¬ 
gram  which  he  calls  “Budget  Pub¬ 
licity  Package.”  This  package  is 
limited  in  cost,  but  not  in  results, 
for  in  it,  Mr.  Riback  integrates  all 
facets  of  a  general  program — from 
the  type  of  placement  resulting  in 
direct  sales  on  through  exploration 
of  new  markets  and  new  uses  for 
a  client’s  product. 

Mr.  Riback  stressed,  however, 
that  this  limited  operation  is  of¬ 
fered  not  as  an  answer  or  solu¬ 
tion  to  publicity  needs,  but  rather 
as  an  introduction  to  publicity  po¬ 
tential  and  to  the  value  of  pub¬ 
licity  tied-in  with  other  advertis¬ 
ing. 

Tork  Clock  Example 

Tork  Clock  Company,  Inc., 
Mount  Vernon,  N.  Y.,  manufac¬ 
turers  of  nationally  distributed 
‘Tork  Clock”  time  switches  and 
electric  switches,  was  cited  by  Mr. 
Riback  as  an  example  of  how  one 
of  his  clients  used  his  “package” 
to  advantage. 

Newest  product  of  this  firm  is 
the  Tork  No.  919  Timer — a  lett¬ 
able  plug-in  time  switch  retailing 
at  $13.95.  The  pitch:  Plug  it  into 
your  electric  outlet;  then  plug  in¬ 
to  the  timer  such  things  as  a  radio, 
electric  coffee  maker,  broiler,  etc. 
By  setting  the  timer,  these  and 
other  appliances  will  turn  on  and 
off  automatically. 


Cyril  J,  White,  president  of 
Tork,  has  been  with  the  firm  al¬ 
most  since  its  beginning  and  knows 
the  value  of  advertising,  Mr.  Ri¬ 
back  pointed  out.  But  Tork’s  bud¬ 
get  was  limited  to  space  in  elec¬ 
trical  and  allied  trade  publica¬ 
tions.  direct  mail,  dealer  material, 
etc.  Its  publicity  experience  was, 
at  best,  a  limited  number  of  “new 
product  plugs  in  trade  papers,  usu¬ 
ally  bas^  on  data  contained  in 
new  catalog  sheets. 

‘The  low  cost  of  our  PR  pack¬ 
age  enabled  Tork  to  test  a  far 
broader  approach  to  just  this  type 
of  thing,”  Mr.  Riback  told  E&P, 
“and  to  test  our  publicity  methods 
at  a  price  that  might  be  considered 
‘petty  cash’  in  their  ad  budget. 

“Working  on  the  time-tested  for¬ 
mula  of  giving  editors  a  news¬ 
worthy  item  backed  by  good  copy 
and  photos  of  the  products,  we  pro¬ 
duced  results  that  astonished 
Tork.” 

Emphasis  on  Papers 

Mr.  Riback  continued:  “As  with 
every  product  handled  through  the 
package,  we  carefully  analyzed 
both  the  product’s  potential  and 
the  client’s  needs.  In  the  case  of 
Tork,  many  types  of  media  were 
selected,  but  emphasis  was  placed 
on  daily  newspapers,  supplements 
and  national  magazines.” 

Good  example  of  how  analysis 
of  Tork  No.  919  Timer  paid  off  is 
seen  in  the  current  plugging  of  this 
unit  as  protection  against  prowlers 
while  a  family  is  on  vacation. 
Lamps  and  radio  can  be  plugged 
in  so  that  each  evening,  while 
family  is  away,  the  Tork  Timer 
will  turn  them  on  for  a  few  hours, 
then  off.  With  lights  on  and  a  ra¬ 
dio  playing,  a  home  is  .said  to  have 
that  “lived-in”  look,  and  not  ap¬ 
pear  as  fair  game  for  intruders. 

According  to  Mr.  Riback,  actual 
sales  resulting  from  this  PR  cam¬ 
paign  totaled  more  than  10  times 
the  cost  of  the  package,  and 
brought  a  general  upsurge  of  sales 
through  Tork  dealers. 

‘The  extra  cost  of  the  new  pub¬ 
licity  and  public  relations  program 
was  added  to  Tork’s  budget,  not 
achieved  by  cutting  other  advertis¬ 
ing,”  he  emphasized.  “However, 
our  programming  endorsed  the  idea 
of  broadening  advertising  to  cap¬ 
italize  on  publicity  results,  and 
with  all  branches  of  PR  and  paid 
advertising  working  together,  con¬ 
vert  conMimer  interest  in  Tork 
Clocks  into  dollars  and  cents.” 

Mr.  Riback  added  that  Tork’s 
ad  agency,  George  Taubert,  Mt. 
Vernon,  N.  Y.,  concurred  with  this 
thinking  and  that  the  three-fold  co- 


PUBLIC  SERVICE  IS  GOOD  PUBLIC  RELATIONS  —  David  E. 
Gredler,  (center),  city  editor,  the  Cape  Cod  (Mass.)  Standard-Times, 
accepts  coffee  from  Yarmouth,  Mass.,  Police  Chief  Nelson  F.  Cressy 
(leh)  at  opening  of  free  coffee  bar  at  Yarmouth  police  headquarters. 
Chief  Cressy,  in  effort  to  cut  fatal  accidents  caused  by  night  driving, 
suggested  a  coffee  break  for  tired  drivers.  Editorial  in  Standard-Times 
backed  him  up.  Result:  Abom  Coffee  Company  of  New  York  agreed 
to  supply  the  coffee  free.  David  North,  Abom’s  public  relations 
director,  is  shown  at  right. 


operation  served  to  work  to  the 
advantage  of  all  three. 

Mr.  Riback  told  E&P  that  a  ma¬ 
jor  effort  was  made  to  induce  Tork 
to  increase  space  appropriations 
beyond  the  normal  limited  amount 
for  trade  papers  and  a  specific 
product  campaign  was  aimed  at 
the  women’s  pages  of  dailies. 

“It  was  through  these  columns, 
most  of  which  supplied  credit  lines 
or  gave  credit  through  editorial 
re.sponse  to  reader-inquiries,  that 
we  were  able  to  highlight  the  value 
of  newspaper  advertising.  Local 
dealers  capitalized  on  these  stories 
in  such  volume  sales,  that  Tork 
saw  the  value  of  paid  advertising 
space,”  Mr.  Riback  asserted.  He 
added:  “A  plank  in  our  program 
was  to  prove  that  there’s  nothing 
more  alive  than  today’s  newspaper. 
We  think  we  proved  it.” 

As  a  result  of  all  this,  Tork 
has  embarked  on  a  program  of  co¬ 
op  newspaper  ads  with  stores  in 
certain  key  areas  throughout  the 
country,  and  the  Taubert  agency 
is  currently  preparing  an  analysis 
of  other  consumer  media. 

“In  general,”  Mr.  Riback  de¬ 
clared,  “all  budgets  have  been  in¬ 
creased,  and  Tork  is  approaching 
this  expansion  with  the  knowledge 
that  it  will  build  sales. 

“By  comparison  with  many 
other  advertisers,”  he  concluded, 
“the  figurers  involved  are  not 
large,  nor  is  Tork  being  pushed 
into  ad  costs  far  beyond  reason. 
Rather,  in  a  slow  but  sure  fashion, 
another  national  advertiser  is  be¬ 
ing  developed — further  proof  of 
our  thesis  that  proper  application 
of  sound  advertising  principles  and 
an  acute  awareness  and  considera¬ 
tion  of  a  client’s  needs  and  prob¬ 
lems  can  serve  to  build  better  busi¬ 
ness  for  the  client,  the  ad  agency 
and  the  publicist.” 


Moore  Heads  PR 
At  Fairchild  Corp. 

Syosset,  N.  Y. 

The  appointment  of  James  B. 
Moore  as  director  of  public  rela¬ 
tions  of  the  Fairchild  Camera  and 
Instrument  Corporation  was  an¬ 
nounced  by  John  H.  Clough,  pres¬ 
ident. 

Mr.  Moore,  a  Naval  Reserve 
lieutenant  comander,  recently  was 
released  from  active  duty  after 
serving  two  years  as  current  in¬ 
telligence  officer  on  the  NATO 
staff  of  Admiral  Jerauld  Wright, 
USN,  Supreme  Allied  Command¬ 
er  Atlantic  in  Norfolk,  Va. 

Prior  to  his  recall  to  active 
naval  service  in  1952,  Mr.  Moore 
spent  14  years  as  a  working  news¬ 
paperman  in  Florida.  He  is  a  for¬ 
mer  managing  editor  of  the  Coral 
Gables  Riviera-Times  and  the 
Miami  Beach  Sun.  He  is  a  mem¬ 
ber  of  Sigma  Delta  Chi. 

■ 

Chicago  Tribune  Has 
Ad  Notes  on  Friday 

Chicago 

The  Chicago  Tribune  has  begun 
publishing  a  weekly  column,  titled, 
“Advertising  Notes,”  to  appear 
each  Friday. 

The  new  feature  is  written  by 
members  of  the  Tribune’s  financial 
staff  and  includes  news  abou:  the 
advertising  profession,  special 
campaigns  and  reports,  and  adver¬ 
tising  personnel. 

■ 

Trucking  Publicist 

Washington 

Glen  M.  Hearin,  who  was  on 
the  staff  of  the  Washington  Times- 
Herald  prior  to  its  purchase  by 
the  Washington  Post,  has  been 
named  manager  of  publicity  for 
American  Trucking  Associations, 
Inc. 


EDITOR 


PUBLISHER  for  July  3,  1954 


DETr^OIT  PUBLIC  LIBRARY 


Advertiser  •  Newspaper — AD  AGENCIES 

4-A  Names  Committees, 
Chairmen  for  1954-55 


Members  of  the  4-A  Operations 
Committee  who  will  oversee  five 
areas  of  the  Association’s  activities 
for  the  years  1954-55  were  an¬ 
nounced  last  week  by  the  American 
Association  of  Advertising  Agen¬ 
cies. 

Robert  E.  Grove  of  Ketchum, 
MacLeod  &  Grove,  Inc.,  Pitts¬ 
burgh,  is  in  charge  of  the  execu¬ 
tive  section  which  includes  associa¬ 
tion  finances,  general  information 
services  and  production. 

Lawrence  Valenstein  of  Gray 
Advertising  Agency,  Inc.,  New 
York,  will  oversee  the  area  of  per¬ 
sonnel,  including  the  annual  4-A 
examinations  for  advertising. 

Kenneth  W.  Akers  of  the  Gris- 
wold-Eshleman  Company,  Cleve¬ 
land,  is  in  charge  of  the  area  of  re¬ 
search,  which  incorporates  4-A 
participation  in  such  joint  research 
enterprises  as  the  Advertising  Re¬ 
search  Foundation  and  Traffic  Au¬ 
dit  Bureau,  as  well  as  the  Associa¬ 
tion’s  own  research  activities. 

Henry  G.  Little  of  Campbell- 
Ewald  Company,  Detroit,  will 
oversee  the  area  of  ethics,  which 
includes  the  4-A  interchange  of 
opinion  on  objectionable  advertis¬ 
ing. 

Clifford  L.  Fitzgerald  of  Dancer- 
Fitzgerald-Sample,  Inc.,  New  York, 
is  in  charge  of  the  area  of  rela¬ 
tions,  involving  4-A  participation 
in  the  Advertising  Council  and  ac¬ 
tivities  in  the  fields  of  press,  ad¬ 
vertiser,  media,  government,  edu¬ 
cator  and  public  relations. 

At  the  same  time,  the  4-A  an¬ 
nounced  chairmen  and  vice-chair¬ 
men  for  1954-55  of  six  Commit¬ 
tees  of  the  Board  and  nine  standing 
committees. 

Of  primary  interest  to  newspaper 
executives  are  the  following  ap¬ 
pointments: 

Section  I — Committees  of 
THE  Board 

Advertiser  Relations:  Chairman, 
James  M.  Cecil,  Cecil  &  Presbrey, 
Inc.,  N.  Y.;  Vice-Chairman,  James 
T.  Chirug,  James  Thomas  Chi- 
rurg  Company,  Boston. 

Government,  Public  and  Educa¬ 
tor  Relations:  Chairman,  Fairfax 
M.  Cone,  Foote,  Cone  &  Belding, 
Chicago;  Vice-Chairman,  Robert 
M.  Ganger,  D’Arcy  Advertising 
Company,  New  York. 

Improvement  of  Advertising 
Content:  Chairman,  Ken  R.  Dyke, 
Young  &  Rubicam,  Inc.,  New 
York;  Vice-Chairman,  Arthur  Tat- 
ham,  Tatham-Laird,  Inc.,  Chicago. 

Media  Relations:  Chairman,  H. 
H.  Dobberteen,  Foote,  Cone  & 
Belding,  New  York;  Vice-Chair¬ 
man,  Leonard  Gessner,  Fitzgerald 
Advertising  Agency,  New  Orleans. 


Section  II — Standing 
Committees 

Mechanical  Production:  Chair¬ 
man,  George  B.  Dearnley,  Mc- 
Cann-Erickson,  Inc.,  New  York; 
Vice-Chairman,  Erwin  A.  Miessler, 
Needham,  Louis  &  Brorby,  Inc., 
Chicago. 

Newspaper:  Chairman,  H.  H. 
Kynett,  Aitkin-Kynett  Co.,  Phila¬ 
delphia;  Vice-Chairman,  Daniel  M. 
Gordon,  Ruthrauff  &  Ryan,  Inc., 
New  York. 

Research:  Chairman,  D.  E.  Rob¬ 
inson,  C,  J.  LaRoche  &  Co.,  Inc., 
New  York;  Vice-Chairman,  Ed¬ 
ward  Battey,  Compton  Advertising, 
Inc,  New  York. 

Anderson,  Smith  &  Cairns 
Joins  James  Lovick  &  Co. 

Acquisition  by  James  Lovick  & 
Co.,  Ltd.,  Montreal,  Canada,  of 
the  Canadian  facilities  of  Anderson 
&  Cairns,  Inc.,  New  York,  was  an¬ 
nounced  this  week. 

Anderson  &  Cairns,  Inc.,  has 
been  operating  in  Canada  as  An¬ 
derson,  Smith  &  Cairns,  Ltd.  James 
Lovick  &  Company  Ltd.,  operates 
offices  in  seven  cities  in  Canada. 

Anderson,  Smith  &  Cairns  per¬ 
sonnel,  headed  by  A.  Collin  Ray- 
ment,  joined  the  Montreal  office  of 
James  Lovick  &  Company  Ltd.  on 
July  1st,  it  was  disclosed.  They  will 
continue  to  service  the  majority  of 
the  existing  accounts. 

Mr.  James  C.  Cumming,  presi¬ 
dent  of  AS&C  said: 

“We  consider  this  new  associa¬ 
tion  between  Anderson  &  Cairns, 
Inc.,  and  James  Lovick  &  Com¬ 
pany  Ltd.  as  highly  advantageous 
to  our  U.  S.  clients.  We  are  now 
able  to  give  these  clients  more 
comprehensive  coverage  through¬ 
out  Canada.’’ 

Making  the  announcement  with 
Mr.  Cumming,  Mr.  J.  E.  H.  Lo¬ 
vick,  president  of  James  Lovick  & 
Company,  said: 

“We  welcome  this  association 
with  a  fine  agency  like  Anderson 
&  Cairns.  We  believe  this  move 
will  be  mutually  desirable  from 
both  parties’  point  of  view,  and 
for  clients  represented. 

“While  clients  speak  only  for 
themselves,  a  number  have  indi¬ 
cated  they  prefer  to  continue  with 
their  present  advertising  personnel, 
all  of  whom  are  becoming  mem¬ 
bers  of  our  organization.’’ 

Mr.  Lovick  added  that  the  new 
venture  also  means  that  James  Lo¬ 
vick  &  Company  Ltd.  becomes  Ca¬ 
nadian  representatives  for  Ander¬ 
son  &  Cairns,  Inc. 

Johnson  Elected  Veep 
Of  Cunningham  &  Walsh 

Howard  S.  Johnson,  director  of 


FOOTE,  CONE  &  BELDING’s  Chairman  of  the  Board  Don  Belding 
(center)  who  keynoted  the  opening  of  University  of  Denver’s  advertis¬ 
ing-public  relations  workshop  for  teachers  last  week.  Among  those 
who  attended  the  first-day  session  were  E.  Palmer  Hoyt  (left),  editor- 
publisher  the  Denver  Post,  and  Jack  Foster,  editor,  the  Rocky  Moun¬ 
tain  News.  The  workshop  is  co-sponsored  by  the  Denver  Advertising 

Club. 


public  relations  for  Cunningham  & 
Walsh  Inc.,  New  York,  has  been 
elected  a  vicepresident  of  the 
agency. 

Since  1950,  Mr.  Johnson  has 
managed  the  public  relations  de¬ 
partment  and  has  supervised  pro¬ 
grams  for  such  accounts  as  Texa¬ 
co,  Wheeling  Steel,  Sunshine  Bis¬ 
cuits,  International  Silver,  Squibb, 
the  New  York  Chamber  of  Com¬ 
merce  and  the  Bank  of  the  Man¬ 
hattan  Company. 

Mr.  Johnson  has  been  with  Cun¬ 
ningham  &  Walsh  and  its  predeces¬ 
sor,  Newell-Emmett  Co.,  since 
1944. 


Agency  Financial  Group 
Elects  Becker  President 

Frederic  J.  Becker,  treasurer 
and  a  director  of  Charles  W.  Hoyt 
Company,  Inc.,  has  been  elected 
president  of  the  Advertising 
Agency  Financial  Management 
Group.  The  group  is  composed 
of  the  financial  executives  of  40 
advertising  agencies  in  New  York 
City  and  is  affiliated  with  the  New 
York  Credit  &  Financial  Manage¬ 
ment  Association. 

Mr.  Becker  joined  Hoyt  27  years 
ago  as  an  errand  boy.  Three  years 
later  he  was  promoted  to  the  ac¬ 
counting  department.  In  1942  he 
was  made  a  director  and  in  1946, 
elected  treasurer. 

Six  Employes  Acquire 
Walsh  Advertising  Co. 

Six  long-term  key  executives  of 
the  Walsh  Advertising  Company 
Limited,  one  of  the  leading  adver¬ 
tising  and  public  relations  organi¬ 
zations  in  Canada,  have  purchased 
the  interests  of  W.  George  Akins, 
president  of  the  company  since 
1944. 

The  purchasers  are  ex-managing 
director  Kenneth  G.  Anderson, 
now  president  of  the  company; 
vicepresidents  George  E.  Cross 
(manager,  Toronto  Office);  F.  Rex 
Werts  (manager,  Montreal  Office) 
and  Yves  G.  Bourassa  (director  of 


French  Language  Services);  and 
directors  Fred  F.  Myers  (art  di¬ 
rector)  and  J.  James  M.  Simpson 
(secretary^reasurer) . 

Although  this  is  the  third  change 
in  ownership  since  Walsh  Advertis¬ 
ing  was  founded  26  years  ago,  the 
agency  has  never  passed  out  of  the 
hands  of  Walsh  personnel. 

Lazarus  Joins  D-F-S 

Chicago 

Danzer-Fitzgerald-  Sample,  Inc., 
has  announced  that  Harry  J.  La¬ 
zarus,  formerly  vicepresident  of 
Bozell  &  Jacobs,  Inc.,  has  joined 
its  staff  as  vicepresident.  Prior  to 
joining  Bozell  &  Jacobs,  Mr.  La¬ 
zarus  headed  his  own  Chicago  ad¬ 
vertising  agency. 

■ 

Studebaker-Packard 
Agencies  Unchanged 

Consolidation  of  Studebaker 
Corp.  and  Packard  Motor  Car  Co. 
as  Studebaker-Packard  Corp.,  at 
present  will  cause  no  change  in  ad¬ 
vertising  or  agencies. 

Roche,  Williams  &  Cleary,  Chi¬ 
cago,  will  continue  as  Studebaker’s 
agency.  Maxon,  Inc.,  Detroit,  will 
remain  as  Packard’s  agency. 

According  to  Bureau  of  Adver¬ 
tising,  AN  PA,  figures,  Studebaker 
last  year  spent  $2,863,918  in  news¬ 
papers.  Packard  spent  $2,516,846. 

James  J.  Nance,  slated  to  be¬ 
come  president  of  Studebaker- 
Packard,  said  marketing  plans 
have  not  been  “finalized.”  He  hint¬ 
ed  that  the  consolidation  “ulti¬ 
mately”  might  mean  allocation  of 
more  ad  dollars. 

■ 

Ex-RAM  Joins  Agency 

H.  William  Egger,  former  re¬ 
tail  advertising  manager  of  the 
Burlington  (Vt.)  Free  Press,  is 
now  associated  with  the  Hays  Ad¬ 
vertising  Agency,  Burlington.  Mr. 
Egger  is  in  charge  of  the  agency’s 
public  relations  branch,  the  Hays 
News  Bureau. 
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in  Philadelphia  nearly  everybody  reads  The  Bulletin 
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YO'HO-HO  (that’s  pirate  talk  for  Wowee)  and  a  bevy  of  Florida’s  loveliest  beauty  queens  helped  drama¬ 
tize  the  kick-off  to  an  exclusive  Rums  of  Puerto  Rico  campaign  in  the  Miami  Daily  News. 
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How  Miami  Daily  News 
LaunchedRum  Campaign 


The  Miami  (Fla.)  Daily  News 
created  an  immediate  stir  in  ad¬ 
vertising  and  merchandising  cir¬ 
cles  when  the  June  18  edition  ap¬ 
peared  on  the  streets. 

This  edition  marked  the  launch¬ 
ing  of  the  largest  single  liquor  pro¬ 
motion  ever  undertaken  in  Miami, 
and  the  kickoff  of  a  10,000-line- 
week  of  exclusive  advertising  and 
merchandising  for  Rums  of  Puerto 
Rico,  with  four  800-line  advertise¬ 
ments  (via  Hewitt,  Ogilvy,  Benson 
&  Mather)  on  four  successive  turns 
of  the  page  in  the  first  section. 

Immediate  response  was  felt. 

One  large  retail  liquor  chain  in¬ 
dicated  that  it  would  start  plans  at 
once  for  a  chainwide  promotion. 
Spokesman  for  a  package  store 
group  inquired  about  a  possible 
mass-consumer  mailing  of  Rums  of 
Puerto  Rico  coasters,  after  the 
newspaper  announced  an  unique 
merchandising  drive  which  includ¬ 
ed  several  direct  mail  broadsides 
and  visits  to  key  retail  outlets  to 
back  up  the  exclusive  advertising 
campaign. 

Following  the  appearance  of  10,- 
000  lines  of  advertising  in  the  five- 
day  period  from  June  18  through 


June  22,  a  consistent  advertising 
campaign  is  being  maintained  by 
Rums  of  Puerto  Rico  until  the 
end  of  the  year. 

Rums  of  Puerto  Rico  had  pre¬ 
viously  been  advertising  in  Miami’s 
morning  newspapers.  Decision  to 
launch  an  all-out  promotion  in  The 
News  with  four  brands  (Don  Q., 
Ronrico,  Marcia  and  Carioca) 
was  influenced  by  the  fact  that  76 
per  cent  of  the  News’s  circulation 
is  in  a  group  which,  as  a  whole, 
represents  over  51  per  cent  of 
metropolitan  Miami’s  income. 

The  News’  program  for  mer¬ 
chandising  this  Puerto  Rico  rum 
advertising  began  with  a  spectacu¬ 
lar  luncheon  on  June  17,  for  top 
representatives  of  the  liquor  indus¬ 
try.  After  explaining  the  objectives 
of  the  campaign,  the  News  un¬ 
veiled  huge  blow-ups  of  the  four 
advertisements  chosen  to  launch 
the  campaign.  At  a  given  signal 
four  of  Florida’s  top  beauty  con¬ 
test  winners  burst  through  the 
blow-ups  (see  cut).  Later,  these 
pretty  girls  accompanied  by  mem¬ 
bers  of  the  News  merchandising 
division  will  visit  key  retail  liquor 
accounts  in  the  Greater  Miami 
area  to  explain  all  facets  of  the 
campaign. 

On  Friday  morning,  every  retail 
package  store  dealer  in  the  area 


$10,500,000 
For  Ward  Ads 

Chicago 

Montgomery  Ward’s  1953  retail 
advertising  expenditure  in  news¬ 
papers,  daily  and  weekly,  totaled 
approximately  $10,500,000,  accord¬ 
ing  to  A.  B.  Perry,  ad  manager. 

The  ’53  total  expenditure  was 
slightly  less  than  that  spent  in 
newspapers  in  1952.  Ward’s  does 
not  keep  a  record  as  to  the  number 
of  papers  and  linage  used.  Ward’s 
retail  advertising  program  is  han¬ 
dled  locally  by  each  of  the  stores. 

received  a  jumbo  telegram  calling 
attention  to  the  following  week’s 
program  of  advertising  for  Rums 
of  Puerto  Rico.  On  June  22,  a 
second  mailing  which  included  a 
reprint  of  a  News  story  of  the 
luncheon  was  sent  out.  The  third 
broadside  which  featured  beauty 
contest  winners  posed  before  blow¬ 
ups  of  Rums  of  Puerto  Rico  ad¬ 
vertisements  completed  the  series. 

Representatives  of  Rums  of 
Puerto  Rico,  a  division  of  Puerto 
Rico’s  Economic  Development  Ad¬ 
ministration,  said  the  campaign 
came  as  a  logical  further  develop¬ 
ment  in  the  Rums  of  Puerto  Rico 
advertising  objective  of  concen¬ 
trating  the  force  of  its  promotion 
in  hand-picked  areas.  Having 
changed  over  from  national  to 
local  advertising,  largely  in  the 
newspapers  within  selected  metro¬ 
politan  areas,  the  next  step  was  to 
concentrate  further  in  a  given  lo¬ 
cality  and  period  of  time,  with  a 
few  selected  brands. 


Hearing  Aid  Industry 
Told  To  Revamp  Ads 

Hearing  aid  manufacturers  last 
week  were  told  to  increase  their 
newspaper  and  magazine  linage 
and  to  get  away  from  the  “hide-it” 
theme  in  their  ads,  by  Leonard 
Davis,  secretary  of  the  American 
Hearing  Aid  Association. 

Speaking  before  industry  ex¬ 
ecutives  at  the  National  Hearing 
Show  held  in  Chicago,  Mr.  Davis 
urged  the  industry  to  do  every¬ 
thing  possible  to  kill  the  “hide-it” 
theme  and  make  the  use  of  hear¬ 
ing  aids  no  different  than  the  use 
of  eyeglasses. 

He  recommended  that  a  few 
companies  review  their  present  ad 
and  sales  promotion  programs, 
and  make  appropriate  revisions. 

■ 

Hearing  Aid  Ads 
In  207  Markets 

Chicago 

Newspaper  advertising  will  play 
a  major  part  in  a  coast-to-coast 
promotional  program  during  July 
and  August  introducing  Zenith 
Radio  Corporation’s  new  Royal-M 
hearing  aid.r  Present  plans  contem¬ 
plate  expenditures  of  $200,000  in 
newspaper  space  in  207  markets 
this  Summer,  according  to  Don 
Johnson,  advertising  manager. 

Newspaper  ads  will  range  from 
1,000  lines  in  New  York  City,  Chi¬ 
cago  and  Los  Angeles  to  500  lines 
in  14  secondary  markets  and  down 
to  100  lines  in  smaller  areas.  The 
national  newspaper  advertising  pro¬ 
gram  will  be  buttressed  with  local 
dealer  ads. 


LOUISVILLE  BELONGS 
ON  ANY 

SUPPLEMENT  SCHEDULE 
DID  YOU  KNOW? 

The  303,238  circulation  total  of 
the  Ix)ui8ville  Courier-Journal  Matr- 
azine  is  preater  than  almost  two- 
thirds  of  the  33  This  Week  news¬ 
papers  .  .  .  ranks  above  more  than 
half  of  the  20  American  Weekly 
newspapers  .  .  .  ranks  above  all  but 
three  of  the  total  of  38  Parade 
newspapers. 

Sssd  for  your  froo  copy  of  a  now  facluaf 
Otwfy  of  nowtpopot  tupplomtnft.  Writo 
tot  homolion  DoporlmonI,  Tho  Couriof- 
Journal,  louiivillo  2,  Konlucky. 


*  THE  LOUISVILLE 

(dowrier'^ottrttal 

SUNDAY  MAGAZINE 

Sundoy  Cowcisr-Josrnol  Circulation  303,- 
238  •  Membsr  of  The  locally.Edilsd 
Croup  •  Repreiented  Notionolly  by  The 
Sronhom  Company. 
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NEW  YORK’S  PICTURE  NEWSPAPER 


IN  SUBURBAN  CIRCULATION  (Retail  Trading  Zone) 

21  counties  unthin  the  oO-mile  area,  excluding 

the  5  boroughs  of  N.  Y.C.  and  part  of  Hudson  County,  N.  J. 

DAILY  SUNDAY 


Daily  News . 

. 442,354 

Sunday  News . 

.864,588 

Herald  Tribune.. 

. 119,676 

Journal-American . 

...320,714 

Mirror . 

. 119,635 

Mirror . 

..287,429 

Times . 

. 110,908 

Times . 

...252,310 

Journal-American 

. 94,194 

Herald  Tribune.., 

...222,913 

World  Telegram-Sun . 53,295 

Post . 

...22,738 

Post . 

. 18,129 

AU'circulations  are  A.B.C.  figures  for  the 
six  months  ended  March  31, 1954. 

IN  TOTAL  CIRCULATION  taty,  suburban  and  Coumry) 

DAILY 

SUNDAY 

D*a.T  News . 

.2,039,799 

SuMMY  News . 3,803,374 

Mirror . 

...865,102 

1  Mirror.. 

.  1  652  716 

On  June  26th, 

The  News 

Journal-American . 

. . .  669,700 

Times . . 

. 1,201,133 

Times. . 

. .  .539,435 

Journal-American . 891 ,489 

was  35  years  old. 

World  Telegram-Sun . . . 

...531,469 

Herald  Tribune . 556,188 

Post . 

. .  .416,622 

Post.., 

. 296,613 

Herald  Tribune . 

. . .  340,235 

Write  The  News  or  ask  a  News  salesman  for  folder  showing  the  circulation  breakdown  of  all  N.  Y.  newspapers. 

MORE  THAN  TWICE  THE  CIRCULATION.  DAILY  OR  SUNDAY,  OF  ANY  OTHER  NEWSPAPER.  IN  AMERICA 


Advertiser  •  Newspaper — RETAIL  SURVEY 

Supplement  Outshines 
Catalogs  Retailer  Says 


Buffalo,  N.  Y. 

The  newspaper  supplement  has 
proven  itself  the  most  productive 
promotional  medium  for  the 
housewares  department  at  the 
William  Hengerer  Co.,  according 
to  Don  Brennen,  housewares 
buyer. 

Hengerer’s  has  experimented 
with  both  catalogues  and  newspa¬ 
per  supplements,  but  finds  that 
the  direct  mail  catalogue  is  losing 
ground  as  a  housewares  business 
getter,  said  Mr.  Brennen. 

“The  newspaper  supplement 
seems  to  give  the  reader  the  im¬ 
pression  that  this  is  a  sale,”  said 
Mr.  Brennen,  “while  the  catalogue 
doesn’t  get  over  the  sale  idea. 
Stores  can  use  regular  priced 
merchandise  in  the  newspaper 
supplement  and  generate  sale-type 
response.  The  supplement  usually 
creates  an  immediate  increase  in 
business.” 

The  Hengerer  buyer  has  found 
that  Sunday  is  the  best  day  on 
which  to  break  with  a  newspaper 
supplement  on  housewares,  using 
the  Sunday  Courier-Express.  He 
then  follows  up  the  supplement 
with  regular  newspaper  advertis¬ 
ing  on  Wednesday,  featuring  the 
hottest  items  in  the  supplement. 

Housewares  newspaper  adver¬ 
tising  for  a  couple  of  weeks  run¬ 
ning  continues  to  make  reference 
to  the  special  supplement.  This 
has  the  effect  of  extending  the 
pulling  power  of  the  supplement 
over  a  period  of  several  weeks. 

Mr.  Brennen  says  the  tabloid  is 
the  best  format  for  the  newspaper 
supplement.  It  is  easy  to  handle 
and  is  more  likely  to  be  put  away 
for  future  reference  by  a  reader 
than  a  full-size  section,  he  be¬ 
lieves. 

20-Page  Maximum 

The  housewares  supplement 
should  run  from  12  to  16  pages 
for  best  results,  said  Mr.  Bren¬ 
nen,  and  he  considers  20  pages  as 

Everything  in^ 
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about  a  maximum  size.  If  the 
booklet  gets  too  large,  the  store 
has  difficulty  presenting  a  suffi¬ 
cient  variety  of  housewares  with¬ 
out  duplicating.  And  most  news¬ 
papers  don’t  like  to  handle  book¬ 
lets  that  are  too  bulky — ^to  dis¬ 
tribute  conveniently  with  their 
regular  editions. 

Hengerer’s  groups  its  house- 
wares  items  by  categories  in  hs 
supplements.  Mr.  Brennen  seeks 
to  use  only  one  of  each  item  in  a 
particular  price  line,  so  that  items 
are  not  competing  with  each  other. 

The  general  theme  or  selling 
story  of  the  housewares  event  is 
told  on  the  front  page  of  the  tab¬ 
loid,  and  carried  through  on  each 
page.  A  mail  order  blank  is  spot¬ 
ted  either  on  the  front  or  the 
back  page. 

The  store  uses  bold  type  on 
the  front  page  to  invite  phone  or¬ 
ders  and  in  its  most  recent  pro¬ 
motion  it  invited  phone  orders  on 
Sunday,  keeping  a  special  order 
service  in  operation.  It  is  found 
that  many  customers  like  to  place 
orders  on  Sunday  when  they  have 
more  leisure  time.  Offering  Sunday 
phone  service,  the  store  can  gen¬ 
erate  immediate  buying  action 
while  desire  for  an  item  is  fresh 
in  the  consumer’s  mind. 

New  Men's  Wear  Service 
Is  Announced  by  Metro 

A  NEW  46-page  Men’s  Wear 
Advertising  Mat  Service  featuring 
specially  and  exclusively  posed 
photographs  of  men’s  clothing  and 
furnishings,  modelled  as  men 
like  to  see  them,  is  announced  by 
Metro  Associated  Services,  Inc., 
New  York. 

First  issue  of  the  new  service, 
which  is  to  be  published  on  a 
quarterly  schedule,  covers  the  Fall 
season  and  is  now  available  on 
subscription  to  one  account  in  an 
area. 

Official  name  of  the  service, 
planned  to  give  men’s  wear  retail¬ 
ers,  a  distinctive  and  effective  ad¬ 
vertising  pattern,  completely  im¬ 
plemented  for  each  period  an  is¬ 
sue  covers,  is  Metro  Men’s  Fash¬ 
ion  Foto  Service. 

Twenty-two  pages  of  the  serv¬ 
ice  are  devoted  to  photographic 
illustrations  of  seasonal  men’s 
wear  and  furnishings.  The  serv¬ 
ice  devotes  another  page  to  hand- 
lettered  headings. 

Twenty-two  pages  are  given 
over  to  suggesting  a  variety  of 
layouts  for  most  effective  use  of 
the  illustrations,  to  make  it  easy 
for  even  the  inexperienced  to  plan 
a  complete  seasonal  campaign. 

Useful  miniature  size  illustra¬ 
tions  of  merchandise,  also  photo¬ 
graphic,  are  featured  on  still  an¬ 
other  page. 


Better  to  Bite 
Than  Lick — Bell 

Daytona  Beach,  Fla. 

Frederick  J.  Bell,  executive  vice- 
president,  National  Automobile 
Dealers  Association,  spoke  out  in 
defense  of  freedom  of  the  press 
in  a  side  comment  on  the  General 
Motors-IFfl//  Street  Journal  contro¬ 
versy  over  “authorized  news”  vs. 
advertising.  (E&P,  June  26,  p  13). 

Mr.  Bell,  without  defending  the 
Journal’s  story  on  new  models  for 
1955  and  without  taking  issue  with 
General  Motors’  decision  to  with¬ 
draw  its  advertising  from  the  of¬ 
fending  paper,  told  ICMA  mem¬ 
bers  of  a  letter  to  the  paper  from 
a  GM  dealer,  who  warned:  “Don’t 
bite  the  hand  that’s  feeding  you.” 

“It’s  better  to  bite  than  to  lick 
the  hand,”  declared  Mr.  Bell.  He 
addressed  the  ICMA  convention 
here  last  week  on  “Human  Rela¬ 
tions.”  (E&P,  June  26,  Page  7). 


Druggists  Told  Newspapers 
Should  Be  First  Choice 

Jamestown,  N.  Y. 

Day  after  day,  newspapers  pro¬ 
duce  “terrific”  results  for  the  ad¬ 
vertiser  and  should  be  the  first 
choice  of  retail  druggists,  Joseph 
R.  Greenaway,  advertising  man¬ 
ager  of  the  Jamestown  Post-Jour¬ 
nal,  told  a  meeting  of  the  Chautau¬ 
qua  County  Pharmaceutical  Asso¬ 
ciation. 

Mr.  Greenaway  told  his  audience 
that  Jamestown  retailers  place  over 
seven  million  agate  lines  of  copy 
in  the  Post-Journal  annually.  “If 
it  didn’t  pay  off  to  the  retailer,  our 
advertising  volume  would  be  in¬ 
significant.” 


NENAEA  Has  Summer 
Meeting  in  Maine 

Members  of  the  New  England 
Newspaper  Advertising  Execu¬ 
tives  Association  held  their  Sum¬ 
mer  meeting  at  the  Lafayette  Ho¬ 
tel  in  Portland,  Me.,  June  21-22. 

Members  and  their  wives 
cruised  Casco  Bay  and  attended 
a  down  east  clam  bake  as  the 
guests  of  the  Guy  Gannett  Pub¬ 
lishing  Company. 

A  business  session  included  a 
presentation  by  John  Riley  on  the 
development  of  advertising 
through  the  newspaper-sponsored, 
“Do  It  Yourself  Show.”  Develop¬ 
ment  and  use  of  market  data  was 
outlined  by  Arthur  Keniston  and 
Jerry  Kilbride.  May  Craig,  Wash¬ 
ington  correspondent  for  Guy 
Gannett  Newspapers,  spoke  on 
legislature  and  advertising. 

Luncheon  speaker  was  Harold 
Schnurle,  chairman  of  the  Maine 
Development  Commission  and 
vicepresident  of  Central  Maine 
Power  Company. 

The  Fall  meeting  of  the  asso¬ 
ciation  has  been  scheduled  for 
October  25-26  at  the  Parker  House 
in  Boston. 


Metro  Comics  Mails 
Special  Food  Section 

Metro  Sunday  Comics  is  mail¬ 
ing  a  special  color  comics  section 
to  celebrate  over  a  million  dollars 
worth  of  food  store  products  ad¬ 
vertising  which  ran  in  April  and 
May.  The  recipients  will  be  6,500 
grocery  executives  at  chain  store 
headquarters,  voluntary  and  co-op 
headquarters  and  food  whole¬ 
salers. 

Ads  promoting  some  of  the 
most  famous  names  in  the  grocery 
field  are  included.  Copy  in  the 
section  makes  the  point  that  Me¬ 
tro  Sunday  Comics,  through  its  41 
member  newspapers,  has  a  history 
of  successful  performance  for  the 
nation’s  largest  and  smartest  ad¬ 
vertisers.  The  comics  can  build 
brand  identification  with  young¬ 
sters  while  at  the  same  time  de¬ 
velop  brand  loyalty  in  adults. 

TThe  24-page  special  section  was 
printed  on  the  same  presses,  in  the 
same  size  and  on  the  same  news¬ 
print  stock  as  a  standard  Sunday 
newspaper  comics  section. 

*  *  * 

In  a  new  20-page  booklet  en¬ 
titled  simply,  “  ,”  Metro  Sun¬ 

day  Comics  lets  distinguished 
magazine  editors  give  their  opin¬ 
ion  on  the  popularity  and  influ¬ 
ence  of  the  comics. 

Nine  different  editors  highlight 
tjie  comics’  importance  as  an  en¬ 
tertainment  medium,  a  means  of 
communication,  a  social  phenom¬ 
enon  and  an  advertising  force.  The 
quotes  Included  in  the  booklet  are 
selected  excerpts  from  many  fea¬ 
ture  articles  on  the  comics  which 
have  appeared  in  national  mag¬ 
azines. 

■ 

Retail  Ad  Record  Set 
In  Minneapolis 

Minneapolis 

An  all-time  retail  advertising 
linage  record  for  May  for  Minne¬ 
apolis  newspapers  was  set  by  the 
Minneapolis  Star  and  Tribune,  ac¬ 
cording  to  Robert  Witte,  Star  and 
Tribune  retail  advertising  manager. 

The  Star  and  Tribune  ran  a  total 
of  2,243,765  lines  of  retail  adver¬ 
tising  during  May  to  surpass  the 
old  record  set  in  1953  by  more 
than  33,000  lines. 

■ 

Mart  Hall  of  Fame 

Chicago 

Edward  A.  Filene,  late  president 
of  William  Filene’s  Sons  &  Co., 
Boston,  and  Julius  Rosenwald,  for¬ 
mer  head  of  Sears,  Roebuck  &  Ck)., 
Chicago,  for  25  years,  were  added 
to  the  Merchandise  Mart  Hall  of 
Fame  at  a  dinner  attended  by  500 
business  leaders  here,  June  24. 

■ 

B&M  Open  Office 

Bogner  &  Martin,  publishers’ 
representative,  has  opened  an  office 
in  Atlanta,  Ga.,  with  J.  D.  White- 
head  as  manager.  Mr.  Whitehead 
was  formerly  on  the  Westchester 
County  newspapers,  later  with 
Shannon  Associates. 
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In  its  first  year 


the  Greatest  Gasoline 


Development  in  Sizars... 
has  re-powered  8  million 

engines 

TCP*,  the  shell  discovered  additive^  blended 
into  Shell  Premium  Gasoline,  controls  pre-ignition 
and  spark  plug  fouling  causeti  by  lead  and 
carbon  deposits.  Increases  power  up  to  15% 

, . .  spark  plug  life  up  to  150% 


EDITOR 


An  entirely  new  gasoline.  Shell  Premium  Gaso¬ 
line  with  TCP,  was  first  introduced  to  American 
motorists  12  months  ago. 

Because  it  overcomes  the  greatest  cause  of 
power  and  fuel  loss  affecting  to<lay’s  engines,  it 
was  hailed  *as  the  greatest  fuel  development  since 
the  introduction  of  tetraethyl  lead  in  gasoline 
back  in  1922. 

In  the  first  year  following  its  announcement. 
Shell  Premium  with  TCP  has  met  with  outstand¬ 
ing  success.  It  has  re-powered  more  than  8  million 
engines. 

If  you  are  not  among  the  millions  of  motorists 
who  are  enjoying  its  benefits  today,  it  will  pay 
you  to  do  so. 


Shell  Premium  with  TCP  will  increase  the  power 
of  your  engine  up  to  15%.  It  also  prolongs  the  life 
of  your  spark  plugs  up  to  150%. 

Shell  Premium  with  TCP  is  an  exclusive  devel¬ 
opment  of  Shell  Research  and  is  available  at  all 
Shell  Dealer  Stations. 

*TCP:  the  unique  gasoline  additive  discovered  by  Shell 
Research.  Only  Shell  and  its  authorized  licensee.  Con¬ 
tinental  (Jil  Company,  have  the  full  knowledge  of  the 
proper  use  of  TCP  additive,  'i'rademark  owned  and 
patent  applied  for  by  Shell  Oil  (Company. 


SHELL  PREMIUM  GASOLINE  with  TCP 

The  most  powerful  gasoline  your  car  can  use 
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Advertiser  •  Newspaper — CAMPAIGNS 


Lever,  Hormel  in  Heavy 
Schedules  of  Supplements 


Fi<’ll-page  color  ads  in  Sunday 
supplements  plus  heavy  daily  news¬ 
paper  schedules  for  maximum  local 
impact  are  being  used  by  Lever 
Brothers  Co.  to  support  its  novel 
“Win  Your  Weight  in  Gold”  con¬ 
test  in  behalf  of  Rinso  White  and 
Rinso  Blue. 

Housewives  must  submit  two 
boxtops  from  one  or  both  prod¬ 
ucts  with  25  words  or  less  telling 
which  they  prefer.  With  gold  val¬ 
ued  at  $510.40  per  pound,  a  120 
pound  winner  would  be  worth 
$61,248. 

Radio-TV  will  also  be  used. 

Hormel  Debuts  Product 
In  Sunday  Supplements 

Hormel  Chopped  Beef,  all-beef 
twin  to  SPAM,  is  being  debuted 
by  George  A.  Hormel  &  Co.  with 
full-color  ads  in  national  and 
local  Sunday  newspaper  supple¬ 
ments,  plus  the  back  cover  of  Time 
magazine,  August  16. 

Ads  are  scheduled  in  these  sup¬ 
plements:  Parade,  June  27;  This 
Week,  July  11;  Family  Weekly, 
July  II;  American  Weekly,  July 
25;  and  in  16  locally  edited  Sun¬ 
day  newspapers. 

Other  Campaigns  .  .  . 

•  A  hot-weather  campaign  (via 
Dowd,  Redfield  &  Johnstone,  Inc.) 
promoting  Gallagher  Whiskey  Col¬ 
lins  as  a  cooling  Summer  drink 
gets  under  way  in  July  with  555- 
line,  high-frequency  newspaper  ads 
in  all  G&B  markets. 

•  Co-op  ads  in  300  newspapers 
by  the  Formfit  Company,  Chicago, 
and  its  dealers  will  help  launch 
the  firm’s  August  “Back-to-School” 
promotion.  Three-hundred-line  ads 
have  been  distributed  to  dealers. 

•  Thirty-two  newspapers  in  30 
cities  will  be  used  in  a  26-week  ad 
program  (via  Weiss  &  Geller,  Inc.) 
by  Champagne  Velvet  Brewing 
Co.,  Terre  Haute,  Ind.,  to  carry  a 


series  of  twice-weekly  columns  en¬ 
titled  “Goin’  Fishing”  by  Joe  God¬ 
frey,  noted  sportsman. 

•  The  diaper  service  industry 
this  week,  with  1,000-line,  hard¬ 
hitting  newspaper  ads,  lashed  back 
at  competing  home  washing  ma¬ 
chines,  chemical  washing  products 
and  the  neighborhood  washing 
machine  center.  The  editorial-style 
ads  of  more  than  2,620  words,  ex¬ 
plained  “Why  serious  health  risks 
for  your  baby  can  not  be  avoided 
when  you  wash  diapers  at  home.” 
The  campaign  is  sponsored  by  As¬ 
sociated  Baby  Services,  New  York, 
country’s  largest  diaper  service  or¬ 
ganization,  with  nine  divisions  from 
coast  to  coast. 

•  Insertions  in  210  newspapers 
on  July  18  will  be  used  by  Radio 
Corporation  of  America  to  push 
its  new  radio-TV,  phonograph  lines. 
The  campaign  (via  Kenyon  &  Eck- 
hardt)  will  get  under  way  in  na¬ 
tional  magazines  with  a  three-page 
ad  in  Life  magazine  on  July  19. 

■ 

Donaldson  Named 

Appointment  of  Ben  R.  Donald¬ 
son  as  director  of  institutional  ad¬ 
vertising  for  Ford  Motor  Company 
was  announced  this  week  by  Ernest 
R.  Breech,  executive  vicepresident. 
He  will  report  to  Charles  F.  Moore, 
Jr.,  director  of  the  office  of  public 
relations.  Mr.  Donaldson  has  di¬ 
rected  the  company’s  office  of  ad¬ 
vertising  and  sales  promotion,  sales 
and  advertising  staff,  since  1945. 

■ 

West-Holliday  Named 

San  Francisco 
West-Holliday  Company  has 
been  named  to  represent  the  Los 
Gatos  (Calif.)  Daily  Times,  ef¬ 
fective  July  1.  The  same  firm  has 
for  years  represented  the  Gilroy 
(Calif.)  Daily  Dispatch,  also  co¬ 
published  by  Joseph  C.  Houghtel- 
ing  and  Patrick  H.  Peabody. 
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BLOWUP  of  page  color  ad  which 
spearheaded  a  26,000-line  Ply¬ 
mouth  campaign  in  the  Columbus 
Dispatch  from  June  8  to  July  1,  is 
checked  by  George  Byers,  Colum¬ 
bus  DeSoto-Plymouth  dealer  (left) 
and  Ralph  G.  Hemming,  manager, 
general  advertising,  the  Dispatch. 

Calvert  Rates 
Dailies  High 
On  Lo-Ball  Ads 

Newspapers  rank  high  in  re¬ 
turns  from  the  Calvert  Lo-Ball 
advertising  which  offers  sets  of 
engraved  Lo-Ball  glasses  to  read¬ 
ers  who  send  in  $1  with  a  coupon 
from  the  ad  (E&P,  April  17,  page 
24),  according  to  figures  released 
by  Calvert  Distillers  Corp. 

The  Chicago  (Ill.)  Tribune  has 
produced  more  requests  than  any 
other  newspaper  on  the  400-daily 
schedule,  Calvert  notes. 

Although  the  glass  “premium” 
plays  a  relatively  minor  role  in 
the  Lo-Ball  ads,  coupon  returns 
have  greatly  surpassed  pre<am- 
paign  estimates. 

Calculated  to  capitalize  on  the 
recent  trend  toward  short  and  on- 
the-rocks  drinks  with  greater 
whiskey  flavor,  the  campaign  cen¬ 
ters  around  a  short  highball,  re¬ 
titled  the  Calvert  Lo-Ball. 

Now  only  a  month  old,  the 
campaign  has  brought  requests 
from  the  general  public  for  45,000 
sets  of  glasses.  Including  those  re¬ 
quested  by  liquor  dealers,  the 
number  of  glasses  already  or¬ 
dered  totals  well  over  a  million. 

Life,  which  carried  a  color 
spread  early  in  the  campaign,  far 
outdistances  any  other  publication 
in  the  number  of  returns. 

Look  and  Colliers  are  neck  and 
neck  in  the  coupon  race. 

Calvert  Lo-Ball  advertising  is 
currently  scheduled  to  run  through 
the  end  of  July. 

D-F-S  for  Pfoff 

Dancer,  Fitzgerald  -  Sample  has 
been  appointed  by  Pfaff  Sewing 
Machines  to  handle  the  largest  na¬ 
tional  advertising  appropriation  in 
its  history  for  1954-55.  The  ac¬ 
count  will  be  serviced  by  the  agen¬ 
cy’s  Chicago  and  New  York  of¬ 
fices. 
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Spud  Growers 
Select  Dailies 
As  Top  Medium 

Klamath  Falls,  Ore. 
“We  propose  newspapers  as  the 
basic  advertising  medium  for  the 
new  Klamath-Deschutes  potato 
promotion  program  for  several  rea¬ 
sons,”  stated  Milton  E.  Poland, 
head  of  the  Portland,  Ore.,  office 
of  Pacific  National  Advertising 
agency  which  was  recently  ap¬ 
point^  to  handle  the  new  cam¬ 
paign. 

He  listed  among  the  reasons, 
“doing  a  good  job  inexpensively 
and  the  flexibility  of  newspapers 
which  allows  us  to  follow  the  po¬ 
tatoes  to  market  with  advertising.” 

One  of  the  major  advantages  of 
newspapers  in  this  type  of  cam¬ 
paign,  Mr.  Poland  said,  is  the  ad¬ 
ded  assistance  in  merchandising 
provided  by  the  food  sections  of 
even  smaller  newspapers  today. 
“The  food  editors  do  a  great  job 
in  helping  us  get  consumer  accept¬ 
ance,”  he  emphasized. 

The  program  will  be  the  culmi¬ 
nation  of  months  of  planning  on 
the  part  of  potato  growers  in  the 
Klamath  Basin,  which  includes 
Tulelake,  Cal.,  and  the  Deschutes 
county  growers  in  central  Oregon. 
The  growers  tax  themselves  to  fi¬ 
nance  the  program  and  an  esti¬ 
mated  $30,000  will  be  spent  on  ad¬ 
vertising  and  promotion. 

Of  the  $30,000  budget  for  the 
current  year,  nearly  $10,000  will 
go  to  newspapers.  The  allocation 
includes  newspaper  tie-in  mats  for 
local  grocer  advertising.  In  the  log¬ 
ical  California  markets  for  Kla¬ 
math  Russets,  that  name  will  be 
used.  In  the  Portland-Eugene- 
Salem  area  of  Oregon  (the  Wil¬ 
lamette  Valley),  which  is  the  log¬ 
ical  market  for  produce  from  Cen¬ 
tral  Oregon,  the  name  Deschutes 
Russets  will  be  advertised.  Proxi¬ 
mity  to  the  market,  entailing  lower 
freight  rates,  more  or  less  sets  the 
logical  market. 

Newspaper  schedules  are 
planned  for  Los  Angeles,  San 
Francisco,  Oakland,  Fresno,  Sacra¬ 
mento,  and  Modesto  in  California 
and  Portland,  Eugene  and  Salem 
in  Oregon. 

■ 

Dailies  Win  Awards 

Two  Southern  California  news¬ 
papers  have  won  the  Stromberger, 
LaVene,  McKenzie  advertising 
agency’s  trophies  for  the  best  series 
of  retail  advertisements,  awarded 
at  the  annual  convention  of  the 
California  Newspaper  .Advertising 
Managers’  Association.  The  Mont¬ 
rose  Ledger  and  the  Vista  Press 
won  the  awards. 

■ 

MH6cF  Appointed 

Moran,  Hedekin  &  Fischer,  Inc., 
newspaper  representatives,  has 
been  appointed  to  handle  national 
advertising  for  the  Giintersville 
(Ala.)  Advertiser-Gleam. 
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CLASSIFIED  CLINIC 

CAM*s  Prepare  for  Big 
Year  Ahead  at  Parley 

By  Daniel  L.  Lionel 

CAM.  New  York  Herald  Tribune 


COMPARING  NOTES  at  the  ANCAM  convention  in  New  Orieans: 
Left  to  right — Ransom  Lake,  Dallas  (Tex.)  Times-Herald;  Mack  T. 
Christian,  Tampa  (Fla.)  Tribune,  and  Henry  W.  Richardson,  Richmond 
(Va.)  Times-Dispatch. 


Editor  &  Publisher,  this  year, 
provided  an  additional  award  for 
the  best  promotion  exhibit  at  the 
ANCAM  Convention  by  non-me¬ 
tropolitan  as  well  as  metropolitan 
newspapers.  Over  60  papers  sent 
exhibits  to  the  CAMs  meeting  in 
New  Orleans  last  week  which 
were  mounted  by  Israel  Weinstein, 
CAM,  Shreveport  (La.)  Times- 
Joiirnal,  ANCAM  Exhibits  Chair¬ 
man,  and  Hinson  Robertson, 
CAM,  Baton  Rouge  (La.)  Advo¬ 
cate  &  State-Times. 

The  Toronto  (Canada)  Globe  & 
Mail,  Harry  Outhet,  CAM,  carried 
off  the  metropolitan  division  honors 
while  the  Santa  Rosa  (Cal.)  Press- 
Democrat  received  the  non-metro¬ 
politan  award.  Hcmorable  men¬ 
tions  went  to  the  Bloomington 
(Ill.)  Daily  Pantagraph  and  the 
Walla  Walla  (Wash.)  Union-Bul¬ 
letin  in  the  non-metropolitan  group 
while  the  Philadelphia  (Pa.)  Bul¬ 
letin,  the  Spokane  (Wash.)  Chron¬ 
icle-Review  and  the  Westchester 
Publishers  Association  newspapers 
were  named  in  the  metropolitan 
group. 

Split  Session 

At  the  split  session  for  non-me¬ 
tropolitan  newspapers,  headed  by 
Har  Henry,  CAM,  San  Jose  (Cal.) 
Mercury  News,  questions  of  cen¬ 
sorship.  rate  adjustments  to  coun¬ 
teract  sliding  linage  and  the  used 
car  rate  problem  were  discussed. 

“We  have  enough  problems  in 
our  own  business  without  trying 
to  solve  those  of  the  auto  indus- 
ary”  said  Bill  Golding,  CAM  Lin¬ 
coln  (Neb.)  Journal-Star,  referring 
to  the  acceptance  of  new  car  ad¬ 
vertising  from  non-franchised  deal¬ 
ers.  While  commercial  rates  have 
been  raised  by  the  Journal-Star, 
transient  rates  have  remained  un¬ 
touched  since  1938. 

A  tendency  to  depart  from  pur¬ 
ist  thinking  regarding  classified 
make-up  was  discernible.  Har  Hen¬ 
ry  revealed  that  his  newspaper  had 
instituted  broken  column  rules,  re¬ 
sulting  in  more  linage  and  with  no 
apparent  ill  effects  upon  results  of 
small  advertisers.  Others,  using  dis¬ 
play,  said  that  adroitly  handled, 
cuts  and  borders  do  not  detract 
from  agate  ads’  results. 

Shifted 

One  newspaper  shifted  vending 
machine  advertising  from  Business 
Opportunities  to  “Office  &  Business 
Equipment.”  The  idea  behind  the 
shift  is  to  dampen  the  “Easy  mon¬ 
ey”  appeal  of  the  vending  machine 
advertisers.  17  out  of  25  indicated 
by  show  of  hands  that  they  accept¬ 
ed  advertising  of  foreign  jobs  lists. 


another  controversial  classification. 

Speaking  before  the  metropolitan 
as  well  as  the  smaller  paper  group, 
Lester  P.  Jenkins,  CAM,  the  Seat¬ 
tle  (Wash)  Times,  outlined  his 
“Better  Homes  Contest”  which  ran 
4  weeks  and  offered  prizes  ranging 
from  $240  down  to  $10  per  week 
for  50  word  essays  that  began,  “I 
should  like  to  own  the  Times  ad¬ 
vertised  home  because — ”  Over 
5,000  entries  were  received  in  the 
4  week  priod.  The  entries  were 
turned  over  to  brokers  with  names 
deleted  for  the  judging.  Thus  the 
brojeers  saw  for  themselves  the 
pulling  piower  of  the  “Times.”  A 
20  page  brochure  was  developed 
as  a  result  of  the  contest. 

Other  members  of  the  non-me¬ 
tropolitan  panel  included  Lloyd 
Stevens,  CAM,  Bar  City  (Mich.) 
Times;  James  A.  Greenwood, 
CAM,  Kankakee  (Ill.)  Journal; 
and  Blanch  Gates,  CAM,  Monroe 
(La.)  World-News. 

William  F.  Carr,  CAM,  the  Phi¬ 
ladelphia  (Pa.)  Bulletin,  was  panel 
chairman  of  the  metropolitan 
newspaper  split  session  discussion. 
His  panel  members  and  their  topics 
included: 

Many  Topics 

Our  Success  with  New  Classifica¬ 
tions.  B.  M.  Brown,  CAM,  Des 
Moines  Register  &  Tribune;  Sales 
Management,  Key  to  Ad  Volume, 
Lester  P.  Jenkins,  CAM,  Seattle 
Times;  Selling  Special  Sections  for 
National  Home  Week  and  Home 
Show,  H.  J.  Bendinger,  CAM,  Mil¬ 
waukee  Journal;  Training  Classi¬ 
fied  Executives  and  Sales  Staff, 
O.  L.  Hurlbert,  CAM,  Los  Angeles 
Times;  The  Star-News  Used  Car 
Show,  C.  F.  Murtaugh,  CAM,  In¬ 
dianapolis  Star-News;  New  Twist 
on  Old  Ideas,  Kenneth  R.  Orwig, 
CAM,  Toledo  Blade-Times;  An 
Automobile  Dealer  Uses  Big  Clas¬ 
sified  Linage,  Gilbert  Gillett, 
CAM,  the  Flint  Journal;  An  In¬ 
centive  Plan — Key  to  Increased 
Linage,  Daniel  L.  Lionel,  CAM, 
New  York  Herald  Tribune. 

The  newly  elected  president  of 
ANC.AM,  Raymond  1.  Dykes, 
CAM,  Westchester  County  Pub¬ 
lishers,  Inc.,  called  a  Board  Meet¬ 
ing  on  the  eve  of  the  convention’s 
adjournment  and  blocked  out  plans 
for  the  forthcoming  year. 

In  a  budget  of  $28,000  the 
ANC.\M  directors  provided  for 
the  continuation  of  such  ANCAM 
publications  as  the  “Digest  of  Con¬ 
vention  Proceedings”  and 
“ANCAM  Exchanges,”  under  a 
permanent  editor  and  production 
manager,  Walter  R.  Lehmann, 


CAM,  San  Antonio  (Tex.)  E.x- 
press-News. 

A  presentation,  now  being  com¬ 
pleted  on  the  “Sales  Power  of 
Classified,”  will  be  sent  to  all 
members  as  a  bonus. 

The  Board  also  authorized  the 
micro-filming  of  all  promotion  ex¬ 
hibits  at  the  Convention.  These 
will  be  made  available  to  the 
members  at  cost.  It  was  decided  to 
hold  the  next  Convention  in  Ro¬ 
chester,  New  York. 

The  following  committee  chair¬ 
men  were  appointed  by  1st  vice 
president  Kenneth  Harrington, 
CAM,  Dayton  (Ohio)  Daily  News: 
Educational,  C.  B.  Ea.stwood,  San¬ 
ta  Monica  (Calif.)  Outlook;  Pro¬ 
motion.  Ralph  H.  Skies,  Lancaster 
(Pa.)  Intelligencer  Journal;  Stand¬ 
ards  of  Acceptance,  Arthur  Mochel, 
Columbus  ((ixhio)  Citizen;  Want  Ad 
Week,  Harold  Deadman,  Charles¬ 
ton  (W.Va.)  Daily  Mail;  Sales, 
Max  O.  Taylor,  Portland  (Ore.) 
Oregonian;  Public  Relations,  Har 
Henry,  San  Jose  (Calif.)  Mercury; 
ANCAM  Bureau  of  Advertising 
Co-ordination,  Anthony  T.  Pow- 
derly,  Rochester  (N.Y.)  Democrat 
Chronicle;  Labor,  Carroll  M.  Car- 
roll,  .New  York  Times;  National 
Newspaper  Week,  Worth  Wright, 
San  Diego;  Board  of  Advisors, 
Robert  Lueckel,  Reading  (Pa.) 
Eagle  Times. 

In  succeeding  columns,  excerpts 
from  many  of  the  panel  discussions 
and  other  talks  presented  at  the 
convention  will  be  given.  They  re¬ 
present.  in  this  writer’s  view,  some 
of  the  most  advanced  classified 
thinking  available  today. 

■ 

CAM  Cops  Award 

Jerry  Woodward,  Newspaper 
Printing  Corp.  CAM,  was  present¬ 
ed  the  James  McGovern  Memorial 
Award  during  the  recently-held 
ANCAM  convention  in  New  Or¬ 
leans,  La.  He  was  cited  for  pro¬ 
motion  of  classifieds  and  his  work 
within  ANCAM. 


Spectacular  Ad  Aids 
Return  oi  Clossiiied 

Los  Angeles 

The  Daily  News  published  what 
it  called  “the  world’s  largest  clas¬ 
sified  ad”  June  18. 

The  spectacular  advertisement 
was  a  double-truck  used  car  ad, 
parts  of  which  were  set  in  120 
point  type.  The  copy  took  up 
1,512  lines  in  the  paper’s  two  six- 
column  pages. 

“Leonard  W.  Cormier  Sr.,  of 
Central  Chevrolet  wanted  some¬ 
thing  spectacular,  so  we  gave  it  to 
him.”  explains  Bill  Keller,  classi¬ 
fied  manager. 

Mr.  Keller’s  display-like  classi¬ 
fied  ad  is  only  one  of  his  recent 
promotions  that  have  tripled  the 
Daily  News’  classified  linage  in 
the  last  three  months. 

Mr.  Keller’s  innovations  (new  as 
far  as  Los  Angeles  metropolitan 
papers  are  concerned)  included  re¬ 
moving  column  rules  to  permit 
multiple  column  classified  display, 
low  rates  for  “person  to  person” 
non  -  commercial  advertisers  (one 
line,  one  week,  one  dollar),  12 
inches  a  day  of  free  space  to  any¬ 
one  who  wants  to  give  anything 
away,  six  point  instead  of  agate 
type,  and  a  column  of  job  list¬ 
ings  furnished  daily  by  the  State 
Employment  Service. 

These  and  other  promotions 
have  helped  increase  the  News’ 
linage  from  62,236  lines  last  Feb¬ 
ruary  to  185,209  in  May  with 
further  increases  in  prospect  for 
June. 

“What  we  have  been  trying  to 
do,  and  so  far  doing  successfully,” 
explains  Mr.  Keller,  “is  to  improve 
the  readership  of  our  classified 
pages.  Readership  is  far  too  low 
in  all  metropolitan  papers,  .some¬ 
times  as  low  as  one  per  cent. 

“When  we  kicked  the  house¬ 
wife  out  in  favor  of  high  tran¬ 
sient  rates,  we  lost  our  readers. 
Gradually  we  began  losing  our 
place  as  the  people’s  marketplace.” 
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LAW,  QR  CANON? 

THE  NEW  YORK  State  Bar  Association  has 

rejected  an  effort  by  some  of  its  members 
to  prohibit  by  law  the  release  to  the  press  of 
any  pre-trial  information  about  a  criminal 
case  except  the  formal  charge.  The  rejected 
proposal  would  have  called  on  the  legislature 
to  make  it  unlawful  for  prosecutors,  defense 
counsel  or  law  enforcement  officers  to  make 
public,  before  trial,  confessions  by  the  ac¬ 
cused,  evidence  against  him,  any  record  of 
previous  convictions,  etc. 

Technical  defeat  of  this  suggestion  repre¬ 
sents  a  victory  for  the  press.  But  the  chief 
proponent,  Louis  Waldman,  who  is  chairman 
of  the  association’s  Civil  Rights  Committee, 
offered  a  substitute  resolution  which  would 
amend  the  “canons  of  professional  ethics”  to 
accomplish  the  same  effect.  This  was  adopted 
by  the  Bar  Association  and  the  press  is  back 
where  it  started  when  the  controversy  began. 

The  resolution  directed  the  association  to 
“take  appropriate  action  looking  toward”  the 
amendment  of  the  ethics  rules  “to  condemn, 
as  unprofessional,  press  releases  and  public 
statements  by  lawyers,  the  publication  of 
which  may  interfere  with  a  fair  trial  in  the 
court  or  the  due  administration  of  justice.” 

Thus,  the  amendment  could  effectively  muz¬ 
zle  all  defense  counsel  and  all  prosecutors 
who  in  turn  could  impose  restrictions  on  the 
law  enforcement  officers.  All  pre-trial  infor¬ 
mation  including  confessions  would  be  bot¬ 
tled  up.  The  only  difference,  as  we  see  if,  be¬ 
tween  the  two  proposals  is  one  of  method. 
Mr.  Waldman  says  this  “is  not  a  gag  of  the 
press.”  Technically  speaking,  that  is  correct. 
Practically  speaking,  it  is  double  talk — the 
press  would  be  gagged  as  effectively  as  if  it 
were  prohibited  directly  from  publishing  the 
information. 

The  lawyers  who  approve  of  this  approach 
will  say  undoubtedly:  “But  the  newspapers 
have  said  we  should  put  our  own  house  in 
order  before  we  attempt  to  write  legislation, 
and  that  is  exactly  what  we  are  doing.”  It  sure 
is — with  a  vengeance!  It  is  putting  the  lawyers 
in  the  same  position  as  the  doctors,  making 
it  unethical  for  them  to  talk  to  reporters. 

We  believe  that  district  attorneys  and  pro¬ 
secutors  should  be  responsible  to  the  people 
and  not  to  the  bar  association  in  the  adminis¬ 
tration  of  justice.  The  courts  are  not  the  pri¬ 
vate  domain  of  lawyers,  neither  those  who 
have  become  judges  nor  those  who  defend  or 
prosecute  criminals.  The  courts  belong  to  the 
people,  which  many  judges  seem  to  have  for¬ 
gotten.  Prosecution  of  criminals  is  conducted 
in  the  name  of  the  people  who  have  every 
right  to  know  what  is  being  done  for  them, 
which  many  lawyers  also  seem  to  have  for¬ 
gotten. 

We  have  progressed  for  150  years  in  this 
country  without  such  restrictions  as  the  law¬ 
yers  now  propose  and  without  any  serious 
miscarriage  of  justice.  On  the  other  hand, 
there  have  been  repeated  instances  of  justice 
being  served  by  newspaper  investigation  and 
full  publicity.  The  Bar  Association  is  battling 
windmills  in  its  attack  upon  so-called  “trial  by 
newspaper,”  which  does  not  and  never  has 
exist^.  It  will  be  the  people  who  eventually 
will  suffer  when  and  if  the  lawyers  claim  they 
have  the  omniscience  to  decide  what  the  peo¬ 
ple  should  be  told  about  the  administration  of 
their  own  justice. 


And  be  ye  kind  one  to  another. — Ephesians, 
IV;  32.  _ 


TAXI,  NOT  AMBULANCE 

WALTER  C.  KURZ,  general  advertising  man¬ 
ager  of  the  Chicago  Tribune,  told  a  media 
clinic  recently  that  too  many  national  adver¬ 
tisers  use  newspaper  advertising  as  an  “am¬ 
bulance  service” — when  a  product  is  “born, 
sick  or  about  to  die.” 

In  other  words,  some  advertisers  know  that 
newspaper  advertising  will  do  a  good  job  for 
them  but  they  use  it  only  in  an  emergency. 
Otherwise,  they  seem  to  be  content  to  do  a 
half-way  job  with  other  media  under  the  mis¬ 
taken  belief  that  they  are  getting  more  im¬ 
pressions  at  less  cost,  or  some  other  reason¬ 
ing  like  that. 

A  case  in  point  is  Chivas  Regal  whiskey 
which  was  the  subject  of  a  “case  study”  report 
before  the  Advertising  Federation  of  America 
convention  (E  &  P,  June  26,  page  59).  The  vice- 
president  of  the  company  told  how  Chivas 
used  newspaper  ads  while  they  were  getting 
distribution.  Here  are  some  quotes  from  his 
speech: 

“.  .  .  the  newspapers  did  a  great  selling  job 
for  us.  As  our  market  developed  to  the  point 
where  we  had  a  real  shortage,  we  capitalized 
on  the  situation;  actually  running  some  short¬ 
age  ads.  These  ads  are  nothing  but  straight 
editorial-type  ads.  I>o  they  get  read?  They 
certainly  do!” 

Then  after  Chivas  had  developed  its  mar¬ 
kets  and  consumer  demand,  “we  went  into 
national  advertising  solely  and  it  became 
necessary  to  eliminate  the  newspaper  adver¬ 
tising,  which  we  regretted  very  much  because 
newspapers  had  done  a  great  job  for  us  .  .  . 
we  found  it  logical  to  use  color  advertising 
in  magazines.” 

Isn’t  that  like  firing  an  experienced  salesman 
in  order  to  try  out  an  inexperienced  one? 
“Sorry,  old  man,  you’ve  done  a  terrific  job 
for  us  but  this  other  guy’s  better  looking.” 

Sounds  like  the  height  of  folly  and  ration¬ 
alization. 

Mr.  Kurz  of  the  Chicago  Tribune  suggested 
advertisers  employ  the  “taxi  service”  of  news¬ 
papers  which  is  available  every  day  on  call, 
instead  of  calling  the  ambulance  for  an  emer¬ 
gency. 

Advertiser  and  agency  executives  might 
ponder  the  answer  to  this  question:  If  you 
know  the  taxi  service  is  reliable  and  always 
delivers  you  to  the  front  door  at  any  time  and 
at  reasonable  speed  and  cost,  would  you  wait 
for  the  bus  which  runs  infrequently,  takes 
longer,  and  lets  you  off  on  the  corner? 

The  answer  is:  Sure,  if  you  don’t  care  what 
time  you  get  there  or  how  many  people  may 
have  gotten  there  before  you. 


PERSPECTIVE 

WE’RE  getting  a  little  sick  and  tired  of  news¬ 
paper  editors  who  criticize  “newspapers,” 
in  general,  for  alleged  sins  of  omission  and 
bias  in  covering  the  McCarthy-Army  hear¬ 
ings,  and  W'ho  in  the  same  breath  applaud 
television  for  having  done  a  better  job. 

First  of  all,  did  television  do  a  good  job  of 
reporting?  The  answer  to  the  question  must 
be  well  qualified.  Two  networks,  ABC  and 
Dumont,  carriea  the  hearings  in  full.  The 
other  two,  NBC  and  CBS,  resorted  to  45 
minutes  to  an  hour  summary  of  the  day-long 
proceedings  in  the  late  evening  hours.  The 
first  two  networks  could  afford  better  to 
broadcast  the  battles  because  they  had  fewer 
day-time  commercial  shows  with  lower  rat¬ 
ings.  It  would  have  cost  NBC  and  CBS  c<mi- 
siderably  more  to  cancel  their  programs. 
Therefore,  we  question  whether  television  as 
such  gets  an  unqualified  “A”  for  effort  in 
public  service  and  reporting.  Also,  condensing 
4  or  5  hours  of  testimony  into  a  one-hour 
broadcast  required  no  little  editing.  It  is 
doubtful  that  TV  editors  could  do  this  any 
better  than  newspaper  editors  who  were  con¬ 
fronted  with  the  full  transcript. 

Secondly,  turning  our  attention  to  newspa¬ 
pers,  we  think  criticism  of  “newspapers,”  in 
general,  is  unjustified.  Just  as  all  TV  networks 
were  not  in  a  position  to  do  what  ABC  and 
Dumont  did,  so  all  newspapers  were  not  in  a 
position  to  do  what  the  New  York  Times, 
the  Washington  Star,  the  Chicago  Tribune, 
the  San  Francisco  Chronicle,  the  Providence 
Journal-Bulletin,  and  many  other  large  news¬ 
papers  did  in  publishing  up  to  two  pages,  and 
sometimes  more,  of  daily  testimony. 

Hundreds  of  daily  newspapers  confined 
their  coverage  to  a  column  a  day,  sometimes 
more  or  less.  That’s  the  most  space  that  many 
of  them  give  any  story  with  their  limited  bud¬ 
get.  But  that  doesn’t  mean  they  did  any  worse 
job  of  news  display  or  coverage  than  they  do 
with  any  other  story  in  the  same  space. 

If  newspaper  editors,  of  all  people,  con¬ 
tinue  this  shotgtm  criticism  without  specifics, 
without  chapter  and  verse,  they  will  be  per¬ 
petrating  the  same  kind  of  libel  against  news¬ 
papers  that  came  out  of  the  1952  elections 
when  all  newspapers  were  being  accused  of 
bias.  Subsequent  investigations  proved  this 
not  to  be  true. 

LEGAL  AD  WEAPON 

WHEN  the  withholding  of  legal  advertising 
is  used  as  a  weapon  of  retaliation  against 
a  newspaper  which  tries  to  print  the  news, 
then  the  residents  of  the  community  should 
be  fully  informed  of  the  pressure  technique. 

A  reporter  for  the  Geneva  (N.Y.)  Daily 
Times  recently  was  denied  information  by 
police  authorities  on  an  arrest  for  traffic  vio¬ 
lation  involving  passing  a  school  bus  in  a 
nearby  village.  He  was  told  the  village  board 
had  a  policy  of  withholding  such  names.  The 
board  confirmed  its  policy  and  one  member 
informed  the  reporter  of  the  legal  advertising, 
implying  it  could  be  withheld.  The  newspa¬ 
per  obtained  the  story  from  the  state  Bureau 
of  Motor  Vehicles  and  the  legal  advertising 
was  switched  to  another  paper. 

We  marvel  not  only  that  small  minds,  of 
small  men  in  small  towns  will  stoop  to  such 
practices  but  that  the  people  who  elected 
them  will  tolerate  it. 
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Arthur  Hays  Sulzberger,  pres¬ 
ident-publisher  of  The  New  York 
Times,  will  receive  the  gold  key 
from  The  Hundred  Year  Associa¬ 
tion  of  New  York  for  “contribu¬ 
tions  to  the  community  life  of  New 
York.”  The  Association  has  made 
the  award  annually  since  1930. 

*  *  « 

H.  W.  Cherry  Jr.,  publisher  of 
Salina  (Utah)  Sun,  was  elected 
president  of  the  Salina  Lions  Club. 

*  *  * 

Dewey  D.  Raper,  publisher  of 
the  Monticello  (Ind.)  Herald-Jour¬ 
nal,  has  been  named  to  the  Indiana 
State  Police  Board.  He  will  serve 
until  March-  7,  1956. 

*  *  * 

Adam  J.  Yacenda,  Sunday  edi¬ 
tor  of  Las  Vegas  (Nev.)  Sun,  has 
resigned  to  enter  the  field  of  po¬ 
litical  writing  in  California.  He  has 
been  replaced  by  Ruthe  Deskin, 
formerly  of  the  Reno  (Nev.)  Ga¬ 
zette,  and  more  recently,  a  public 
relations  consultant. 

*  *  * 

Ward  E.  Duffy,  editor  of  Hart¬ 
ford  (Conn.)  Times,  has  been 
elected  president  of  the  Connecticut 
River  Watershed  Council. 

*  *  « 

Charles  V.  Stanton,  editor- 
manager  of  the  Roseburg  (Ore.) 
News-Review,  has  been  voted  re¬ 
cipient  of  t  h  e 
Amos  E.  Voor- 
hies  Award  for 
“o  u  t  s  t  a  n  ding 
journalistic 
achievement”  by 
members  of  the 
Oregon  Newspa¬ 
per  Publishers 
Association.  The 
award,  establish¬ 
ed  by  Amos  E. 

Voorhies,  p  u  b  - 
lisher  of  the 
Grants  Pass  (Ore.)  Daily  Courier 
and  dean  of  Oregon  newspaper 
publishers,  is  not  an  annual  award 
but  is  voted  only  for  outstanding 
editorial  effort  in  the  state.  Pres¬ 
entation  was  made  by  George  Turn- 
bull,  editor  of  the  Albany  (Ore.) 
Democrat-Herald. 

*  *  « 

Frank  S.  Stevens,  vicepresident 
and  general  manager  of  the  Dan¬ 
bury  (Conn.)  News-Times,  has 
been  elected  a  director  of  the  Dan¬ 
bury  Chamber  of  Commerce. 

*  *  * 

K.  A.  Engel,  publisher  of  Little 
Rock  (Ark.)  Democrat,  and  Stan¬ 
ley  Andrews,  former  Democrat 
agricultural  editor,  received  hon¬ 
orary  doctor’s  degrees  at  Univer¬ 
sity  of  Arkansas  graduation  exer¬ 
cises. 

«  *  * 

Martin  Anderson,  publisher  of 
Orlando  (Fla.)  Sentinel  and  Star, 
has  been  appointed  to  the  Florida 
State  Advertising  Commission  by 
Acting  Gov.  Charley  E.  Johns. 


Stewart  Hoskins,  publisher  of 
the  weekly  Lakeville  (Conn.) 
Journal,  has  been  elected  president 
of  the  Connecticut  Editorial  Asso¬ 
ciation. 

*  *  « 

Michael  A.  Gorman,  editor  of 
Flint  (Mich.)  Journal,  was  award¬ 
ed  an  honorary  degree  of  master 
of  arts  by  the  University  of  Mich¬ 
igan. 

*  *  * 

Orville  H.  Goplen,  publisher 
of  Ridgefield  (Wash.)  Reflector, 
has  returned  to  the  United  States 
on  home  leave  after  serving  two 
and  a  half  years  as  U.  S.  Army  in¬ 
formation  officer  at  Reykjavik,  Ice¬ 
land. 

*  •  * 

Dave  Schutz,  editor  of  Red¬ 
wood  City  (Calif.)  Tribune,  has 
been  elected  chairman  of  the  Edi¬ 
tor’s  Conference  Committee  of  the 
California  Newspaper  Publishers 
Association. 

On  The  Business  Side 

Frank  Pennock,  Detroit 
(Mich.)  Times  advertising  man 
since  1930  except  for  a  brief 
stint  with  the  national  Hearst 
Advertising  Service,  has  been 
named  assistant  advertising  direc¬ 
tor  of  the  Times. 


rector  of  the  “Joe  Must  Go”  Club 
of  Wisconsin,  Inc. 

«  *  * 

Bob  Trapp,  formerly  news  ed¬ 
itor  of  the  Rock  Springs  (Wyo.) 
Rocket  has  joined  the  copy  desk 
of  the  Great  Falls  (Mont.)  Trib- 


Stanton 


In  the  Editorial  Rooms 

Joseph  Shoquist,  formerly  on 
the  local  staff  of  Great  Falls 
(Mont.)  Tribune,  has  joined  the 
copy  desk  of  the  Milwaukee  Sen¬ 
tinel. 

*  *  * 

Henry  Toren  has  been  named 
news  editor  of  Burlington  (Wis.) 
Free  Press. 

*  «  * 

Charles  A.  Docter,  law  stu¬ 
dent  at  University  of  Chicago, 
back  on  Cincinnati  Post  doing  his 
usual  Summer  stint  as  a  reporter. 

*  *  * 

Larry  Kettlehake  has  rejoined 
Springfield  (Ohio)  Sun  staff  for 
the  Summer. 

*  *  * 

Sexson  Humphreys,  telegraph 
editor  of  Indianapolis  News,  has 
been  elected  alternate  national  ex¬ 
ecutive  committeeman  of  the 
American  Legion’s  department  of 
Italy. 

*  *  * 

Dave  Pickard,  free-lance  writer 
and  former  city  and  Sunday  ed¬ 
itor  of  the  Albert  Lea  (Minn.) 
Evening  Tribune,  has  been  named 
editor  of  the  Renville  (Minn.) 
Star-Farmer,  a  weekly.  He  suc¬ 
ceeds  Blaine  Whipple  who  re¬ 
signed  to  take  over  management 
of  the  Dresden  (Tenn.)  Enter¬ 
prise,  another  weekly. 

«  *  * 

Ed  Sachs,  formerly  a  reporter 
for  the  Milwaukee  Sentinel  and 
recently  acting  editor  of  the  Sauk 
Prairie  (Wis.)  Star  for  Editor 
Leroy  Gore,  has  been  retained  as 
publicity  and  public  relations  di- 


Robert  H.  Fowler,  a  recent 
graduate  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Jour¬ 
nalism,  has  been  named  assistant 
city  editor  of  the  Greensboro  (N. 
C.)  Daily  News.  Fowler  was  fed¬ 
eral  beat  reporter  for  the  paper 
before  taking  a  nine-months  leave 
of  absence  last  September.  He 
has  been  on  the  paper’s  staff  since 
Oct.  1,  1950. 

•  *  * 

Kenneth  Koch  has  resigned 
from  the  staff  of  the  Bend  (Ore.) 
Bulletin  to  become  a  reporter  at 
the  Goldendale  (Wash.)  Sentinel. 

*  *  * 

Keith  Bridenstine,  former  po¬ 
lice  reporter  on  Missoula  (Mont.) 
Missoulian,  has  joined  the  report- 
orial  staff  of  the  Great  Falls 
(Mont.)  Tribune. 

«  *  * 

Stanley  Turnbull,  who  has 
been  doing  graduate  work  at 
Stanford  University,  has  joined 
the  Bend  (Ore.)  Bulletin  as  a  re¬ 
porter. 

*  •  • 

Joe  Stell,  formerly  on  the 
sports  staff  of  the  Great  Falls 
(Mont.)  Tribune,  has  joined  the 
local  staff  of  the  Pueblo  (Colo.) 
Chieftain. 

*  «  * 

D.  E.  Whelan,  managing  ed¬ 
itor  of  the  Eau  Claire  (Wis.) 
Leader  and  Daily  Telegram,  was 
presented  a  special  citation  and 
medal  by  the  Wisconsin  Veterans 
of  Foreign  Wars  for  his  editorial 
help  in  publishing  information 
“especially  beneficial  to  veterans 
and  the  public  generally.” 

*  *  * 

Ned  Norton  has  joined  the 
staff  of  the  Prineville  (Ore.) 
Central  Oregonian  and  Tribune  as 
reporter  and  feature  writer. 

•  *  « 

Donnie  Wilder,  1954  Furman 
University  graduate,  has  accepted 


a  position  as  sports  editor  of 
Cataret  County  (N.  C.)  News- 
Times. 

*  *  « 

Gene  Perkin  has  joined  the 
news  staff  of  the  Durango  (Colo.) 
Herald-News. 

•  *  * 

Patricia  (Pat)  Bell  has  been 
named  society  editor  of  Dubuque 
(Iowa)  Telegraph-Herald. 

«  «  * 

Joanne  Lucci,  a  1954  .\uburn 
University  graduate,  has  joined 
the  reportorial  staff  of  Montgom¬ 
ery  (Ala.)  Journal. 

m  *  * 

Alton  L.  Blakeslee,  science 
reporter  for  the  Associated  Press, 
has  been  elected  president  of  the 
National  Association  of  Science 
Writers. 

*  *  « 

Robert  Kellum,  business  ed¬ 
itor  of  Indianapolis  Star,  has  been 
given  a  new  assignment  to  write 
about  agriculture,  natural  resour¬ 
ces  and  conservation.  Don  Camp¬ 
bell,  former  federal  building  re¬ 
porter  for  the  Star,  has  been 
named  business  editor. 

•  *  * 

Margaret  M.  Roberts  has 
joined  the  Monroe  (Wis.)  Even¬ 
ing  Times  reportorial  staff. 

*  *  « 

Lloyd  D.  Gladfelter,  report¬ 
er-feature  writer  of  Milwaukee 
Journal,  has  been  elected  presi¬ 
dent  of  the  University  of  Wiscon¬ 
sin  Journalism  Alumni  Associa¬ 
tion.  Madison  (Wis.)  State  Jour¬ 
nal  editorial  staffers  William’ 
Doudna  and  Helen  Mathesok 
were  named  vicepresident  and 
treasurer,  respectively. 

«  *  * 

Esther  Strang  and  Mrs.  Stan¬ 
ley  D.  Trefren  have  joined  the 
reportorial  staff  of  Sherwood  (Ore.) 

Tri-City  News. 

*  *  * 

Jeremy  Gaige,  formerly  with* 
Syracuse  (N.Y.)  Herald-Journal, 
became  an  editorial  writer  for  the 
Toledo  (Ohio.)  Blade. 

*  ♦  * 

Richard  P.  Cunningham  has 
been  named  managing  editor  of 
Durango  (  Colo.)  Herald-News 
(Continued  on  page  28) 


SOLUNAR  TABLES 

By  John  Alden  Knight 

Tell  The  Best  Times  of  Each  Day 
For  Fishing  in  Your  Territory 

Tested  and  proved  by  more  than  six  years  of  publication  in  more  than 
100  newspapers.  .SOLUNAR  TABLES  are  a  real  boon  to  fishermen. 
They're  a  delixht  to  editors  for  they  take  very  little  space.  Weekly  out¬ 
doors  column  by  John  Alden  Knixht  iroes  with  the  tables,  at  no  extra  cost. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

D*s  Moin*!  488  Maditon  Ava.,  N.  Y.  C. 


EDITOR  &  PUBLISHER  for  July  3,  1954 


27- 


Personal 

continued  from  pain  27 

succeeding  Robert  White  who  has 
resigned. 

*  *  t 

Sam  Stringfellow,  city  editor 
of  Marshall  (Tex.)  News  Messen¬ 
ger,  and  pre-war  staff  member  of 
the  Dallas  (Tex.)  Times-Herald 
and  Galveston  (Tex.)  Daily  News, 
and  Mrs.  Julie  Margaret  Weid- 
MAN,  former  business  employe  of 
the  News  Messenger,  were  married 
recently. 

*  *  * 

Earl  Copp  Jr.,  managing  edi¬ 
tor  of  the  weekly  East  Hampton 
(Conn.)  News,  has  been  named 
editor  of  the  East  Hartford  (Conn.) 
Gazette,  succeeding  Carl  Hanks 
who  has  retired. 
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Wayne  B.  Duddi  esten,  has  been 

named  managing  editor  of  the  THE  FOURTH  ESTATE 

Houston  (Tex.)  Citizen  Newspa¬ 
pers  replacing  Richard  H.  Nich¬ 
ols  who  joins  the  McBryer  Pub¬ 
lishing  Co.,  Fort  Worth. 
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Dorothy  Taylor,  newspaper¬ 
woman  of  New  Westminster,  B.C., 
was  elected  president  of  the  Can¬ 
adian  Women’s  Press  Club  at  the 
diamond  jubilee  convention  held  at 
Toronto  June  25. 

*  «  * 

Joseph  Botsford,  reporter-pho¬ 
tographer-feature  writer  for  Rhine¬ 
lander  (Wis.)  Daily  News  since 
1948,  has  resigned  to  join  the  Mil¬ 
waukee  Sentinel  as  a  general  as¬ 
signment  reporter.  Ben  Lewis, 
Daily  News  sports  editor  and  cir¬ 
culation  manager,  succeeds  Mr. 
Botsford  as  a  full-time  editorial 
department  worker. 

♦  ♦  * 

Paul  Peffers,  formerly  police 
reporter  for  Schenectady  (N.Y.) 
Union-Star,  has  become  a  general 
assignment  reporter  for  Syracuse 
(N.Y.)  Herald-Journal. 

m  u  u 

James  J.  Weeks,  managing  edi¬ 
tor  of  Dallas  (Ore.)  Chronicle, 
has  been  awarded  the  Erie  W.  Al¬ 
len  Memroial  Fellowship  for  1954- 
55  at  the  University  of  Oregon 
School  of  Journalism. 

u  *  * 

Daniel  F.  Clancy,  Springfield 
(Ohio)  Sun  staffer  and  twice  win¬ 
ner  of  the  National  Headliner 
Award,  has  been  awarded  an  hon¬ 
orary  doctor  of  literature  degree 
by  St.  Andrew’s  University  Col¬ 
lege  of  London,  England. 

3^  4t 

Ruth  King,  reporter  for  Kla¬ 
math  Falls  (Ore.)  Herald  and 
News,  has  been  named  to  a  five- 
man  committee  to  nominate  a  Re¬ 
publican  state  senator. 

*  *  * 

Margaret  Greiner,  University 
of  Wisconsin  journalism  graduate 
and  former  managing  editor  of  the 
Daily  Cardinal,  has  been  appointed 
women’s  editor  of  the  Eau  Claire 
(Wis.)  Leader-Telegram. 

ns  *  * 

Roger  Barnhart  has  been 
named  city  editor  of  the  Astoria 
(Ore.)  Astorian-Budget  replacing 
Harold  Hughes  who  resigned  to 
join  the  staff  of  the  Portland  (Ore.) 
Oregonian. 

*  *  ns 

Philip  Maxwell,  Chicago  Trib¬ 
une  editorial  promotion  manager 
and  director  of  the  Chicagoland 
Music  Festival,  has  been  named 
the  “Hoosier  of  the  Year”  by  the 
John  T.  McCutcheon  Chapter  of 
Lake  County,  Ill.,  Hoosiers.  A  na¬ 
tive  of  Greencastle,  Ind.,  Mr.  Max¬ 
well  will  direct  the  25th  annual 
Music  Festival  in  Chicago,  Aug.  21. 

ns  ns  ns 

Phillip  J.  O’Connor,  a  graduate 
of  the  University  of  Iowa  School 
of  Journalism  and  former  city  edi¬ 
tor  of  the  Daily  Iowan,  has  joined 
the  editorial  staff  of  the  Clinton 
(la.)  Herald. 


“Another  one,  Fred,  but  nobody  hurt  .  .  .  ready?” 


Stanley  Fink,  managing  editor 
of  Atlantic  City  (N.  J.)  Press,  re¬ 
ceived  a  solid  gold  key — the  first 
given  to  someone  other  than  a 
medical  man  since  1884 — by  the 
Atlantic  County  Medical  Swiety 
for  his  “public  spirit  and  assistance 
given  medical  projects  of  the  Soci¬ 
ety.” 


Where  They  Are  Now 

Don  Bonham  has  resigned  as 
editor  of  the  weekly  Sweet  Home 
(Ore.)  New  Era,  to  do  graduate 
work  at  the  University  of  Oregon. 

nun 

Mel  Mencher,  reporter,  for 
the  Santa  Fe  (N.  M.)  New  Mex¬ 
ican,  has  resigned  to  become  pub¬ 
licity  director  for  the  New  Mex¬ 
ico  Republican  party. 

ns  n  ns 

Dean  Bond,  former  staff  pho¬ 
tographer  for  the  Portland  (Ore.) 
Oregonian,  is  now  employed  as  a 
photographer  with  Pacific  Tele¬ 
phone  and  Telegraph  Co.,  Port¬ 
land. 

ns  ns  * 

Norman  Webb,  former  report¬ 
er  for  the  Eugene  (Ore.)  Register- 
Guard,  has  joined  the  news  staff 
of  radio  station  KFJI,  Klamath 
Falls,  Ore. 

*  *  * 

Gerald  Sanford  has  resigned 
as  news  editor  of  Burlington 
(Wis.)  Free  Press  to  become  as¬ 
sistant  alumni  director  of  Mar¬ 
quette  University,  Milwaukee. 

ns  ns  ns 

Arnold  J.  Kuhn,  formerly  of 
the  City  News  Bureau  of  Chicago 
and  former  college  professor,  has 
been  appointed  director  of  public 
relations  for  the  Chicago  office  of 
the  American  Financial  and  De¬ 
velopment  Corporation  for  Israel. 


Daily  Publisher's 
Son  Buys  Weekly 

San  Francisco 
Robert  W.  Finley,  son  of  Mrs. 
E.  L.  Finley,  president,  Santa 
Rosa  (Calif.)  Press-Democrat,  has 
purchased  the  99-year-old  Folsom 
(Calif.)  Telegraph  from  Harvey 
McGee  in  a  transaction  handled 
by  A.  W.  Styles  &  Co.  Mr.  Mc¬ 
Gee  will  continue  to  operate  the 
Placerville  (Calif.)  Times. 

Mr.  Finley  has  been  production 
manager.  Press  -  Democrat,  since 
1947  and  previously  worked  in  all 
departments  of  that  newspaper  ex¬ 
cept  for  Navy  service  during  World 
War  II  and  the  Korean  war.  Vin¬ 
cent  L.  Vandevert  remains  as  edi¬ 
tor  and  manager. 

Located  at  the  site  of  the  Amer¬ 
ican  River  hydroelectric  develop¬ 
ment,  the  Telegraph  carries  the  slo¬ 
gan:  “All  the  news  by  a  dam 

site.” 

■ 

McPherson  Heads 
No.  Carolina  Press 

Asheville,  N.  C. 

Holt  McPherson,  editor  of 
High  Point  Enterprise,  was  elec¬ 
ted  president  of  North  Carolina 
Press  Association  at  the  annual 
meeting  at  Lake  Junaluska  June 
10-12.  He  succeeds  Weimar 
Jones,  editor  of  Franklin  Press, 
who  was  given  a  watch  bearing 
an  inscription  describing  him  as 
“courageous  defender  of  the  peo¬ 
ple’s  right  to  know.” 

Mr.  Jones  predicted  that  public 
reaction  will  bring  about  repeal 
of  state  legislature’s  secrecy  law 
and  he  urged  that  an  “open  ses¬ 
sion”  statute  be  advocated  by  the 
press. 

Harry  W.  Allen  of  Charlotte 
was  reelected  chairman  of  the  As¬ 
sociated  Dailies. 
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BOOKS  IN  REVIEW 


A  New  Flesch  Formula; 
New  Looks  At  Methods 


By  Prof.  Roscoe  Ellord, 

Graduate  School  oi  loumalism,  Columbia  UniTersity.  N. 


Y. 


HOW  TO  MAKE  SENSE.  By  Rudolph 
Flesch.  New  York:  Harper  and 
Brothers.  202  pp.  $2.75. 

Rudolf  Flesch,  a  re-advocate 
of  short  sentences,  personalizing, 
and  active  imagery,  presents  here 
his  latest  formula  for  measuring 
Oomph-and-lt  in  style.  Scoop  up 
a  hundred  words,  he  suggests,  and 
sift  them  for  aliveness  and  action. 
Then  grade  them  with  his  “real¬ 
ism”  and  “energy”  symbols — 
r  and  e.  The  algebraic  letters 
mean  roughly.  Dr.  Flesch  explains, 
the  high  frequency  of  specificness 
and  communicative  energy. 

The  r  in  his  stylistic  blood  count 
estimates  the  quality  of  concrete¬ 
ness  and  human  warmth  in  writ¬ 
ing.  The  e  in  the  doctor’s  esoteric 
trappings  signifies  linguistic  energy, 
forceful  delivery,  and  vividness. 
Both  point  diagnostic  fingers  at  a 
lack  of  r  and  e  as  writing  palor — 
as  stylistic  suits  of  woe. 

This  is  where  we  came  in — about 
the  time  of  Aristotle’s  “Rhetoric,” 
of  Blair’s  Cambridge  “Lectures” 
150  years  ago,  and  of  desk-pound¬ 
ing  city  editors  as  far  back  as  this 
reviewer  can  remember.  And  he 
remembers,  leave  us  sadly  admit, 
pretty  far  back. 

This  is  not  to  condemn  more 
sins  of  the  Flesch.  Dr.  Flesch  has 
sold  a  lot  of  books,  a  consum¬ 
mation  devoutly  to  be  wished. 
And  anyone  who  pounds  away 
toward  a  trend  for  the  old  “clarity, 
force,  and  brevity”  is  on  one  of 
God’s  journalistic  missions.  But 
short  sentences  in  effective  propor¬ 
tion.  plus  verbs  that  make  the 
paper  curl,  and  personalized  im¬ 
ages  so  vividly  alive  that  if  you  cut 
them  they’d  bleed  —  those  must 
stay  stylistic  principles,  not  mathe¬ 
matical  rules. 

Stylistic  personalizing,  specify¬ 
ing,  and  activating  have  breathed 
life  into  poetry  ever  since  Sappho 
and  Theocritus.  In  prose,  specific 
imagery  and  action  have  taken 
readers  to  the  scene  from  Hero¬ 
dotus  to  Irving  Dilliard  of  th  ePost- 
Dispatch  in  St.  Louis,  Don  White- 
head  of  the  Associated  Press,  and 
James  Reston  of  the  Times  in  New 
York. 

*  *  * 

In  his  earlier  “Art  of  Plain 
Talk,”  Dr.  Flesch’s  bugle  blared 
for  more  periods  and  personal 
pronouns,  his  trumpet  for  proper 
names  and  action  the  reader  could 
see,  cut  slashes  in  the  dim  light 
of  newspaper  writing  that  had  fal¬ 
len  into  tired  sleep.  It  was  not  a 
new  “First  Call.”  Yet  a  necessary 
blare  in  any  writing  garrison  i«  the 


bugle’s  sounding  day  after  day  to 
get  weary  writers  out  of  their 
bunks. 

But  you  can’t  make  a  soldier 
put  his  boots  on  by  the  numbers. 
Or  train  him  to  go  to  the  latrine 
in  12  steps,  the  company  street 
in  17.  If  you  try  it,  you’ll  have 
goose-stepping  puppets  instead  of 
human  beings.  The  Flesch  trend 
toward  flesh-and-blood  verbs  and 
pronouns,  concrete  images,  and  the 
muffling  of  semantic  noise  is  an  in¬ 
valuable  blast,  each  dawn  if  need 
be,  from  an  old  bugle.  Still  the 
12-or-17  word  formula,  the  r  and  e 
score,  worry  me. 

Charlie  Hamilton,  managing  ed¬ 
itor  of  the  Richmond  (Va.)  News- 
Leader,  turns  out  each  week  a 
therapeutic — and  specific — ^job  as 
the  Writing  Committee  chairman 
for  the  Associated  Press  Managing 
Editors.  The  other  day  he  cited 
this  lead  from  a  Berlin  conference 
dispatch: 

Soviet  Foreign  Minister  V.  M. 
Molotov  laid  before  the  Big  Four 
conference  tonight  the  draft  of  a 
peace  treaty  for  a  united  Germany. 
In  a  blockbuster  speech,  the  So¬ 
viet  diplomat  dropped  his  bomb¬ 
shell  at  the  tag  end  of  the  longest 
session  yet.  .  .  . 

Here  were  verbs  and  proper 
name.s  all  right.  But  ME  Hamilton 
and  the  rest  of  us  are  pretty  tired 
of  lazy  writing:  “blockbusters  .  .  . 
bombshells”  —  words  in  place  of 
facts,  arthritic  cliches  instead  of 
taking  time  to  unwrap  a  story  .  .  . 
a  treaty  or  an  interview  ...  so 
readers  can  tell  what’s  inside  the 
package.  The  reporter’s  simple  job 
in  that  Berlin  lead  was  to  tell  spe¬ 
cifically  what  the  treaty  contained 
and  what  it  did  to  the  conference. 
Perhaps  this  way: 

Soviet  Foreign  Minister  V.  M. 
Molotov  confronted  the  Big  Four 
conference  tonight  with  a  diplo¬ 
matic  roadblock  peace  treaty  for 
Germany  that  the  West  will  not 
accept.  The  two-year-old  proposal 
would  set  up  a  defenseless  Ger¬ 
many  on  the  Red  Army's  doorstep 
with  Communists  in  key  govern¬ 
ment  posts. 

There  are  more  than  17  words 
in  each  sentence.  The  next  sen¬ 
tence  should  run  balancingly  short¬ 
er.  But  such  a  lead  is  high  in  r 
and  e.  When  a  writer  diffuses  his 
thinking  with  counts  and  siftings, 
the  result  is  a  cadaver.  Graphs 
look  hacked  on  and  inert.  They 
smell  of  formaldahide.  They  seem 
ready  to  put  a  pair  of  ice-tongs 
under  the  armpits  and  rack  up 
again  in  the  freezer.  Dr.  Flesch’s 
trend,  his  emphasis,  is  the  thing. 


and  fine.  Not  the  formula. 

*  *  * 

In  his  chapter  on  grammar  in 
this  book,  the  author  worries  tiK. 
An  impression,  the  unformed  writ¬ 
er  might  get  is  that  formal  gram¬ 
mar  is  out-dated,  like  a  top-hat. 
Dr.  Flesch  quotes  violations  of 
grammar  by  Lord  Bryce,  Jane 
Austen,  and  a  lovely  opening  sen¬ 
tence  by  E.  M.  Forster:  “Do  you 
like  to  know  who  a  book’s  byT’ 
Good  for  E.  M.  Forster.  But 
it  reminds  me  of  a  brash  defense 
I  made  once  to  a  Regular  Army 
colonel  who  rebuked  me  for  lax¬ 
ity  in  my  lieutenant’s  uniform.  I 
reminded  him  that  Major  General 
Howzc  was  parading  one  of  the 
same  laxities  a  hundred  feet  away. 

“A  major  general,”  Colonel  Jul¬ 
ian  E.  Gaujot  reminded  me  as  my 
eyes  fixed  on  the  ribbon  of  his 
Congressional  Medal  of  Honor — 
“a  major  general  can  do  a  hell  of 
a  lot  of  things  a  lieutenant  doesn’t 
know  how  to  get  away  with.” 

Which  is  something  to  remem¬ 
ber  in  counselling  amateur  stylists. 
Jane  Austen,  Rudyard  Kipling,  and 
E.  M.  Forster  know  how  to  take 
liberties  with  formalities  effective¬ 
ly.  There  are  times  to  split  in¬ 
finitives  for  clarity — and  times  not 
to.  This  danger  often  lurks:  The 
young  writer  who  reads  in  a  book 
that  grammar  is  a  top-hat  may 
turn  up  with  sentences  that  force 
both  copy  desk  and  readers  to  con¬ 
clude: 

“That  reporter  slept  through  high 
school.  He  ought  to  go  back  to 
one  and  stay  awake.” 

Yet  every  Flesch  book  raises  the 
right  kind  of  red  flags.  This  one 
does.  Cliches  are  s^peechless 
corpses.  Winding,  plodding  sen¬ 
tences  turn  readers  to  television, 
even  to  canasta.  Vivid  verbs  and 
frequent  periods  are  beautiful 
things.  And  by  and  large,  Flesch 
is  good  for  the  writer’s  soul. 

This  Text  for  Beginners 
Orients  Laymen  Validly 

FITNDAMENTALS  OF  JOURNAL¬ 
ISM.  By  Robert  A.  Kidera.  11.11 
West  Wisconsin  .\ve.,  Milwaukee: 
The  Marquette  University  Press. 
130  pp. 

Hf.re  a  journalism  teacher  at 
Marquette  University  gives  to  be¬ 
ginners  an  authentic  quick  view  of 
newspaper  responsibilities  and 
methods.  Professor  Kidera  in¬ 
cludes  newswriting  —  and  news- 
reading;  editing  pictures,  gathering 
facts,  and  writing  heads;  the  spe¬ 
cial  case  of  school  publications, 
and  the  necessary  practicalities  of 
promotion  and  financing.  Dean 
J.  L.  O’Sullivan  has  written  a  pre¬ 
face  and  Virginia  Broderick  has 
managed  effective  illustration. 

“Fundamentals  of  Journalism” 
is  deliberately  elementary.  Yet  it 
is  comprehensive  and  authentic. 
It  is  readable  and  teachable.  It 
would  be  interesting  and  effectively 
inform  a  non-journalist — not  mere¬ 
ly  about  newspaper  methods  but 
also  about  responsibility. 


Times  Society 
Editor  Retires 
After  29  Years 

Bessie  1.  Phillips,  society  editor 
of  The  New  York  Times  since 
1936  and  last  of  the  mainline  so¬ 
ciety  editors  in  New  York,  will 
retire  July  1  after  29  years  with 
the  Times.  She  was  to  be  succeed¬ 
ed  by  Russell  Edwards. 

Devoting  a  half  century  to  re¬ 
porting  debuts,  engagements,  mar¬ 
riages  (sometimes  eight  in  one 
day)  and  benefit  parties.  Miss 
Phillips’  society  section  has  be¬ 
come  universally  read  due  to  her 
strict  devotion  to  accuracy  and  her 
stern  insistence  on  printing  news 
only,  never  gossip. 

Born  and  educated  in  Wash¬ 
ington,  D.  C.,  Miss  Phillips  moved 
to  New  York  at  the  turn  of  the 
century.  A  society  reporter’s  job 
on  the  old  New  York  American 
was  her  first  step  in  a  long  news¬ 
paper  career.  She  then  reported 
society  news  for  the  old  New  York 
Sun  and  the  old  New  York  Herald. 

Experience  with  these  newspa¬ 
pers  brought  Miss  Phillips  a  fam¬ 
iliarity  with  the  facts  and  foibles- 
of  the  so-called  Four  Hundred. 
Joining  the  Times  society  staff  in 
October  1925,  she  became  head 
of  the  department  in  1936  and  held 
a  tight  reign  on  the  department 
which  includes  four  men  and  one 
other  woman. 

She  personally  supervised  prep¬ 
aration  of  three,  to  three  and  a 
half,  columns  of  society  news  on 
weekdays,  and  40  to  50  columns 
run  on  Sunday. 

Mr.  Edwards  has  been  writing 
and  editing  society  copy  for  22 
years.  He  came  to  the  Times  as  a 
morgue  clerk  in  1929;  three  years 
later  moved  to  the  society  depart¬ 
ment  as  a  reporter. 

In  1939  Mr.  Edwards  transferred 
to  the  obit  desk  which  handles  so¬ 
ciety,  drama,  music,  motion  pic¬ 
tures,  art  and  obituaries.  He  was 
a  copy  reader  until  1942  when  he 
was  named  assistant  head  of  the 
desk.  He  took  full  charge  in  1952. 

Joseph  P.  Connor,  a  Times  man 
since  1927,  succeeds  Mr.  Edwards 
as  head  of  the  obit  desk. 


Breakfast  Briefs 

Fewer  pedestrians  were  killed 
last  year  than  in  any  other  since 
records  have  been  kept.  One  pos¬ 
sible  explanation  is  that  the  supply 
has  about  run  out. 


The  use  of  cigarettes  has  dropped 
4'/i%  this  year,  but  the  public  has 
not  thus  far  deprived  itself  to  any 
great  extent  of  the  pleasure  of 
inhaling  Diesel  fumes. 

From  The  Cleveland  Plain  Dealer 
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CIRCULATION 


ICMA  Seminars  Prove 
Popular  With  Members 

By  George  A.  Brandenburg 


Circulation  managers  were 
stimulated  by  the  seminar  type  of 
convention  held  by  ICMA  at  Day¬ 
tona  Beach,  Fla.,  last  week.  It 
was  a  new  experience  for  the  mem¬ 
bers.  The  attendance  and  interest 
shown  indicated  the  men  liked  the 
workshop  program. 

To  ensure  active  participation 
by  all  members,  each  workshop 
group  consisted  of  no  more  than  30 
circulation  managers  from  different 
parts  of  the  U.  S.  and  Canada. 
All  sessions  were  off  the  record. 
No  competitors  in  any  city  were 
assigned  to  the  same  group.  Five 
groups  were  in  session,  covering 
promotion,  revenue,  expense  and 
distribution. 

Highlight  Workshops 

At  the  closing  convention  ses¬ 
sion,  chairmen  of  the  groups  high¬ 
lighted,  in  general  terms,  some  of 
the  principal  topics  covered.  With¬ 
out  going  into  details,  some  of  the 
ideas  presented,  follow: 

There  was  the  “open  house”  con¬ 
test  used  by  M.  E.  Fisher,  Minne¬ 
apolis  (Minn.)  Star  and  Tribune. 
This  contest  encourages  the  re¬ 
cruiting  of  extra  boys  to  help  reg¬ 
ular  carriers  gain  new  subscribers. 

One  paper,  using  the  “Lucky 
Bucks”  promotion,  reported  a  30 
percent  increase.  The  CM  for 
that  paper  termed  “Lucky  Bucks” 
as  “good  for  the  little  guy.” 

Another  circulator  told  how  he 
built  up  his  morning  carrier  or¬ 
ganization  by  promoting  evening 
carriers  to  morning  routes  which 
provided  more  profit  for  the  ex¬ 
perienced  boys. 

There  apparently  were  no  strong 
conclusions  as  to  the  relative  merits 
of  district  managers  or  independent 
dealers.  The  advantages  of  one 
operation  over  the  other  were  off¬ 
set  by  corresponding  disadvantages, 
it  was  pointed  out. 


with 
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Robert  Sudderth,  Chattanooga 
(Tenn.)  Times  is  making  a  test 
of  sending  papers  unlabeled  to 
R.F.D.  subscribers.  It  is  too  early 
to  know  how  successful  the  experi¬ 
ment  will  be. 

Circulation  managers  generally 
agreed  that  promotion  programs 
that  accelerate  the  spirit  of  the 
district  managers  are  best  for  all 
concerned,  including  the  carrier- 
salesmen. 

Idea  Box  for  Carriers 

Ray  Gilliland,  Lancaster  (Pa.) 
Newspapers  believes  in  giving  the 
carriers  a  chance  to  voice  their 
own  ideas  on  what  type  of  con¬ 
tests  they  like  best.  He  has  pro¬ 
vided  an  “Idea  Box”  for  the  boys 
to  use  in  telling  what  kinds  of  con¬ 
test  they  find  most  productive. 

Education  trips  still  are  “tops” 
with  many  circulation  managers 
and  their  carrier  organizations,  but 
it  was  stressed  that  good  literature 
is  necessary  in  promoting  carrier 
interest  in  such  trips.  Ivan  Sund- 
berg,  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch,  for  instance, 
used  a  suit  case  presentation  on 
one  trip  and  a  football  player  face 
cutout  for  a  football  game  trip. 

Dale  Kelly,  Topeka  (Kan.) 
Newspapers,  told  of  a  readership 
survey  in  which  non-subscribers 
are  sampled  as  a  means  of  build¬ 
ing  a  better  newspaper,  giving  po¬ 
tential  subscribers  the  opportunity 
to  tell  what  they  like  best  in  the 
paper. 

Need  Motivation 

Circulation  men  agreed  there  is 
a  definite  need  for  motivation  in 
carrier  promotions.  They  pointed 
out  that  the  profit  angle  is  not 
enough,  as  a  rule,  to  stimulate  car¬ 
rier  .selling.  Boys  will  only  work  if 
they  enjoy  it,  it  was  asserted.  Two 
ways  to  make  them  like  sales  work 
is  O)  make  a  game  out  of  it;  (2) 
appeal  to  them  through  their  sto¬ 
machs.  There  is  also  a  need  for 
closer  coordination  between  dis¬ 
trict  managers  and  carriers  in  many 
sales  campaigns. 

A  potent  postscript  to  promo¬ 
tions  was  that  all  promotion  is 
wasted  unless  the  carrier  organiza¬ 
tion  is  trained  properly  to  maintain 
the  increases  gained  by  good  serv¬ 
ice  and  prompt  collections. 

There  is  apparently  a  trend  to 
use  invitations  from  carriers  to  po¬ 
tential  subscribers,  rather  than  a 
straight  sales  pitch.  The  invitation 
idea  was  first  put  to  good  use  by 
the  Des  Moines  (Iowa)  Register 
and  Tribune  and  is  being  adopted 
by  other  papers.  Free  copies  for 
two  weeks  to  a  month  to  newly- 
married  couples  is  another  way  of 


gaining  new  subscribers,  several 
papers  reported. 

Introducing  Staab 
New  ICMA  President 

Charles  W.  Staab,  newly-elect¬ 
ed  president  of  ICMA,  was  the 
spark  plug  of  the  Daytona  Beach 
seminar.  He  was 
the  program 
chairman  for  the 
convention  and 
set  an  entirely 
new  pattern  of 
workshops  and 
panel  discussions 
that  covered  cur¬ 
rent  circulation 
problems. 

Vigorous  and 
friendly,  the  new 
president  is 
known  for  his  ability  to  “get  things 
done,”  employing  both  tact  and  a 
certain  amount  of  grim  determi¬ 
nation  when  necessary. 

Defines  Objectives 

In  planning  the  coming  year’s 
ICMA  program,  Charlie  Staab 
said  he  was,  first,  going  to  define 
the  major  objectives  of  the  associ¬ 
ation  for  1954-55.  He  has  asked 
the  entire  membership  to  give  him 
and  the  other  officers  the  benefit  of 
their  guidance. 

“Good  things  just  don’t  happen," 
he  said,  “somebody  has  to  make 
them.  We  plan  to  enlarge  upon 
ICMA’s  basic  objectives  in  the 
field  of  newspaper  circulation  ope¬ 
rations.” 

He  told  E&P  that  he  hopes  to 
bring  about  closer  cooperation 
and  understanding  of  ICMA’s  mu¬ 
tual  aims  along  with  those  of  the 
sectional  circulation  manager 
groups. 

“Insofar  as  is  practical,  we  plan 
to  perfect  a  working  arrangement 
with  other  newspaper  associations,” 
said  Mr.  Staab,  who  hopes  to  work 
closely,  through  ICMA,  with  such 
groups  as  the  Newspaper  Advertis¬ 
ing  Executives  Association,  Nation¬ 
al  Newspaper  Promotion  Associa¬ 
tion  and  Newspaper  Personnel  Re¬ 
lations  Association. 

He  and  the  ICMA  officers  plan 
to  resurvey  the  needs  and  wants 


of  the  ICMA  membership,  so  the 
association  can  better  serve  its 
members  and  the  entire  newspaper 
industry.  “We  want  to  work  to¬ 
gether  with  everyone  concerned  to 
advance  the  best  interests  of  cir¬ 
culation  management  in  the  eyes 
of  top  management,  and  the  other 
branches  of  the  newspaper  busi¬ 
ness,”  he  said. 

Behind  the  entire  ICMA  pro¬ 
gram  is  a  fundamental  desire  to 
serve  newspaper  readers  better 
everywhere,  he  said,  in  order  to 
hold  them  in  the  face  of  challenges 
from  other  media. 

Charlie  Staab  began  newspaper 
work  in  Chicago  in  the  circulation 
accounting  department  of  the  old 
Herald-Examiner  in  1925.  He 
switched  to  circulation  when  the 
late  John  Schmidt  was  in  charge 
of  home  delivery. 

Mr.  Staab  joined  the  Cincinnati 
(Ohio)  Enquirer  in  1930  as  coun¬ 
try  circulator.  He  was  appointed 
acting  circulation  manager  of  the 
Enquirer  in  1934.  Today  he  is  cir¬ 
culation  director,  member  of  the 
board  of  directors  and  of  the  exec¬ 
utive  council  of  the  employe-owned 
Enquirer.  He  was  the  active  “sales 
manager”  in  the  period  when  En¬ 
quirer  employes  were  seeking  to 
raise  funds  to  buy  the  paper. 

Since  the  employe  ownership 
program  took  effect,  Mr.  Staab  has 
been  appointed  chairman  of  a  study 
committee  to  put  into  operation 
the  multiple  management  program, 
which  is  now  in  progress  at  the 
Enquirer  under  the  direction  of 
Roger  Ferger,  publisher. 

Mr.  Staab  is  a  past  president  of 
the  Ohio  Circulation  Managers 
Association  and  of  the  Cincinnati 
Sales  Executives  Council. 

Phila.  Inquirer  Prints 
Circulation  Analysis 

The  Philadelphia  (Pa.)  Inquirer 
announces  the  publication  of  its 
1954  Circulation  Analysis.  In¬ 
quirer  circulation,  daily  and  Sun¬ 
day,  and  1950  population  is  de¬ 
tailed  by  counties  and  towns  listed 
alphabetically  for  the  States  of 
Pennsylvania,  New  Jersey,  Dela¬ 
ware  and  Maryland. 


Staab 


ICMA-ANPA  safe  driving  contest  winners  receive  piaques:  Left  to 
right,  W.  J.  Morrissey,  Joseph  (Mo.)  News  Press  and  Gazette, 
Group  C-Private;  ClaA  Father,  Tampa  (Fla.)  Tribune,  Group  D- 
Private;  Robert  Cooke,  ANPA;  and  James  D.  Gorman,  Gannett 
Newspapers,  who  accei^ed  award  for  John  Quiite,  Saratoga  (N.  Y.) 
Saratogian,  Group  A-Private. 
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JOURNALISM  EDUCATION 

Treat  Correspondents 
Nice,  Students  Urge 

By  Dwight  Bentel 


Give  ’em  the  kid-glove  treat¬ 
ment.  That’s  the  recommendation 
of  four  University  of  Maine  jour¬ 
nalism  students  who  waded  into 
the  problem  of  the  country  corre¬ 
spondent  and  decided  that  if  it 
can’t  be  eliminated  it  can  be  allevi¬ 
ated  ...  by  kindness. 

“Best  way  to  handle  the  country 
correspondent  is  to  encourage,  not 
criticize  him,”  the  four  conclude. 

“Give  him  a  pat  on  the  back 
and  a  by-line  regularly.  Slip  him 
a  gentle  hint  every  so  often  about 
filing  systems,  newspaper  rules, 
deadlines.  Stress  the  importance 
of  spot  news  coverage.  And  above 
all,  remember  that  a  correspond¬ 
ent’s  compensation  isn’t  much,  so 
try  to  make  it  up  to  him  in  other 
ways.” 

The  four  students,  since  gradu¬ 
ated,  were  Douglas  E.  Kneeland, 
now  a  reporter  for  the  Worcester 
(Mass.)  Telegram;  Robert  E.  Os- 
treicher,  now  in  the  U.  S.  Army, 
but  formerly  on  the  staffs  of  sev¬ 
eral  weekly  papers;  Helen  John¬ 
son,  former  Bangor  (Me.)  News 
and  Commercial  Reporter  staffer; 
and  Bennie  F.  Pike,  now  a  news¬ 
caster  for  station  WRUM,  Rum- 
ford,  Me. 

They  surveyed  opinions  of  edi¬ 
tors  throughout  Maine  and  came 
up  with  these  and  some  other  con¬ 
clusions  they  consider  valid  at 
least  in  their  own  area.  “Have 
correspondents  set  up  card  files  on 
as  many  organizations  and  indi¬ 
viduals  in  town  as  possible,”  they 
suggest.  “More  complete  coverage 
will  be  insured,  the  correspondent’s 
work  will  be  lessened  and  some  of 
the  dangers  of  inaccuracy  will  be 
avoided. 

Pick  Most  Interested 

‘These  cards,”  they  point  out, 
“should  contain  the  names  of  indi¬ 
viduals,  members  of  family,  ad¬ 
dress,  telephone  number  and  ac¬ 
tivities.” 

Papers  should  hire  correspond¬ 
ents  on  the  same  grounds  as  reg¬ 
ular  employes,  they  believe.  “Pick 
the  applicant  who  has  the  most 
interest  in  the  work,  best  educa¬ 
tional  background,  most  experi¬ 
ence,  best  potential.  No  paper 
would  hire  a  regular  reporter  be¬ 
cause  he  was  popular  in  the  city 
or  belonged  to  a  large  number  of 
organizations. 

“Have  at  least  one  man  avail¬ 
able  for  frequent  trips  into  ter¬ 
ritory  covered  by  correspondents. 
He  can  help  them  with  their  prob¬ 
lems,  point  out  possible  stories,  see 
if  they  are  covering  all  possible 
news  sources,  make  the  correspond¬ 
ents  feel  they  are  part  of  the  paper. 


“Offer  monthly  prizes  for  the 
best  feature,  news  story,  picture,” 
they  suggest.  “And  at  the  end  of 
the  year  hold  a  banquet  for  the 
correspondents.  Present  gifts  for 
longevity  and  special  awards  for 
outstanding  performance.” 

While  painstaking  —  and  some¬ 
times  painful — editing  is  the  bur¬ 
den  of  the  newspaper  with  a  string 
of  country  correspondents,  some 
editors  believe  in  letting  “the  horse 
have  its  head,”  the  surveyors  point 
out.  ‘They  add  color  and  local 
flavor  to  the  by-lined  material 
from  each  area  by  simply  correct¬ 
ing  the  more  glaring  flaws  and 
leaving  the  often  -  times  unusual 
construction  or  wording  to  the 
reader’s  delight.” 

See  the  Average 

One  editor  of  a  Maine  paper  of¬ 
fered  the  following  criteria  for  se¬ 
lecting  country  correspondents. 
Look  for  the  “average”  woman,  he 
suggested  —  one,  preferably,  who 
can  use  the  money  made  in  space 
rates  since  it  will  offer  a  spur  to 
her  news-gathering  efforts.  By 
“average,”  he  says,  he  means  a 
person  who  is  not  a  community 
worker  or  joiner.  ‘The  correspond¬ 
ent  should  neither  be  too  brilliant 
because  that  may  excite  the  envy 
of  her  neighbors,  nor  too  aggres¬ 
sive,  since  people  may  be  offended 
when  the  pressure  is  applied. 

“The  correspondent  should  not 
be  a  town  official,  since  many  of 
a  paper’s  best  stories  might  be  sup¬ 
pressed  by  an  over-zealous  official.” 

Illinois  U.  Announces 
Television  Training 

Television  training  will  be  of¬ 
fered  next  Fall  at  the  University 
of  Illinois.  The  School  of  Journal¬ 
ism  and  Communication  will  intro¬ 
duce  courses  to  prepare  students 
for  non-engineering  television  po¬ 
sitions,  combining  these  courses 
with  those  already  offered  in  ra¬ 
dio  to  create  a  radio-television  cur¬ 
riculum. 

New  courses,  according  to  Dr. 
Fred  S.  Siebert,  director  of  the 
school,  will  include  television  lab¬ 
oratory,  television  script  writing, 
television  directing,  television  news, 
and  cinematography  for  television. 
Several  radio  courses  have  been 
revised  to  include  television  mate¬ 
rial.  They  are  principles  of  radio 
and  television  broadcasting,  radio 
and  television  regulation,  radio  and 
television  advertising,  advanced 
radio  and  television  practices,  and 
radio  and  television  station  man¬ 
agement. 

Students  at  either  the  graduate 
or  undergraduate  level  may  follow 
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a  combined  radio-television  course 
of  study,  according  to  Dr.  Siebert. 
Two  years  of  college-level  work  is 
required  for  admission  to  the  un¬ 
dergraduate  program. 

Chairman  of  the  radio-television 
division  in  the  school  is  Frank  E. 
Schooley,  associated  professor  of 
journalism  and  communications 
and  director  of  university  broad¬ 
casting.  He  has  been  manager  of 
the  university  radio  station  WILL 
AM-FM  for  a  number  of  years. 
Richard  L.  Rider,  instructor  in 
journalism  and  communications 
and  supervisor  of  the  university’s 
television  studios  was  chairman  of 
the  faculty  committee  that  set  up 
the  new  program. 

Wisconsin  Press  Assoc. 

Intern  Plan  Underway 

Six  University  of  Wisconsin 
journalism  students  will  help  in¬ 
itiate  a  new  internship  program  of¬ 
fered  this  Summer  by  the  Wiscon¬ 
sin  Press  Association.  The  pro¬ 
gram  was  established  in  recognition 
of  the  need  for  increased  interest 
in  community  journalism  among 
students.  It  provides  a  uniform 
weekly  pay  of  $35  from  participat¬ 
ing  association  member  newspa¬ 
pers.  Student  journalism  will  be  as¬ 
signed  tasks  in  all  phases  of  the 
community  newspaper  field. 

Jo-Ann  Drager  will  join  the  staff 
of  the  Clintonville  Tribune  Ga¬ 
zette;  Robert  Witas,  the  Waupun 
Leader  News;  JoAnne  Haas,  the 
Mosinee  Times;  Sally  Buettner,  the 
Pardeeville  Mid  -  County  Times; 
Nellie  Himmelfarb,  the  Columbus 
Journal  Republican;  and  Wayne 
Ready,  the  Milton  Junction  Cou¬ 
rier. 

The  university  screens  the  pub¬ 
lications  for  suitability  to  the  plan, 
and  member  publishers  chose  train¬ 
ees  through  personal  interviews. 

UCLA  Announces  Courses 
At  Undergraduate  Level 

Addition  of  two  new  under¬ 
graduate  courses  to  the  UCLA 
journalism  curriculum  has  been 
announced  by  Joseph  A.  Brandt, 
chairman  of  the  Graduate  Depart¬ 
ment  of  Journalism  at  the  (Califor¬ 
nia  school. 

A  course  in  History  of  American 
Journalism  and  a  class  in  report¬ 
ing,  with  news  workshop  will  be 
offered  beginning  in  the  Fall,  Dr. 
Brandt  reported.  Other  undergrad¬ 
uate  courses  will  include  an  Intro¬ 
duction  to  Journalism,  until  now 
the  only  undergraduate  journalism 
course  offered  by  the  university, 
and  a  class  in  libel,  formerly  given 
on  the  graduate  level. 

Since  embarking  on  an  intensive 
journalism  education  program  five 
years  ago,  UCLA  has  concentrated 
on  the  training  of  journalists  at  the 
graduate  level.  The  expanded  pro¬ 
gram,  Dr.  Brandt  sak),  should  give 
pre-graduate  preparation  to  those 
not  yet  qualified  to  begin  the  more 
advanced  training. 

Dr.  Brandt  has  also  announced 
that  Robert  A.  Rutland,  research 


associate  with  the  State  Historical 
Society  of  Iowa,  has  been  appointed 
an  instructor  in  journalism  effec¬ 
tive  this  Fall.  A  World  War  II 
veteran.  Dr.  Rutland  is  a  former 
United  Press  staffer  and  pubUc  re¬ 
lations  officer  at  (Cornell  Univer¬ 
sity  and  Texas  Technological  Col¬ 
lege.  He  served  as  a  public  rela¬ 
tions  officer  with  the  U.  S.  Army 
in  the  Pacific  during  the  war. 

Harva  S.  Hachten,  assistant  pro¬ 
fessor  of  journalism,  has  been 
granted  a  leave  of  absence  for  Eu¬ 
ropean  travel  and  study  during  the 
academic  year  1954-55. 

Young  to  W.  Va. 

James  R.  Young,  a  staff  mem¬ 
ber  of  the  School  of  Journalism, 
Rutgers  University,  has  been  ap¬ 
pointed  assistant  professor  of  jour¬ 
nalism  in  the  West  Virginia  Uni¬ 
versity  School  of  Journalism,  to 
begin  work  Sept.  1.  He  will  re¬ 
place  Paul  Krakowski  who  is  go¬ 
ing  to  work  for  television  station 
WSAZ,  in  Huntington. 

Ncdziger  Honored 

Dr.  Ralph  O.  Nafziger,  director 
of  the  School  of  Journalism  at  the 
University  of  Wisconsin,  has  been 
elected  president  of  the  University 
Club  of  Madison. 


Goes  Independent 

Scranton,  Pa. 

After  having  been  a  Democratic 
newspaper  almost  since  its  estab¬ 
lishment  the  Scranton  Times  an¬ 
nounced  that  in  the  future  it  would 
be  an  independent  newspaper. 
Hereafter  the  Times  intends  to  en¬ 
dorse  candidates  where  it  Jeels 
endorsement  should  be  made  and 
approve  party  policies  without  re¬ 
gard,  however,  to  party  labels.  The 
Times  is  owned  by  Edward  J. 
Lynett  and  bis  sister.  Miss  Eliz¬ 
abeth  Lynett. 


9  Get  Scholarships 

OCONOMOWOC,  Wis. 

Nine  scholarships,  totaling 
$6,000,  were  awarded  here  to 
graduating  high  school  seniors 
from  the  Oconomowoc  Scholar¬ 
ship  Fund,  established  by  C.  W. 
Brown,  editor  and  publisher  of  the 
Oconomowoc  Enterprise. 


ACB  maintains 
five  strategically  lo¬ 
cated  offices  for  fast, 
uniform  and  accurate 
distribution  of  check¬ 
ing  copies  to  all  agren- 
cies  and  advertisers. 
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PROMOTION 

Behind-Newspaper  Scene 
Draws  Readers,  Admen 

By  T.  S.  Irvin 


One  of  the  most  effective  pro¬ 
motions  any  newspaper  can  stage 
is  the  one  that  takes  the  prospect 
behind  the  scenes  and  shows  him 
how  the  product  is  planned  and 
how  it  is  put  together. 

This  works  equally  well  for  read¬ 
ers  as  it  does  for  advertisers.  If 
only  we  did  more  of  it,  we  would 
soon  discover  that  we  have  nothing 
to  fear  from  the  vaunted  “show¬ 
manship”  of  television,  for  inst¬ 
ance,  and  certainly  nothing  from 
radio  and  even  less  from  the  mag¬ 
azines. 

In  support  of  this  claim,  we  have 
only  this  to  offer:  we  were  fortu¬ 
nate  enough  to  be  one  of  a  party 
during  this  past  week  of  theatrical, 
television  and  motion  picture  peo¬ 
ple,  producers  and  distributors, 
who  visited  a  number  of  newspaper 
plants.  What  they  saw,  it  was  ob¬ 
vious  to  see,  amazed  them.  “Why 
can’t  we  make  a  stage  play  of 
this?”  one  of  them  asked.  “Why 
isn't  there  stuff  here  to  make  a 
movie?”  another  wanted  to  know. 
“Brother,”  a  third  told  us,  “there’s 
a  great  television  series  here.” 

So  be  it.  There  is  other  evidence 
to  support  the  claim,  too.  Every 
time  a  newspaper  fashions  a  pro¬ 
motion  around  this  idea  of  taking 
folks  behind  the  scenes,  it  scores 
a  success.  Some  of  Time  maga¬ 
zine’s  greatest  promotions,  and 
they’re  full  of  them,  have  been 
built  around  this  same  idea. 

Good  Promotion 

Time,  for  instance,  has  made 
good  promotion  out  of  editorial  ac¬ 
complishment  it  never  even  pub¬ 
lished — sort  of  a  suspect  “too  late 
to  classify”  gag.  The  point  is,  it 
was  good  promotion  because  it 
evoked  a  feeling  of  being  “behind 
the  scenes.” 

That’s  why  we  commend  the  ef¬ 
fortless  effort  of  the  Los  Angeles 
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(Calif.)  Examiner  in  sending  out 
two  inter-office  communications  as 
general  promotion.  Basic  commu¬ 
nication  in  this  effort  is  a  memo¬ 
randum  to  the  staff  from  Editor 
Warden  Woolard  and  City  Editor 
James  H.  Richardson. 

Core  of  this  memorandum  is  the 
following:  “We  are  living  in  a  time 
of  tenseness,  uncertainty  and  anx¬ 
iety.  Under  this  stress  and  strain 
people  are  hungry  for  ‘good  news.’ 
They  want  to  read  of  something 
other  than  tragedy,  crime,  disaster, 
sorrow,  strife,  and  discontent.  They 
want  stories  of  happiness,  stories 
of  faith  and  hope  and  courage.*** 
We  are  most  anxious  to  supply  this 
need  for  ‘good  news.’  Please  be 
alert  for  stories  of  this  type.” 

In  between,  where  the  asterisks 
are,  was  a  specific  example  of  a 
“good  news”  story.  It  had  brought 
unusual  reader  resp>onse.  Follow¬ 
ing  this  was  an  injunction  that  the 
Examiner  was  not  going  to  reduce 
its  coverage  of  the  news  in  general, 
“nor  does  it  mean  that  we  have 
‘gone  Pollyana.’  ” 

So  far,  we  have  been  looking 
over  shoulders  at  editorial  inter¬ 
office  communication.  Now  promo¬ 
tion  gets  into  the  picture.  S.  P. 
Bartlett,  the  Examiner’s  ad  direct¬ 
or,  writes  a  note  to  the  promotion 
department. 

Reader  Policy 

“I  think  we  ought  to  let  our 
business  friends  read  the  attached 
memo,”  he  says.  “It  points  up  a 
policy  our  readers  are  going  to 
like,  and  businessmen  are  going 
to  like,  too.  It’s  sound  editorial 
thinking  to  provide  an  antidote 
against  tensions.  And,  from  the  ad¬ 
vertiser’s  viewpoint,  it’s  axiomatic 
that  people  buy  better  when  they 
feel  better.  This  editorial  policy  is 
bound  to  make  the  Examiner  an 
even  more  effective  selling  medium 
than  ever.  Incidentally,  it’s  just 
another  indication  of  how  our  edi¬ 
tors  are  constantly  striving  to  im¬ 
prove  the  paper.” 

Promotion,  wisely,  does  nothing 
to  doctor  up  either  memorandum. 
It  merely  staples  the  two  of  them 
together  and  let’s  fly.  The  result: 
an  inside-the-shop,  behind-the- 
scenes.  over-the-shoulder  promo¬ 
tion  that  ought  to  score  high. 

Simple,  isn’t  it?  Only  one  thing 
to  watch  out  for.  This  stuff  is  good 
if  it’s  genuine.  Soup  it  up,  and 
you’re  lost.  But  why  soup  it  up? 
It’s  good  as  it  is — if  only  you’ll 
seek  it  out  and  use  it. 

Making  It  Move 

One  of  the  best  gags  we’ve  seen 
in  a  long  time  comes  out  of  Sum¬ 
ner  Collins’s  promotion  shop  at  the 


New  York  Journal- American  this 
week.  Attached  to  a  reprint  of  a 
double  spread  trade  magazine  ad 
run  recently  and  addressed  to  New 
York  merchants  is  a  card  which  re¬ 
produces  part  of  a  checker  board. 
Pasted  on  to  this  is  a  real  checker. 
The  caption  has  the  kicker.  It  says, 
“Your  move,  Mr.  Merchant.”  If 
this  doesn’t  move  everyone  who 
gets  it  to  do  two  things,  we’ll  eat 
the  checker:  first,  to  try  to  move 
the  checker;  second,  to  read  the  ad. 
What  more  do  you  want? 

In  the  Bag 

It’s  hard  to  believe  that  the  New 
London  (Conn.)  Evening  Day  has 
much  of  a  problem  in  this  area, 
nevertheless  it  runs  as  a  half-page 
advertisement  a  piece  on  “How  to 
meet  the  press.”  This  is  an  excerpt 
from  a  piece  in  the  Journal  of  the 
State  Bar  of  California.  The  piece 
is  a  good  one,  and  surely  of  bene¬ 
fit,  as  the  ad  says,  to  anyone  who 
has  contact  with  the  press,  how¬ 
ever  infrequently.  Makes  a  good 
promotion  for  any  newspaper. 

To  mark  its  46th  year  of  pub¬ 
lication,  the  Christian  Science  Mon¬ 
itor  publishes  a  28-page  brochure 
titled  “Out  of  the  pages  of  a  world- 
famous  daily  newspaper.”  This  is 
an  excellent  job.  It  is  pretty  much 
in  the  pattern  of  the  “trip  through 
the  plant”  booklet  so  many  news¬ 
papers  provide  visitors.  But  the 
Monitor  is  an  “international  daily 
newspaper,”  rather  than  just  a  local 
Boston  paper,  although  in  at  least 
some  editions  it  is  that,  too.  So 
this  booklet  has  a  few  departures. 
They  are  all  good,  and  prestige¬ 
building.  Monitor  promotion  is  al¬ 
ways  solid,  and  this  is  solid  Moni¬ 
tor  promotion. 

Sam  Vaughan,  assistant  manager 
of  the  Doubleday  Syndicate,  was 
quick  to  take  a  tip  from  the  Adver¬ 
tising  Council  about  how  to  send 
publicity  to  city  editors.  Instead 
of  sending  the  usual  releases,  the 
Council,  and  now  Doubleday,  sends 
6x9  postcards.  Maybe  they  got 
the  idea  from  Ike.  He  won’t  read 
any  memorandum  longer  than  a 
page.  This  oversize  postcard  idea 
keeps  all  releases  brief  and  there¬ 
fore  to  the  point.  Mr.  Vaughan 
says  they  are  successful  for  Dday 
Syndicate.  They  ought  to  be  suc¬ 
cessful  for  anyone,  because  they 
just  make  good  sense. 

■ 

Paper  Sponsored  Tilt 
Nets  $s  for  Ind.  Blind 

Indianapolis 

Twelve  thousand  two  hundred 
and  five  persons  jammed  Butler 
Fieldhouse  in  92-degree  heat  here 
June  19,  to  witness  the  14th  an¬ 
nual  Indiana  -  Kentucky  All-Star 
game  sponsored  by  the  Indianapolis 
Star  for  the  benefit  of  the  blind 
of  Indiana. 

Almost  $17,000  was  raised 
through  game  receipts,  and  the  to¬ 
tal,  minus  game  expenses,  will  be 
deposited  in  the  Star’s  Blind  Fund 
for  use  in  providing  aid  and  assis¬ 
tance  to  the  6,000  blind. 


25,000  Enter 
Paper's  Contest; 
Records  Fall 

Pittsburgh 

Records  were  broken  in  Pitts¬ 
burgh  recently  when  the  Press 
counted  up  its  entries  in  the  new 
and  different  Silhouette  Contest. 

More  than  200  bags  of  mail 
produced  almost  25,000  entries 
which,  percentagewise,  outpulled 
the  popular  Match-the-Twins  Con¬ 
test. 

The  copyrighted  contest,  consist¬ 
ing  of  silhouette  drawings  and  pho¬ 
tographs,  was  originated  and  de¬ 
veloped  by  Edward  P.  Kasun, 
Press  promotion  manager  and  fea¬ 
ture  editor.  Drawings  were  done 
by  Staff  Artist  Ralph  Reichhold. 

Unlike  other  contests,  the  Silhou¬ 
ette  Contest  proved  to  have  an  ex¬ 
tremely  wide  appeal  though  only 
$3500  in  cash  prizes  was  offered. 
Entries  were  received  from  law¬ 
yers,  bankers,  businessmen,  clerks, 
skilled  workers,  housewives,  ste¬ 
nographers,  etc. 

On  deadline  night,  traffic  was 
jammed  in  front  of  the  Press 
building  with  contestants. 

An  extra  crew  of  1 1  workers 
took  more  than  two  weeks  to  waJe 
through  the  pile  of  entries. 

■ 

‘No  More  Gratuities' 

For  Indiana  Paper 

Bloomington,  Ind. 

Announcing  a  policy  of  declin¬ 
ing  free  admissions  to  events  for 
which  the  public  is  charged,  except 
for  staff  members  attending  as 
“working  press,”  the  Bloomington 
Herald-Telephone  called  on  other 
newspapers  as  well  as  public  oflfi- 
ciaLs  to  join  in  this  step. 

The  new  policy  was  announced 
in  an  editorial  in  the  June  21  is¬ 
sue,  headed,  “No  More  Gratuities.” 
It  stated  that  the  Herald-Tele¬ 
phone’s  policy  is  not  born  of  whim, 
but  of  deep-seated  conviction. 

“It  merely  recognizes  the  news¬ 
paper  profession  Ls  a  going  concern 
— a  business  capable  of  standing 
on  its  own  feet,  and  convictions,” 
the  editorial  pointed  out.  .  .  . 

“This  business  of  accepting  gra- 
tuitie.s  started  perhaps  when  some 
melon  grower  pridefully  brought 
a  prize  watermelon  to  the  newspa¬ 
per  office,  and  the  editor  wrote 
glowingly  of  the  accomplishment 
while  gorging  himself  from  the  red 
meat  between  the  rinds.” 

■ 

Blood  Bank  Formed 

Cleveland 

As  a  result  of  voluntary  efforts 
by  members  of  the  Forest  City 
Publishing  Co.,  publisher  of  the 
Cleveland  News  and  Plain  Dealer, 
a  blood  bank  has  become  available 
for  use  of  employes  or  members 
of  their  immediate  families.  Dan 
Fitzsimons,  chairman  of  a  recent 
drive  for  blood  donors,  announced 
last  week  that  the  campaign  was 
a  success. 


EDITOR  &  PUBLISHER  for  July  3,  1954 


32 


What  Readers  Soy 

continued  from  page  2 


newspaper  lately?  In  part,  he  an¬ 
swers  the  question  himself  this 
week  in  Editor  and  Publisher’s 
“Job  Candidates:  Keep  Feet  Off 
Editor’s  Desk’’  when  he  blithely 
accepts  the  role  of  post-graduate 
journalism  school  prof  and  tells 
the  lads  and  ladies  looking  for  a 
job  the  Sam  H.  Day  method  of 
asking  the  editor  for  a  job. 

Bentel,  quoting  Day,  who  is 
managing  editor  of  the  New  York 
J  o  u  r  n  a  l-American,  apparently 
toadys  to  the  editor  point  of  view 
that  job  candidates  are  idiots. 

Here’s  what  Day,  said  through 
the  academic  Bentel,  thinks  of 
the  job  candidates:  a  job  candi¬ 
date  “lived  only  a  short  subway 
ride  from  our  office,  but  he  wrote 
a  long,  single-spac^  letter  out- 
ling  his  qualifications  and  urging 
a  prompt  reply.  He  enclosed 
neither  a  phone  number  nor  a 
stamped  and  addressed  envelope. 
(Goodness!)  He  did  say  he  was 
available  for  interviews  on  Thurs¬ 
day.  I  appreciate  his  offer,  but 
Thursday  is  one  of  my  busy  days.” 

There  are  other  illustrations  of 
similar  nature  in  the  Bentel  arti¬ 
cle  but  this  one  will  do.  Exactly 
what  does  Mr.  Day  expect  a  job 
candidate  to  do?  Of  course,  he 
could  come  groveling  to  the  suc¬ 
cessful  managing  editor  pleading 
for  the  job  of  copy  boy  that  Day 
offers  if  the  candidate  believes  “a 
foothold  on  our  staff  is  better 
than  a  job  at  twice  the  pay.  .  . 

Is  Mr.  Day  kidding?  Is  Mr.  Ben¬ 
tel  kidding? 

You  want  competency  gentle¬ 
men,  no  bungling  enthusiasm  .  .  . 
I  hope. 

My  own  experiences  as  a  job 
candidate  are  marked  with  such 
editor  attitudes  of  men  who  don’t 
want  to  take  the  time  to  find  out 
what  kind  of  prospects  are 
around.  During  a  beat  on  which  I 
covered  a  few  large  manufactur¬ 
ing  concerns  I  met  personnel  di¬ 
rectors  who  had  figured  they  want¬ 
ed  people  more  than  they  wanted 
machinery  because  their  biggest 
investment  was  in  one,  single  em¬ 
ploye.  They  got  off  their  backsides 
and  looked. 

Like  the  anonymous  letter  writ¬ 
er  of  last  week,  I  also  Inserted  an 
ad  in  Editor  &  Publisher.  My 
qualifications  were  fine,  according 
to  the  answers  I  received.  The  top 
salary  I  was  offered  was  $60  a 
week  (furnish  your  own  camera) 
from  a  paper  with  circulation  well 
over  100,000.  Other  job  inquiries 
I  made  came  up  with  much  the 
same  kind  of  reply.  I  probably 
have  more  applications  gathering 
dust  in  a  lost  file  than  I  can  re¬ 
member  filling  out. 

Employers  crying,  Mr.  Bentel? 
Where’s  the  help?  You  must  be 
kidding.  They’ll  be  crying  for  a 
long  time  because  they’re  cutting 
their  own  throats.  They’ll  con¬ 
tinue  to  hire  the  slops,  incompe¬ 


tents  and  kids  for  $40  a  week, 
continue  to  sit  back  and  wait  for 
the  experience  to  slink  in  for  a 
shameful  wage,  while  the  experi¬ 
ence  and  know-how  actually  turns 
to  house  organs. 

Editors  ask  for  experience  then 
insult  it  with  salary  offers  that 
daily  subway  riding  would  serious¬ 
ly  cut  into.  They’re  not  looking 
for  experience,  not  really,  nor 
are  they  looking  for  qualifi^,  in¬ 
telligent  pepole.  They’re  simply 
waiting  for  the  cheapest  form  of 
labor  to  come  along,  snatching  it 
when  it  literally  begs  for  a  job  as 
copy  boy  (you  can  work  your 
way  up,  here,  son). 

Name  Withheld  for 

Obvious  Reasons 

Equipment  Pool 
For  Asia  Suggested 

To  THE  Editor:  In  foreign 
news  dispatches  which  are  pub¬ 
lished  in  the  Philippines  and  else¬ 
where  in  the  Far  East,  one  often 
reads  of  American  theories  regard¬ 
ing  freedom  of  the  press. 

Although  this  letter  is  not  in¬ 
tended  in  any  way  to  lecture  our 
American  colleagues  on  what  the 
universal  concept  of  this  impor¬ 
tant  freedom  should  be,  I  should 
like  to  make  a  few  observations  on 
certadn  aspects  of  the  press  free¬ 
dom  which  all  the  democratic  na¬ 
tions  of  the  world  seek  today. 

Here  in  the  Philippines,  as  in 
most  other  countries  of  Asia,  peo¬ 
ple  are  only  beginning  to  appre¬ 
ciate  the  importance  of  the  printed 
word  as  a  means  of  exchanging 
views  and  ideas  on  matters  which 
affect  their  lives.  This  desire  to 
learn  more  about  themselves  and 
the  world  in  which  they  live  is 
unfortunately  limited  by  several 
factors,  chief  among  which  is 
their  lack  of  funds  to  buy  the 
most  rudimentary  machinery  and 
equipment  for  publishing  and  dis¬ 
seminating  the  information  which 
they  need  to  become  better  citizens 
of  their  country  and  of  the  world. 

The  United  States  of  America, 
through  its  different  foreign  aid 
programs,  pours  billions  of  dollars 
into  the  economy  of  many  coun¬ 
tries.  In  most  cases  the  people  of 
the  beneficiary  countries  are  un¬ 
able  to  appreciate  fully  the  benefits 
which  they  receive.  This  is  due 
mainly  to  their  inability  to  gain 
access  to  the  printed  word.  The 
costs  of  most  machinery  being 
prohibitive,  and  local  enterprise  be¬ 
ing  unwilling  or  unable  to  finance 
the  huge  initial  expense,  peofde 
are  obliged  to  depend  upon  word- 
of-mouth,  rumor  and  hearsay.  This 
probably  explains  the  feeling  of 
frustrated  anger  among  many 
Americans  whenever  they  hear  of 
people  -wfliom  they  had  helped 
biting  the  hand  that  fed  them. 

I  have  often  wondered  whether 
it  might  not  be  a  good  idea  for 
American  editors  and  publishers 
to  join  forces  and  formulate  some 
kind  of  independent  plan  to  help 
less  fortunate  peoples  of  the  world 
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acquire  the  mechanical  means  for 
translating  into  reality  the  most 
precious  of  all  human  freedoms. 

Every  year  in  the  United  States, 
millions  of  dtdlars  of  used  printing 
equipment  and  machinery  go  to 
used  machinery  dealers,  who  then 
take  advantage  of  world  scarcities 
and  the  helplessness  of  foreign 
buyers  by  selling  them  these  goods, 
some  under  false  pretenses,  at 
prices  which  would  shock  decent 
people.  I  have  personally  talked 
to  many  printers  in  my  country 
who  had  the  misfortune  of  dealing 
with  some  of  your  more  irrespon¬ 
sible  used  machinery  dealers,  and 
their  comments  have  not  been  nice. 

I  wonder  if  American  publishers 
and  printers  could  not,  instead  of 
selling  all  their  old  and  obsolete 
equipment  to  second-hand  dealers, 
form  a  kind  of  equipment  pool 
from  which  the  free  countries  of 
Asia  might  be  able  to  draw.  Such 
machinery  need  not  be  a  gift.  I 
am  sure  there  are  Asians  who  may 
be  able  to  pay  for  some  pieces  of 
equipment.  The  only  safeguard 
they  would  want  are  those  which 
any  American  would  expect  to  get 
from  his  own  dealers.  If  the  prices 
are  low  enough,  this  fact  would 
help  them  even  more. 

Mighty  forces  are  at  work  here 
in  Asia  today.  More  than  ever  be¬ 
fore,  there  is  a  large  »k1  pressing 
need  for  Asians  to  know  and  un¬ 
derstand  the  countries  in  which 
they  live  and  the  world  of  which 
they  are  a  part  American  editors 
and  publishers  can  help  Asians 
gain  this  important  objective  by 
remembering  simply  the  truth  of 
the  adage  which  they  themselves 
have  learned  so  well:  Where  ig¬ 
norance  exists,  there  can  be  no 
freedom. 

Mario  P.  Chanco. 
Editor,  Deadline, 

Manila,  Philippines. 

■ 

Tom  Hones  Raps  Press 
Bias  on  McCarthy 

ViRGiNu  Beach,  Va. 

“It’s  high  time  to  look  around 
for  a  new  interpretation  and  a 
new  definition  of  objectivity,”  de¬ 
clared  Tom  Hanes,  managing  ed¬ 
itor  of  the  Norfolk  Ledger-Dis¬ 
patch,  at  the  annual  meeting  of 
the  Virginia  Asociatkm  of  the 
Associated  Press  here  June  12.  He 
was  elected  president. 

Mr.  Hanes  asserted  that  tele¬ 
vision  did  a  better  job  of  report¬ 
ing  the  McCarthy-Army  hearings 
than  newspapers  did  and  he  urged 
“immediate  and  critical  scrutiny 
of  our  sacred  concepts  of  news 
reporting.” 

“If  the  public  had  depended  en¬ 
tirely  upon  newspaper  reporting,” 
Mr.  Hanes  said,  “we  might  not 
have  pictured  in  true  dimensions 
the  slimy,  sadistic,  and  unscrupu¬ 
lous  character  of  the  Senator 
from  Wisconsin.” 

Newspapers,  he  added,  can  be 
objective  without  being  insipid, 
truthful  without  being  dull,  ac¬ 
curate  without  being  diluted. 


Daniel  Named 
Moscow  Chief 
For  N.  Y.  Times 

Clifton  Daniel,  42  -  year  -  old 
Bonn,  Germany  bureau  chief  for 
The  New  York  Times,  Sept.  15 
will  take  over  as  Moscow  corre¬ 
spondent  replacing  Harrison  Salis¬ 
bury  who  has  requested  re-assign¬ 
ment. 

Mr.  Salisbury,  46,  in  Russia  a 
little  over  five  years,  expressed  a 
desire  to  leave  Russia  when  he 
recently  visited  the  States  during 
a  home  leave. 

He  covered  the  death  of  Stalin, 
among  other  important  events, 
and  the  government  changes 
which  followed. 

Replacement  Unnamed 

At  present  no  one  has  been  as¬ 
signed  to  replace  Mr.  Daniel  in 
Germany.  The  Bonn  beat  is  now 
covered  by  Meyer  Handler,  assis¬ 
tant  to  Mr.  Daniel  and  Berlin 
held  down  by  Walter  Sullivan. 

Mr.  Daniel,  who  is  in  New 
York  extending  his  home  leave  to 
study  language  and  background 
for  his  forthcoming  assignment,, 
joined  the  Times’  London  staff  in 
1944  handling  war  news  at  Su¬ 
preme  Headquarters  London  and 
Paris.  He  later  went  to  Belgiuok 
and  Germany  with  the  First 
Army. 

After  the  war  he  was  named* 
the  Times’  chief  correspondent  iu 
the  Middle  East  quartered  at 
Cairo,  moving  from  time  to  time- 
through  most  of  the  Arab  coun¬ 
tries  and  Palestine. 

Following  his  two-year  Middle 
East  assignment,  Mr.  Daniel  re¬ 
turned  to  the  London  bureau  and 
in  March  1953  was  assigned  to> 
head  the  German  bureau. 

Prior  to  joining  the  Times,  Mr. 
Daniel  worked  for  the  Associated 
Press’  London  bureau  as  news- 
editor  and  with  its  New  York  and 
Washington  offices.  A  1933  grad¬ 
uate  of  the  University  of  North. 
Carolina,  he  worked  for  the 
Raleigh  (N.  C.)  News  and  Ob¬ 
server  until  1937  as  a  general  as¬ 
signment  reporter,  political  writer 
and  columnist. 
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Roger  Could  Well  Ask 
What  Price  *Droodles* 


By  lames  L  Collings 

This  was  in  an  uptown  Man¬ 
hattan  hotel  apartment,  cluttered 
as  a  Fibber  McGee  hall  closet, 
and  Roger  Price,  who  calls  him¬ 
self  a  self-made  extrovert  with  an 
I.Q.  of  153  at  latest  count,  was 
discussing  the  wonderful  art  of 
droodling. 

A  Droodle,  in  case  you’re  not 
up  on  these  things,  “is  a  clever 
combination  of  a  doodle  and  a 
drool,”  according  to  Mr.  Price.  In 
equally  confusing  language,  the 
word  is  a  contraction  of  drawing 
and  doodle,  done  sideways. 

Mr.  Price,  in  case  you  haven’t 
met  him  on  television,  is  an  artist, 
comedian,  gag  writer  who  has 
combined  all  talents  in  his 
“Droodles,”  a  comic  panel-text 
feature  which  he  claims  is  in  more 
than  100  newspapers.  It’s  out  of 
Editors  Syndicate. 

Had  to  Droodle 

The  creator  is  a  tall,  bonish  guy 
who  wears  black-rimmed,  oversized 
glasses.  His  hair  looks  like  it  lost 
an  argument  with  an  electric  fan 
and  his  voice  sounds  like  a  lost 
sigh  with  the  hiccups,  and  his 
background  is  such  that  he  just 
had  to  end  up  droodling. 

It’s  a  nice  way  to  end  up,  too. 
He  said  that  his  television  work 
and  comic  product  combined  bring 
him  $80,000  a  year  (“It’s  about 
time  1  made  some  money.”) 

Out  of  Charleston,  W.  Va. 
(1920),  Roger  Taylor  Price  school¬ 
ed  at  Greenbrier  Military,  Univer¬ 
sity  of  Michigan  (two  years)  and 


the  American  Academy  of  Art  in 
Chicago. 

Then  he  went  to  work  as  a  writ¬ 
er  for  NBC  in  the  Windy  City, 
doing  dramatic  shows  and  come¬ 
dies. 

“During  the  war,”  he  said,  “I 
wrote  jokes  for  Bob  Hope  and 
went  overseas  with  his  USO  show 
in  1946  as  an  actor.  The  next  step 
was  becoming  a  radio  actor.  I 
wrote  a  night-club  act,  and  I 
worked  in  various  cafes  around 
New  York. 


Call  collect... 


in  July  to  get  the  jump  on  the  nation’s  best  football 
^  prognostication  feature . . .  with  a  record  of  better 
than  80%  right— and  in  September  you’ll  collect 
^  sports  page  fans  and  following! 


Drawn  especially  for  K&P 

Centipede  Reading  a  Newspaper 

“Oh  yes,  I  was  in  the  Broadway 
revenue.  Tickets  Please.’  ” 

Mr.  Versatile  has  also  written 
one  book,  is  on  another.  The  one 
he’s  done,  out  in  ’51,  is  “In  One 
Head  and  Out  the  Other.”  His 
“Droodles”  is  now  being  wrapped 
up  in  book  form.  And  he’s  on  a 


\)  Xorman  L.  Sper  • . . 

foremost  US  grid  authority . . .  for  the  sixth  consecutive  year 
presents  the  popular  three-way  service ...  (1)  Football  This 
Week,  picks  probable  winners  of  week’s  35  major  games,  for 
12  week-ends.  Starts  Sept.  13 . . .(2)  All  Players  All-America,  with 
members  selected  by  players  themselves.  Starts  Dec.  12... 

(3)  Prognostication  Stories  on  Orange,  Cotton,  Sugar,  and  Rose 
Bowl  games,  with  special  bowl  games  chart.  Starts  week  of  Dec.  19 
...Make  reservations  now!  Phone  (reverse  charges),  wire,  or 
write  to  Mollie  Slott,  Manager . . . 

Chicaffa  Tribune^IVeu?  Yarh  JYesvs 

BulMlna,  Xmim  York 
Trtbune  Totrrr,  CHIraoo 


Roger  Price 

play,  and  the  talk  around  is  that 
he  will  be  out  with  something 
newspaperish  soon. 

“Anyway,”  he  said,”  if  you  want 
the  whole  treatment.  I’ve  had  my 
own  TV  show  called  ‘How  To,’ 
and  been  on  ‘This  Is  Show  Busi¬ 
ness’  1 1  times,  the  Garry  Moore 
show  25  times  and  the  Ed  Sullivan 
show  eight  times.” 

Roger  has  added  to  the  list  with 
Lux  and  Kraft  TV  appearances  as 
an  actor.  Currently  he’s  doing  five 
5-minute  shows  a  week  for  a  bank 
association  on  ABC  and  his  own 
show,  naturally  called  “Droodles,” 
on  NBC  each  Monday  night. 

Starting  July  12,  he  said,  he’ll 
do  eight  weeks  of  “Pantomime 
Quiz.” 

Outside  of  this,  he  has  nothing 
on  his  mind  but  “Droodles.” 

He  was  up  to  his  ear  in  them 
at  calling  time,  but  certainly  not 
at  wit’s  end.  He  never  is.  Pick  the 
subject  and  he’ll  droodle  it  home 
immediately.  In  little  longer  time, 
he’ll  add  text.  It’s  neck  and  neck 
which  is  funnier. 

His  latest  clever  appeared  here 
I  (June  30)  in  the  New  York  Daily 
Mirror.  It’s  captioned  “Tired  See- 
!  Saw.”  Since  it  can’t  be  seen,  here’s 
!  the  description,  ala  Price: 

“Artistically,  this  is  a  very  satis¬ 
factory  Droodle.  It  has  composi¬ 
tion,  balance,  symmetry  and  it  is 
so  simple  any  four-year-old  can 
draw  it.  (Of  course  if  you’re  over 
four  you  may  have  a  little  trouble.) 

“Like  other  excellent  Droodles, 

I  this  one  has  alternate  titles  in  case 
j  you  are  a  Wrong-Thinker  and 
don’t  approve  of  the  Official  One. 
It  could  also  be  called:  ‘A  Turtle 
Wearing  a  Belt,”  or  maybe  even 
‘Super  Highway  Over  an  Ant  Hill.’ 

I  “If  you  still  feel  you  haven’t  got 
your  money’s  worth,  I  can  only 
say  you  are  a  Bad  Sport  and  a 
Trouble  Maker  and  you’ll  have  to 
turn  the  page  upside  down  and 
think  up  your  own  title.  Be  my 
guest.” 

The  guy  who  was  asking  all  the 
questions  is  one  of  his  latest  fans. 

:  Do  something  funny  for  Editor  & 
:  Publisher,  the  guy  said  to  Roger, 
I  then  put  the  stopwatch  on  him. 

^  In  one  minute  38  seconds  Mr. 


Mich.  Regents 
Open  Meetings 
To  Press 

Ann  Arbor,  Mich. 

Another  big  gain  in  the  news¬ 
papers’  fight  against  secrecy  in  gov¬ 
ernment  was  made  June  28  when 
the  regents  of  the  University  of 
Michigan  announced  that  their 
meetings  would  be  opened  to  ac¬ 
credited  representatives  of  the  press 
for  one  year,  beginning  in  Sep¬ 
tember. 

The  regents  made  a  joint  an¬ 
nouncement  with  the  Michigan 
Press  Association,  opening  pre¬ 
viously  closed  meetings,  after  con¬ 
ferences  with  the  MPA’s  Commit¬ 
tee  on  Freedom  of  Information. 
The  proposal  had  been  approved 
by  the  MPA  board  of  directors 
meeting  at  Blaney  Park  in  the  Up¬ 
per  Peninsula. 

H.  F.  (Billy)  Bailey,  of  the 
Adrian  Telegram,  chairman  of  the 
MPA  committee,  issued  the  follow¬ 
ing  statement:  “It  is  gratifying  in¬ 
deed  to  the  press  to  have  the  re¬ 
gents  of  the  University  of  Mich¬ 
igan  open  their  meetings  to  news 
representatives.  .  .  .  We  pledge  our 
fullest  efforts  to  make  the  plan 
work  effectively  in  the  public  in¬ 
terest.” 

The  regents  retained  the  right  to 
hold  executive  sessions,  particularly 
on  matters  of  property  purchases, 
security  restrictions,  or  for  “deli¬ 
cate  or  confidential  reasons”  per¬ 
taining  to  acceptance  of  positions, 
discipline  or  contracts. 

The  new  agreement  also  pro¬ 
vides  for  preliminary  confidential 
discussions  by  the  regents  or  by 
their  designated  committees. 

The  MPA  committee  which  rep¬ 
resented  the  press  in  the  discus¬ 
sions  will  also  serve  as  the  accredit¬ 
ing  committee  for  reporters. 

The  accord  provides  that  only 
staff  or  bona  fide  reporters  or  edi¬ 
tors  of  regularly  issued  publications 
will  be  accredited.  The  maximum 
number  for  any  one  meeting  will 
be  20. 


Price  produced  what  is  shown 
here.  Fine,  the  guy  said,  now  how 
about  .some  text? 

“Gee,”  Roger  said,  “let  me 
check  through  the  files  for  some¬ 
thing  funny  to  say  about  newspa¬ 
permen.”  He  looked,  re-looked, 
thought  out  loud  in  that  slurrish, 
stuttering,  fadeaway  voice  of  his, 
then  decided  he  couldn’t  deliver. 

“I  guess  I  can’t  say  anything 
funny  about  them,”  he  said. 

When  his  quickie  art  work  was 
done,  a  third  party  in  the  room 
came  over  and  looked  at  it. 

“Ha,  ha,”  the  man  said.  “Very 
funny,  Roger.”  He  said  it  with  all 
the  glee  of  an  undertaker,  and  left 
the  room. 

Who’s  he?  the  fan  wanted  to 
know. 

“He’s  chief  writer  for  Jackie 
Gleason,”  Roger  said. 
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Arthur  Witman  Gives 
Aims  of  the  NPPA 


By  James  L  Collings 

Arthur  Witman  is  a  quiet,  sin¬ 
cere,  modest  man  who  dislikes  to 
talk  about  himself. 

When  it  was  suggested  by  Jim 
Osborne  (Gannett  Newspapers, 

Rochester,  N.  Y.)  at  the  National 
Press  Photographers  Association 
convention  in  Atlantic  City  last 
month  that  a  shot  be  made  of  Art 
and  President  Eisenhower  posing 
together.  Art  rejected  the  idea. 

Jim  argued  that  it  would  be  a 
natural,  since  Art  looks  so  much 
like  Ike.  You  know,  president 
greets  the  President,  and  who’s 
got  the  toni,  and  all  that. 

Junior  Ike  actually  seemed  pain¬ 
ed  at  the  thought,  as  though  it 
were  the  last  publicity  gag  he  could 
ever  possibly  entertain,  as  proud 
as  he  undoubtedly  would  have 
been  to  be  pictured  with  the  Chief. 

Dignity,  Too 

Dignity,  then,  is  part  of  his 
makeup  too. 

However,  when  it  comes  to  the 
NPPA,  Art  is  only  too  willing  to 
talk.  The  subject  is  as  close  and 
warming  to  him  as  his  vest.  When 
he  was  asked  this  week  to  com¬ 
ment  on  what  he,  as  prexy,  would 
do  during  his  tenure  in  office,  he, 
as  usual,  skirted  the  first-person 
singular  and  tackled  the  question 
from  the  impersonal  angle  of  the 
association. 

“To  put  the  question  in  perspec¬ 
tive,”  he  said,  “let’s  first  take  a 
look  at  the  broad  field  of  news¬ 
paper  practices,  particularly  as 
they  pertain  to  the  use  of  pictures.” 

Recently,  Art  said,  there  has 
been  a  stepped-up  tendency  for  the 
readers  to  get  Aeir  news  impact 
through  visual  images  —  pictures 
—  thanks  in  large  part  to  televi¬ 
sion. 

“Newspapers.”  he  added,  “be¬ 
cause  their  readers  demand  it,  are 
using  more  pictures  bigger  than 
ever  before.  These  same  readers 
are  becoming  more  discriminating 
and  are  demanding  better  pictures, 
and  that’s  where  the  NPPA  comes 
in. 

“The  key  to  better  pictures  is 
not  simply  in  buying  more  expen¬ 
sive  equipment.  It  is  in  stimulating 
photographers  into  wanting  to 
make  better  pictures.  In  individual 
cases,  a  raise  might  do  it,  but  it  is 
deeper  than  that. 

‘Stimulates’ 

“NPPA,  simply  by  being  an  or¬ 
ganization  of  press  photographers, 
is  stimulating  photographers.  The 
fellowship  of  being  associated  with 
nearly  2,000  other  photographers 
with  similar  interests  increases  an 
individual’s  pride  in  his  profession. 

“It  reacts  to  his  own  situation  by 
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increasing  his  interest  in  good  pic¬ 
tures.  By  comparing  his  work  with 
the  work  of  others  in  photo  con¬ 
tests,  for  example,  he  is  challenged 
to  make  better  use  of  his  own  op¬ 
portunities.” 

In  every  league  there  are  joiners 
and  non-joiners.  The  association 
should  realize  much  of  the  criti¬ 
cism  coming  its  way  is  from  the 
latter  group  when  the  general  ques¬ 
tion  is  asked,  “What  do  we  get  out 
of  the  NPPA?” 

Art  believes  he  has  the  answer. 

“Any  idealistic  movement,”  he 
says,  “must  have  a  practical  side 
to  succeed.  What  practical  accom¬ 
plishments  can  NPPA  claim?  Well, 
for  one  thing,  the  association  pub¬ 
lished  a  book  entitled  “The  Com¬ 
plete  Book  of  Press  Photography.’  ” 

“It  has  wide  distribution  among 
members  and  non-members,  and  as 
a  text  book  it  has  added  substan¬ 
tially  to  technical  knowledge. 

“A  few  years  ago  NPPA  joined 
with  Encyclopaedia  Britannica  and 
several  universities  in  conducting 
a  continuing  series  of  short  courses 
in  press  photography. 

“These  are  intensive  three-day 
seminars  on  the  editorial  and  tech¬ 
nical  aspects  of  press  photography. 
Attendance  at  these  photographic 
study  sessions  during  the  past  year 
totals  well  over  1,000,  mostly  pho¬ 
tographers,  but  including  a  few  en¬ 
lightened  editors. 

“Perhaps  the  most  characteristic 
campaign  of  NPPA  is  the  fight  it 
has  waged  since  its  inception  seek¬ 
ing  equality  for  photographers 
with  word  reporters  in  covering 
newsworthy  trials. 

“The  precedent-ridden  courts  of 
the  land,  still  thinking  in  terms  of 
flash  powder  and,  later,  flash 
lamps,  prohibit  photography  in  the 
courtrooms  because  ‘it  would  de¬ 
tract  from  the  dignity  and  decorum 
of  the  court.’ 

“The  fact  is,  these  courts  fail 
to  realize  that  modern,  unobtrusive 
cameras — using  only  normal  room 
lighting — make  taking  pictures 
possible  with  no  more  fuss  than  a 
reporter  taking  notes. 

“Strangely,  this  prohibition  is 
resented  more  by  photographers 
themselves  than  by  the  publishers 
whose  publications  are  more  di¬ 
rectly  affected.  This  is  a  fight  that 
the  NPPA  is  winning.  Precedents 
are  accumu/la^ing  as  more  and 
more  judges  discover  that  a  well- 
photographed  trial  and  a  fair  trial 
are  not  mutually  exclusive. 

‘These  are  a  few  of  the  accom¬ 
plishments  of  NPPA  .so  far.  Modest 
as  they  may  seem,  they  are  sig¬ 
nificant  because  they  are  things 


photographers  are  doing  them¬ 
selves. 

“The  level  of  press  photograjrfiy 
is  being  raised  as  a  result  of  the 
NPPA,  with  very  little  help  from 
those  most  concerned — the  publish¬ 
ers  and  editors.  In  the  newspaper 
field  of  many  crafts,  press  photog¬ 
raphers  are  the  only  group  who 
have  banded  together  to  raise  their 
professional  standards.” 

■ 

Lancaster  Daily  Runs 
First  Color  News  Pic 

The  160th  anniversary  edition 
of  the  Lancaster  (Pa.)  Intelligencer 
Journal  published  June  17,  featur¬ 
ed  its  first  news  picture  in  color 
on  page  one. 

Subject  matter  was  the  167th 
commencement  exercises  of  Frank¬ 
lin  and  Marshall  College. 

An  editorial  plus  a  story  and 
layout  on  woodcuts  and  halftones 
used  to  illustrate  the  paper  half  a 
century  ago  rounded  out  the  dai¬ 
ly’s  observance  of  its  160th  birth¬ 
day. 

■ 

Parade  Wins  Award 

Parade,  the  nationally  syndicat¬ 
ed  Sunday  supplement,  has  receiv¬ 
ed  for  the  third  successive  year 
the  National  Safety  Council’s  Pub¬ 
lic  Interest  Award  for  “exceptional 
service  to  safety.”  Dr.  Herbert  J. 
Stack,  head  of  the  New  York  Uni¬ 
versity  Center  for  Safety  Educa¬ 
tion,  presented  the  award. 


Guild  to  Seek 
Severance  Fund 
And  Pensions 

Newspaper  Guild  of  New  York 
will  ask  publishers  to  establish  a 
retirement  program  and  also  set 
up  a  special  account  for  severance 
funds  when  contract  negotiations 
begin  in  September. 

The  retirement  plan,  under  the 
guild  proposal,  would  be  admin¬ 
istered  jointly  by  the  publisher 
and  the  guild,  the  publisher  to 
make  weekly  payments  equal  to 
6%  of  the  total  payroll.  Em¬ 
ployes  would  receive  a  pension 
equal  to  a  minimum  of  2%  of 
salary  multiplied  by  the  years  of 
service. 

They  would  also  receive  full 
severance. 

Publishers  would  be  required 
to  make  an  accounting  to  the 
guild  each  month  of  the  funds 
set  aside  for  severance  and  death 
benefits. 

The  guild  will  ask  for  unlimited 
severance  pay  at  the  rate  of  two 
weeks  for  each  six  months  or 
fraction  of  service. 

Also  on  the  guild  program  is  a 
demand  for  the  Guild  Shop  in 
every  plant. 

Ten  full  holidays  and  vacations 
at  the  rate  of  one  week  after  six 
months,  up  to  four  weeks  after 
five  years,  will  be  sought. 


WILL  HE 
MAKE  IT 
OR  MISSI 


ADVERTISING  CAN  BE  LIKE  YOUR 
GOLF  GAME 

YOU  NEVER  KNOW  HOW  YOU’LL  “SCORE.’ 
So,  Too,  with 
EDITOR  &  PUBLISHER 
CLASSIFIED  ADS. 

WE  CAN’T  Prophesy  the  BEST  Time 
To  Advertise 

BUT— WE  CAN  SAY 
CONSECUTIVE  ADS  BRING 
BEST  RESULTS! 

“PUTT”  Your  Ad  in  For 
2 — or  more — times. 
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Oregon  Dcdly  s 
Safety  Crusade 
Reaps  Praise 

Portland,  Ore. 

Excellent  showing  made  so  far 
in  1954  in  Oregon’s  traffic  acci¬ 
dent  reduction  drive  is  being  credi¬ 
ted  largely  to  the  Oregon  Journal’s 
“Crusade  for  Safety”  which  reached 
its  200th  day  in  mid-June. 

Gov.  Paul  L.  Patterson  publicly 
paid  tribute  to  the  Journal  and  its 
campaign. 

Portland’s  Mayor  Fred  L.  Peter¬ 
son  said,  “I  think  the  crusade  is 
one  of  the  finest  contributions  to 
safety  in  all  the  years  I’ve  known.” 
John  White,  Journal  reporter  who 
was  appointed  “Traffic  Safety  Edi¬ 
tor”  when  the  campaign  was 
launched  last  November,  has  had 
a  by-lined  front  page  piece  every 
day  of  the  200  crusade  days  so  far. 
The  campaign,  patterned  after  the 
drive  conducted  by  the  Omaha 
(Neb.)  World-Herald,  has  been 
featured  on  at  least  two  pages  of 
the  paper  daily  and  Sunday,  since 
an  “I  Want  to  Live”  safety  pledge 
coupon  has  been  running  inside 
each  day. 

By  mid-June,  White  had  re¬ 
ceive  63,213  signed  pledges  and 
said  at  least  another  5,000  were  al¬ 
ready  signed  and  being  brought  in 
by  several  cooperating  organiza¬ 
tions.  In  addition,  he  received 
more  than  1,500  entries  in  a  letter¬ 
writing  contest  on  the  subject, 
“What  Can  I  Do  About  Traffic 
Safety?”  Prizes  were  awarded  to 
the  writers  of  the  20  best  letters. 

‘The  crusade  began  on  Nov.  26, 
1953,”  explains  Journal  Editor  Ar¬ 
den  X.  Pangbom,  “and  we  be¬ 
lieve  it  to  be  the  longest-run  do¬ 
mestic  story  in  Journal  history,” 

With  the  200th  day  of  the  cru¬ 
sade  behind,  the  Journal  is  push¬ 
ing  the  drive  as  hard  as  ever. 
“We’ll  continue  it  indefinitely,” 
says  Mr.  Pangbom.  “With  the 
excellent  results  the  Journal’s 
campaign  is  winning,  we’ve  got  to 
keep  it  going.” 


ROLL  OF  HONOR — Charles  ’V’.  Stanton,  Oeft),  editor  of  Roseburg 
(Ore.)  News-Review,  receives  the  Amos  E.  Voorhies  Award  from 
George  S.  Turnbull,  former  dean  of  the  University  of  Oregon  School 
of  Journalism,  at  the  67th  annual  meeting  of  the  Oregon  Newspaper 
Publishers  Association.  The  award  is  for  outstanding  service  in  jour¬ 
nalism,  such  as  Mr.  Stanton’s  campaign  for  conservation  of  natural 
resources  in  his  county,  which  included  the  establishing  of  18  parks 
along  the  Pacific  coast  and  near  mountain  streams. 

Cost  Allocation  Manual 
Ready  for  Controllers 


A  cost  allocation  manual  for 
newspapers  which  relates  the  cost 
accounting  system  to  units  of  prod¬ 
uct  sold  is  being  distributed  to 
members  by  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Of¬ 
ficers,  New  York.  Prepared  by  the 
organization’s  Committee  for  the 
Study  and  Development  of  News¬ 
paper  Cost  Systems,  it  provides  a 
means  of  allocating  the  proper 
proportion  of  expenses  to  the 
newspaper’s  two  customers — the 
advertiser  and  the  reader. 

According  to  G.  S.  Phillips, 
Washington  (D.C.)  Post  and  Times 
Herald,  who  served  as  chairman  of 


ONPA  Adopts 
4  Resolutions, 
Elects  Arcmt 

Baker,  Ore. 
Members  of  the  Oregon  News¬ 
paper  Publishers  Association,  as¬ 
sembling  at  the  Association’s  67th 
annual  convention  here  recently, 
elected  Lucien  P.  Arant,  publisher 
of  Baker  (Ore.)  Democrat-Herald 
president  of  ONPA  succeeding  W. 
Arthur  Steele,  publisher  of  Clats- 
kanie  (Ore.)  Chief. 

ONPAers  adopted  four  resolu¬ 
tions  during  the  final  business  ses¬ 
sion.  They  were:  a  recommenda¬ 
tion  for  the  Oregon  legislature  to 
prevent  special  damages  in  libel 
cases  stemming  from  inadvertent 
newspaper  or  radio  errors; 

Recommended  that  courtroom 
photography,  restricted  under  Can¬ 
on  35  of  the  American  Bar  Asso¬ 
ciation,  be  permitted  under  the 
discretion  of  the  presiding  judge; 

Appeals  to  N.  Y.  Bar 
Approved  an  appeal  to  the  New 
York  State  Bar  to  reject  a  pr<^s- 
ed  ban  on  release  of  pre-trial  in¬ 
formation;  and  an  appeal  to  the 
State  Department  to  secure  the  re¬ 
lease  of  Richard  Applegate,  NBC 
correspondent,  Don  Dixon,  INS, 
correspondent,  and  another  com¬ 
panion  from  the  Chinese  Commu¬ 
nists. 
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the  committee,  the  underlying  con¬ 
cept  of  the  system  is  that  a  news¬ 
paper  renders  services  to  the  sub¬ 
scriber  in  the  assembly,  printing 
and  distribution  of  news  and  edi¬ 
torial  content  and  the  advertiser 
in  assembly,  printing  and  distribu¬ 
tion  of  advertising  matter. 

“This  concept  and  the  resulting 
application  provide  a  long-needed 
tool  for  accounting  officers  to  em¬ 
ploy  when  reporting  and  interpret¬ 
ing  costs  and  related  information 
to  management,”  the  Conmiittee 
explains  in  the  report.  “It  is  the  es¬ 
sential  prelude  to  accurate  forecast¬ 
ing  and  budgeting,  as  well  as  to 
evaluating  the  contributions  which 
are  made  to  overall  profit  or  loss 
by  individual  operations  or  depart¬ 
ments.” 

Newspapers  which  use  the  In¬ 
stitute’s  Standard  Chart  of  Ac¬ 
counts  for  Newspapers,  or  which 
have  similar  classifications,  can 
employ  the  allocation  system  with¬ 
out  changing  their  general  ac¬ 
counting  method  or  the  prepara¬ 
tion  of  their  financial  statements. 

The  report  closes  with  a  section 
on  “Conditions  Affecting  Unit 
Costs,”  also  illuustrated  with  ex¬ 
amples  showing  how  adjusted  unit 
cost  of  advertising  and  of  circula¬ 
tion,  including  both  fixed  and  vari¬ 
able  expenses,  are  computed  and 
projected. 

Copies  of  the  report,  priced  at 
$5.00  per  copy,  are  obtainable 
from  the  Institute,  whose  head¬ 
quarters  are  at  230  West  41st 
Street,  New  York  36,  N.  Y. 


Guest  speakers  at  the  convention 
were  Donald  A.  Norbert,  editor  of 
the  weekly  Monroe  County  (Iowa) 
News;  Ted  W.  Braun  of  Braun  & 
Co.,  Los  Angeles;  Charles  L. 
Nicholson,  newspaper  consultant 
from  Beverly  Hills,  Calif.;  Stowell 
E.  Abbot,  circulation  manager  of 
the  Boise  (Idaho)  Statesman;  W.  H. 
(Hubert)  Totton,  CAM,  Klamath 
Falls  (Ore.)  Herald  and  News;  and 
Harold  S.  Zimmerman,  Cowlitz 
County  (Wash.)  Advocate. 

Panel  Discussion 
A  libel  panel  discussion  was  pre¬ 
sented  by  Tom  B.  Purcell,  publish¬ 
er  of  Gresham  (Ore.)  Outlook; 
J.  W.  (Bud)  Forrester,  publisher 
of  Pendleton  (Ore.)  East  Oregon¬ 
ian;  and  Allen  D.  Reed,  DeLake 
(Ore.)  News-Guard. 

In  other  elections  Robert  Pen- 
land  of  Heppner  (Ore.)  Gazette- 
’  Times,  was  named  vicepresident 
and  M.  J.  Frey,  president-publisher 
of  Portland  (Ore.)  Oregonian,  was 
elected  treasurer. 

m 

Oregon  Daily  Named 
In  $9,600  Libel  Suit 

Portland,  Ore. 
The  Oregonian  Publishing  Co. 
has  been  named  defendant  in  a 
$9,600  libel  suit  filed  in  circuit 
court  by  Robert  L.  Neal. 

The  complaint  asserts  that  Neal’s 
reputation  was  damaged  by  an  ar¬ 
ticle  appearing  in  the  Oregonian 
on  Nov.  8,  1953. 

The  story,  according  to  the 
complaint,  was  false. 

EDITOR  &  PUBLISHER  for  July  3.  1954 


36 


RADIO  AND  TELEVISION 


Broadcasters 
List  2  Steps 
For  Sale  Hike 

Washington 
National  Association  of  Radio 
and  Television  Broadcasters  an¬ 
nounced  this  week  two  correlated 
steps  in  organized  sales  promotion 
of  television: 

1)  Letting  of  contracts  for  pre¬ 
testing  of  a  nation-wide  plan  for 
determining  the  circulation  of 
television  stations  (a  project  which 
has  been  under  examination  for 
two  years). 

2)  Final  authorization  for  de¬ 
velopment  of  an  industry-wide 
sales  promotion  organization  for 
the  television  industry  (a  project 
first  initiated  by  the  NARTB  in 
December,  1952). 

The  Television  Board  of  NARTB 
appropriated  $34,000  for  over-all 
expenditures  to  pre-test  the  meth¬ 
ods  to  be  employed  in  a  proposed 
plan  which  will  measure  video  sta¬ 
tion  circulation  and  provide  a  con¬ 
tinuing  census  of  television  sets  by 
counties.  Contract  for  pre-testing 
of  methods  will  be  let  to  Alfred 
Politz,  Inc.,  New  York  research 
firm.  The  tests  will  be  conducted 
within  the  next  two  months. 

Consummation  of  the  plan  will 
involve  formation  of  an  industry¬ 
wide  organization  which  will  con¬ 
duct  regular  circulation  studies  at 
an  annual  cost  of  “several  hundred 
thousands  of  dollars”  according  to 
current  estimates.  Product  of  the 
studies  will  be  employed  by  adver¬ 
tisers  and  their  agencies  in  the  se¬ 
lection  of  video  media. 

The  second  action  by  the  Board 
contemplates  the  need  for  a  naticMi- 
al  selling  organization  which  not 
only  will  employ  the  statistics  de¬ 
veloped  out  of  circulation  studies, 
but  also  will  originate  sales  promo¬ 
tion  materials  and  methods  to  pro¬ 
mote  the  virtues  of  television  as 
a  sales  medium  on  an  industry¬ 
wide  basis. 

Referring  to  this  action,  Clair 
R.  McCullough,  president,  WGAL- 
TV,  Lancaster,  Pa.,  newly  elected 
chairman  of  the  Television  Board, 
stated: 

“The  Television  Board  first  dis¬ 
covered  the  need  for  a  national 
sales  promotion  organization  for 
television — similar  to  the  BAB  in 
radio  and  the  BOA  in  the  news¬ 
paper  field — about  two  years  ago. 
Since  that  time,  the  Board  has  act¬ 
ed  upon  numerous  progress  reports 
on  the  feasibility  of  the  organiza¬ 
tion  during  its  regular  meetings — 
reports  tesulting  from  NARTB  staff 
inquiries  requested  by  the  Board. 

“Obviously,  the  primary  respon¬ 
sibility  of  television  broadcasters 
to  advertisers  and  their  agencies 
relates  to  the  circulation  of  the 
medium.  We  should  know  what  we 
have  to  sell  before  we  set  about 
selling  it.  And  when  we  are  ready 
to  sell  it,  we  should  do  so  on  a 
truly  all-industry  basis.” 


Henry  B.  Clay,  general  manager 
of  KWKH,  Shreveport,  La.,  was 
elected  chairman  of  the  Radio 
Board. 

Both  branches  of  NARTB  are 
now  under  the  guidance  of  men 
who  are  executives  of  newspaper- 
affiliated  stations. 


Crime  Group  Seeks  Stress  NATO's 
TV  Editois'  Data  Job  to  Soldier# 

Admiral  Says 


TV  Industry  Plans 
For  Sales  Arm  Progressing 
“Activation  of  plans  for  the  for¬ 
mation  and  operation  of  a  sales 
promotion  arm  of  the  television  in¬ 
dustry  are  going  forward  accord¬ 
ing  to  schedule,”  it  was  announced 
this  week  by  Richard  A.  Moore  of 

mVi  Mauon  Grossed 


Washington 
Television  editors  of  150  metro¬ 
politan  dailies  have  been  asked  by 
the  Senate’s  subcommittee  on  ju¬ 
venile  delinquency  to  assist  by 
supplying  opinion  and  supporting 
data  on  either  side  of  the  question 
whether  crime  and  violence  on  TV 
programs  is  a  contributor  to  the 
spread  of  juvenile  delinquency. 

Sen.  Robert  C.  Hendrickson  as¬ 
sured  the  newsmen  the  committee 
is  seeking  neither  a  scapegoat  nor 
headlines  but  wants  “available 
facts  and  most  qualified  opinion.” 


the  Television  Advertising  Bureau, 
at  the  conclusion  of  the  Executive 
Committee  sessions  in  New  York. 

Reports  were  offered  by  special 
committees  on  membership,  plan¬ 
ning  and  executive  selection. 

In  the  latter  regard,  choice  of  a 
full-time  executive  director  was 
narrowed  down  to  five  leading  can¬ 
didates  from  the  top  echelon  of 
the  advertising  trade. 

An  additional  announcement  by 
the  chairman  was  that  a  spwial 
committee  was  selected  for  a  joint 
meeting  with  a  committee  of 
NARTB  to  discuss  ways  and 
means  of  combining  the  efforts  of 
the  two  groups  to  bring  into  effec¬ 
tive  being  an  industry  organization 
for  the  television  industry.  This 
meeting  is  scheduled  for  Wednes¬ 
day  morning,  June  30,  1954,  in 
Washington,  D.  C. 

WGN's  TV  Most  to  B« 

Atop  Prudential  Bldg. 

Chicago 

WGN-TVs  programs  will  be 
telecast  from  the  highest  point  in 
Chicago  beginning  early  in  1956, 
under  an  arrangement  between  the 
Prudential  Insurance  Co.,  and  the 
Chicago  Tribune  station,  it  was 
announced  here  by  Frank  P. 
Schreiber,  manager  of  WGN,  Inc. 

The  WGN-TV  antenna  will  be 
erected  on  top  of  the  new  41 -story 
Prudential  Building  now  under 
construction  on  Randolph  St.,  just 
east  of  Michigan  Ave.  The  new 
antenna  will  tower  925  feet  above 
street  level  and  will  be  installed 
late  in  the  Summer  of  1955,  It 
will  reach  315  feet  higher  than  the 
present  antenna  now  atop  Tribune 
Tower. 

“With  the  higher  antenna,  WGN- 
TVs  effective  radiated  power  will 
be  increased  from  120,000  to  316,- 
000  watts,  the  maximum  power  au¬ 
thorized  by  the  Federal  Communi¬ 
cations  Commission  for  VHF  sta¬ 
tions  above  Channel  6,”  said  Mr. 
Schreiber.  ‘The  power  boost  will 
greatly  increase  WGN-TVs  signal 
strength. 

■ 

Joins  CBS  Network 

St.  Louis 

KWK-TV,  affiliate  of  the  Globe- 
Democrat,  has  signed  up  with  the 
CBS  Television  Network. 


By  NBC-TV  in  6  Months 

The  greatest  volume  of  new 
business  in  the  history  of  its  tele¬ 
vision  network  was  announced 
this  week  by  National  Broadcast¬ 
ing  Company. 

The  sales,  covering  the  last  60- 
day  period,  total  $22,543,000  in 
gross  time  billings  alone,  Sylvester 
L.  Weaver  Jr.,  president  of  NBC, 
reported. 

With  talent  costs  also  figured 
in,  the  total  new  business  signed 
by  NBC-TV  in  the  past  two 
months  soars  to  $35,500,000,  Mr. 
Weaver  said. 

In  addition,  the  network  signed 
$29,000,000  in  renewal  business 
($44,350,000  including  talent 


Norfolk,  Va. 

The  supreme  Allied  commander, 
Atlantic,  Adm.  Jerauld  Wright,  late 
last  month  told  a  group  of  news¬ 
men  from  eight  NATO  nations  he 
would  like  to  see  set  up  a  “news 
task  force”  to  awaken  “your  read¬ 
ers”  to  the  mission  NATO  is  try¬ 
ing  to  accomplish. 

The  admiral  added  that  in  a  free 
nation,  the  fighting  man  is  “only 
as  good  as  the  inspiration  which 
comes  from  home.”  And  he  said, 
“He  has  to  know  what  he  is  fight¬ 
ing  for;  he  has  to  have  confidence 
in  his  leaders;  he  has  to  have  con¬ 
fidence  in  the  backing  of  his  coun¬ 
try. 

“And  the  only  way  he  can  get 
that  is  by  knowing  what  we  are  at¬ 
tempting  to  do — through  such  me¬ 
diums  as  our  press  and  radio.” 
Adm.  Wright  continued  by  saying, 
“No  airman,  soldier,  sailor  or 
marine  is  any  better  than  the  pub¬ 
lic  information  which  he  receives 
on  what  he  is  trying  to  do,  and 
which  his  people  receive  on  what 
he  is  trying  to  do.” 

Adm.  Wright  also  looked  to 
another  task  which  “would  be  a 
development  within  nations  of  the 
reasons  for  the  absolute  necessity 
for  mutual  defense.” 


costs)  for  a  total  of  more  than  ■ 

$51,500,000  in  new  and  renewed  Reid  Fellowships 


business  (gross  time  billings  only) 
reported  in  the  last  two  months. 

■ 

lAPA  Membership 
Increased  to  355 

Inter  American  Press  Associa¬ 
tion  has  announced  the  admission 
of  six  new  members,  swelling 
lAPA  membership  to  355. 

Membership  applications  ap¬ 
proved  by  the  directors  were: 
Meriden  (Conn.)  Record-Journal, 
Eureka  (C^lif.)  Humboldt  Times- 
Standard,  the  magazine  Dominic¬ 
al,  Bogota,  Colombia;  Prof.  Simon 
Hochberger,  Journalism  Depart¬ 
ment,  University  of  Miami,  Flori¬ 
da;  Prof,  Paul  J.  Thompson, 
School  of  Journalism,  University 
of  Texas;  and  Prof.  DeForest 
O’Dell,  Journalism  Department, 
Butler  University,  Indiana. 

■ 

Open  Meetings 

Eugene,  Ore. 

Eugene  City  Council,  which 
criticized  the  Register-Guard  and 
Editor  William  Tugman  for  what 
it  termed  “attacks”  on  that  body, 
has  agreed  to  make  all  its  meetings 
public  in  the  future. 

Council  President  Calvin  Crum- 
baker  was  quoted  in  the  Register- 
Guard  as  stating  that  the  council 
intends  to  “protect  itself  and  the 
public”  from  now  on,  when  meet¬ 
ing  as  a  Committee  of  the  Whole 
by  holding  all  inside  sessions  at 
the  city  hall  or  in  some  place 
“easily  accessible”  to  the  public. 


Offered  for  1955 

Fellowships  carrying  grants  of 
$5,000  each  were  again  offered 
American  newspaper  men  and 
women  for  study  abroad  during 
1955  by  the  Reid  Foundation  at 
the  annual  meeting  of  the  board. 

Applicants  are  required  to  have 
completed  five  years  of  experience 
on  daily  newspapers  or  press  asso¬ 
ciations  in  the  United  States  and 
must  regard  journalism  as  a  con¬ 
tinuing  career.  They  must  be  spon¬ 
sored  by  executives  of  both  edi¬ 
torial  and  business  departments  of 
the  employing  newspapers.  Appli¬ 
cations  wiU  be  received  until  Oct. 
1  by  Wilbur  Forrest,  New  York 
Herald-Tribune. 
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NAEA 


jobs  depend  finally  on  the  sales  of  , 
goods  and  services  to  consumers.  * 
Most  of  those  sales  of  goods  and 
services,  the  sales  which  make  jobs, 
must  be  accomplished  with  the 
help  of  advertising.  It  must  be 
well-planned,  consistent,  effective 
advertising.  But  the  advertising 
must  be  sold  before  the  products 
can  be  sold.” 

Robert  Kinsley  of  Sawyer,  Fer¬ 
guson,  Walker  Co.,  San  Francisco, 
gave  the  AANR  presentation. 

Walter  Pfaffenberger  and  Frank 
Carroll  were  honored  guests  at  the 
president’s  breakfast  Wednesday. 
Sessions  concluded  after  the  reso¬ 
lutions  report  by  B.  W.  Lewis, 

Denver  (Colo.)  Rocky  Mountain  settin; 
News. 

Resolutions 

A  resolution  recommending  that 
the  annual  January  meeting  “give 
detailed  thought  and  the  improve¬ 
ment  of  mechanical  standards”  was 
adopted  at  closing  NAEA  sessions 
Wednesday. 

President  Donald  M.  Bernard  as¬ 
sured  delegates  that  threats  to  ad¬ 
vertising  such  as  discount  houses 
and  new  uses  of  the  mailing  privi¬ 
lege  are  all  in  the  hands  of  associa¬ 
tion  officers,  directors  and  commit¬ 
tees. 

“I  urge  you  to  see  your  publish¬ 
ers  on  your  return  and  ask  each  to 
register  his  protest  on  the  mail  sit¬ 
uation,”  Mr.  Bernard  said.  He  also 
urged  advertising  managers  to  de¬ 
fine  vertical  shrinkage  in  terms  of 
lines  in  depth  shrinkage  pending 
early  completion  of  NAEA  moves 
to  meet  this  problem.  Vertical 
shrinkage  problem  is  now  causing 
constant  correspondence  with  agen¬ 
cies,  Mr.  Bernard  warned. 

“We  are  not  executing  orders 
for  millions  of  dollars  in  advertis¬ 
ing  which  has  already  been  sold,” 
he  said  of  the  vertical  shrinkage 
situation.  This  exists  despite  be¬ 
liefs  of  some  mechanical  superin¬ 
tendent  as  reported  at  the  ANPA 
mechanical  conference,  he  de¬ 
clared. 

In  example,  only  27  of  74  papers 
receiving  a  1,000-line  ad  recently 


Re.solutions  drawn  by  a  com- 
mittee  headed  by  B.  E.  Lewis, 

Denver  (Colo.)  Rocky  Mountain  i  ^ 

News  and  adopted  by  the  conven-  Y\ 

tion  included  a  recommendation  \  v'  /  ^ 

“that  we  ^ave  more  programs  origi-  ^ 

Far  West  Pictured  i 

Background  for  the  Far  West  V  / /  * 

_  of  the  sessions  was  provid-  ♦ 

ed  by  H.  C.  Bernsten,  Coast  man-  V 

ager.  Bureau  of  Advertising, 

ANPA.  Between  1930  and  1954,  NEWSPAPiyi  REPRESENTATIVE  Paul  Elsbcrry 
he  reported,  population  growth  in  ' 
the  1 1  western  states  has  been  85 
percent  against  24  percent  nation¬ 
ally;  newspaper  circulation  gain 
has  been  71  percent  against  34  for 
the  U.  S.;  total  advertising  has 
added  83  percent  against  63  per¬ 
cent  nationally  and  newspaper  dis¬ 
play  advertising’s  growth  of  73 
percent  compares  with  51  percent 
nationally. 

“In  the  forward  march  of  every 
community,  the  daily  newspaper  is 
in  there  pitching — inspiring,  guid¬ 
ing,  cooperating  and  caring  for  and 
nursing  its  market  like  a  mother 
does  a  child,”  Mr.  Bernsten  re¬ 
ported. 

Improvements  in  dealing  with 
joint  responsibilities  shared  alike 
by  newspapers  and  agencies  were 
listed  by  Norton  W.  Mogge, 

Mogge-Privett  Inc.,  Los  Angeles. 

Most  agency  men  think  national 
rates  are  too  high  compared  with 
retail  and  the  excess  is  53  percent 
in  300  cities,  61  percent  on  Sun¬ 
day,  he  reported. 

63  Ban  Discount 

The  Chicago  Tribune  is  adopt¬ 
ing  the  two  percent  cash  discount 
next  Sept.  1  and  today  there  are 
but  63  newspapers  which  have  not 
accepted  that  provision,  Mr.  Mogge 
said.  Urging  improved  agency 
recognition  moves,  he  reported 
481  “advertising  agencies”  listed  in 
the  Los  Angeles  phone  book 
against  55  4-A  agencies  and  95 
agencies  with  Los  Angeles  Pub¬ 
lisher  Association  recognition. 

“.Advertising  is  more  important 
to  the  self-service  market  than  to 
the  service  operator  of  a  decade 
ago  because  it  takes  an  assured 


ROUND  TABLE  SESSION  STRATEGY  is  checked  by  (left  to  right) 
G.  P.  Swanson,  ad  director,  the  Spokane  (Wash.)  Spokesman-Review 
and  chairman  of  the  round  table  ses.sions;  B.  W'.  Lewis,  ad  director, 
the  Denver  (Colo.)  Rocky  Mountain  News;  Norton  W,  Mogge,  pres¬ 
ident,  Mogge-Privett,  Inc.,  Los  Angeles  ad  agency;  and  H.  C.  Bernsten, 
Pacific  Coast  manager,  the  Bureau  of  Advertising,  ANPA. 


oe  consiaerea  esseniiai  as  securny  .  » 

for  a  loan,  he  added.  Nomes  Capital  Chief 

Pointing  to  periods  when  news-  ,  St.  Louis 

papers  were  alarmed  by  competi-  Edward  W.  O’Brien,  former  di- 
tion  from  radio  and  from  TV,  Mr.  rector  of  two  of  the  Newsweek 
Eller  declared  newspapers  “have  magazine  bureaus,  has  been  named 
nothing  to  fear  but  their  own  chief  of  the  Washington  bureau 
fears.  S/.  Louis  Globe-Democrat. 

“In  the  food  field  the  rise  of  self  Mr.  O’Brien,  who  Is  37,  was 
service  super  markets  has  added  with  Newsweek  from  1944  to  1949. 
to  the  importance  of  newspapers  He  attended  Manhattan  College  in 
in  selling.  Every  community  has  New  York  City  and  N.  Y.  U. 
seen  the  phenomenal  growth  of  Since  1949  Mr.  O’Brien  has  been 
these  new  hometown  operatioas,”  associated  with  the  Republican 
he  observed.  Congressional  Committee  in  Wash- 

All  media  have  the  responsibil-  ington,  first  as  a  writer  and  more 
ity  of  constructively  selling  adver-  recently  as  assistant  PR  director, 
tising  “as  a  vital  component  of  The  Globe  -  Democrat’s  top 
business  administration.  News-  Washington  position  has  been  va- 
papers  with  their  daily  contacts  in  cant  since  last  September,  when 
all  facets  of  community  life  enjoy  Aaron  Bene.sch  left  the  Capitol  of- 
a  unique  advantage  which  has  no  fice  to  become  managing  ^itor  of 
parallel,”  he  declared.  the  Globe-Denrocrat. 
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IT  you  havo  infornational  buiinatt 
Intarasts  anociafad  with  publishing, 
printing,  advartising  or  commarcial 
Mdio,  and  yon  want  to  Icaap  in  touch 
with  thosa  activitias  in  Australia  and 
Naw  Zaaland,  raad  Nawspapar  Naws, 
tha  national  monthly  business  naws¬ 
papar  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under/' 


IS  Hamilton  St.,  Sydney,  Anstrallo 
Aaawal  Subacriptioa  to  U.  S.  $SJ0. 
WHtm  far  aampfa  capp. 


Wilkes-Barre  Strike 

continued  from  page  8 


over  the  local's  strong  feeling 
against  arbitration.  But  he  said  the 
proposal  has  not  been  answered. 
Mr.  Pesavento  admitted  this,  but 
countered  with  the  statement  that 
it  was  being  studied. 

The  Guild  published  the  pro¬ 
posal  in  its  daily  strike  bulletin. 

It  said  that  the  proposal  was  taken 
under  advisement  but  added  that 
the  management  was  eager  “for 
arbitration  at  any  cost.” 

Mr.  Murphy  claims  that  instead 
of  getting  a  specific  answer  on  arbi¬ 
tration  the  Guild  board  countered 
with  22  type-written  pages,  contain¬ 
ing  many  new  demands. 

In  a  full-page  ad  in  the  Sunday 
Independent,  management  called  at¬ 
tention  to  an  article  in  the  Guild 
Reporter  by  Ralph  B.  Novak,  ex¬ 
ecutive  vicepresident  of  the  ANG, 
headlined  “.Arbitration  Proves 
Worth  in  Settling  Contract  Prob¬ 
lems.”  Management  then  asks  in 
its  ad: 

“To  show  how  inconsistent 
Newspaper  Guild  leaders  are  in 
Wilkes-Barre,  we  reproduce  on  this 
page  today  a  column,  written  by 
Ralph  Novak,  the  Guild’s  inter¬ 
national  executive  vicepresident, 
for  the  Guild  Reporter,  official 
publication  of  the  Guild  and  ap¬ 
pearing  on  Page  2  of  the  February 
26,  1954.  issue. 

“In  Mr.  Novak’s  article,  arbi¬ 
tration  is  approved  and  advocated 
by  the  Guild  nationally,  yet,  in 
VVilkes-Barre,  Guild  leaders  have 
opposed  it,  as  though  it  were  an 
evil  instead  of  being  the  practical 
American  way  of  settling  differ¬ 
ences  between  labor  and  manage¬ 
ment.” 

This  is  the  situation  as  far  as 
wages  are  concerned: 

The  old  scale  for  reporters,  desk 
men,  librariaas  was  $105.46;  ad¬ 
vertising  salesmen.  $102.85;  cir¬ 
culation  supervisors.  $86.31;  book¬ 
keepers,  $80.45;  collectors,  $69.28; 
janitors.  $63.08;  classified  advertis¬ 
ing  .solicitors,  $60.85;  operators, 
$56.49;  secretaries,  stenographers, 
clerks,  $51.43;  and  messengers, 
$38.50. 

These  figures  were  advertised  by 
management  as  “average.”  The 
Guild  differs  slightly  in  its  listing 
of  “minimums.”  For  instance,  it 
lists  reporters  as  getting  $102.75. 

In  its  original  demands,  the 
Guild,  among  other  things,  asked 
for  $125  for  reporters,  $135  for 
rewrite;  and  $125  for  suburban 
correspondents.  The  feeling  here 
is  that  these  were  merely  asking 
figures;  they  did  not  expect  to 
get  if. 

Eventually  the  demands  were 
scaled  down  to  increases  of  $6,  $7 
and  $8  a  week,  depending  on  wage 
classifications.  Latest  offer  by 
management  was  $1  weekly  in¬ 
crease  for  employes  earning  under 
$60;  $1.25  for  salaries  $60  to 
$79.99;  and  $1.50  for  salaries  $80 
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and  over  that  amount. 

Mr.  Pesavento  said  the  Guild 
“was  not  satisfied”  with  these  pro¬ 
posals,  said  many  other  issues  were 
in  dispute.  Management  has  flatly 
rejected  the  four-week  vacation 
clause,  but  calls  attention  to  many 
fringe  benefits  enjoyed  by  the 
Guild. 

For  instance.  Mr.  Murphy  point¬ 
ed  out  that  even  during  the  strike 
management  has  continued  tem¬ 
porarily  to  pay  all  the  expenses  of 
Blue  Shield,  Blue  Cross,  Group 
Insurance,  and  the  company’s  Pen¬ 
sion  Plan.  It  has  also  reduced  the 
work  from  38 Vi  hours  to  37Vi. 

Although  the  strike  has  been 
conducted  peacefully  and  with 
very  little  “name  calling,”  manage¬ 
ment  was  outspoken  on  several 
points. 

Mr.  Murphy  called  attention  to 
the  fact  that  the  ANG  (and  this 
was  publicized  by  the  Guild  itself) 
deposited  $15,000  in  a  local  bank 
for  use  of  Local  120  before  the 
strike  actually  took  effect  at  6  a.m., 
Apr.  8. 

“We  felt,  partly  because  of  this,” 
Mr.  Murphy  said,  “that  the  Guild 
was  negotiating  with  a  chip  on  its 
shoulder. 

Guild  officers  contend  that  there 
are  a  great  number  of  issues  in  dis¬ 
pute. 

Both  sides  are  easily  acce-ssible 
for  information.  One  union  leader 
put  it  this  way: 

“There  are  no  personality  fights. 
We  merely  differ  on  principles.” 

That  is  how  the  situation  looks 
from  Wilkes-Barre  this  week. 

■ 

Smaller  Newspapers 
‘Out  From  Under' 

Washington 

Revision  of  factors  which  will 
be  evaluated  by  NLRB  in  decid¬ 
ing  whether  the  Taft-Hartley  Act 
may  be  invoked  in  a  given  labor 
dispute  appears  to  place  many 
smaller  newspapers  beyond  the 
coverage  of  that  statute.  Changes 
include: 

An  increase  from  $25,000  to 
$50,0(X)  a  year  in  the  amount  of 
outflow  of  interstate  business,  to 
bring  a  company  within  board 
jurisdiction;  increase  from  $50,000 
to  $100,000  a  year  in  amount  of 
goods  or  services  supplied  to  in¬ 
terstate  companies  to  bring  the 
supplier  under  board  jurisdiction. 
■ 

2  Miami  Doily  News 
Reporters  Honored 

Miami,  Fla. 

Two  Miami  Daily  News  report¬ 
ers  were  recipients  of  one  of  the 
South’s  coveted  reporting  awards 
for  their  work  in  exposing  the 
scandak  of  the  Florida  Overseas 
Highway. 

The  award — the  Green  Eye- 
shade  of  the  Georgia  professional 
chapter  of  Sigma  Delta  Chi — was 
presented  to  Verne  Williams  and 
Don  Petit  of  the  News  staff. 
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Newspaper  Night 
At  Symphony  Hall 

Boston 

Some  musical  compositions  in¬ 
spired  by  the  daily  press  and  others 
written  by  members  of  it  made  up 
the  “Newspaper  Night”  program — 
the  first  of  its  kind — presented  by 
Arthur  Fielder’s  Boston  Pops  Or¬ 
chestra  at  Symphony  Hall. 

Opening  the  concert  was  Paul 
Lavalle’s  “United  Press  March.” 
Among  numbers  that  followed 
were  Strauss’s  “Morning  Papers 
Waltzes,”  Sousa’s  “Washington 
Post  March”  and  Anderson’s  “The 
Typewriter.” 

Given  in  addition  were  ‘The 
Brook  and  the  Dragon  Flies,”  by 
Lucien  Thayer,  assistant  managing 
editor  of  the  Boston  Globe,  and 
an  organ  rendition  of  “Largo  from 
Xerxes,”  by  Boston  Herald  sports 
columnist  Bill  Cunningham. 


N.Y.C.  'Package' 

Upheld  by  Panel 

A  three-man  fact  finding  panel 
recommended  that  there  be  no  re¬ 
duction  in  hours  and  no  further 
increase  in  wages  beyond  a  $3.75 
“package”  offered  by  1 0  New  York 
City  newspapers  to  425  members 
of  Paper  Handlers’  and  Straight- 
eners’  Union  No.  1  (AFL). 

The  recommendation  of  the 
panel  concluded  the  third  of  a 
series  of  fact  finding  hearings 
growing  out  of  the  settlement  of 
last  year’s  newspaper  strike. 

The  panel  was  headed  by  for¬ 
mer  New  York  Supreme  Court 
Judge  Emil  N.  Baar  as  impartial 
chairman  and  included  Jack  Bisco, 
vicepresident  and  general  business 
manager  of  the  United  Press,  rep¬ 
resenting  the  publishers,  and 
Patrick  O’Sullivan,  special  repre¬ 
sentative  of  the  International  Print¬ 
ing  Pressmen  and  Assistants  Union 
of  North  America,  who  represented 
the  union. 

Newspapers  involved  were  the 
Herald  Tribune,  Times,  Mirror, 
News,  W arld-T elegram  and  Sun, 
Journal- American,  Post,  Long  Is¬ 
land  Daily  Press,  Journal  of  Com¬ 
merce  and  II  Progresso  Italo  Ame¬ 
ricano. 

The  day  work-week  for  the  pa¬ 
per  handlers  and  straighteners  is 
40  hours,  and  the  night  work  week 
is  36  hours.  The  present  wage  rate 
is  $84.25  per  week  for  day  work 
and  $7.25  per  week  for  night 
work.  If  the  recommendation  of 
the  panel  is  accepted  by  both  par¬ 
ties,  they  will  receive  additionally 
the  $3.75  “package,”  $3.40  per 
week  of  which  will  go  for  wages 
and  3c  for  an  additional  holiday. 

Two  previous  fact  finding  hear¬ 
ings,  involving  the  New  York  City 
newspapers  and  the  photo-engrav¬ 
ers  in  one  case  and  the  machinists 
in  another  case,  also  resulted  in 
recommendations  that  there  be  no 
changes  in  hours  or  wages  beyond 
the  $3.75  “package.” 


Court  Denies 
Photo  Petition 
By  Pa.  Paper 

Harrisburg,  Pa. 

Pennsylvania’s  State  Supreme 
Court  June  30  dismissed  a  peti¬ 
tion  by  the  Tribune-Review  Pub¬ 
lishing  Co.,  of  Greensburg,  asking 
that  the  high  court  prevent  West¬ 
moreland  County  Court  from 
banning  news  photographers  in 
the  courthouse. 

The  tribunal  refused  to  review 
the  case  on  the  grounds  that  as 
presented  without  earlier  court  ac¬ 
tion  at  the  local  level  it  did  not 
constitute  a  “justifiable  contro¬ 
versy.” 

In  a  unanimous  decision,  the 
Supreme  Court  said  it  could  not 
entertain  a  proceeding  which 
“seeks  an  abstract,  academic  opin¬ 
ion  as  to  the  constitutionality  of 
a  statute.” 

“Any  action,  whether  in  the 
nature  of  contempt  proceedings  or 
otherwise,  which  is  brought  to 
test  the  validity  of  the  rule  com¬ 
plained  of,  should  be  initiated  in 
the  court  of  its  authorship,  so 
that  that  court  may  itself  consider 
and  pass  upon  the  merits  of  the 
complaint  and  this  court,  on  ap¬ 
peal,  may  be  aided  by  its  opin¬ 
ion,”  the  court  said  in  dismissing 
the  petition  which  had  been  taken 
directly  to  the  Supreme  Court  in 
protest  to  the  rules  imposed  by 
the  county  court  against  photog¬ 
raphers. 

David  W.  Mack,  publisher  of 
the  Greensburg  Newspapers,  said 
he  would  now  take  the  case  to 
the  United  States  District  Court 
at  Pittsburgh. 

The  Supreme  Court’s  rejection 
of  the  appeal  was  announced  in 
Philadelphia  several  days  after  the 
Pennsylvania  Newspaper  Publish¬ 
ers  Association  filed  a  supplement¬ 
al  brief  in  which  the  PNPA  coun¬ 
sel  said  the  right  of  privacy  has 
no  place  in  this  case. 

■ 

Jim  Hagerty  Retires 
From  N.  Y.  Times 

James  A.  Hagerty,  nearing  his 
78th  birthday,  retired  Wednesday 
from  the  New  York  Times  as 
political  reporter.  He  had  been  a 
reporter  for  55  years,  the  last  34 
years  with  the  Times. 

At  a  dinner  given  in  his  honor 
by  present  and  former  associates 
on  the  Times  staff,  laudatory  mes¬ 
sages  from  President  Eisenhower, 
Gov.  Thomas  E.  Etewey,  Mayor 
Robert  Wagner,  Adlai  E.  Steven¬ 
son,  James  A.  Farley,  Alf  M.  Lan- 
don  and  other  political  leaders 
were  read.  Mr.  Hagerty  has  been 
one  of  the  nation’s  most  famous 
political  reporters  for  a  genera¬ 
tion. 

One  of  Mr.  Hagerty’s  sons, 
James  C.  Hagerty,  is  a  former 
Times  reporter  and  is  now  White 
House  press  secretary. 
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May  Linage 
Off  4%;  Auto., 


Financial  Up 

Total  May  newspaper  advertising 
linage  in  52  cities  measured  by 
Media  Records,  Inc.,  totaled  234,- 
644,410  lines,  down  4.0  percent 
from  May  1953.  Linage  for  the 
year  to  date  was  off  2.8  per  cent. 

Automotive  and  Financial  linage 
clocked  the  only  gains  in  May  with 
increases  of  8.6  per  cent  and  14.0 
percent  respectively. 

In  all  other  classifications  the 
linage  decline  looked  like  this: 
Display,  1.7;  Classified,  10.7;  Re¬ 
tail,  2.6;  Department  Store,  2.8; 
General,  3.6. 

City-by-city  figures  follow: 

AKRON,  OHIO 

1954  1953 

Beacon  Jouma!-e. . .  2,211.128  2,248,930 
SBeacon  Journal-S  .  984,304  1,119,080 


Grand  Tout .  3,196,4.32  3,368,010 

{Includes  PARADE,  47,495  lines. 
ALBANY,  N.  Y. 
Knickerbocker- 


News-e .  1,328,114  1,329,789 

Times  Union-m ... .  992,038  904,471 

♦Times  Union-S _  .597,871  656,864 


Grand  Total .  2,918,023  2,891,124 

Notb:  Times-Union: 

1954- — 597,871  includes  31 ,408  lines 
^  of  part-run  adverUsinft. 

*  Includes  AMERICAN  WEEKLY, 

41,377  Unes  and  COMIC  WEEKLY, 

16,233  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  1,200,429  1,165,022 

SJoumal-S .  410,493  420,075 

Tnbune-e .  1,197,270  1,072,897 


Grand  Total .  2,808,192  2,657,994 

5  Includes  PARADE,  47,495  lines. 

ANDERSON,  IND. 

Bulletin-e .  920,205  941,780 

Herald-m .  565,306  621,718 

Herald-S .  237,623  238,476 


Grand  Total .  1,723,134  1,801,974 

^  ATLANTA.  GA. 

ConsUtution-m .  1,307,499  1,500,173 

Joumal-e .  2,100,965  2,133,335 

••Joumal  &  Consti- 

tution-S .  947,669  904,231 


Grand  Total .  4,356,133  4,537,739 

Note:  Constitution 

1954—1,307,499  includes  12,966 
lines  of  part-run  adver¬ 
tising. 

1953— 1,500,173  includes  19,721 

lines  of  part-run  adver¬ 
tising. 

Joumal 

1954— 2,100,965  includes  20,107 

lines  of  part-run  adver- 
^  Using. 

♦♦Includes  COMIC  WEEKLY,  32,063 
lines. 


ATLANTIC  CITY,  N.  J, 


Press-m .  723’,572  ’  793,083 

Press-S .  238,953  265,520 


Grand  Total .  962,525  1,058,603 

BALTIMORE,  MD. 

♦American-S .  663,464  703,313 

News-Post-e .  1,555,185  1,477,817 

Sun-m .  1,303,957  1,372,963 

Sun-e .  2,228,968  2,234,316 

tSun-S .  1,431,297  1,530,477 


Grand  Total .  7,182,871  7,318,876 

♦  Includes  AMERICAN  WEEKLY, 

41,377  lines  and  COMIC  WEEKLY, 

16,233  lines. 

t  Includes  THIS  WEEK,  68,084  Unes. 

BAYONNE,  N.  J. 

Tinies-e .  461,611  483,556 

BINGHAMTON,  N.  Y. 

Press-e .  1,242,758  1,153,041 

Press-S .  255,821  278,965 

Sun-m .  361,961  364,618 


^  Grand  Total .  1,860,540  1,786,524 

BOSTON,  MASS.  *■ 

American-e .  725,647  685,013 

Record-m .  848,706  762,688 

♦AdverUser-S .  390,090  404,520 

Globe-e .  1,2S3,116  1,287,725 

Globe-m .  1,146,737  1,005,795 

Globe-S .  1,256,541  1,385,925 

Herald-m .  1,. 384,682  1,275,051 

tHerald-S .  1,329,096  1,405,658 

Traveler-e .  1,777,097  1,806,583 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements) 


Total  Advertising 

May . 

April . 

Year  to  date. . . 

1954 

Linage 

234,644,410 

233,264,076 

1,047,726,923 

Display 

May . 

April . 

Year  to  date. . . 

178,055,345 

181,486,447 

799,683,216 

Classified 

May . 

April . 

Year  to  date. . . 

55,689,065 

51,777,629 

248,043,707 

Retail 

May . 

April . 

Y ear  to  date . .  . 

126,506,229 

130,294,819 

572,364,172 

Department  Store 

May . 

April . 

Year  to  date. . . 

48,581,068 

50,422,057 

217,133,123 

General 

May . 

April . 

Year  to  date. . . 

34,896,449 

33,979,461 

152,158,455 

Automotive 

May . 

April . 

Year  to  date. . . 

14,647,400 

14,147,172 

59,562,823 

Financial 

May . 

April . 

Year  to  date. . . 

2,905,267 

3,064,995 

15,597,766 

1953 

%  of 

E&P 

Linage 

1953  ^ 

1 

Index 

244,446,405 

96.0 

104.0 

232,613,653 

100.3 

106.0 

1,077,614,021 

97.2 

182,061,426 

98.3 

103.6 

174,723,079 

103.9 

106.7 

799,3.50,941 

100.0 

62,384,979 

89.3 

105.5 

57,890,.574 

89.4 

103.6 

278,263,080 

89.1 

129,827,921 

97.4 

102.4 

124,.530,637 

104.6 

106.7 

577,222,272 

99.2 

49,974,567 

97.2 

103.5 

47,998,838 

105.0 

106.3 

219,293,181 

99.0 

36,190,989 

96.4 

99.0 

34,818,727 

97.6 

98,2 

152,792,025 

99.6 

13,493,399 

108.6 

127.4 

12,484,615 

113.3 

132.6 

54,696,393 

108.9 

2,549,117 

114.0 

119.4 

2,889,100 

106.1 

116.7 

14,640,251 

106.5 

144a  1443 

Post-m .  872,258  717,260 

5Post-S .  526,705  433,818 


Grand  Total .  11,540,576  11,169,026 

♦  Includes  AMERICAN  WEEKLY, 

41,377  lines  and  COMIC  WEEKLY, 

16,233  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 
{Includes  PARADE,  47,495  Unes. 
BUFFALO,  N.  Y. 

Courier  Express-m  .  1,103,898  972,687 

♦Courier  Express-S.  1,085,765  1,142,765 
News-e .  2,373,964  2,410,129 


Grand  Total .  4,563,627  4,625,681 

♦  Includes  AMERICAN  WEEKLY, 

41,377  Unes. 

CAMDEN,  N.  J. 

Courier-Post-e .  1,080,304  1,114,772 

CHARLOTTE,  N.  C. 

News-e .  1,165,080  1,171,709 

Observer-m .  1,529,071  1,497,074 

tObserver-S .  696,656  762,293 


Grand  Total .  3,390,807  3,421,076 

t  Includes  THIS  WEEK,  68,084  Unes. 

CHICAGO.  ILL. 

Tribune-m .  2,943,922  2,826,557 

Tribune-S .  1,773,809  1,906,593 

tDaily  News-e .  1,841,869  1,783,607 

Amencan-e .  1,000,736  923,493 

♦American-S .  331,960  369,617 

Sun-Times-d .  1,155,673  1,136,113 

{Sun-Times-S .  425,666  430,966 


Grand  Total .  9,473,635  9,375,846 

Noth:  1954—2,943,922  includes  644,182 
Unes  of  part-mn  adver- 
Using. 

1,773,809  includes  986,528 
Unes  of  part-run  adver¬ 
tising. 

331,960  includes  215,101 
Unes  of  part-run  adver¬ 
tising. 

1953—2,826,557  includes  805,609 
lines  of  part-run  adver¬ 
tising. 

1,906,593  includes  1,144,829 
Unes  of  part-mn  adver¬ 
tising. 

.369,517  includes  251,667 
lines  of  part-mn  adver¬ 
tising. 

♦  Includes  AMERICAN  WEEKLY, 

41,377  Unes  and  COMIC  WEEKLY, 

16,233  lines. 

t  Includes  THIS  WEEK,  68,084  Unes. 
{Includes  PARADE,  47,495  Unes. 


CINCINNATI,  OHIO 

1954  1953 

Enquirer-m .  1,551,536  1,434,603 

t^Enquirer-S .  1,542,028  1,605,743 

Post-e .  1,286,897  1,436,523 

Times-Star-e .  1,248,404  1,488,211 


Grand  Total .  5,628,865  6,965,080 

♦  Includes  AMERICAN  WEEKLY, 

41,377  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1,962,596  2,096,636 

t^PlainDealer-S...  1,997,531  2,062,232 

News-e .  781,533  889,864 

Press-e .  2,648,244  2,674,428 


Grand  Total .  7,289,904  7,723,160 

♦  Includes  AMERICAN  WEEKLY, 

41,377  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 

COLUMBUS,  OHIO 

Dispatch-e .  1,721,595  1,726,723 

Dispatch-S .  1,117,879  1,142,739 

Citizen-e .  676,860  747,328 

{Citizen-S .  379,011  441,326 

Ohio  State  Joumal-m  682,204  753,136 

Star-w .  83,669  97,556 


Grand  Total .  4,661,208  4,908,808 

{ Includes  PARADE,  47,495  Unes. 

DALLAS,  TEXAS 

News-m .  1,836,989  2,014,909 

tNews-S .  836,764  907,817 

Times  Herald-e _  2,021,389  2,274,293 

♦Times  Herald-S.  ..  837,676  904,574 


Grand  Total .  5,532,818  6,101,593 

♦  Includes  AMERICAN  WEEKLY, 

41,377  Unes  and  COMIC  WEEKLY, 
33,014  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 

DAYTON,  OHIO 

Joumal-m .  1,648,006  1,676,527 

News-e .  1,982,715  1,950,525 

News-S .  800,916  830,232 


Grand  Total .  4,431,637  4,457,284 

DENVER,  COLO. 

Rocky  Mt.  News-m.  1,274.767  1,280,803 
{Rocky  Mt.  News-S  314,874  334,946 

Post-e .  1,854,424  1,904,099 

Post-S .  761,240  819,864 


Grand  Total .  4,205,.305  4,339,712 

{  Includes  PARADE,  47,495  lines. 


EDITOR  & 


DES  MOINES,  IOWA 

1954  1»S3 

Register-m .  729,152  747,079 

Tribune-e .  917,583  965,375 

tRegister-S .  685,806  706,395 


Grand  Total .  2,.332.541  2,418,849 

t  Includes  THIS  WEEK.  68,084  Unes. 
DETROIT,  MICH. 

Free  Press-m .  1,. 301 ,231  1,498,270 

{Free  Press-S .  455.345  580,728 

News-e .  2,367,268  2,577,009 

tNews-S .  1..362,69.3  1,437,389 

Times-e .  1,287,012  1,419..348 

♦Times-S .  481.462  617,403 


Grand  Total .  7,255,011  8,1.30,147 

♦  Includes  AMERICAN  WEEKLY, 
41,377  lines  and  COMIC  WEEKLY, 
16,233  lines. 


t  Includes  THIS  WEEK.  68,084  Unes. 


{  Includes  PARADE,  47.405 

lines. 

DULUTH,  MINN. 

Herald -c . 

852,959 

908,645 

News-Tribune-m .  . . 

620,38.3 

627,034 

N  ews-T  ribune-S _ 

523,823 

615.242 

Grand  Total . 

1,997,165 

2,150,921 

EL  PASO, 

,  TEXAS 

Times-m . 

1,171,826 

1,170,688 

{Times-S . 

553,483 

634,294 

Herald-Post-e . 

1,299,818 

1,228,382 

Grand  Total . 

3,025,127 

3,0.33,364 

{  Includes  PARADE,  47.495 

lines. 

ERIE, 

PA. 

Dispatch-e . 

730,295 

771,100 

SDispatch-S . 

444,142 

457,645 

Times-c . 

1,232..587 

1,380,421 

Times-S . 

310,741 

322,779 

Grand  Total . 

2,717.765 

2,931,945 

{Includes  PARADE,  47.495 

Unes. 

EVANSVILLE,  IND. 

Courier-m .  1,377,208  1,472,026 

Press-e .  1,.373,221  1,422,779 

{Courier  &  Press-S  626,467  697,273 


Grand  Total .  3,376,896  .3,592,078 

{  Includes  PARADE,  47,495  Unes. 
FORT  WAYNE,  IND. 
Joumal-Gazette-m  .  1,042,791  1,049,031 

{Joumal-Gazette-S.  549,603  597,346 

News-Sentinel-e _  1,666,^1  1,6^,162 


Grand  Total .  3,259,225  3,279,539 

{  Includes  PARADE.  47.495  Unes. 
FORT  WORTH,  TEXAS 
Star-Telegram-m.  . .  762,(K1  895,979 

Star-Telegram-e _  1,629,640  1,791,020 

{Star-Telegram-S. . .  861,911  809,712 

Press-e .  651,245  834.768 


Grand  Total .  3,904,817  4,331,479 

{ Includes  PARADE,  47,495  Unes. 
FRESNO,  CALIF. 

Bee-e .  1,297,.323  1,465,004 

Bee-S .  545,757  552,051 


Grand  Total .  1,843,080  2,017,055 

GARY,  IND. 

Post-Tribune-e .  1,486,948  1,585,560 

GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  685,960  714,462 

Notb:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  Ls  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  2,014,041  2,069,435 

HARRISBURG,  PA. 

Patriot-m .  1,238,617  1,392,111 

{Patriot-News-S. . . .  330,635  393,278 


Grand  Total .  1,569,252  1,785,389 

Notb:  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m). 

{Includes  PARADE,  47,495  Unes. 
HARTFORD,  CONN. 

Courant-m .  724,323  864,808 

{Courant-S .  919,445  879,764 

Times-e .  1,972,764  2,011,800 


Grand  Total .  3,616,532  3,756,372 

{Includes  PARADE.  47,495  Unes. 

HOUSTON,  T^AS 

Chronicle-e .  2,244.863  2,360,171 

♦Chronicle-S .  1,154,056  1,182,442 

Post-m .  1,562,492  1,570,778 

tPost-S .  753,992  8.34,915 

Press-e .  862,940  914,865 


Grand  Total .  6,578,343  6,863,171 

Note;  1954—2,244,863  includes  105,204 
Unes  of  part-mn  adver¬ 
tising. 

1953—2,360,171  includes  81,758 
Unes  of  part-mn  adver¬ 
tising. 

♦  Includes  AMERICAN  WEEKLY, 

41,377  lines. 

t  Includes  THIS  WEEK,  68,084  Unes. 

INDIANAPOLIS,  IND. 

News-e .  1,694,050  1,766,335 

Star-m .  1,647,076  1,855,156 

tStar-S .  961,737  1,022,447 

Times-e .  1,121,469  1,233,432 

{Times-S .  451,873  474,364 


Grand  Total .  5,876,205  6,351,734 

t  Includes  THIS  WEEK,  68,084  Unes. 
{  Includes  PARADE,  47,495  Unes. 
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Clarion  I,e<lf;er-m 
Clarion  Ledger-S . 

Daily  News-e, _ 

Daily  News-S. . . . 


JACKSON,  MISS. 

1954 


1954  1953 

803,76.3  911,394 

298,130  290,525 

835,078  824,768 

313,307  326,911 


Grand  Total .  2,250,278  2,353,598 

JACKSONVILLE,  FLA. 

Times  Union-m ...  .  1,469,293  1,505,486 

tTimes  Union^S _  719,621  681,435 

Grand  Total .  2,188,914  2,186,921 

t  Includes  THIS  WEEK,  68,084  lines. 
JERSEY  CITY,  N.  J. 
ttjcrsey  Joumal-e..  1,057,235  (see  Note) 
jtJersey  Journal — 

North  End^e .  1,036,300 

J  {Jersey  Journal — 

South  End-e .  1,085,067 

tt  Includes  159,848  lines  of  part-run  ad¬ 
vertising  in  1954. 

{{  Includes  part-run  linage  in  1953  which 
cannot  be  segregated. 

Note:  Direct  comparisons  for  1953  not 
available. 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  1,062,349  1,171,761 
KANSAS  CITY,  MO. 

Star-e .  1,634,529  1,645,690 

Star-S .  1,044,607  1,084,725 

Times-m .  1,574,610  1,531,190 

Grand  Total .  4,253,746  4,261,605 

KNOXVILLE,  TENN. 

Joumal-m .  586,987  525,573 

♦Joumal-S .  356..329  270,954 

News-Sentinel-e _  853,370  812,761 

JNews-Sentinel-S. . .  499,642  409,566 

Grand  Total .  2,296,328  2,018,854 

•  Includes  AMERICAN  WEEKLY. 
41,377  Unes. 

i  Includes  PARADE,  47,495  lines. 
LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  991,391  1,003,150 
{Arkansas  Gazette-S  541,378  427,283 

Grand  Total .  1,532,769  1,430,433 

{  Includes  PARADE,  47,495  lines. 
LONG  BEACH,  CALIF. 

Independent-m .  1,422,806  1,220,950 

{Independent-Press- 

Telegrain-S .  739,492  646,642 

Press-Telegram-e...  1,563,380  1,418,535 

Grand  ToUl .  3,725,678  3,286,127 

Note:  Independent 

1954  1,422,806  includes  97,545 
lines  of  part-run  adver¬ 
tising. 

1953  1,220,950  includes  63,201 

lines  of  part-run  adver¬ 
tising. 

Pres.s-T  elegrani 

1954  1,563,380  includes  97,545 

lines  of  part-run  adver¬ 
tising. 

1953—1,418,535  includes  63,201 
lines  of  part-run  adver¬ 
tising. 

§  Includes  I^RADE,  47,495  lines. 
LONG  ISLAND,  N.  Y. 
Newsday— Suffolk-e  1,507,111  1,426,290 
Newsday— Nassau-e  1,880,252  1,874,657 

Grand  Total .  3,387,363  3,300,947 

LOS  ANGELES,  CALIF. 

Examiner-m .  1,652,993  1,671,909 

»Examiner-S .  984,737  1,110,471 

Times-m .  2,589,793  2,732,711 

tTimes-S .  1,754,728  1,819,658 

Daily  News-m .  941,396  693,376 

Daily  News-S .  25,233 

Herald-Express-e. . .  1,249,948  1,266,546 

Mirror-e .  975,881  1,072,446 

Grand  Total .  10,149,476  10,392,350 

Note:  1954—1,754,728  includes  173,208 
lines  of  part-run  adver¬ 
tising. 

1953—1,819,658  includes  99,567 
lines  of  part-run  adver- 
tising. 

*  Includes  AMERICAN  WEEKLY, 
49,041  lines  and  COMIC  WEEKLY. 
17,185  Unes. 

t  Includes  THIS  WEEK,  66,950  Unes. 
^  LOUISVILLE,  KY. 

Courier  Joumal-m..  1,439,315  1,382,736 
Omrier  Jouraal-S  .  933,647  1,028,750 

Trmes-e .  1,569,839  1,581,747 

Grand  Total .  3,942,801  3,993,233 

„  MEMPHIS,  TENN. 

Commercial 

Appeal-m .  1,790,841  1,862,143 

tCommercial 

^Appeal-S .  923,018  911,512 

Press-Scimitar-e _  1,060,.364  1,229,536 

Grand  Total .  3,774,223  4,003,191 

t  Includes  THIS  WEEK,  68,084  lines. 


MERIDEN.  CONN. 

19S4  1»S3 

Record  Journal  (see  _ 

Note) .  780,359  729,189 

Note:  Record  (m)  and  Journal  (e)  are 
sold  only  in  combination.  Linage  of  one 
edition.  Record  (m)  only,  is  given. 

MIAMI. 

Herald-m .  2,680,481  2,680,641 

*Henild-S .  1,327,543  1.258,318 

News-e, . . .  1,253,293  1,235,315 

fNews-S .  524,773  500,865 

Grand  Total .  5,786,090  5,675,139 

Note:  Herald 

1954 — 1,327,543  includes  155,565 
Unes  of  part-mn  adver¬ 
tising. 

1953—1,258,318  includes  132,040 
Unes  of  part-mn  adver¬ 
tising. 

♦  Includes  AMERICAN  WEEKLY. 
41,377  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 

MILWAUKEE,  WIS. 

Sentinel-m .  1,060,562  1,027,733 

*vSentinel-S .  .3.55,650  403,701 

Joumal-e .  2,962,087  3,083,082 

tJoumal-S .  1,627,069  1,818,930 

Grand  Total .  6.00.5,368  6,3.33,446 

•Includes  AMERICAN  WEEKLY, 
41,377  Unes  and  COMIC  WEEKLY, 
16,233  lines. 

t  Includes  THIS  WEEK,  68,084  Unes. 

MINNEAPOLIS.  MINN. 

Tribune-m .  1,295,782  1,465,408 

Star-e .  2,124,149  2,207,124 

tTribune-S .  1,165,425  1,185,593 

Grand  Total .  4,58.5,356  4,858,125 

t  Includes  THIS  WEEK,  68,084  lines. 

MODESTO,  CALIF. 

Bee-e .  8.33,414  894,701 

MONTREAL.  CANADA 

tStar-e .  2,.572.671  2,443,444 

Gazette-m .  1,419,236  1,276,323 

La  Presse-e .  2,687,206  2,504,310 

LaPatrie-e .  214,971  238,707 

La  Patrie-S .  324,003  345,368 


Grand  Total .  7,218,087  6,808.152 

t  Includes  Weekend  Picture  Magazine, 
128,062  lines. 

MUNCIE,  IND. 

Press-e .  827,324  874,708 

Star-m .  810,511  899,923 

Star-S .  275,341  288,697 

Grand  Total .  1,913,176  2,063,328 

NASHVILLE,  TENN. 

Banner-e .  1.354.404  1,38.5,188 

Tennessean-m .  1,.343,646  1,447,941 

Tennessean-S .  736,112  759,271 

Grand  Total .  3,434,162  3,592,400 

NEW  HAVEN.  CONN. 
Joumal-Courier-m . .  408,004  373,496 

Register-e .  1,403,111  1,414,296 

Register-S .  516,476  541,763 

Grand  Total .  2,327,591  2,329,555 

NEW  LONDON,  CONN. 

Day-e .  771,348  801,605 

NEW  ORLEANS,  LA. 
Times-Picayune-m  .  2,247,516  2,130,636 


fTimes-Picayune  & 

States-S .  1,020,142  987,113 

Item-e .  930,135  867,782 

*ltem-S .  575,492  419,301 

SUtes-e .  1,186,941  1,158,617 

Grand  Total .  5,960,226  5,563,449 

•  Includes  AMERICAN  WEEKLY, 
41,377  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 

NEW  YORK,  N.  Y. 

Times-m .  1,677,367  1,759,612 

Times-S .  2,574,345  2,544,094 

Herald-Tribune-m..  994,936  951,821 

tHerald-Tribune-S  1,064,023  1,210,338 

Mirror-m .  8M,489  927,153 

**Minor-S .  460,526  498,344 

#News-m .  1,576,449  1,631,496 

#News-S .  1..551.172  1,625,006 

Journal- American-e.  899,940  916,378 

*Joumal-American-S  465,930  4.34,041 

Post-e .  1,049,932  1,024,145 

Post-S .  141,478  154,100 

World-Telegram  & 

Sun-e .  1,057,278  1,043,099 

Eagle-e .  722,276  771,949 

Eagle-S .  375,321  389,910 

Grand  TVital .  15,466.462  15,881,486 

Noth:  Mirror-m 

1954—  855,489  includes  129,716 
Unes  of  part-mn  adver¬ 
tising. 

1953—  927,153  includes  183,828 
Unes  of  part-mn  adver¬ 
tising. 

Miiror-S 

1954 —  460,526  inchides  116,430 
Unes  of  part-mn  adver¬ 
tising. 

1953—  498,344  includes  169,217 
Unes  of  part-run  adver¬ 
tising. 


1,677,367  1,759,612 
2,574,345  2,544,094 
994,936  951,821 


855,489  927,153 

460,526  498,344 


1954  1953 

News-m 

1954— 1,576,449  includes  775,944 
lines  of  part-mn  adver¬ 
tising. 

1953- 1,631,496  includes  777,591 

Unes  of  part-mn  adver¬ 
tising. 

News — S 

1954— 1,551,172  includes  1,087,469 

Unes  of  part-mn  adver¬ 
tising. 

1953— 1,625,006  includes  1,188,053 

Unes  of  part-mn  adver¬ 
tising. 

Joumal-American-e 

1954—  899,940  includes  69,802 
Unes  of  part-mn  adver¬ 
tising. 

1953—  916,378  includes  56,533 
lines  of  part-run  adver¬ 
tising. 

Joumal-American-S 

1954—  465,930  includes  26,833 
lines  of  part-mn  adver¬ 
tising. 

1953—  434,041  includes  22,212 
Unes  of  part-run  adver¬ 
tising. 

*  Includes  AMERICAN  WEEKLY, 
41,377  Unes  and  COMIC  WEEKLY, 
16.233  Unes. 

•♦  Includes  COMIC  WEEKLY.  17,150 
Unes. 

t  Includes  THIS  WEEK,  99,462  Unes. 
t  Includes  SPLIT-RUN.  274,615  Unes  in 
(m)  and  228,831  Unes  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e .  1,407,316  1,254,321 

NORFOLK.  VA. 

Ledger-Dispatch-e. .  1,403,914  1,471,714 

Virginian-Pilot-m...  1,808,766  1,795,611 
tVirginian-Pilot-S.  .  805,792  871,126 

Grand  Total .  4,018,472  4,138,451 

Notb:  Ledger-Dispatch 

1954-1,403,914  includes  29,110 
Unes  of  part-mn  adver¬ 
tising. 

1953— 1,471,714  includes  21,603 

Unes  of  part-mn  adver¬ 
tising. 

Virginian-Pilot 

1954- 1,808,766  includes  21,913 

lines  of  part-mn  adver¬ 
tising. 

1953—1,795,611  includes  17,683 
lines  of  part-run  adver¬ 
tising. 

t  Includes  THIS  WEEK,  68,084  Unes. 
OAKLAND.  CALIF. 

Tribune-e .  1,613,301  1,737,398 

}Tribune-S .  787,716  836,348 

Grand  Total .  2,401,017  2,573,746 

{  Includes  PARADE,  59,644  Unes. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m .  993,307  1,010,077 

Oklahoman-S .  558,782  543,284 

Times-e .  1,089,922  1,017,480 

Grand  Total .  2,642,011  2,.570,841 

Notb:  1,089,922  includes  106,064  Unes 
of  part-mn  advertising. 

OMAHA,  NEB. 

World-Herald  (see 

Note) .  1,202,674  1,251,612 

World-Herald-S _  1,005,739  874,337 

Grand  Total .  2,208,413  2,125,949 

NoTB:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  one  edition,  (e) 
niy,  is  given. 

PASADENA.  CALIF. 

.Star-News-e .  866,771  833,387 

$Star-News-S .  437,680  411,482 

Grand  ToUl .  1.304,451  1,244,869 

{Inclu^'-'s  PARADE,  47,495  Unes. 

AWTUCKET,  R.  I. 

Times-e .  1,052,114  1,048,401 

PEORIA,  ILL. 

Journal  (.see  Note) . .  1,260,029  1,314,325 

{Journal  Star-S _  534,918  632,861 

Grand  Total .  1,794,947  1,947,186 

Notb:  Journal  (e)  and  Star  (m)  sold  in 
combination.  Linage  of  one  edition.  Journal 
(e)  only,  is  given. 

I  Includes  PARADE,  47,495  lines. 
PHILADELPHIA,  PA. 

Bulletin-e .  2,262,303  2,212,650 

t*BuIletiu-S .  544,530  534,859 

Inquirer-m .  1,821,009  2,009,153 

1,767,858  1,772,840 


Inquirer-S . 

News-e . 


Grand  Total .  6,828,776  6,9.51,083 

*  Includes  AMERICAN  WEEKLY, 
41,377  Unes  and  COMIC  WEEKLY, 
20,405  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 

PITTSBURGH,  PA. 

Post-Gazette-m _  9.33,372  1,115,620 

Press-e .  1,451,968  1,797,517 

tPress-S .  953,610  1,107,313 

Sun-Telegraph-e  . . . .  831..384  1,097,606 

•Sun-Telegraph-S  .  554,705  736,793 

Grand  ToUl .  4,725,039  5,854,849 


1*54  1953 

Notb:  Post-Gazette  did  not  publish 
May  25th  and  26th  due  to  strike. 

♦  Includes  AMERICAN  WEEKLY, 
41,377  Unes  and  COMIC  WEEKLY, 
16,233  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 
PORTLAND,  ORE. 

Oregonian-m .  1,477,307  1,600,229 

*Oregonian-S .  874,566  902,090 

Joumal-e .  1,358,222  1,286,341 

tjournal-s .  534,335  572,539 

Grand  ToUl .  4,283,430  4,361,199 

•  Includes  AMERICAN  WEEKLY, 
49,041  Unes  and  COMIC  WEEKLY, 
18,759  Unes. 

t  Includes  THIS  WEEK,  66,950  Unes. 
POUGHKEEPSIE.  N.  Y. 

New  Yorker-e .  842,462  813,924 

NewYorker-S .  234,078  207,944 

Grand  Total .  1,076,540  1,021,868 

PROVIDENCE.  R.  I. 

BulleUn-e .  1,874,975  1.755,505- 

Jouraal-m .  756,854  669,083 

tJoumal-S .  766,202  769,992 

Grand  Total .  3,398,031  3,194,580- 

t  Includes  THIS  WEEK,  68,084  Unes. 
QUINCY,  MASS. 

Patriot  Ledger-e  .  ..  881,912  776,125 

READING,  PA. 

Eagle  (see Note)....  1,203,713  1,206,736 

Eagle-S .  298,860  317,716- 

Grand  Total .  1,502,573  1,524,452 

Notb:  Eagle  (e)  and  Times  (m)  sold  in 
combination.  Linage  of  one  edition.  Eagle 
(e)  only,  is  given. 

RICHMOND.  VA. 

News  Leader-e .  1,596,517  1,614,335 

Times-Dispatch-m..  1,338,476  1,396,230 
tTinies-Dispatch-S.  999,198  1,045,760 

Grand  ToUl .  3,934,191  4,056,325 

t  Includes  THIS  WEEK.  68,084  Unes. 

ROANOKE.  VA. 

Times-m .  890,306  851,111 

{Times-S .  346,926  399,582 

World-News-e .  899,902  822,532 

Grand  ToUl .  2,137,134  2,073,225 

{  Includes  PARADE,  47,495  Unes. 
ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m .  1,640,235  1,449,775 

fDemocrat  & 

Chronicle-S .  883,604  899,856 

Times-Union-e .  1,793,854  1,630,943 

Grand  ToUl .  4317.693  3,980,574 

t  Includes  THIS  WEEK.  68,084  Unes. 
SACRAMENTO,  CALIF. 

Bee-e .  1.848,573  2,033,666 

Union-m .  545,848  560,351 

Union-S .  281,514  278,173 

Grand  ToUl .  2,675,935  2,872,190 

ST.  LOUIS.  MO. 

Globe-Democrat-m .  1,147,008  1,012,917 

t*Globe-Democrat-S  685,468  801,128 

Post-Dispatch-e . . . .  1,928,067  2,078,773 

{Post-Dispatch-S. . .  1,152,838  1394,128 

Grand  Total .  4.913381  5,186,946 

•  Includes  AMERICAN  WEEKLY, 
41,377  Unes  and  COMIC  WEEKLY, 
20,571  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 
{Includes  PARADE.  45,662  Unes. 

ST,  PAUL,  MINN. 

Pioneer  Press-m. ,  1,189,590  1,218,897 

•Pioneer  Press-S  ..  1,032,021  1,104,846 

Dispatch-e .  1,513,536  1,616,597 

Grand  ToUl .  3,735,147  3,940340 

•  Includes  AMERICAN  WEEKLY, 
41,377  Unes. 

ST.  PETERSBURG,  FLA. 

Times-m .  1,528,473  1,489,933 

{Times-S .  614,867  632,454 

Grand  ToUl .  2,143,340  2,122,387 

{  Includes  PARADE,  47,495  Unes. 

SAN  ANTONIO,  TEXAS 

Express-m .  1,267,341  1,139,126 

tExpress-S .  729,995  764,211 

News-e .  1,425,525  1,374,858 

Light-e .  1,458.841  1,575,685 

•Light-S .  713,022  720,365 

Grand  Total .  5,594,724  5,574345 

•  Includes  AMERICAN  WEEKLY , 
41,377  Unes  and  COMIC  WEEKLY. 
16,233  Unes. 

t  Includes  THIS  WEEK,  68,084  Unes. 
SAN  DIEGO,  CALIF. 

Union-m .  1,400,702  1,368,195 

{Union-S .  750,981  753,863 

Tribune-e .  1,806,578  1,747,319 

Grand  ToUl .  3,958,261  3,869,377 

{  Includes  PARADE,  47,495  Unes. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  894,665  980,327 

+Chronicle-S .  535,845  645,897 

Examiner-m .  1,536,611  1,517,681 

•Examiner-S .  924,606  1,031,824 

{Continued  on  page  42) 


EDITOR 


PUBLISHER  for  July  3,  1954 


May  Linage 

continued  from  page  41 


TULSA,  OfCLA. 

Tribune-e .  1,629,991  1,797,611  b 

World-m .  1,615,580  1,745,252  Grand  Tob 

World-S .  662,612  665,764 


1954 

Call-Bulletin-e .  767,229 

News-e .  873,966 


Grand  Total .  3,908,183  4,208,627  gtar-i 


Grand  Total .  2,425,878  2,580,718 

PA^PFR  WVO 

Tribune-Herald-e. . .  ’  487,3M  443,422 


1954  1953 

Tiraes-e .  1,261,484  1,267,060 

Caller-Times-S .  434,364  436,534 


UNION  CITY,  N.  J. 

767,229  824,602  Hudson  Dispatch-m  8^,915 

873,966  975,727  UTICA,  N.  Y. 

-  Observer  Dispatch-e  904,002 

5,532,922  6,976,058  Observer  Dispatch-S  313,661 


Tribune-Herald  & 
Star-S . 


Grand  Total .  5,532,922  6,976,058  Observe 

Note:  1954—535,845  includes  21,916  Press-m 
lines  of  part-run  adver- 

_  tising.  Grant 

1953 — 645,897  includes  20,446 

lines  of  part-run  adver-  Times-I 


Grand  Total .  898,198 

DAVENPORT,  IOWA 


Grand  ToUl .  2,957,752  2,992,808 

443  422  DENISON 

201*180  Herald-e .  300,678  320,866 

,  Herald-S .  161,373  168,098 

146  412  -  - 

’  Grand  Total .  462,051  488,964 

791  014  MARSHALL 

’  News  Messenger-e. .  316,554  333,424 


tising.  Grand  Total .  2,257,559  2,262,716 

1953—645,897  includes  20,446  WASHINGTON,  D.  C. 

lines  of  part-run  adver-  Times-Herald  (see 

^  .  tising.  Note) .  1,469,390 

♦Includes  AMERICAN  WEEKLY,  Times-Herald-S .  551,626 

49,041  Unes  and  COMIC  WEEKLY,  News-e .  1,115,607  976,150 


1,039,896  1,039,826  Times-e .  1,115,730  1,200,892  News  Messenger-S  .  211,705 

o  osT  ivSQ  o  ORO  T16  Deniocrat-S. .......  405,258  457,968  j  ,  eoo  oeo 

•OM Democrat-m .  763,378  809,270  Grand  Total. .  ...  628,259 


17,185  lines. 

t  Includes  THIS  WEEK,  66,950  lines. 
SAN  JOSE,  CALIF. 
Mercury-m .  1,234,635  1,147,780 


^°Herald^m^. .  2,095,302  1,618,719  J«>“™al-ni . 

*  HS-ild-S.*"*.”^...  961,021  759,010 


smocrat-m.'.'!!;!;  7631378  8091270  Grand  Total. .  .^^^^  628,259 

Grand  Total .  2,284,366  2,468,130  ^’e^s-e . 

DAYTONA  BEACH,  FLA.  News-S .  165,645 

Q7B1 W  News-e .  645,470  552,556  j  t 

976,150  News-Joumal-S.  ...  218,684  205,156  Vm  *  Mr- 

"  ktimal.m  JUO  QAQ  KfM  »AN  ANUCsLU 


News-e.  .  1,260,595  1,262,246  Star-e . 2,994700  2.776!321 


M  ercury-N  ews-S 


.5.34,208  tStar-S .  1,135,311  1,169,173 


-  3,065,798  2,944,234  Grand  Total .  8,301,941  9,320,389 

SCHENECTADY,  N.  Y.  Note;  The  Times-Herald  suspended 

Gazette-m .  1,213,294  1,169,974  publication  effective  Mar^  17,  1954,  at 

Lnion-Star-e .  937,662  972,101  which  time  it  was  merged  with  the  Post. 

-  -  *  Includes  AMERICAN  WEEKLY, 

Grand  Total  .  2,150,956  2,142,075  41,377  Unes  and  COMIC  WEEKLY, 

SCRANTON,  PA.  35,698  lines. 

Tbune-m...  .  585,8.58  697,847  t  Includes  THIS  WEEK,  68,084  lines. 

icrantonian-s .  421,418  443,896  §  Includes  PARADE,  47,495  lines. 

"*es-e .  1,169,219  1,174,745  WATERBURY,  CONN. 

„  ,  .  -  -  Republican-m .  939,897  938,382 

Grand  Total.  2,176,495  2,216,488  RepubUcan-S .  387,744  435,971 


Grand  Total .  2,150,956 

^  SCRANTON,  PA. 

Tribune-m .  585,8.58 

§Scrantonian-S .  421,418 


Grand  Total .  1.414,123  1,313,967 

GRAND  FORKS,  N.  D. 

Herald-meS .  654,270  710,722 

GREEN  BAY,  WIS. 
Press-Gazette-e .  .  .  1,283,212  1,293,138 

HYANNIS,  MASS. 

CaM  Cod  Standard- 

Times-e .  443,7.30  422,324 

KENNEWICK-RICHLAND-PASCO, 

WASH. 

Tri-City  Herald-e  .  492,464  467,901 

Tri-City  Herald-S.  .  118,937  115,556 


Standard-m . 

Times-e . 

Standard-Times-S .  . 


Grand  Total .  1,721,426  2,033,402 


ADVERTISING  LINAGE  SERVICE 


SCO,  AUGUSTA,  GA. 

Chronicle-m .  816,257 

467,901  Chronicle-S .  246,343 

115,556  Herald-e .  772,506 


1,169,219  1,174,745 


§  Includes  PARADE,  47,495  lines. 
SEATTLE,  WASH. 

Post-Intelligencer-m  1,181,384  1,093,434 


RepubUcan-S .  387,744  435,971 

American-e .  1,203,845  1,180,749  1 


Grand  Total .  611,401 

LINCOLN,  NEB. 

Star-m .  919,002 

Joumal-e .  8.56,184 

Joumal-Star-S .  426,678 


583,457  Grand  Total .  1,835,106  2,128,699 

BLUEFIELD,  W.  VA. 

824 ,2M  Telegraph-m  (see 

815,836  Note) .  417,969  4.34,931 

324,744  Telegraph-S .  231,517  204,992 


*Post-Inteliigencer-S 

Times-e . 

Times-S . 


1,181, .384  1,093,434  Grand  Total .  2,.531,486  2,555,102 

646,499  603,079  WESTCHESTER  COUNTY 

1,621,397  1,689,379  MACY  GROUP,  N.  Y. 

697,339  789,057  Mamaroneck 

-  -  Times-e .  468,106  404,450 

4J46,619  4,174,949  Mt.  Vernon  Argus-e  702,428  694,262 


I^Includes  AMERICAN  WEEKLY,  Ne^  Rochelle  Stan- 


49,041  lines  and  COMIC  WEEKLY, 
17,185  lines. 

SHREVEPORT,  LA. 

Joumal-e .  885,732  . 

Times-m .  1,079,320  . 

Times-S .  442,134  . 

Grand  Total .  2,407,186  . 

SIOUX  CITY,  IOWA 
Joumal-Tribune-e.  .  856,650  870,725 

Joumal-S .  333,639  420,448 

Grand  Total .  1,190,289  1,291,173 

SOUTH  BEND,  IND. 

Tribune-e .  1,376,216  1,551,991 

Tribune-S .  599,073  719,604 


dard-Star-e . 

Ossining  Citizen- 

Register-e . 

Peekskill  Star-e .... 
Port  Chester  Item-e 
Tarrytown  News-e 
Yonkers  Herald 

Statesman-e . 

White  Plains  Re¬ 
porter  Dispatch-e 


ooo.iuz  Grand  Total .  2,201,864  2,064,874  Grand! 

'  MADISON,  WIS.  Note: 

Capital  Times-e ...  .  1,020,243  940,16.3  tion  with  I 

Wis.  State  Joumal-m  1,013,474  1,005,557  Cl 

6^262  5Wis.  State  Joumal-S  459,900  486,14,3  Gazette-m 

’  “  „  -  -  Gazette-S . 

TioR-ji  Grand  Total .  2,493,617  2,4.31,863  Mail-e  .. 

712,631  5  Includes  PARADE,  47,215  (1954),  Mail-S 

ao-inao  48,468  (19.5.3). 

MONTGOMERY,  ALA.  Grand  1 

.168,771  oji  oon  070  lao 


064,874  Grand  ToUl .  649,486  639,923 

o  „  oo  Note:  Telegraph  (m)  sold  in  combina- 

940.16.3  tion  with  Sunset  News  (e). 

,005,557  CHARLESTON,  W.  VA. 

486.14.3  Gazette-m .  982,513  1,091,374 

-  Gazette-S .  371,430  467,530 

,4.31,863  Mail-e .  834,567  860,091 

(1954),  Mail-S .  366,326  408,503 


MONTGOMERY,  ALA. 

oJa’ooi  Advertiser-m .  941,920 

Advertiser-S .  412,426 

417,207  joumaI.e .  963,886 


Grand  Total .  1,975,289  2,271,595 

SPOKANE,  WASH. 

Spokesman- 

Review-m .  787,505  881,760 

tSpokesman- 

Review-S .  656,051  669,426 


oiaiesman-e.  .  . . .  /i>3,iU2  Grand  Total .  2,318,2.32  2,387,098 

fisoMO  a-fitiQ  MOLINE-ROCK  ISLAND,  ILL.  Grand  Total., 

porter  Dispatch-e  880.539  Dispatch-e .  998,774  1,103,186  FOND 

Grand  Total .  5,532,536  5,240,870  .  1,057,253  Ct^monwealth- 

^  IntelUgencTr™.”'"’ 8^8,701^-  879,601  ''"*"1,I^‘BEDFokD"MASS'‘®”’"'®  T' 

K^rS-'s  -  llo'Ii  Standard-T^^  «i.5,7M^-927,458  TlmSls.  I  i i ! 

710,604  {News-Register-S  .  518,637  440,432  jstandard-Times-S .  279,082  238,966 


Grand  Total .  2,554,836  2,827,498 

979,342  COLUMBIA,  S.  C. 

453,810  State-m .  821,555  906,058 

953,946  SUte-S .  500,906  533,518 

-  Record-e .  805,153  840,759 


Grand  Total .  2,127,614  2,280,335 

FOND  DU  LAC,  WIS. 


WHEELING,  W.  VA. 


271,595  Grand  Total .  2,143,727  2,143,760 

§  Includes  PARADE,  47,495  lines, 
oo,  WICHITA,  KAN. 

881,760  Beacon-e .  1,107,790  1,261,266 

_ _  Beacon-S .  501,919  593,250 

669,426  Eagle-m .  1,441,825  1,464,567 


Chronicle-e .  1,045,922  1,122;448  E^lele .  1  146  243 

r 1  '  {Eagle-S .■ ’49i;986 


Grand  Total .  2,489,478  2,673,634 

t  Includes  THIS  WEEK,  66,950  lines. 
STOCKTON,  CALIF. 

Record-e .  1,360,995  1,424,664 

SYRACUSE,  N.  Y. 


Grand  Total .  4,689,763  4,968,798 

S  Includes  PARADE,  47,495  lines. 
WORCESTER,  MASS. 
Telegram-S .  672,860  684,613 


Herald-Journal^...  1,719,763  1,709,843  Telegram-m .  959,774 


j*Herald-American-S  709,762 
Post-Standard-m ...  1 ,01 1 ,679 
Post-Standard-S. . . .  364,143 


Grand  Total .  1,144,786  1,166,424 

§  Includes  PARADE,  56,230  lines. 

1  9R1  9AA  NORRISTOWN,  PA. 

Times  Herald-e...  734,731  814,481 

1  O'L  CITY,  PA. 

Derrick-m .  552,932  623,668 

^’539  288  .  495,583  622,460 

.  0-0  TOO  Grand  Total .  1,048,515  1,246,128 

4,968,798  PASSAIC-CLIFTON,  N.  J. 

Herald-News-e .  982,390  1,102,381 

684  613  PENSACOLA,  FLA. 

890,719  Joumal-m .  735,770  698,544 


-  Reporter-e .  693,698  688,577 

160,439  HAMMOND,  IND. 

Times-e .  1,109,991  1,043,673 

927,458  Times-S .  486,325  447,989 

238,966  _  _ 

-  Grand  Total .  1,596,316  1,491,662 

,166,424  HAVERHILL,  MASS. 

les-  Gazette-e .  592,930  577,627 

„  ^  HUNTINGTON,  W.  VA. 

814,481  Herald-Dispatch-m 

„  (see  Note) .  1,026,713  1,117,536 

623,668  Herald-Advertiser-S  389,696  419,461 


778!o77  Gazette-e....’. 1,197’,451  1,117,090  News-Joumal-S 


Grand  ToUl .  1,416,409  1,536,997 

Note:  Herald-Dispatch  (m)  sold  in 
combination  with  Advertiser  (e). 
JAMESTOWN,  N.  Y, 

Post- Joumal-e .  1,050,215  1,010,776 

LAWRENCE,  MASS. 

Tribune-e  (see  Note)  882,837  827,721 

Note:  Tribune  (e)  sold  in  combination 


Grand  ToUl .  3,805,347  3,894,669 

*  Includes  AMERICAN  WEEKLY, 
41,377  lines  and  COMIC  WEEKLY, 
34,943  lines. 

§  Includes  PARADE,  47,495  lines. 

TACOMA,  WASH. 

News-Tribune-e -  1,311,610  1,315,127 

News-Tribune-S _  490,463  510,687 

Grand  ToUl .  1,802,073  1,825,814 

TOLEDO,  OHIO 

Times-m .  1,117,234  1,286,5.58 

Blade-e .  1,765,107  1,900,732 

Blade-S .  893.634  1  061  007 


364,143  416,917  Grand  Total .  2,830,085  2,692,422 

-  -  YOUNGSTOWN,  OHIO 

3,805,347  3,894,669  Vindicator 


Telegram -e . 
{Vindicator 


1,294,790  1,371,206  Mercury-m. 


Grand  Total .  1 .639, 624_  1,584,870 

“*  “  POTTSTOWN,  PA." 


ROCKFORD,  ILL. 


Telegram-S .  864,930  1,045,275  ^t^r-m .  910,5.32  1,831,436 

r-  T  «  1  oi^QTon  oaiRzei  Register-Republic-e  1,390,354  1,. 589,812 

CyrsTici  .  2,loQ,720  2,41o.4ol  C4.a»  c 

5  Includes  PARADE,  47.495  liAes.  S*"'® . 


Figures  Supplied  by  Publishers 


'■893  634  American-News-e. 

893,6.)4  1.061,007  American-News-S 


Grand  TUal .  3,775,975  4,248,297  Grand  Total .  490,294  .517,958 

TORONTO.  CANADA  ALTOONA.  PA. 

Globe  &  Mail-m....  1..565,685  1,517,035  Mirror-e .  932,939  1,162,910 

tTelegram-e .  2.52.3.364  2,398,443  APPLETON  WIS 


ABERDEEN,  S.  D. 
nerican-News-e. . .  331 .968 

nerican-News-S  .  158,326 

Grand  Total .  490.294 

ALTOONA,  PA. 


Star-w .  175,978 


2.?I7.7M  Post-Cresce^t-e 


BATTLE  CREEK,  MICH. 


Grand  ToUl .  7,222  891  6  948  589  Enquirer  and  News-e  788,526  1,077,716 

}  Includes  Week-End’  Picture  Magazine,  Enquirer  and  News-S  282,982  367,234 


128,062  lines.  “  ’ 

TRENTON,  N.  J. 

Evening  Times-e.  .  1.152,425  1,303,217 

^mes  Advertiser-S.  .343.410  342,164 

Trentonian-m .  730,508  837,053 


Grand  ToUl .  2,226,343  2,482  434 

TROY,  N.  Y. 

R^rd  (see  Note) .  .  1,114,542  1,232,193 


Grand  Total .  1,071,508  1,444,950 

381917  BIRMINGHAM,  ALA. 

342’ 164  News-e .  1,702,082  1,749,098 

i370.W  News-S .  928,714  970,425 

Post-Herald-m .  1,203,440  1,256,911 


Record  (m)  sold  in  combination  Free  Press-m 


BURLINGTON,  VT. 


with  Times-Record  (e).  Linage  of  one  edi¬ 
tion,  Record  (m)  only,  is  given. 


CANTON,  OHIO 

Repository-e .  1,727,124 


Grand  Total . 

,  2,856,896 

3,273,704 

SALEM,  ORE. 

CapiUl  Joumal-e. . . 

765,.3.34 

7.31,248 

Statesraan-mS . 

766,135 

780,870 

Grand  Total . 

.  1,531,469 

1,512,118 

SALISBURY,  N.  C. 

Post-e . 

554,904 

.586,726 

Post-S . 

236,040 

243,460 

Grand  Total .... 

790,944 

830,186 

SUPERIOR,  WIS. 

Telegram-e . 

570,192 

607,376 

TEXAS  HARTE-HANKS 

NEWSPAPERS 

ABILENE 

Report  er-N  ews-m 

701,050 

717,.500 

Reporter-News-e .  . 

701,876 

69.3,042 

Reporter-News-S. . 

329,504 

383,958 

Grand  Total . . . . 

.  1,732,430 

1,774,500 

BIG 

SPRING 

Herald-e . 

422,968 

445,424 

Herald-S . '.  — 

184,251 

202,437 

Grand  ToUl .  . . . 

607,219 

647,861 

CORPUS  CHRISTI 

Caller-m . 

1,261,904 

1,299,214 

with  Eagle  (m). 

LOWELL, 

,  MASS. 

Sun-e . 

689,271 

642,982 

Sun-S . 

189,295 

200,629 

Grand  Total . 

878,566 

843,611 

LYNN, 

MASS. 

Item-e . 

565,824 

661,769 

Telegram-News-e. . . 

452,534 

504,806 

Telegram-News-S  . 

185,312 

211,626 

Grand  ToUl . 

1,283,670 

1,378,201 

MONROE.  LA. 

World-m  (see  Note) 

611,852 

World-S . 

255,370 

ftfi7  222 

Note:  World  (m) 

sold  in  combination 

with  News-SUr  (e). 

PASADENA,  CALIF. 

Independent-m . 

904,409 

905,836 

Independent-S . 

319,422 

324,546 

Grand  Total . 

1,22.3,831 

1,229, .582 

PATERSON,  N.  J. 

Call-m . 

816,884 

992,024 

News-e . 

1,082,004 

1,213,764 

Grand  Total . 

1 

1,898,888 

■ 

2,205,788 

32,430  1,774,500  No  Fifst  Naiiies 

22968  445424  Associated  Press  will  continue 

84!25i  202!437  to  o"!*!  first  names  of  con^ess- 

-  - ^ —  men  in  reporting  congressional 

RISTI  activities.  A  poll  among  editors 

6i,m  1,299,214  showed:  For  275;  against,  343. 
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7th  ICMA 
Award  Adds  to 
Daily's  Laurels 

New  Bedford,  Mass. 

When  the  International  Circula¬ 
tion  Managers  Association  award¬ 
ed  first  prize  for  the  secenth  con¬ 
secutive  year  to  the  New  Bedford 
Standard-Times  and  circulation  di¬ 
rector  Jeremiah  J.  Kelleher  (E  &  P, 
June  26,  page  79)  for  the  best 
newspaperboy  promotion  campaign 
in  its  circulation  class  (40,000  to 
75,000),  it  added  to  a  series  of 
honors  bestowed  on  the  newspaper 
and  its  personnel  during  June  and 
previously.  Earl  D.  Wilson  is  pro¬ 
motion  director. 

Publisher  Honored 

Twice  in  the  past  fortnight  Mr. 
Brewer,  publisher,  has  been  hon¬ 
ored  by  citizens  of  the  community: 
He  was  named  “Man  of  the  Year” 
by  the  New  Bedford  Lions  Club; 
the  New  Bedford  Institute  of  Tex¬ 
tiles  and  Technology  conferred  on 
him  the  honorary  degree  of  Mas¬ 
ter  of  Science. 

June  also  brought  recognition  to 
Charles  J.  Lewin,  editor  and  gen¬ 
eral  manager,  when  the  board  of 
directors  of  the  English-Speaking 
Union  voted  him  one  of  four  top 
awards  given  in  the  United  States 
for  “outstanding  contributions  to 
the  betterment  of  British-American 
relations.” 

Earle  D.  Wilson,  veteran  special 
writer  and  columnist  of  the  Stand¬ 
ard-Times,  won  honors  when  the 
Massachusetts  Exchange  Clubs,  a 
statewide  service  organization, 
awarded  him  their  “Book  of 
Golden  Deeds”  for  outstanding 
work  in  newspaper,  radio  and 
charitable  fields. 

Decorated  by  Brazil 

Five  years  ago,  Mr.  Brewer  re¬ 
ceived  from  the  Government  of 
Brazil,  the  Order  of  the  Southern 
Cross,  “for  outstanding  contribu¬ 
tion  to  the  welfare  and  general  un¬ 
derstanding  of  Brazil.” 

Two  years  later,  the  publisher 
was  awarded  an  honorary  Doctor¬ 
ate  of  Journalism  by  Suffolk  Uni¬ 
versity  of  Boston  for  “devotion  to 
the  principles  of  freedom  and  dig¬ 
nity  for  the  American  citizen.” 

Previously,  in  1947,  both  he  and 
Editor  Lewin  had  been  decorated 
by  the  Government  of  Portugal  for 
their  service  in  promoting  closer 
relations  between  the  peoples  and 
the  governments  of  the  United 
States  and  Portugal. 

In  1949,  Mr.  Lewin  was  elected 
to  Phi  Beta  Kappa  Associates, 
limited  to  200  of  the  100,000 
members  of  the  honorary  scholas¬ 
tic  fraternity  in  the  United  States. 
He  became  a  member  of  Phi  Beta 
Kappa  at  the  University  of  Wis¬ 
consin  in  1923. 

In  1954,  also,  for  the  fifth  year 
in  succession.  The  Standard  Times 
is  a  recipient  of  one  of  the  annual 
Public  Interest  Awards  made  by 


the  National  Safety  Council  for 
exceptional  service  to  safety. 

In  1950,  recognition  came  to  the 
newspaper  when  a  staff  writer, 
Edward  B.  Simmons,  received  Sig¬ 
ma  Delta  Chi’s  prize  for  the  best 
general  reporting  nationally  during 
the  year.  In  1941,  Mr.  Brewer  had 
won  Sigma  Delta  Chi’s  award  for 
distinguished  reporting,  for  a  series 
of  articles  on  the  need  for  pre¬ 
paredness  and  national  defense  as 
well  as  a  series  on  Latin-America. 

Mr.  Brewer,  Missouri-born, 
came  to  New  Bedford  23  years  ago 
as  publisher  of  the  Standard  and 
merged  that  newspaper  with  the 
Times.  Mr.  Lewin,  Wisconsin-bom, 
was  head  of  the  copydesk  and  as¬ 
sistant  city  editor  at  the  time. 

School  -  Newspaper 
Cooperation  Cited 

Daytona  Beach,  Fla. 

School  teachers  and  circulation 
managers  must  operate  on  the 
“same  current”  if  they  are  to  help 
each  other  in  the  joint  venture  of 
training  tomorrow’s  leaders,  Wil¬ 
liam  G.  Saltonstall,  principal  of 
Phillips  Exeter  Academy,  told  the 
ICMA  convention. 

In  discussing  exeter’s  scholarship 
program,  which  at  present  includes 
22  boys  who  were  former  newspa¬ 
per  carriers,  Mr.  Saltonstall  assert¬ 
ed:  “It  is  a  selfish  program  on  our 
part,  in  that  it  helps  bring  to  the 
school  the  most  deserving  and  most 
able  young  men  that  we  can  find, 
and  we  depend  heavily  on  men  like 
you  who,  having  come  to  know  the 
school  and  knowing  your  carriers, 
are  then  able  to  introduce  us  to 
one  another  .  .  . 

“Our  scholarship  program,  like 
your  circulation  program,  is  strong 
evidence  of  our  belief  in  free  enter¬ 
prise.  We  are  dubious,  to  put  it 


Nearly  600,000 
Newspapeihoys 

Daytona  Beach,  Fla. 

There  are  now  nearly  600,000 
newspaperboys  in  the  United  States 
and  Canada,  it  was  reported  by 
Tom  Adams,  Lexington  (Ky.) 
Herald  -  Leader,  chairman  of  the 
ICMA  Ways  and  Means  Commit¬ 
tee. 

Based  on  figures  received  from 
1 1  sectional  circulation  associa¬ 
tions,  together  with  those  from 
Canada  and  Hawaii,  the  total  fig¬ 
ure  was  531,181  carrierboys.  The 
over-all  figure,  used  since  1931, 
was  500,000  carriers. 

Since  that  year,  circulation  vol¬ 
umes  have  increased  about  25  per¬ 
cent,  while  the  comparatively  small 
segment  of  newspapers  not  repre¬ 
sented  by  membership  in  these  as¬ 
sociations  might  run  around  1 1 
percent  more  carriers,  making  the 
total  figure  nearly  600,000  carriers. 


mildly,  about  the  ideal  of  the  wel¬ 
fare  state  as  that  phrase  is  usually 
used.  We  have  doubts  about  well 
meaning  legislation  designed  to 
‘protect’  boys.” 

Convention  Notes 

ICMA  convention  delegates 
thought  President  Arthur  Daniel, 
Atlanta  (Ga.)  Journal-Constitu¬ 
tion,  was  taking  advantage  of  the 
Southern  locale  when  he  introduced 
T,  G.  Venn,  Brighton,  England, 
as  the  circulation  manager  of  the 
Southern  Publishing  Co.  The  latter 
firm  publishes  the  Sussex  Daily 
News,  Evening  Argus,  Brighton  & 
Hove  Gazette  and  Southern  Week¬ 
ly  News.  Mr.  Venn,  here  in  U.  S. 
to  visit  relatives,  was  not  only  an 


interested  spectator,  but  also  a 
participant  in  the  convention.  He 
proved  to  be  an  “old  pro”  with  a 
banjo,  entertaining  at  the  ICMA 
banquet  program.  We  use  the  term 
old  pro  advisedly,  for  it  seems  that 
Mr.  Venn  was  formerly  in  vaude¬ 
ville  in  England.  He  still  makes 
good  use  of  his  banjo  playing  as 
a  circulation  manager,  entertain¬ 
ing  at  veterans’  hospitals  and  for 
other  shut-ins,  thus  building  good 
will  for  the  “Southern”  newspa¬ 
pers. 

In  order  to  set  the  record  straight 
— something  that  is  long  overdue, 
we  want  to  state  for  the  record 
there  are  two  Brandenburgs  who 
attend  circulation  meetings  and 
know  a  lot  of  circulation  exec¬ 
utives.  One  is  Ed  Brandenburg, 
who  covers  the  Inter-State  sec¬ 
tional  territory  for  Wbitlock  & 
Co.,  Chicago,  and  the  other  is 
George  Brandenburg  of  E&P.  We 
have  both  been  taking  bows  for 
each  other  over  the  years.  There 
is  no  relation  between  the  two — 
except  friendly. 

Pacific  Northwest  Officers 

Malcolm  McCallum,  Calgary 
(.\lta.)  Herald,  was  elected  presi¬ 
dent  of  Pacific  Northwest  Interna¬ 
tional  Circulation  Managers’  As¬ 
sociation  at  the  recent  convention 
in  Calgary. 

Other  new  officers  are:  Vice- 
presidents,  Elbert  H.  Baker  II,  Ta¬ 
coma  (Wash.)  News  Tribune,  and 
Dale  Drake,  Sr.,  Longview  (Wash.) 
News;  secretary,  Henry  A.  Hos¬ 
kins,  Tacoma  News  Tribune;  chair¬ 
man  of  board,  Leonard  A.  Garner, 
Ogden  (Utah)  Standard-Examiner; 
convention  secretary,  E.  C.  Aitchi- 
son,  Billings  (Mont.)  Gazette. 


ICMA  HIGH  COMMAND  holds  shirtsleeve  session  at  Daytona  Beach  convention.  Seated,  left  to  right, 
L.  W.  McFetridge,  Tulsa  (Okla.)  World-Tribune,  treasurer;  Arthur  Daniel,  Atlanta  (Ga.)  Journal-Consti¬ 
tution,  retiring  president;  Charles  W.  Staab,  Cincinnati  (Ohio)  Enquirer,  newly-elected  president;  Morris 
Shorr,  Woonsocket  (R.  I.)  Call,  first  vicepresident.  Standing,  Jack  Calvin,  Houston  (Tex.)  Post,  retiring 
board  chairman;  Walter  Aronoff,  Detroit  (Mich).  Times,  second  vicepresident;  and  Jack  Estes,  Dallas,  Tex., 

secretary-manager. 
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French  Ferguson,  71,  editor  of 
Missoula  (Mont.)  Daily  Missou- 
lian,  and  Sentinel  since  1939,  and 
a  member  of  the  Missoulian  staff 
since  1908,  after  a  brief  illness  at 
Missoula,  June  23. 

*  *  * 

Joseph  H.  Harper,  84,  former 
manager  and  editor  of  Washington 
(D.C.)  Court  House  Herald,  June 
21. 

«  «  * 

William  G.  Anderson,  79,  for¬ 
mer  publisher  of  Neosho  (Mo.) 
Daily  Democrat,  in  his  sleep  at 
Neosho,  June  24. 

•  ♦  ♦ 

John  P.  Sliter,  80,  one  time 
circulation  manager,  advertising 
salesman  and  one  of  the  oldest 
employes  of  the  Troy  Record 
Newspapers,  in  Troy,  June  24. 

*  >•>  * 

George  W.  Huber,  63,  former 
assistant  city  editor  of  St.  Louis 


(Mo.)  Globe-Democrat  and  until 
his  death  a  copyreader  for  15 
years  with  Rochester  (N.Y.)  Dem¬ 
ocrat  and  Chronicle,  after  a  long 
illness  in  Rochester,  June  23. 

*  «  « 

Clinton  J.  Stanfield,  54,  Mil¬ 
waukee  Sentinel  photographer 
since  1926,  of  a  heart  ailment  in 
Milwaukee,  June  16. 

*  * 

Ralph  V.  Zimmerman,  56, 
amusement  advertising  manager 
of  Milwaukee  Sentinel,  of  a  heart 
attack  at  Milwaukee,  June  14. 

*  «  * 

Albert  Parks  Dies; 
Former  Cline  Pres. 

Albert  H.  (Jack)  Parks,  64,  for¬ 
mer  president  of  Cline  Electric 
Mfg.  Co.,  died  June  24  at  his  home 
in  Ottawa,  Ill.  Mr.  Parks  was 
president  of  the  Cline  Company 
from  1947  through  1950.  He  en¬ 
joyed  a  wide  acquaintance  among 
newspaper  publishers  and  mechan¬ 
ical  superintendents. 
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Add  16c  for  Service 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  00c  line  e^h  insertion;  3  @  96c;  2  @  $1.00;  1  @  $1.10. 
3  line  minimum;  16c  additional  lor  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mail). 
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A  nnp  BCC.  Editor  &  Publisher  Classified,  1700  Times  Tower, 
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ANNOUNCEMENTS 

Legal  Notices _ 

U.  iS.  Dishrict  Court,  So.  Dist.,  N.  Y. 

Matter  of  W.  J.  SMITH  PUBLISH- 
INO  CORPORATION,  Bankrupt  No. 
90294.  Notice  is  hereby  eiven  that  on 
July  7,  1954,  at  11  A.M.  at  B^m 
1601,  U.S.  Court  House,  i^ley  Su'uure, 
Borough  of  Manhattan,  N.  Y.  C.,  N.  Y., 
the  trustee  will  sell  free  and  clear  of 
all  liens  and  encumbrances  all  his 
right,  title  and  interest  in  and  to  the 
title  “EVERYBODY’S  DIGEST,” 
and  all  his  right,  title  and  interest  in 
and  to  the  mailing  lists  used  in  con¬ 
nection  therewith,  and  various  cuts, 
dies  and  engravings  used  in  connection 
therewith,  owned  by  the  above  bank¬ 
rupt,  which  may  be  examined  at 
Scribner  Printing  Corp.,  311  W.  43rd 
Street,  N.  Y.  C.,  on  July  6,  1954,  be- 
twee,n  9:30  A.M.  and  11:30  A. Mi. 

VICTOR  M.  TYLER.  Trustee 
120  Broadway,  New  York  City 

Publications  for  Sale _ 

SEVERAL  weekly  newspaper  proper¬ 
ties  of  profit  and  promise  in  the  cen¬ 
tral  South  and  Southeast;  down  pay¬ 
ments  ranging  from  $5,000  to  $35,000. 
Write  us  about  what  you  want  and 
how  much  you  can  invest.  PUBLISH¬ 
ERS  SERVICE,  P.  O.  Box  3132, 

Greensboro,  North  Carolina. _ 

TWO  FLORIDA  OFFSET  WEEKLIES 
Ideal  set-up  for  lithi^rapher-newspa- 
perman  or  man  and  wife  with  printing 
and  news  background.  Booming  county 
in  tobacco,  cattle,  farming  section. 
Educational  center.  Pai^rs  well  estab¬ 
lished  with  great  potential.  Also  plant 
equity  available.  Can  be  bought  for 
jess  than  year's  gross.  Reason  for  sell¬ 
ing;  health.  Box  2617,  Editor  &  Pub¬ 
lisher. 


WRITE  foir  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  & 
Associates,  4958  Melrose  Avenue.  Los 
Angeles  29,  Califoirnia. 


★  ★  ★  CALIFORNIA  Daily  —  Central 
Coast  Rapid  Growth  Ares.  Total  Price 
$225,000.  Thirty  uer  cent  Cash  Re¬ 
quired  of  Qualified  Buyer.  A.  W. 
■Stypes  &  Co..  625  Market  St.,  San 
Francisco  6,  California. 


EST.VBLISHED  New  Mexico  weekly. 
Excellent  area.  Other  interests  require 
attention.  Profitable  printing  contract 
goes  with  sale.  Price  $60,000.  Down 
payment  $10,000.  Balance  $150  month¬ 
ly,  inc.  interest.  Box  2717,  Editor  & 
i  Publisher. 


ANNOUNCEMENTS 


_ ^gal  Notices 


U.  S.  District  Court,  So.  Dist.,  N.  Y. 

Matter  of  FARRELL  PUBLISHING 
CORPORATION,  Bankrupt.  No.  90293. 
Notice  is  hereby  given  that  on  July  7, 
1954,  at  11  A.M.  at  Room  1601,  U.  8. 
Court  House,  Foley  Square,  Borough 
of  Manhattan,  N.  Y.  O.,  N.  Y.,  the 
trustee  will  sell  free  and  clear  of  all 
liens  and  encumbrances  all  his  right, 
title  and  Interest  in  and  to  the  fol¬ 
lowing  titles:  “THE  FUNNY  BONE,” 
“OFF  LIMITS,”  “THE  MAN,” 
“THE  WOMAN,”  “THE  WORKING 
PRESS  OF  niE  NATION,”  and  all 
his  right,  title  and  interest  in  and  to 
the  mailing  lists  used  in  connection 
therewith,  and  various  cuts,  dies  and 
engravings  used  in  connection  there¬ 
with.  owned  by  the  above  bankrupt, 
which  may  be  examined  at  Underwrit¬ 
ers  Salvage  Co.,  121  Sixth  Avenue, 
N.  Y.  C..  on  July  6,  19i54,  between 
1  P.M.  and  3  P.M. 

VICTOR  M.  TYT.,ER.  Trustee 
120  Broadway,  New  York  City 


_ Newspaper  Brokers 


THE  DIAL  AGENCY 
“A  Name  That  Means  a  Good  Doall” 
640  West  Willis,  Detroit  1,  Michigan 


LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 

Mount  Pleasant,  Michigan. _ 

•  • 

OUR  Newspaper  Listings  Are  EX¬ 
CLUSIVE  with  Us.  We  Believe  They 
Are  Sound  and  Properly  Priced. 
Dailies  and  Weeklies. 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Elstablished  1914.  Newspapers  bought 
and  sold  without  publicity. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers 
3570  Prances  Ave.  Venice.  Calif. 


OLD,  established  southwest  legal 
Sitate  capital  weekly.  No  plant,  $2,000. 
Too  busy  to  handle.  Might  estahlish 
small  plant  if  sufficient  down  payment. 
Box  2715,  Editor  &  Publisher. 


$100,000  WEEKLY  IN  DEEP  SOUTH 
College  town  of  arouind  4,000  popula¬ 
tion.  Requires  at  least  $50,000  down 
in  cash;  full  information  to  qualified 
buyers  only.  Bailey-Krehbiel,  Box  88, 
Norton,  Kansas. 


SMALL  OR  MEDIUM  daily  in  Arkan¬ 
sas,  Alabama,  Georgia,  Tennessee, 
Strictest  confidence.  Write  Box  2505, 
Editor  &  Publisher. 


NEWSPAPER  SERVICES 


Press 


LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
36-26-31  St.,  Long  Island  City  6,  N.  Y. 
_ STillwell  6-0098-0099 _ 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street,  New  York  3,  N.  Y. 
Phone  spring  7-1740 


DI SM  ANTLED — MOVE  D — ERE  CT  EH) 
Service — Maintenance — Repairs 

TRUCKING  AND  RIGGING 
We  Do  Export  Boxing 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Webs 

311  Lincoln  Ave.,  Lyndhurst,  N.  J. 
Phone  Geneva  8-3744 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs. 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  _ Illinois 


SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 
551  W.  22nd  St.,  New  York  11,  N.  Y. 
PHONE  ORegon  5-7760 


MACHINERY  and  SUPPLIES 


Composing  Room 


BLUE  STREAK  MIXERS 

5  Model  29  Linotypes — 

2/72  and  2/90  channel  magazines 
Microtherm  Electric  Pots,  AO 

6  Molds,  Mohr  Saw  and  Acceaaories 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave. — BR  9-1132 — N.  Y.  36 

EIGHT  Model  14  Linotypes,  in  serial 
numbers  39,000’s  each  with  3-90  chan¬ 
nel  magazines,  3  molds  and  Margaeh 
feeders.  All  in 

tractively  priced.  QUINCY  PRESS, 
1256  South  Kedzie  Avenue,  Chicago 
23,  Illinois.  _ _ 


LINOTYPED  and  Intertypea,  ModeU 
5,  8,  14,  26,  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  go^ 
used  machines  available  attractively 
priced.  Eight  page  Gess  Comet.  North¬ 
ern  Machine  Works.  823  North  Fourth 
St..  Philadelphia  6.  Pennsylvania. 


ONE  Teletypesetterr  adapter  keyboard. 
Only  slightly  used.  Priced  right. 
News-Messenger,  Fremont,  Ohio. 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  ft  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 


_ Newspaper  Appraisers 


APPRAISALS  ANYWHERE  E'OR 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement,  Purchases,  Refinancing, 
Mortgage  Loans.  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 
“Newspaper  Plant  Specialists” 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
35  years  in  newspaper  work 
A.  S.  VAN  BENTHUYSEN 
1  446  Ocean  Ave.  Brooklyn,  N.  Y. 


Business  Opportunities  Wanted 


$70, QUO  CASH  to  invest  in  daily,  addi¬ 
tional  capital  available.  Part  or  full 
ownership.  Now  associate  manager  of 
large  daily.  Age  50.  No  agents. 
Box  2606,  Editor  ft  Publisher. 


_ Periodical  Subscriptions 


Year  after  year  and 
again  in  ’54 — 

EDITOR  ft  PUBLISHER 
will  keep  you  “On  Top” 
of  the  important 
happenings  in  the  newspaper 
world — Subscription,  $6.50  a  year 
(52  issues). 

Write  GMCB,  Editor  ft  Publisher. 


IZDITOR 


ONE  ROLL  OR  CABS — Pine  Canadian, 
Samples.  Fast  delivery.  Low  Prices. 
ALgonquin  4-8728,  New  York  City. 


Press  Room 


GOSS  High  Speed  Magazine  or  news¬ 
paper  press,  capable  of  producing  64 
page  comic,  32  page  tabloid,  16  page 
newspaper,  9"  x  12"  signature.  22H" 
cut-off.  Four  plates  wide.  Color  cylin¬ 
der.  Modernized  high  speed  folder,  AC 
electrical  equipment.  Stereotype  equip¬ 
ment.  Available  at  once.  See  operating. 
Turner  Printing  Machinery,  Inc.,  2630 
Payne  Avenue,  Cleveland  14,  Ohio. 
TOwer  1-1810.  Branches:  Chicago — 
Detroit. 

TWO  Unit  32-page  GOSS  high-speed 
Rotary  Press,  22 H  cutoff  with  two 
folders  AC  motors.  Complete  stereo¬ 
type  department  including  new  Goss 
heavy  duty  Mat  Roller  and  Sta-Hi 
Press  in  A-1  condition  used  very  little. 
Can  be  inspected  anytime.  Available 
now.  Write  Box  2505,  Editor  ft  Pub¬ 
lisher. 
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MACmNERY  and  SUPPLIES 
_ Press  Room 


AVAILABLE  THIS  FALL 

Out  of  tb« 

PHILiADELPHIA  B01i.ETIN 
60  HOE  UNITS  with  20  FOIiDERS 
arsilwble  as  Sextuples  or  Octuplos. 
Steel  Cylinders  —  Roller  Bearings  — 
Spray  Fountains — Reels  &  Tensions. 
Very  reasonably  priced 
INSPECTION  BY  APPOINTMENT 
•  •  • 

8  PAGE  DUPLEX  FLATBED 

•  •  • 

DUPLEX  STANDARD  TUBULARS 

12-20-24  Pages  with  Stereo. 

•  •  • 

3  Deck  GOSS  Single  Width — 23-0/16 

4  Deck  GOSS  Single  Width — 23-0/16 
4  Deck  GOSS  Double  Width — 22  \ 

4  Deck  GOSS  Double  Width — 23-0/16 
4  Deck  GOSS  Double  Width — 2iyi 
•  •  • 

1  Unit  GOSS — 12  Pages — 22  \ 

1  Unit  DUPLEX — 20  Pages — 22% 

2  Unit  DUPLEX — 32  Pages — 22% 

HOE  UNITYPE  PRESSES 

3  Unit  Vertical  Type — 21J4 
6  Unit  Vertical  Type — 2154 

3  Unit  Straight  Pattern — 22% 

4  Unit  Straight  Pattern — ^23-0/16 
6  Unit  Straight  Pattern — 23-0/16 
12  Unit  Straight  Pattern — 23-0/16 

COMPLETE  ENGRAVING  ROOMS 

•  •  • 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 
BRyant  9-1132 


24-PAGE  Hoe  Straightline,  single 
width  press  with  stereotype  equipment. 

32  and  48  HOE  Presses  with  double 
folder — 22^"  cutoff. 

HALL  Form  Tables  and  elevating  Ta¬ 
bles. 

Furnaces — all  sizes 
flat  and  curved  casting  boxes. 
HOYLE  and  Wesel  ^at  Rooters. 
WE8EL  Electric  Proof  Presses  and 
other  makes. 

Send  for  current  lists; 
THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


HOE  4-Unit  Press  23-0/16'' 
HOE  2-Unit  Press  22fi'* 
HOE  6-Unit  Press  23-9/16" 
HOE  6-Unit  Press  2154" 
HOE  4-Unit  Press  22 %" 


INQUIRIES  INVITED 


JOHN  GRIFFITHS  CO..  Inc. 

415  Lexington  Ave.,  New  York  17,  N.Y. 


HOE 

32 -page,  color  cylinder,  three  color  and 
black.  Available,  A.  0.  drive,  stereo¬ 
type.  Quarter-folder  available.  George 
0.  Oxford,  Boise,  Idaho. 


64  PAGE  Cottrell  Magazine  press,  four 
plates  wide,  maximum  9"  x  12"  signa¬ 
ture.  Latest  model  dryer  worth  more 
than  price  of  entire  ontfft.  AO  electri¬ 
cal  equipment.  See  running.  Save  thou¬ 
sands.  Turner  Printing  Machinery, 
Inc.,  2630  Payne  Avenue,  Cleveland 
14,  Ohio.  TOwer  1-1810.  Bmnches: 
Chicago— Detroit. 


SACRIFICE 

4  UNIT  HOE  VERTICAL— 22  %" 
Double  Folder,  Steel  Cylinder. 

Roller  Bearing,  Kohler  Reels. 

AVAILABLE  IMMEDIATELY 
Located  At  Brooklyn  Eagle. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .\venue.  New  York  36,  N.  Y. 


MODEL  AB  Duplex  8  page  Angle  Bar 
Press  with  AC  motor,  etc.  Can  be  seen 
running  now.  Available  immediately 
at  $6,000.  Alan  Dietch,  Printing 
Equipment,  71  Queensboro  Road, 
Rochester  9,  N.  Y.  Phone  Culver  2931. 


MACHINERY  and  SUPPLIES 
Press  Room 


Used  Presses 

if  Since  newspapers  constuatlj  SM 
repilacing  presses  with  new  GOfiS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

it  GOSS  engineers  can  adapt  such 
equipment  to  your  speciflo  needs. 

it  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

5601  W.  ftl  Street  Chicago,  Illinois 


TWO  100-h.p.  AC  motor  drives,  com¬ 
plete  with  control  boards.  Also  30,  35, 
40  h.p.  AC  drives.  George  C.  Oxford, 
Box  903.  Boise.  Idaho. _ 


SCOTT  MULTI  UNIT 
Newspaper  Press 

SPECIFIC.ATIONS: 

.AGE:  Built  in  1919 
TYPE:  Multi  Unit 
UNITS:  Pour  (4)  Double  Width 
FOLDERS:  Twin  high  speed 
OUT-OFF;  22%  Inches 
PLATE  CYLINDER:  1454"  Diameter 
PLATES:  7/16"  Thickness 
DRIVE;  100  H.P.  Allis-Chalmers 
AC  Motor  with  754  H.P.  starter 
motor,  60  cycle  3  phase, 
chain  driven. 

CONTROLS:  Cutler  -  Hammer  Push 
button. 

TENSION:  Jones  hand  tension,  rolls 
are  floor  fed. 

CAPACITY :  32  pages  straight, 

64  pages  collect. 

SPEED:  32,000  per  hour 
No  Stereotype  Equipment 
COMPLETELY  DISMANTLED,  PRO¬ 
TECTED  .AGAINST  RUST  IN 
WAREHOUSE 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  .Ave.,  Lyndhurst,  N.  J. 


32-PAGE  GOSS  ROTARY.  Unit  type 
press.  4  plates  wide.  Steireo  equip¬ 
ment  included.  .Also  has  quarter  folder. 
Available  now.  Illinois  location.  Con¬ 
tact  Inland  Newspaper  Supply  Co., 
422  West  8th  Street,  Kansas  City  5, 
Missouri. 


DUPLEX  STANDARD 
TUBULAR 

16  PAGES.  2  to  1  Model.  Serial  Num¬ 
ber  172.  Fully  automatic  drive,  rubber 
rollers,  partial  stereo  included.  Avail¬ 
able  now.  Illinois  location. 

Inland  Newspaper  Supply  Co. 

422  West  8th,  Kansas  City  5,  Missouri 


Stereotype 

31  AUTOPLATE  chases.  Can  be  used 
for  12  or  1254  em  columns.  Makeup 
depth  2254  inches.  Fine  condition. 
Reasonable.  Earl  Swinney,  Waukegan 
News-Sun.  Waukegan,  Illinois. 

_ Wanted  to  Buy _ 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


8  PAGE  DUPLEX  and 
GOSS  Flatbed  presses. 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  Ave..  Lyndhurst.  N.  J. 

100  TO  125  H.P.  2  Motor  A.C.  3  PH. 
60  Cylinder  Press  Drive  with  control 
or  100  H.P.  without  control.  Must  be 
in  good  condition  mechanically  and 
electrically.  NEWSPAPER  PRODUC¬ 
TION  CO..  INC.,  P.O.  Box  790,  Ma- 
ron,  Georgia. _ 

TUBULAR  Curved  Plate  Router,  Mat 
Roller  and  Sta-Hi  Machine.  Free  Press, 
Nampa,  Idaho. 


MACHINERY  and  SUPPLIES 
Complete  Plants 


LIQUIDATION  SALE 

NOW  IN  PROGRESS 
LARGE  DAILY 
NEWSPAPER  PLANT 

Formerly  Used  in  Operation  of 
Washington  "Times-Herald" 
at:  Times-Herald  Bldg. 
I317_"H"  Street.  N.  W. 

Washington,  D.  C. 

Reasonably  Priced 
Still  Available 

22 — MODEL  5,  8,  14  *  21  Linotype 
Machines.  Many  Late  Style  and 
High  Serial  Number  Machines. 
26 — KXTR.\  Linotype  Magazines 
2 — RETD  iSteel  Magazine  Racks 
164 — FONTS  of  Linotype  Matrices 
1— Practically  New  Teletypesetter  i 
Multi-Face  Perforating  Unit  i 
KEMP  8.000-lb.  Lino  Metal  Furnace  i 


5 — LUDLOW  Matrix  Cabinets 
80 — FONTS  of  Ludlow  Matrices 


2 — MONOTYPE  Giant  Casters 
2 — MONOTYPE  Material  Makers 
1 — MONOTYPE  Sorts  Caster 
49 — .Assorted  Monotype  Molds 
119 — Fonts  of  Monotype  Mats 


8 — STEEL  Newspaper  Make  up  Ta-  | 
blcs  with  steel  top  &  base— 
8'  &  6' 

4 — ADMAN’S  6'  steel  make-up 
frames 

VANDERCOOK  Model  325  Power 
Proof  Press 

4 — MILLER  Pedestal  Saws 

1 — ROUSE  Band  Saw 
Many  cut,  type  &  storage  cabinets 
1400 — -Assorted  Sized  Steel  Galleys 
Proof  Reader’s  ft  Foreman’s  Desks 
40 — Stereotype  Chases,  23-9/16"  cut¬ 
off 

6 — Brand  New  Vari-Typer  Machines 
iu  original  factory  cartons 


GOSS  fully  enclosed  curved  plate 
router.  Model  55-B 

2 —  ^Infra-Matic  Mat  Driers 
CLAYBOURN  Precision  Roughing  ft 

Shaving  Machine,  Flat  plate 

3 —  Radial  .Arm  Routers 

GOiSS  Combination  Saw  ft  Monorail 
Trimmer 

2—5  col.  flat  plate  easting  boxes 
Model  F  Plat  Scorcher,  Curved  Scorch¬ 
er,  Sta-Hi  Finaltrim 
GOSS  1,000-lb.  Melting  Pot 


Plant  Open  Monday  Through  Friday 
9  A.M.  to  5  P.M. 

Saturday  by  Appointment 


Sale  under  supervision  of: 

ERNEST  PAYNE  CORP. 

N.  Y.  Office;  82  Beekman  Street 
N.  Y.  Phone:  BEekman  3-1791 
—  AND  — 

PRINTCRAFT 

REPRESENTATIVES 

N.  Y.  Office:  277  Broadway 
N.  Y.  Phone:  WOrth  4-1370 


WASHINGTON  PLANT 
PHONE  REPUBLIC  7-6495 


EDITOR  &  PUBLISHER  for  July  3,  1954 


HELP  WANTED 


Admlniadrntlve 


SALES  AND  PROMOTION 
MANAGER  FOR  A 
WASHINGTON  SERVICE 


CANDIDATE  must  have  inteirest  in 
— and  grasp  ef — national  affairs.  Must 
be  born  salesman  and  promoter  with 
uncompromising  demand  for  integrity 
of  his  product. 

ONCE  this  manager  has  proved  he’s 
right  for  job  he  will  have  bonus,  stock 
participation,  insurance  and  penaiou 
extras  in  line  with  his  production  and 
responsibilities. 

THIS  is  a  small  but  well  established 
enterprise  with  solid  history  of  growth. 

PLEASE  give  complete  details  on 
your  education  and  experience  in  first 
letter  which  will  be  held  in  strictest 
confidence.  Box  2728,  Editor  &  Pub¬ 
lisher. 


W.VNTED — experienced  shopping  news 
crew  to  establish  and  operate  in  fine 
city.  Profiit-sharing  basis.  We  have 
modern  plant.  Give  background,  refer¬ 
ences.  Box  2719,  Editor  &  Publisher. 


Circulation 


CIRCULATION  MANAGER  fast  grow¬ 
ing  Ohio  newspaper.  Wonderful  oppor¬ 
tunity  for  experienced  young  aggres¬ 
sive  promoter.  State  salary  desired. 
Box  2515,  Editor  ft  Publisher. 

GOOD  starting  salary  and  a  bright 
future  for  a  competent  assistant  man¬ 
ager  well  versed  in  all  phases  of  circu¬ 
lation  and  distribution.  Important 
daily  in  Chart  Area  2.  Please  write 
fully.  P.  O.  Box  2566,  Paterson,  N.  J. 

GROWING  small  daily  in  Chart  Area 
11  needs  aggressive,  young  circulation 
manager.  Paper  covers  wide  area,  pres¬ 
ent  circulation  5,500.  Salary  plus  bo¬ 
nus  plan.  Box  2507,  Editor  ft  Pub¬ 
lisher. 


WANTED — Good  circulation  man,  30- 
35  years,  willing  to  travel,  rural  sales 
experience  to  understudy  circulation 
manager  National  Farm  Magazine. 
Splendid  opportunity  for  go-getter  with 
SELL  ability  and  management  poten¬ 
tial.  Salary  plus  expenses  when  travel¬ 
ing.  Headquarters  Wisconsin.  Tell  all 
first  letter.  Box  2531,  Editor  ft  Pub¬ 
lisher. 


CIRCULATION  MANAGER,  aggressive 
and  experienced.  Capable  of  develop¬ 
ing  new  territory,  75,000  population, 
this  fall.  Must  have  sales  and  promo¬ 
tion  ability.  Unusual  opportunity  and 
challenge.  New  York  State  daily. 
Write  Box  2613,  Editor  ft  Publisher. 


MAN  OR  WOMAN  experienced  farm 
area  sales  work  take  full  charge  ex¬ 
panding  weekly’s  circulation  depart¬ 
ment  on  percentage  basis  with  draw¬ 
ing  account.  Assistant  or  district  mu 
unable  to  climb  highmr  in  pceoent  sit¬ 
uation  should  be  interested.  Chart 
Area  3.  Box  2744,  Editor  ft  Publisher. 


Dlsphiy  Advertiiiag 


WANTED  newspaper  advertising  sales¬ 
man.  Duties  include  solicitation,  copy 
writing  and  layout.  Experience  not  es¬ 
sential  if  you  are  a  journalism  gradu¬ 
ate  with  advertising  major.  Good  op¬ 
portunity  for  young,  energetic  man. 
Write  Anchorage  Daily  Niews.  Box 
1660.  Anchorage.  Alaska. 


ADVERTISING  MANAGER  for  one  of 
largest  weeklies  in  Virginia  town  of 
*>.000,  ideal  living  conditions.  Group 
health  and  life  insurance.  Unusual  op¬ 
portunity  for  alert,  aggressive  man 
with  experience.  Gi»e  personal  data, 
references  salary  requirements.  Box 
2529.  Editor  ft  Publisher. _ 

YOUNG,  MARRIED  ADVERTISING 
.Salesman  with  newspaper  experience 
for  second  position  on  3-msn  staff, 
6.000  ABC  daily.  Paid  vacation  and 
other  benefits.  References  required. 
Write  O.  W.  Marble,  publisher,  Foirt 
S  -ott,  Kansas,  Tribune. 
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HELP  WANTED  I  HELP  WANTED  HELP  WANTED  WRITERS  SERVICES 


Display  Advertising  Editorial _  _ Editorial _  _ Literary  Agency _ 


miT^  BUREAU  MAN — Advancement  of  cor-  NE'NN.MAN,  jm'fiTably  witli  photo-  WRITERSI  Is  Your  Material  Salable? 

THE  SAC^MENTO  UNION.  Sacra-  “espondent  cr^eates  opening  nearly  graphic  experience,  to  take  full  charge  are  one  of  the  leading  Sales  Agen- 

mento.  Ualifornia,  needs  a  good,  sea-  bureau.  Car  and  camera  necessary,  newsgathering  on  growling  Carolina  ^ieg  in  the  New  York  market  for  your 

soned  advertising  salesman.  Mast  have  copy  sent  by  bus  and  teletype.  Air  writing  material — books,  short  stories, 

had  several  years  of  highly  competi-  mail  special  qualifications,  references,  Rox  -7t_,  Editor  &  Publisher. _  playg  (TV — movie — stage)  and  arti- 

tive  newspaper  selling  experience,  salary  expected  to  Paul  H.  Strom,  PKt)OE  reader  for  .American  daily  in  cles.  We  deal  solely  with  reputable 

Copy,  layout  and  merchandising  knowl-  State  Editor  The  Post-Standard,  Syra-  Europe.  State  exi)e.rience.  Box  2700,  publisheira  and  producers.  Correspond- 

edge  essential.  References,  past  connec-  cuse  New  York.  Editor  &  Publisher.  enc«  invited.  WRITE:  DANIEL  S. 


euge  esseniiai.  neierences,  past  connec-  cusp  New  York 

tions  must  be  of  first  order.  Excellent  ' - 

salary  and  opportunity  available  to  DAILY  CHART  AREA  6,  sports  con- 
right  person.  Write  full  particulars,  scious,  has  editorship  open.  Heavy 


Photography 


Address:  C.  A.  Moore,  Advertising  Di¬ 
rector,  The  Sacramento  Union,  Sacra¬ 
mento,  Ualifornia. 


stress  on  local  sports.  Can  teach  WE  NEED  new  picture  stories.  SEN 


camera.  Need  interest,  enthusiasm. 
Oive  full  details.  Box  2609,  Editor 
&  Publisher. 


iPani'L^a^he^cjAvrn^Vom^w^  ^e'^' a.an'"rre^^2^  wH\te“  ab^ve  Tv"^^^ 
advertising  salesman  to  cover  New  aoove  aver 


SATIONAL  —  NEWSY  —  ACTION 
— CHKESEC.AKE.  Pictures  must  tell 
the  sto-ry.  50%  Royalties.  P.  I.  P., 
305  East  75,  New  Y'oirk  21,  New  York. 

Promotk» — Public  Relatloiis 


ence  invited.  WRITE:  DANIEL  S. 
MEAD,  LITERARY  AGENCY,  419— 
4th  Ave.,  New  York  16,  N.  Y. 

NOTICES 

ARE  YOU  MOVING? 

Please  allow  two  weeks  for  a  change 
of  address  and  be  sure  to  give  us  the 


York,  New  Jersey,  piladelphia.  all  or  rfport1nr‘“iy’-ou“*and “make  Tp®‘com-  PL  RLIC  RELATIONS  man  to  pro-  OLD  as  well  as  the  NEW  address, 
part.  Commission  basis.  Closing  date  nfnpr  \nd  asaist  with  ^pneral  mote  newspaper — radio  —  television,  Saves  time  I  .  , 

Publishing  Co.,  routing  ^work  Prefer  exoerienced  travel  state,  sell  advertising.  Box  2720.  Editor  &  Publisher  Circulation  Dept. 
210  Lincoln  <St..  Boston,  Massachusetts.  wora,  ^  ^reier  experiencea  E^Htor  &  Publisher 

,  ,  «»oo«*wiuap4.t,».  newspaperman  with  labor  background  <»  ruunsner. _ 


RESEARCH  -  EDITORIAL  promotion 


EXPERIENCED  advertising  salesman.  7““°^  afraid  of  hard  work  and  long  RESEARCH  -  EDITORIAL  promotion 

telephone  and  personal  contact,  weekly  hours;  car  helpful.  Moderate  salary  man.  Must  have  college  degree  or  ex¬ 

labor  newspaper.  A  real  opportunity  start,  with  advancement  after  prov-  perience  in  all  phases  buyer-preference 
for  sober,  aggressive  and  dependable  1?^  statistical  studies  plus  writing  ability. 

man.  Commission  basis.  Chart  Area  Box  2602,  Editor  &  Publisher. _  Fine  opportunity.  W'rite  fully  if  quali- 

$2.  Apply  Box  2603,  Editor  &  Pub-  if  YOU  have  initiative,  nose  for  news,  pay  needs.  D.  K.  Stern, 

lisher.  bave  opening  for  young  reporter,  Mercury-News.  San  Jose,  California. 

EXPERIENCED  newspaper  ad  sales-  Daily,  fine  little  Rocky  Mountain  Mechanical 

man  to  sell  and  service  variety  active  .''.^7-  Write  Box  2638,  Editor  &  Pub- 

daily  newsnaoer  accounts.  A  trnnA  lisher.  JOURNEYMAN  combination  stereo- 


S2.  Apply  Box  2603,  Editor  &  Pub- 
Usher^ _ 

EXPERIENCED  newspaper  ad  sales¬ 
man  to  sell  and  service  variety  active 
daily  newspaper  accounts.  A  good 


statistical  studies  plus  writing  ability. 
Fine  opportunity.  W'rite  fully  if  quali¬ 
fied.  State  pay  needs.  D.  K.  Stern, 
Mercury-News,  San  Jose,  California. 

_ Mechanical _ 

JOURNEYMAN  combination  stereo¬ 
typer-rotary  pressman  for  modern,  air 


SITUATIONS  WANTED 
Administrative 

PUBLISHER  of  prise-winning  weekly, 
having  sold  bis  business,  seeks  worth¬ 
while  connection.  Fifteen  years  in  field 
includes  news-magssine,  daily  and 
weekly  papers.  Thoroughly  well 
grounded  in  advertising,  promotion, 
news  and  editorial  writing,  printing 


opportunity  for  sturdy,  dependable,  FDITOR  -  M \NAGER  EXCLUSIVE  tyP®r-rotary  pressman  tor  modern,  air  mechanical  production  problems, 

promotion-minded  man  who  has  what  Sy'Laf  wet^kb^^:^.700  circuUtion  k^wire.^Sle^CoV  The  S  sintL  Would  maJe  e^ceUent  all-around  manaj 
Rr^.r*  ^ cRf  Northwest  State;  salary,  plus  nel  Grand  Junction  Colorado  small  dai^  or  assistwt  in 

Trrnin  't  fiTfirLsing  Manager,  The  percentage  of  profits  for  compe-  — — - - - - -  larger  operation.  Proven  ability,  top 

I.nr«.n  .Tnnrn.i  i-o..,..  ni,.„  e  »  ..e  ..  .  e  . . . „ .  „  references.  Write  Box  2636,  Editor  & 


Wain  Journal.  Lorain.  Ohio.  fern  "r;  .^ssibTe"  ownership  later; 

PROGRESSIVE  North  Carolina  combi-  experience  in  first  letter  please.  Ad- 
nation  daily  offers  attractive  salary,  dress,  Executive  214  National  Build- 
bonus,  compensation  for  a  competent  ing.  Moorhead.  Minnesota. 
newspaper  display  salesman.  Ability  to  vYuvWTFvri.'n 
prepare  and  sell  a  must.  Age  30  to  45.  f-XI  ERIENCED  newspap 
Reply  with  complete  detail  your  ex-  "jillv  a 


EXPERIENCED  newspaperman  to 
teach  copyxeading,  related  courses,  and 


OPERATOR-MACHINIST.  One  ma-  references.  Write  Box  2636,  Editor  & 

chine  shop.  Operator  to  be  top  man  Publisher. _ _ _ 

when  we  expand  soon  to  two  ma-  .ACCOU .VT.VXT — 5  years’  experience 
chintw.  Good  future.  Chart  .\.rea  3.  ^11  phases,  15.000  daily.  B.S.,  Vet,  28, 


perience  and  references,  giving  tele-  ^‘“dent  daily  at  accredited 

phone  number.  Correspondence  held  f<=*>ool  in  unj^versity,  lie- 

in  confidence.  Box  2623,  Editor  &  ^741.  Editor 


Box  2745,  Editor  &  Publisher. 

INSTRUCTION 
_ Classified  Advertisiiig 


Married,  2  Children.  Qualified  Office 
Manager.  Box  2706,  Editor  &  Pub¬ 
lisher^ _ 

—  ADVERTISING  MANAG-ER-CONSULT- 
___  ANT.  $10,000  a  year  minimum  or 
percentage.  Box  2711,  Editor  &  Pub- 
Biggest  lisheir. _ 


HIGHEST  SALARIES  .  .  .  Biggest  lisher. 

Jobs  in  Classified  go  to  those  who’ve  ^ 

got  the  goods.  Tears  of  experience  are  GENERAL  MANAGER  of  medium  size 


RETAIL  Salesman  to  sell,  service  <ii»-  FE.\TURE  EDITOR  _  .  .. 

play  accounts  on  49,000  afternoon  daily  goods.  Years  of  experience  are  OEXERAL  MANAGER  af  medium  sia< 

and  Sunday.  Man  must  be  experienced.  SPOT  open  on  national  ma'^azine  of  necessarily  proof  that  you  KNOW,  ^.egtern  daily  last  two  years,  resignec 
married  and  stable.  Prefer  Mid-West-  over  '^-million  circulation.  Prefer  THE  20-WEEK  Howard  Pariah  Courae  reasons.  Twenty 

»  newspaper-trained  man  who  can  write  I  ™cUssifiS  can  n7  your  e«n?n^ 


SPOT  open  on  national  magazine  of  necessarily  proof  that  you  KNOW.  j^ijy  years,  resigned 


erner  who  is  presently  employed  on  a 
smaller  daily.  Salary  open.  Write,  giv¬ 
ing  full  details,  age,  experience  aiud 


and  edit  stories  on  technical  develop¬ 
ments  so  that  they  are  of  interest  to 


iUE  ju-WEEE  rtowaru  parish  uourse  experience;  ad  man,  ad  manager,  pub- 
in  Classified  can  nn  your  earnings—  Looking  for  tough  spot  where 

change  your  whole  future  1 

money-making  operation  easen- 


sfeVe^**  Wate^rioo  '*Dlily^“"oonrier'  consumer  field.  Ability  to  ENTIRE  correspondence  program  au-  ¥.';?72747™Fd W  &  A”bUsh^r*'^ 

WaLrloo  Iowa  Conner,  dig  out  those  elusive  facts  that  make  pervised  by  Classified  specialists.  Writ-  Area.  Box  2747.  Editor  &  Publisher. 

- 1 - '  a  Kood  story  better  is  important.  Chi-  ten  exams  positively  required.  You  THOROUGHLY  experienced,  all  de- 


ADVERTISING  MANAGER  Wanted  cago  area.  Write,  giving  experience  either  make  the  grade  satisfactorily  partments.  front  and  back,  newspaper 

for  small  Daily  paper  in  Middleweat.  and  salary  desired  to  Box  2726,  Edi-  and  are  OERTIPIBD — or,  you  PLUNK  o-r  commercial.  Looking  only  for  job 

The  man  we  want  is  promotionally  tor  &  Publisher. _  i  and  get  dropped  from  School’i  rolls,  calling  for  exceptional  know-how  with 

minded,  ambitious  and  willing  to  work  OPPORTUNITY  for  recent  journalism  .  oonsiderable  responsibility.  Write  Box 

and  promote.  This  is  a  lifetime  job  for  g„kool  gra'duate.  Progr<w.sive,  uno])-  !  SCORES  of  tO£  newspapers  now  pepre-  2707.  Editor  &  Publisher. 


and  get  dropped  from  School’i  rolls,  calling  for  exceptional  know-how  with 

considerable  responsibility.  Write  Box 


HOWARD  PARISH 

School  of  Classified  Advertising 


the  man  who  makes  good,  with  a  well-  Rented  by  staff-members  in  training.  — 

known  organization.  Good  live  comma-  _ _  Classified  Advertising 

nity  with  business  for  the  man  who  V  FULL  20-Week  Course  $44.  Registra-  m/ip  <>i<>aTvtn»  mairki* 

will  go  after  it.  'Salary  $90-$100  plus  v  ^  ™  editor-report,  r  jjon  fee  $6.  Pay  balance  $2  weekly  19  ,?/.  on 

bonus.  Paid  vacation,  life  insurance,  ^-xcellent  opportunity  to  gain  all  weeks.  Enroll  immediately — or  request  <l®*'y  seeks  position  as  manager  o 
i. : v.<s .1  ♦ «.  Ti arouiid  cxpeffience.  Permanent  job;  Hnf®  ^oturn  mail  ^  ^  small  daily  or  assistant  on  larger  pa- 

?l37  Please  write  fully!  data  return  mail.  per.  Thoroughly  experienced  in  com- 

wn/be^a^rrange*  Interview  „,,rting  salary:  avalKability.  Box  UDWARn  PARKW  petitive  market.  1st  class  employer 

- — ^ -  2716.  Editor  &  Publisher.  HUVv/aKU  rAKIbti  and  account  references.  Age  28,  mar- 

ONE  MAN  sales  department  wanted  at - School  of  Classifle  .  -  - 

once.  Experienced  with  proven  record  21100  N.W.  79th  St.,  3 

of  success.  Strong  on  character,  pro-  Kir-\»/r'  nrMT/^ri 

motions,  layouts,  salea.  Ads,  printing,  NF\A/S  FIJITCjR  _ _ 

office  .supplies  to  sell,  also  news  writ-  ” 

ing.  2,000  weekly.  Socorro  Chieftain,  1 

Socorro,  New  Mexico.  $80  weekly  plus  LtUll  v^rlx  \ 

incentive. _  Small  Ohio  daily.  Imme- 

SEOOND  or  THIRD  man  on  some  rlifltp  SiiWmlt  niialifira- 

large  staff  would  like  this.  Need  ad-  QiaTe.  jUDmiT  C|UailTICa 

vertising  manager — who  would  be  his  tionS,  references  to  Box 

own  salesman  —  on  faat-moving  coun-  0-7 ->-t  /  cj-j.  0  o  1_ 

ty  seat  weekly.  Incentive  plan  plus  g/j/,  C/O  bditor  tx  rUD- 

salary  for  man  with  ideas,  willing  to  licUpr  Irnnwc  nf  Arl 

work.  Fertile  field  haa  shown  50  per-  HSner.  OTaU  XnOWS  OT  ao. 

cent  gain  under  new  management  with¬ 
out  real  push.  Chart  Area  3.  Box  I 

2743.  Editor  &  Publisher. 


SCORES  of  top  newspapers  now  pepre-  2707.  Editor  &  Publisher. 


ried.  No  opportunity  for  advancement 


01  success,  strong  on  cnaracier,  pro-  |  Ktr-\»/r'  nrMT/^ri 

motions,  layouts,  salea.  Ads,  printing,  NF\A/S  FIjITCjR 

office  .supplies  to  sell,  also  news  writ¬ 
ing.  2,000  weekly.  Socorro  Chieftain, 

Socorro,  New  Mexico.  $80  weekly  plus 

incentive. _  Small  Ohio  daily.  Imme- 

SEOOND  or  THIRD  man  on  some  rlifltp  SiiWmlt  niialifira- 

large  staff  would  like  this.  Need  ad-  QiaTe.  OUDmiT  C|UailTICa 

vertising  manager — who  would  be  his  tionS,  references  to  Box 

own  salesman  —  on  faat-moving  coun-  0-7 ->-t  ;  cj-j.  0  o  1_ 

ty  seat  weekly.  Incentive  plan  plus  g/j/,  C/O  bditor  tx  rUD- 

salary  for  man  with  ideas,  willing  to  licUpr  Itnnwc  nf  acI 

work.  Fertile  field  has  shown  50  per-  HSner.  OTaU  XnOWS  OT  aO. 

cent  gain  under  new  management  with- 

nilt  ireat  miRh  nhjipt  Area  .3  "Rev 


PERMANENT  opening  for  competent 
WANTED — industrial  page,  special  rei>orter-photographer  on  Metropolitan 
edition  man  or  woman.  Real  opportu-  weekly  tabloid.  Experience  necessary 
nity  make  $20,000  yea.rly.  Must  be  to  cover  regular  beat  and  assignments, 
sober,  energetic,  capable.  Box  2721,  Must  be  .reliable,  sober,  energetic.  Give 
Editor  &  Publisher.  full  particulars,  background  and  sal¬ 

ary  expected  in  first  letter.  Joseph 
Morgan.  Flash  Weekly,  56  Adelaide 

R — Ohio  daily,  20,-  East.  Toronto  1.  Canada. _ 

000  circulation  wants  a  man  who  can 

organize  and  direct  hii  office  person-  WORKSHOP  EDITOR 

nel;  who  can  select  and  train  hU 

correspondents.  Must  be  a  writer,  a  X.VTIONAL  consumer  magazine  has 


21400  N.W.  79th  St.,  Miami  47,  Florida  in  present  sitnation.  Box  2504,  Editor 

i  &  Publisher, 

EDITOR  &  PUBLISHER  S  CHART  AREA 


Editorial 


COUNTRY  EDITOR — Ohio  daily,  20,-  East.  Toronto  I.  Canada. _ 

000  circulation  wants  a  man  who  can 

organize  and  direct  hii  office  person-  WORKSHOP  EDITOR 

nel;  who  can  select  and  train  hU 

correspondents.  Must  be  a  writer,  a  X.VTIONAL  consumer  magazine  has 
worker  and  executive.  Complete  infer-  top-notch  poaition  for  home  workshop 


mation  to  Box  2518,  Editor  &  Pub-  editor.  Ability  to  develop  and  edit 
lisher.  home  constructio.n  projects  into  app^l- 

ing  do-it-»ourself  artioles  essential. 
CALIFORNIA  County  Seat  daily  needs  Requires  some  familiarity  with  the  use 
young  managing  editor.  Must  have  of  wo.rkshop  tools  and  construction 
general,  all  around  experience  report-  drawings.  Chicago  area.  Write,  giving 
ing,  wire  desk,  etc.  News-Tribune,  experience  and  salary  desired  to  Box 


Madera,  California. 


2727.  Editor  &  Publisher. 


Use  CHART  AREA  Nambcr  in  Ad  copy  for  showing 

LOCATION  without  IDENTIFICATION _ 

EDITOR  &  PUBLISHER  for  July  3,  1954 


SITUATIONS  WANTED 
Classified  Advertising 


Clj.VSSIKIf^D  advertising  aalesman — 
over  six  years’  experience  with  me¬ 
dium  size  daily  would  like  position 
as  classified  advertising  manager  on 
smaller  daily.  Thoroughly  experienced 
in  all  phases  of  classified  advertising, 
classified  display,  promotion,  etc., 
three  years  journalism  school.  Single, 
veteran,  own  car,  go  anyplace.  No 
opportunity  for  advancement  in  pres¬ 
ent  position.  .4vailsble  September  1. 
Write  Box  2704,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Display  Advertising 


CimlatioB 


MR.  WESTERN  PUBLISHER — Do 
you  need  a  Circulation  Manager  to 
bring  your  paper  up  to  full  saturation 
levels  t  If  so  I  am  your  man.  Box  2449, 
Editor  &  Publisher. 


CIRCULATION  Manager,  thoroughly 
experienced  in  highly  competitive  fields 
available  to  Publisher  offering  conge¬ 
nial  and  favorable  surroundings,  with 
reasonable  chance  of  permanency. 
Strong  on  selling  ability  and  able  to 
train  others.  Record  and  references 
testify  to  ability  to  handle  any  job. 
Prefer  something  under  50,000.  Write 
Box  2422,  Editor  &  Publisher. _ 


CIRCULATION  Executive — thirty-five 
years’  experience,  morning,  evening 
and  Sunday  field.  'Thorough  knowledge 
A.  B.  C.  system,  "Little  Merchant’’ 
plan,  promotion,  newspaperboy  train¬ 
ing,  street  sales,  newsstands  and  mail 
department  operation.  Middle  age, 
married,  non-drinker,  jovial  personal¬ 
ity.  Employed  as  circulation  manager 
on  medium  sized  daily.  Wish  to  change 
to  larger  paper  having  over  fifteen 
thousand  circulation.  References.  Avail¬ 
able  on  short  notice.  Salary  open. 
Prefer  western  United  States  or  Can¬ 
ada.  Box  2620.  Editor  &  Publisher. 


MIDWEST.  NORTHWEST 

.4D  MANAGER  25,000  midwest  daily 
seeks  similar  opportunaty — or  as  Staff- 
man,  promotion,  national  or  learn  gen¬ 
eral  management — where  can  buy  stock 
or  interest  good  daily  or  top  weekly. 
Two  jobs  18  years,  present  11  years, 
5  as  ad  manager  topping  500,000  inch¬ 
es  yearly,  leading  9-paper  group.  43, 
family,  Protestant,  solvent.  Tell  all,  so 
will  I.  Box  2616,  Editor  &  Publisher, 


MR.  PUBLISHER 

IMMEDIATELY  available  with  well 
rounded  newspai>er  advertising  experi¬ 
ence.  Classified  display,  retail  layout 
and  copy  coupled  with  successful  sales 
and  merchandising  to  2-years  National 
Manager  small  midwest  daily,  .Vlso, 
previous  managership  small  metropoli¬ 
tan  4-.\  Agency.  Deeire  midwest  daily, 
preferably  national  field  or  newspaper 
representative  sales.  Wo-rld  War  II  vet. 
.4ge  40.  Married.  Write  Box  2746, 
Editor  &  Publisher. 


Edttorial 


SPORTS  EDITOR,  33,  now  employed 
50,000  daily,  wants  permanent  spot 
as  editor-writer  with  progressive  news¬ 
paper.  Will  go  anywhere.  Top  refer¬ 
ences,  J-grad,  has  own  car.  Box  2412, 
Editor  &  Publisher. 


CIRCULATION  MANAGER,  over  20 
years  morning,  evening,  Sunday  expe¬ 
rience  from  carrier  through  all  phases. 
At  present  manager  of  50,000  morn¬ 
ing,  65,000  Sunday  in  competitive 
field.  Excellent  personnel  record,  cost 
conscious,  college  background.  Age  38, 
married,  no  children.  Valid  reasons  for 
seeking  change.  Box  2628,  Editor  i 
Publisher. 


YOUNG,  hard  working.  Aggressive 
Circulation  Manager  and  Ex  ABC  au¬ 
ditor,  College  graduate.  Now  employed 
on  22,000  MES  in  competitive  area. 
Fully  versed  in  all  phases  of  Circula¬ 
tion.  Best  of  References.  All  replies 
answered  and  confidential.  R.  W.  May, 
2.30.1  North  Street.  Logansport.  Ind. 


MR.  PUBLISHER— Do  you  have  cir¬ 
culation  problems?  I  can  correct  them. 
Thoroughly  experienced  all  phases, 
large  or  small  operations.  Immediately 
available,  go  anywhere.  Box  2732, 
Editor  &  Publisher. 


Dbpl«y  AdvertMag 


ADVERTISING  and/or  Business  Man¬ 
ager  with  outstanding  result  record 
seeks  permanent  connection  in  eastern 
community  offering  family  advantages. 
No  job  too  tough  for  this  37  year  old 
veteran  of  20  years’  newspaper  experi¬ 
ence.  A  former  publisher  and  chain  pa¬ 
per  manager  who  functions  best  in 
advertising.  Box  ‘2622,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR  of  small  New  England 
daily  has  2  years’  experience  includ¬ 
ing  news  and  feature  writing,  report¬ 
ing,  head  writing,  layout  and  copy¬ 
reading.  Skilled  in  camera,  darkroom 
work.  Want  managing  editorship  or 
other  worthwhile  opportunity  any¬ 
where;  27.  single,  B.A.  in  English. 
Box  2513,  Editor  A  Publisher. 


ADVERTISING  MANAGER,  mature, 
responsible.  'Skilled  in  copy,  layout, 
sales.  Sound  methods.  Available  now 
for  beat  offer  from  strong  email-city 
daily,  mild  climate.  Details,  please.  Box 
2739.  Editor  &  Publisher. 


ADVERTISING 
MANAGER-SALESMAN 
p  20  YE.\B.S’  experience,  sales,  copy- 
layout,  Knows  advertising.  Business 
getter.  Sound  selling,  service.  Top 
grade  organisation  man,  clean,  friend¬ 
ly.  responsible.  Wants  bigger  oppor¬ 
tunity.  Prefer  California,  go  anywhere. 
Box  2738,  Editor  &  Publisher. 


EDITOR,  40,  17  years  all  phases, 

small  daily,  weekly,  house  organ,  seeks 
reporter-editor  post  small  daily,  top 
w-eekly  Chart  Areas  1,  2.  Interview, 
Box  2514,  Editor  &  Publisher. 

EDITOR-REPORTER 
PHOTOGRAPHER 
Presently  employed  as  wire-makeup 
editor  for  20,000  prize-winning 
midwest  daily;  15  years  sound  metro 
politan,  small  daily  experience; 
all  desks,  all  beats;  fast,  accurate 
copy,  heads,  makeup;  features; 
sharp  news  sense;  strong  on  agri¬ 
culture;  facile  writer;  can  direct 
staff;  top-notch  photographer; 
knowledge  Fairchild;  thorough  knowl¬ 
edge  backshop,  business;  sober, 
stable,  age  36;  married,  child: 
available  two  weeks  notice;  will 
send  current  samples  and  complete 
details  by  return  mail.  Prefer 
New  England  or  West  Coast  spot, 
but  consider  good  offer  any  location 
Box  2519,  Editor  &  Publisher. 


years.  College  grad.  Excellent  photog- 


porter  on  50.000-100,000  daily.  Able, 


lisher. 


consider  others.  News  desk,  any  spot. 


Publisher. 


HERE  is  an  opportunity  lor  a  pub¬ 
lisher  to  gain  an  employee  where  de¬ 
sire  is  to  help  you  build  your  small 
daily  or  weekly  into  a  better  paper. 

4'j  years’  experience  in  publishing 
business.  3  years  as  ad  manager  of 
trade  magazine.  Hard  worker,  plenty 
of  ideas,  age  28 — am  a  gal.  Box  2725, 

Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  July  3.  1954 


I’VE  NEVER  WORKED  HARD 


SITUATIONS  WANTED 

Editorial 

EXPERIENCED,  versatile  general 
news  and  sports  writer,  now  employed 
New  England  daily,  seeks  position  on 
large  or  medium-sized  daily.  Chart  ' 
Areas  2,  6,  or  8.  4  years’  experience,  1 
single,  vet,  26,  car.  Box  2625,  Editor 
&  Publisher. 

G.\L — ’53  J-Grad,  brief  daily  experi¬ 
ence,  good  writer,  expert  steno  and 
typist,  desires  job  where  can  use 
journalism  background.  Challenge  and 
opportunity  more  important  than  sal¬ 
ary.  Chart  Areas  2,  3,  4.  and  9.  Box 
2626.  Editor  Sc  Publisher. 

J-GR.4D;  9  months  news  edito-r  week¬ 
lies;  15  months  all  beats  small  daily; 

4  years  Air  Force  public  relations, 
service  paper.  Discharge  date  August 

9.  Box  2601,  Editor  Sc  Publisher. 

MAN  35,  veteran,  college,  desires  news 
job  Daily,  Weekly,  starting  in  fall. 
Box  2604,  Editor  Sc  Publisher. 

PROFESSIONAL  NEWSMAN 

WELL-GROUNDED  all  phases,  seeks 
place  on  newspaper  which  does  not 
deliberately  insult  intelligence  of  read¬ 
ers.  Former  reporter,  deskman,  city 
editor,  managing  editor  50,000-100,000 
class.  Seeks  responsible  position  small 
or  medium  daily,  desk  work  large  dai¬ 
ly.  Not  a  grocery  ©lerk  and  will  not 
work  for  grocery  clerk’s  salary.  Young. 
Best  record,  references.  Geography 
unimportant.  Box  2600,  Editor  A  Pub¬ 
lisher. 

REPORTER  with  three  years’  experi¬ 
ence  on  small  dailies  is  looking  for  a 
challenging  desk  job  or  beat  with  a 
future.  Chart  Areas  2,  3.  Box  2614. 
Editor  &  Publisher. 

SPORTS  writer,  27,  4  years’  experi¬ 
ence,  needs  change  of  climate.  Imag¬ 
inative  and  creative,  with  solid  back¬ 
ground.  Box  2608,  Editor  &  Pub¬ 
lisher. 

WANT  news  desk-reporting.  Human 
interest  or  women’s  views.  Personal, 
chatty  style.  Columns  recently  pub¬ 
lished.  Box  2629.  Editor  Sc  Publisher. 

WANT  TO  MOVE — 5  years’  experi¬ 
ence,  29,  married,  one  child.  World 
War  II  vet.  Journalism  Grad,  SDX. 
Experience  includes  I'A  years  on  week¬ 
lies,  followed  by  3  A  on  small  dai¬ 
ly.  Now  employed.  Have  done  sports, 
features,  farm  news,  courts,  wire. 
Prefer  reporting  for  wide-awake  paper. 
Had  enough  of  ‘shoe-string’  and  ‘boot 
strap’  operations.  Box  2624,  Editor  Sc 
Publisher. 

WORK  on  weekly  wanted  by  young, 
BA,  hard  worker,  high  standards.  Ref¬ 
erences  and  clippings.  Box  2635,  Edi¬ 
tor  Sc  Publisher. 

WORKING  managing-city  editor,  39, 
production  getter,  thoroughly  familiar 
all  desks  and  with  solid  reporting 
background,  seeks  change,  preferably 
in  under  50,000  class.  Chart  Area  4, 
southern  California  or  overseas.  Excel¬ 
lent  record  present  situation.  Refer¬ 
ences  available.  Box  2618,  Editor  Sc 

1  Publisher. 

AVAIL.VBLE:  Desk  Man  for  largo 
Southeast  daily.  Mature,  sober,  quali¬ 
fied,  dependable.  Box  2736,  Editor  & 
Publisher. 

COPY  DESK  job  in  Chart  Area  9 
sought  by  man  with  5  years’  news¬ 
paper  experience,  two  as  reporter  and 
three  as  copyreader.  Accurate,  depend¬ 
able.  Journalism  degree.  Box  2724, 
Editor  A  Publisher. 

COPYRE.4DER,  employed,  seeks  met¬ 
ropolitan  desk  or  small  daily  editor 
spot  in  Chart  Area  8  or  12.  Box  2718. 
Editor  A  Publisher. 

.  COPYRE.VDER — 100,000  daily  seeks 
change.  Twenty-five  years  know-how 
all  phases.  Top  References.  Family. 
46.  Box  2723.  Editor  A  Publisher. 

1  EDITOR — (,'lean  makeup,  brisk  writer, 
j  Want  managing  desk  or  .sound  report- 
•  ing  beat.  Working  Chart  .4rea  2  at 

1  $4,700.  Single.  29.  \’et.  Available 

’  1  ^ptember  1.  Box  2-722,  Editor  A  Pub- 
'  lisher. 

)  ^  1  1  ■  II  ■■  1  ■  ^  1  — - 

e  1  FULLY  qualified,  .sober.  middle-age<l 

1  1  man  for  rim.  slot,  telegraph  or  news 
.  '  desk.  Box  2735,  Editor  A  Publisher. 

SITUATIONS  WANTED 


Editorial 


return  So  woman’s  page  on  diaiily. 


2713.  Editor  &  Publisher. 


LADY  experienced  (12  years)  on 
state,  copy,  society  desks,  features. 
.\lso  weekly.  Some  camera.  .\B.  Box 
2705.  Edt-or  Sc  Publiaher. _ 


NEWS.MAN,  married,  39,  9!4  years' 
experience  plus  high  grade  M.S.  in 
Journalism,  seeks  editing  post  on  dai¬ 
ly.  Box  2404,  Editor  &  Publisher. 


REPORTER  1  year  experience  15.- 
000  daily.  College  grad — 27,  vet,  owns 
-ar,  single.  Chart  A^rea  2  only.  Box 

!734.  Editor  &  Publisher. _ 

SPORTS  EDITOR-WIRITER.  3  years’ 
all-around  experience.  Features,  col¬ 
umn;  makeup.  Vet,  J-grad,  27,  single. 
Top  references.  Have  car,  will  travel. 
Box  2730.  Editor  &  Publisher. _ 


, - - - 

with  larger  organization— ^magazine, 
newspaper  or  syndicate.  Eighty  years 
in  present  job.  Experience  in  all 
phases  of  magazine  writing  and  edit¬ 
ing.  Bachelor  of  Journalism.  Box 

2714.  Editor  &  Publisher. _ 

VERS.VTILE  deskiiian.  reporter  seeks 
job  having  future.  Veteran  with  10 
years’  know-how.  Box  2701,  Editor  & 

Publisher.  _ _ _ 

VET,  26,  wife,  23,  both  with  M.S.  in 
journalism  seek  reporting  or  copy  desk 
jobs  on  medium  daily.  Box  2709,  Edi- 

tor  Sc  Publisher. _ 

WIRE  or  editing-reporting  spot  want¬ 
ed  in  Chart  Area  3.  Vet.  26,  4  years’ 
exiierience.  Box  2703,  Editor  Sc  Pub¬ 
lish  en _ _ 

YOUNG  city  editor  daily  70.000  seek.s 
new  post.  Reply  -in  detail.  Box  2740. 
Editor  Sc  Publisher. 


PHOTOGRAPHER,  varied  experience 
in  newspapers,  house  organs  and  pub¬ 
lic  relations.  Qualified  pictorial  layouts 
and  caption  writer.  Fairchild  operator. 
Have  own  equipment.  Available  with 
due  notice.  Write  Box  2611,  Editor  & 
Publisher.  _ 

Promotion — PnbHc  Relatio— 

10  YEARS’  experience.  Newspaper 
work,  publicity,  public  relations,  tales 
promotion,  fund  raising,  travel  writ¬ 
ing.  Lots  of  drive.  Sparkling  ideas 
with  pleasing  personality.  Wants  tough 
job  with  challenge.  Box  2452,  Editor 

A  Publisher. _ 

GAL — ’53  J-Grad,  brief  daily  experi- 
ence,  good  writer,  expert  steno  and 
typist,  desires  job  where  can  use 
journalism  background.  Challenge  and 
opportunity  more  important  than  sal¬ 
ary.  Chart  Areas  2,  3.  4,  and  9.  Box 

2627.  Editor  Sc  Publisher. _ _ 

Mechanlail 

FOREM.VN  oc  mechanical  superintend¬ 
ent;  now  employed;  practical  and  ex¬ 
ecutive  experience  all  operatrons,  all 
size  newspaper  and  commercial;  open 
shop;  will  prove  ability  trial  basis 
Box  2731.  Editor  Sc  Publisbeir.  _ 


MECHANICAL  page  costs  too  high? 
Personnel  problems?  Lack  inter-de¬ 
partment  coordination?  Let’s  talk  it 
over.  Available  for  production  man 
ager,  superinten<lent  or  good  forem-an 
ship  position.  Union.  For  details  write 
I  Box  2708,  Eilitor  Sc  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


A  Media  Records  report  (E&P, 
March  27,  page  14)  stated  news¬ 
papers  maintained  a  60-40  per¬ 
centage  in  favor  of  advertising 
during  1953  reversing  the  per¬ 
centage  of  1941.  Papers  are  larg¬ 
er  today  than  they  were  in  1941 
but  there  is  about  10%  less  ed¬ 
itorial  matter  in  them,  it  was 
stated. 

This  may  be  true,  on  the  aver¬ 
age,  as  Media  Records  points  out 
from  its  study  of  374  morning, 
evening  and  Sunday  papers.  But 
many  individual  newspapers  are 
giving  their  customers  more  read¬ 
ing  matter  today  than  they  did  in 
1941. 

The  New  York  News  has  re¬ 
vised  its  study  of  paid  and  unpaid 
content  for  the  25  papers  that  led 
the  list  in  advertising  volume  in 
1941.  (EAP,  May  30,  page  64.) 
As  of  1953  there  were  seven  re¬ 
placements  in  that  list — seven  of 
the  original  replaced  by  seven  new 
ones  in  the  first  25  according  to 
linage  volume. 

The  study  shows  that  the  orig¬ 
inal  25  papers  have  increased  in 
total  content  45.8%  since  1941. 
The  seven  replacements  have  in¬ 
creased  57.8%.  While  the  25  had 
an  advertising  linage  gain  of 
108.2%  during  the  period  (and 
the  seven  additional  gained 
138.6%),  their  unpaid  content  de¬ 
clined  7.4%  (and  the  seven  others 
declined  4%). 

However,  in  the  32  papers 
there  were  12  newspapers  giving 
their  readers  more  text  in  ’53  than 
in  1941.  The  Philadelphia  Bulle¬ 
tin,  the  only  paper  to  add  a  Sun¬ 
day  paper  during  that  period, 
leads  the  list  with  a  48%  increase 
in  unpaid  content,  more  than 
6,000,000  lines.  The  Newark  News 
was  up  34%  with  a  5,000,000  line 
gain  in  text;  the  Toledo  Blade 
-was  up  21%  with  a  3,000,000 
line  gain.  Others  showing  in¬ 
creases  in  unpaid  content  are  the 
Chicago  Tribune,  up  5.9%;  the 
Milwaukee  Journal,  up  .2%;  the 
New  York  News,  up  4.2%;  the 
Los  Angeles  Times,  up  2.1%;  the 
Dallas  Times  Herald,  up  4.4%; 
the  Houston  Chronicle,  up  18%; 
the  Cleveland  Plain  Dealer,  up 
7.7%;  the  Miami  Herald,  up 
13.5%;  and  the  St.  Loins  Post- 
Dispatch,  up  17.2%. 

*  *  * 

A  SIGNIFICANT  part  of  the  sur¬ 
vey  reveals  that  while  seven  of 
these  32  papers  had  slight  adver¬ 
tising  declines  in  1953  compared 
to  1952,  all  but  three  showed  in¬ 
creases  in  unpaid  content  for  the 
year.  Increases  ranged  up  as 
high  as  8.5%. 

In  1952  unpaid  content  aver¬ 
aged  an  increase  of  2.2%  for  the 
25  papers  and  1.5%  for  the  addi¬ 
tional  seven  papers.  In  1953,  un¬ 
paid  content  averaged  an  increase 
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of  2.6%  for  the  25  papers  and 
2.9%  for  the  seven. 

In  1951  there  were  only  5  of 
the  original  25  papers  that  were 
carrying  the  same  amount  or 
more  of  unpaid  content  than  they 
did  in  1941.  In  1952  there  were 
six  in  this  category.  In  1953 
there  are  10  of  the  25  in  this 
category  and  two  of  the  added 
seven. 

In  1941,  the  New  York  Times 
led  the  list  of  newspapers  in  total 
unpaid  content  with  more  than 
30,000,000  lines.  In  1953,  the 
Los  Angeles  Times  was  at  the  top 
with  more  than  27,000,000  lines 
of  unpaid  content.  In  second 
place  in  1941  was  the  New  York 
Herald  Tribune.  In  1953  second 
place  is  occupied  by  the  New 
York  Times. 

At  the  top  of  the  list  in  adver¬ 
tising  volume  in  1941  was  the 
Washington  Star  with  24,000,000 
lines.  In  1953  the  Milwaukee 
Journal  is  at  the  top  with  51,- 
000,000  lines.  Greatest  percent¬ 
age  increase  in  advertising  volume 
for  the  period  was  recorded  by 
the  Miami  Herald,  198.6%.  Larg¬ 
est  linage  increase  was  made  by 
the  Los  Angeles  Times,  more 
than  31,000,000  lines  gained. 

*  *  * 

In  total  size,  paid  and  unpaid 
linage,  the  New  York  Times  led 
the  field  in  1941  with  more  than 
51,000,000  lines.  Second  was  the 
Washington  Star  with  46,000,000 
lines,  and  third  was  the  Los  An¬ 
geles  Times  with  44,000,000  lines. 
In  1953,  the  three  top  places  are 
held  in  this  order;  Los  Angeles 
Times,  76,000,000  lines;  Milwau¬ 
kee  Journal,  70,000,000  lines;  and 
the  Chicago  Tribune,  68,000,000. 

Thirteen  years  ago  there  was 
only  one  newspaper  with  total 
content  of  more  than  50,000,000 
lines.  In  1953  there  were  16  news¬ 
papers  in  this  group. 

■ 

Nationwide  Safety 
Pledge  Is  Organized 

Cleveij^nd 
Preliminary  plans  for  a  nation¬ 
wide  effort  by  news  media  to  re¬ 
duce  the  alarming  number  of 
traffic  accidents  and  fatalities  on 
the  nation’s  highways  were  out¬ 
lined  here  at  a  meeting  of  the 
Media  Group  of  the  President’s 
Action  C^ommittee  for  Traffic 
Safety. 

The  meeting,  in  the  offices  of 
the  Media  Group  Chairman, 
Charles  F.  McCahill,  senior  vice- 
president  of  Forest  City  Publish¬ 
ing  Company,  was  held  primar¬ 
ily  to  draft  a  definite  program  to 
present  to  President  Eisenhower 
in  July. 

As  part  of  the  drive,  each 
pedestrian  and  motorist  in  the 
country  is  to  be  asked  to  sign  a 
pledge  for  safety. 


E&P  CALENDAR 

lime  28-30 — ^Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion  Spring  meeting.  Hotel  Del 
Coronado,  Coronado,  Calif. 

Inly  9-11 — Northwest  Daily 
Press  Association,  Summer 
meeting,  Robert’s  Pine  Beach 
Hotel,  Gull  Lake,  Brainerd, 
Minn. 

July  19 — PNPA  Daily  Re¬ 
gional  meeting,  W  a  n  a  n  g  o 
Ck)untry  Club,  Oil  City,  Pa. 

Aug.  2-9 — American  News¬ 
paper  Guild,  annual  conven¬ 
tion,  Los  Angeles,  Calif. 

Aug.  6 — Newspaper  Associa¬ 
tion  Managers,  meeting,  Del 
Coronado,  CaliL 

Aug.  14-20  —  International 
Typographical  Union,  96th  an¬ 
nual  convention,  St.  Paul  Hotel, 
St.  Paul,  Minn. 

Aug.  16-21  —  International 
Photo  Engravers’  Union  of 
North  .America,  annual  conven¬ 
tion,  Hotel  Statler,  Boston. 
Mass. 

Aug.  20-21  —  Texas  Daily 
Newspaper  Association,  Sum¬ 
mer  meeting,  Galvex  Hotel, 
Galveston,  Texas. 


Shryock  Named  I 
ABC  President;  I 
2  VPs  Added  4 

Chicago  3 
James  N.  Shryock  was  elevated  I 
from  executive  vicepresident  to  ^ 
president  and  managing  director  of  A 
the  Audit  Bureau  of  Circulations  | 
by  action  of  the  ABC  board  of  di-  3 
rectors  at  their  meeting  in  Monte- 
bello,  Canada,  last  weekend.  | 

William  A.  Hart,  E.  1.  du  Pont  t- 
de  Nemours  &  Co.,  continues  as  Ij 
chairman  of  the  ABC  board.  He  ;j 
had  previously  been  ABC  president 
and  chairman  of  the  board. 
Further  by-law  changes  provided 
for  the  addition  of  two  vicepres#-  ' 
dents  of  ABC.  Appointed  to  the 
new  posts  are;  ; 

William  Hoffman,  manager  of  *1 
the  New  York  office  of  ABC  since  3 
1920  and  assistant  managing  di-  i 
rector,  now  vicepresident. 

Alan  T.  Wolcott,  formerly  of 
General  Electric  Co.,  who  joined 
the  ABC  staff  last  May  1  as  direct¬ 
or  of  public  relation.s,  now  vice¬ 
presklent. 


Canadian  Pulp 
Production  Is  High 

Pulp  production  in  Canada  is 
continuing  at  a  high  level,  the 
monthly  report  of  the  Canadian 
Pulp  and  Paper  As.sociation  re¬ 
veals.  May  output  of  805,579  tons 
was  6.5  percent  higher  than  the 
756,504  tons  produced  in  May  last 
year.  Production  in  the  first  five 
months  of  1954  of  3,888,364  tons 
was  223,234  tons  larger  than  the 
output  for  the  same  period  in  1953. 

Exports  in  May  of  190,434  tons 
were  higher  than  in  any  of  the  12 
preceding  months.  May,  1953  ex¬ 
ports  were  177,254  tons;  April, 
1954  exports  were  177,874  tons. 
Exports  in  the  first  five  months 
were  856,286  tons  in  1954  and 
765,395  tons  m  1953. 

More  pulp  is  being  used  in  Can¬ 
ada.  During  May  613,413  tons 
were  used,  bringing  the  1954  total 
to  2,983,641  tons.  At  the  end  of 
May  1953,  2,871,596  tons  had 
been  used. 


Shugard  for  Baker 

The  board  accepted  the  resig¬ 
nation  of  Lisle  Baker,  Jr.,  Louis¬ 
ville  (Ky.)  Courier-Journal  and 
Times,  as  a  newspaper  director. 
Mr.  Baker  indicated  that  he  would 
be  devoting  more  of  his  time  to 
the  newly-organized  Institute  of 
Newspaper  Operations,  of  which  he 
is  a  director.  (E&P,  June  5,  p.  8). 

Harold  Shugard.  St.  Paul 
(Minn.)  Pioneer  Press  and  Dis¬ 
patch,  assistant  publisher,  was 
elected  to  fill  the  unexpired  term 
of  Mr.  Baker  on  the  ABC  board. 
The  term  expires  at  the  October 
ABC  meeting.  Mr.  Shugard  is  a 
former  circulation  manager  who 
has  been  active  in  both  ICMA 
and  ABC  affairs. 

It  was  announced,  following  the 
Montebello  meeting  of  the  ABC 
board,  that  consideration  of  the 
Metropolitan  Area  matter,  relat¬ 
ing  to  circulation  breakdowns  by 
Metropolitan  Areas,  was  postponed 
until  after  the  annual  ABC  meet¬ 
ing  in  Chicago,  Oct.  21-22. 
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Corona  makes  your  newsprint  go  farther 

Is  there  a  trend  to  larger  body  type  for  increased  legibility? 

The  Houston  Chronicle  is  the  latest  newspaper  to  adopt  new 
Corona  in  the  9-point  size. 

When  you  use  Linotype’s  new  Corona  cuttings  in  5V2-, 

71/2-  and  8-point  sizes-you  can  trim  a  full  six  points  off  every 
column  without  sacrificing  legibility  or  word  count. 

From  5V^  to  9  point,  the  new  Corona  cuttings  can  make 
substantial  newsprint  savings,  for  your  paper -big  city  daily 
or  home  town  weekly.  Compare  them  with  the  standard  cut¬ 
tings  and  see  what  you  can  save. 

Neiv  Corona  Cuttings— for  Manual  or  Tape  Operation 

12  pica  column— 74a44  11 1/2  pica  column — 7*^a52 

Corona’s  shorter  alphabet  length  Corona's  shorter  alphabet  length 
helps  save  newsprint  by  giving  the  helps  save  newsprint  by  giving  the 
optical  equivalent  of  a  letter  a  full  optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy  size  larger,  with  the  space  economy  > 

.  of  a  smaller  size.  With  Corona  you  of  a  smaller  size.  With  Corona  you  I 
can  set  more  type  in  less  space  and  can  set  more  type  in  less  space  and 
'  still  give  your  readers  the  benefit  still  give  your  readers  the  benefit 
of  utmost  legibility,  big  open  char-  of  utmost  legibility,  big  open  char¬ 
acters  and  plenty  of  contrast.  acters  and  plenty  of  contrast. 

If  you  want  to  stretch  your  news-  If  you  want  to  stretch  your  news¬ 
print  dollar  and  give  your  readers  a  print  dollar  and  give  your  readers  a 
welcome  change  at  the  same  time,  welcome  change  at  the  same  time, 
ask  your  Linotype  Production  En-  ask  your  Linotype  Production  En- 
^  gineer  about  a  new  Corona  format  gineer  about  a  new  Corona  format 
I  for  top  readability  w'ith  maximum  for  top  readability  with  maximum 
I  newsprint  economy.  Send  today  for  newsprint  economy.  Send  today  for 
the  new  Corona  specimen  folder.  j  the  new  Corona  specimen  folder. 

Agenciat:  New  York,  Boston,  Chicago,  Dallas,  Atlanta,  Cleveland,  San  Francisco,  Los  Angeles.  In  Canada;  Canadian  Linotype,  Limited,  Toronto,  Ontario 
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Mergenthaler  Linotype  Company 
29  Ryerson  Street.  Brooklyn  5,  N.  Y 


NEWS  of  the  ROCKIES 


^  VSiiiiiflr 

_  ffallWIlliiiilii' 

-T- 


In  all  of  Colorado  and  Wyoming’s  more  than  200,000 
square  miles,  there  are  just  nine  cities  of  15,000-plus 
population.  These  are  the  key  cities  of  a  vast  area.  The 
aggregate  circulation  of  Denver  newspapers  in  these 
nine  cities  is  almost  even. 


CITY 

NEWS  DAILY 

POST  DAILY 

Pueblo 

1 

1 

1 

609  1 

1 

' ! 

1,995 

Colorado  Springs 

1 

2,811  i 

1 

1 

2,388 

Boulder 

2,268  1 

2,792 

Greeley 

1 

2,210  1 

1 

1 

1,788 

Fort  Collins 

1 

2,072  1 

1 

1,828 

Grand  Junction 

1 

908  1 

1 

1 

j 

1,032 

Cheyenne 

1 

1 

2,699 

1 

2,839 

Casper 

1 

1,507  i 

1 

1 

561 

Laramie 

1 

1,364  1 

1 

1 

1 

1 

1,353 

If  you  want  key-city  coverage,  outside  Denver,  the 
morning  and  evening  totals  are  about  equal. 

Source:  ABC  Audits  Sept.  30, 1953 


TOTAL 


16,448 


16,576 


- Rocky  Mountain  News - 

SCRIPPS-HOWARD  N  EWSPAPERS 


NEWYORK.WorM-r*/*srain«rfi«Sun  COLUMBUS . Cih'nn 

aEVElAND . Prtsi  CINCINNATI . Poll 

PITTSBURGH . Prtii  KENTUCKY . Foil 

SAN  FRANCISCO . N«wi  Covington  edition,  Cincinnati  Poit 

INDIANAPOLIS . Timtt  KNOXVILLE . Newi-Sentinei 


DENVER  .  .  .  Rode,  Mountain  Newi  EVANSVILLE . Preit 

BIRMINGHAM . Pait-Heraid  HOUSTON . Preu 

MEMPHIS . Preu-Scimitar  FORT  WORTH . ProM 

MEMPHIS .  .  .  .Cammerciai  Appea'  ALBUQUERQUE . Tribuna 

WASHINGTON . Newt  EL  PASO . Heraid-Poil 
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Chicago  San  Francitco  Datreil  Cincinnati  Philadalphia  Oolla' 


